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HEN social leaders of the prominence of 1/rs. 
Elisabeth (. T. Miller select the Molly Stark pattern 
as their choice in table silverware, it must be gratifying 
to readers of the Ladies’ Home Fournal to know that 
leading jewelers in their own city can provide the same 
pattern both for every-day use and for special occasions. 

cading Fewelers in every city of the United States 
will gladly show you the Molly Stark, George Washington, 
Lancaster and Victory, the popular patterns in Alvin 
Long-Life Silver Plate. 


ALVIX SILVER, COMPANY 


We 


Tic & exclusive Mayfield Country (lub of (leveland, Ohio, 
where Mrs. Elisabeth (.T. Miller gave a luncheon at which the table 
was set with the Molly Stark pattern in the 
Alvin Long-Life Silver Plate. 










Tue art of entertaining is greatly simplified when 
one has such beautiful designs as those of Alvin Long- 
Life Silver Plate to place on the table. Recently I gave 
a luncheon to friends at the Mayfield Country Club, 
and the lovely Molly Stark pattern contributed largely 
to the enjoyment of my guests, besides solving my prob- 
lem of how to distinguish a club luncheon with a note 
of delightful novelty.” 


— 


(Mrs. Elisabeth C. T. Miller) 
Commissioner of Girl Scouts 
Cleveland & Cuyahoga County, Ohio. 


20 Maiden Lane, New York 
Makers also of Alvin Sterling Silverware 

















Table « Spoon 
Molly Stark Pattern 














Advertisements of Alvin Long-Life Plate will appear this Fall in the following Publications: 
Ladies’ Home Journal, Woman’s Home Companion, Good Housekeeping, Atlantic Monthly, 


Century, Harper's, Review of Reviews, Scribner's, World’s Work. 


The spoon shown here is zbout % actual size 
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The Jewelry Trade in Germany 





By H. 


An Outline of the Changed Conditions in the Retail Trade—Few Exclusive 
Jewelry Concerns Have Survived Changing Conditions 
Prepared exclusively for THe JEWELERS’ CIRCULAR 
BLACKBURN HartTE 
(Staff Correspondent, American Trade Press) 




















Bertin, Germany, Oct. 2.—Internal eco- 
nomic conditions in Germany, which are 
going from bad to worse daily, have de- 
moralized and revolutionized the jewelry 
business of the country. With even the 
great basic industries of the nation disrupted, 
it is only natural that the jewelry industry, 
dealing in the luxury of all luxuries, should 
be among those hardest hit. 

Before the war Berlin had many high 
class jewelers who catered to the aristocracy, 
dealing only in the finest quality gems and 
art work settings made to order, each piece 
being designed exclusively for the individual 
customer and no duplicates ever being made 
for another person. Today, the conditions 
which have turned things topsy-turvy in 
Germany after the post-war social revolu- 
tion, have forced most of these artist-crafts- 
men to leave their hidden palatial shops on 
the upper stories of residential buildings in 
the bourgeois districts, formerly known only 
to the select few, and open street level shops 
along Unter den Linden, carrying a line of 
cheaper jewelry in stock, goods manufac- 
tured on a quantity basis which will appeal 
to the general public, the bargain hunters, 
and the tourist trade. 

Among the art jewelers who have thus far 
managed to survive even under the new 
social regime brought about by the estab- 
lishment of the German republic is the firm 
of Horning & Grosse, formerly crown 
jewelers to the ex-Kaiser, the Empress, and 
the Princes of the House of Hohenzollern 
and their familjes. This firm is still located 
in the same rooms at Wittenberg-Platz 1, 
Berlin W. 62, where it formerly received 
its royal customers and supplied their de- 
mands. It is still doing business only on 
its old plan of high-class made-to-order 
goods, exclusively designed for each indi- 
vidual customer. How long it will be able 
to continue in this fashion is just now a 
question. The idea of opening a street shop 
somewhere on Unter den Linden, and en- 
gaging in a general jewelry business cater- 
ing to an entirely different public to whom 
sales are made through window displays of 
stock goods, is being considered by the 
partners right now, because of the changes 
which have been wrought in the other line of 
business by present-day conditions. Herr 
Horning is an American who has lived in 
Germany for 30 years, and his partner, 
Herr Grosse, is a German. In an interview 


with the correspondent of THE JEWELERS’ 
CirRCULAR Herr Horning said: 

“There is little room in Germany now for 
a jeweler doing business in the manner we 
have always been accustomed to. The for- 
mer aristocracy who composed our clientele 
are ruined now. Each week sees the mark 
depreciate further and further. Four months 
ago when the mark was about 300 to the 
dollar we thought it had about reached the 
limit. Yet for the past few weeks it has 
been hovering around 1,500 and 1,600 to the 
dollar, one day it was over 2,000, and today 
it is quoted at 1,812 to the dollar (Oct. 2). 
One does not know from day to day where 
it may go. Wage workers and salaried 
employes are least affected by this, because 
through their unions their incomes are con- 
stantly readjusted to meet the higher prices 
imposed by the depreciation of the mark. 
Business people, the middle classes, the more 
newly rich, whose incomes become naturally 
adjusted with the gyrations of the mark and 
the prices of goods because their money is 
on the market buying and selling at current 
conditions, are the next least affected. But 
it is the class of people we have always 
served, the aristocracy living on accumulated 
fortunes, who have suffered the most under 
the new order of things. Their money is 
not coming and going and constantly being 
readjusted therefore to the situation created 
by the inflation of the currency, which is 
being increased at the rate of three billion 
new paper marks being printed every day. 
Those who possessed huge fortunes before 
the war find them dwindled in buying power 
to practically nothing today. Consequently 
they simply cannot afford to buy jewelry; 
many of them have been forced to lead 
very frugal lives so far as actual neces- 
sities are concerned, let alone luxuries. 
Many are selling the jewelry they bought 
before the war. 

“With their passing passes the greatest 
part of our clientele. The bourgeois and 
the newly-rich of today under the republic, 
those who buy jewelry at all, buy it in the 
street shops, stock goods. For even under 
the new regime, while there are people who 
could afford to buy the special goods we 
make and sell, they do not have, many of 
them. the taste, the ability for appreciation, 
the culture which had grown up from years 
of old tradition among the titled aristocracy, 
ond they are therefore not to be interested 


in fine art-work jewelry. All their require- 
ments are filled by the stock goods in the 
street shops. The same is true of the 
tourists who come here spending their money 
freely, with the advantages offered by the 
exchange. They congregate in the cafes 
along Unter den Linden, they promenade 
from one cafe to another, and passing a 
street shop are attracted by the things dis- 
played in the window, walk in and buy, 

“Thus far we have held enough of a 
clientele to continue business at the same 
old stand on the same old plan, in the hope 
that conditions would improve and no 
change would be necessary. But since con- 
ditions are not improving, and all present 
prospects seem to indicate worse rather than 
better conditions in our line, we are seri- 
ously considering changing our mode of 
business and going into the street shop 
business for the general trade. 

“There are many hazards in all lines of 
the jewelry business in Germany today, in- 
cluding the street shops. Many dealers 


lacking business shrewdness are selling 
themselves right out of business. That is 


they are selling stocks of goods that they 
purchased a few months ago for hundreds 
of marks at prices based on what they paid 
for these goods. Consequently, when they 
come to restock, they find that the same 
gocds they have been selling retail at 
hundreds of marks, now cost thousands of 
marks wholesale. With the rapidly ac- 
celerating depreciation of the mark the prices 
of the goods have tripled, quadrupled, and 
quintupled. When they come to buy fresh 
stocks they find the money they have re- 
ceived on their old sales is only a third or 
a fourth of what they must pay wholesale 
for new goods. They are finished, unless 
they have a large reserve capital, which is 
seldom the case; and even when they have, 
it is only at a great loss that they are able 
to come back. Many dealers have gone to 
the wall in this fashion; many others are 
doomed to the same fate. 


“The wise dealer must keep a very close 
watch on the exchange situation from day 
to day. He must fix his price in American 
dollars, or one of the other more stable cur- 
rencies, and then fluctuate the price in marks 
from day to day in accordance with the ex- 
change. And the marks he receives from 
his sale must be immediately rushed to the 
bank and sold for the foreign currency to 
protect him from a further heavy drop in 
their value, which is apt to come within an 
hour. Wise dealers are fixing their prices 
on this plan in the currency of the country 
from which they buy their goods. For ex- 
ample, prices of diamonds, which we get 
through Holland, are based on the ex- 
change of the mark for Dutch gulden; prices 
for pearls on the French franc; prices for 
Swiss watches on the Swiss franc, and so 
forth, The customers may pay either in 
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these foreign currencies, or jm th8ir equiva- 
lent in marks on the day fi » purchase, =H 
they pay in marks, the dealer ithmédiately 
buys the foreign money so he will be able to 
purchase new stock from these countries, re- 
gardless of what may happen to the mark 
between the time of his sale and the time 
he restocks, 

“What may happen in the near future is 
not very clear as yet. We feel that the 
present social system is due to break very 
shortly and that many changes are to be 
seen in the conditions which exist in Ger- 
many under the present regime. We expect 
more or less of a return to conservatism, 
and a readjustment of class conditions, 
which, if it comes, will, of course, have a 
tremendous effect on the jewelry business, 
especially that branch of it in which we have 
been engaged. Our future business policy 
thus must be determined upon what does or 
does not happen in the re-aligning of the 
social strata of the country.” 








Good Results from Co-operative Plan 
for “Favorite Organization” 
Contest 





Ore., jewelers are active 
participants in a co-operative advertising 
contest now being conducted by the Greater 
Portland Association of which they are all 
members. They are Isaac Staples, Jaeger 
Bros., Belding & Saxton, Felix Bloch, James 
Cini, Miller's Big Little Jewelry Store, and 
Roy & Molin. This contest, which began 
Sept. 15 and which will run until Jan. 15, 
is the second of the kind, the first running 
from April until June of this year. 

In this second contest, which is forecasted 
to far eclipse the first in the broadness of 
its results, cash prizes of $1,500 are offered 
to organizations competing, $500 to go to 
the winner and $1,000 to be divided among 
the others. The plan is for each of the 
stores to give a vote for each 10-cent pur- 
chase, which, in turn, is to be applied by 
the customer to the credit of her favorite 
organization. The organization which has 
the most votes at the end of the contest is, 
of course, the winner, and receives the $500. 
Still, there are no losers in a contest of this 
sort, for the organizations all receive their 
share of the remaining $1,000, according to 
their place in line. 

Regarding the direct results in the busi- 
ness of the retail stores, one jeweler said: 
“This co-operative advertising plan certain- 
ly brings results right away. Take for in- 
stance the case of a woman customer who 
came in yesterday and bought $35 worth of 
goods from me. She first inquired if I gave 
‘Favorite Organization Votes,’ and _ then 
went ahead and made her purchases. She 
explained that she came to my store only 
because she could get these votes here, that 
she had a charge account at one of the large 
department stores and would probably have 
bought there if it had not been for the vote 
incentive. That is just a typical case. Peo- 
ple come in here every day who have never 
bought here before simply because they can 
‘get votes for their favorite organization.” 

Besides the jewelers, there are retail 
stores of all kinds participating. Among 
them are confectionery stores, drug stores, 
dry cleaning establishments, dry goods stores, 
haberdashery stores, hardware stores, music 


Seven Portland, 


THE JEWELERS’ 
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av ae 


stores, restatirahts “ant shoe stores. 
“contest gives=the Greater Portland Associa=~ 
tidn a greatdeal Of "good advertising which 
in turn reflects to its members, and at the 
same time brings more business to all of the 


stores participating. 








Royalties’ Jewels and Money-Lenders 





HE recent’ reminder in these columns 
that the expedition of Christopher Co- 
lumbus, which resulted in the discovery of 
America, was financed by means of the 
pledged jewels of the Spanish Queen, Isa- 
bella, is also reminiscent of the fact that this 
ready expedient for “raising the wind,” 
though perhaps in no other case so momen- 
tous in its consequences, was by no means 
a unique measure of this particular royalty, 
but has been put in practice by numberless 
monarchs on occasions of monetary embar- 
rassment. Research along this line reveals 
a surprising dependence of royalty presump- 
tively exempt from the pecuniary cares of 
the commonalty, on the good offices of the 
money-lender. 

Nor has the obliging “avuncular relation” 
always been invoked on occasions of pro- 
found state importance. The demands made 
upon him sometimes have been of such a 
personal nature that one would suppose that 
an “TI. O. U.” to an accommodating courtier 
would have obviated the necessity. But per- 
haps kings would rather conduct these little 
transactions on a professional basis. Surely 
the relations of debtor King to creditor 
courtier are not conducive to majesty. Per- 
haps this thought actuated Philip the “Bold” 
when he pawned jewels to three citizens of 
sruges for the expenses of his wedding. 
Perhaps it did, too, in the case of Richard 
II, who pawned jewels when he married 
Anne of Bohemia in 1381. It is on record 
that Margaret of Anjou was so short of 
money that she was compelled to pawn 
vessels of mock silver to continue’ her jour- 
ney on the way to marry Henry V of [Ing- 
land. Henry V himself appears to have en- 
countered financial stress in the war he 
waged on his lady’s native land, for we have 
information that he pawned his crown and 
some silver tables and stools he had from 
‘Spain to prosecute it. The princes and lords 
taken by Henry at Agincourt pawned and 
sold jewels to pay their ransoms. In 1417 
Charles, Duke of Orleans, sold his plate to 
ransom his brother John, Count of Angou- 
léme, prisoner with himself in England. 

In earlier English history it appears that 
the sphere of usefulness of the Imperial 
crown of Edward III was considerably in- 
creased by its employment three times as 


collateral security for loans. The same 
monarch in the year 1339 pawned his 
queen’s crown at Cologne for £2,500. His 


people were taxed 30,000 pounds of wool to 
redeem it, which excites the suspicion that 
there were lambs even before Wall Street. 
The Black Prince, according to Walsing- 
ham, was compelled to pawn his plate. 
Henry III issued an order directing that the 
most valuable image he possessed of the 
Virgin Mary be pledged to obtain a sum of 
money required to pay officers of the chapel- 
roval at Windsor. Notwithstanding Henry 
VIIIth’s enviable freedom from the necessi- 
ties of alimony, he, it is said, pawned jewels 
to the amount of 20,000 crowns; and just 


This =fetore her marriage to him Anne. Boleyn; 


= Who was always in debt, obtairied similar 
service from her own gems. Henry VI 
pawned one of the crown jewels, called the 
rich collar, in three pieces, to different per- 
sons. 

The Duke of Burgundy (delectable title) 
pawned jewels described as “a clasp of a 
hart, of a device of King Richard, garnished 
with 22 large pearls, 2 square balaxes, 2 
sapphires, 1 ruby, also 1 large pointed dya- 
mont in a gold setting, the which dyamont 
is of the size of a filbert nut; a gold clasp 
with a bear enamelled in white, with two 
dyamonts about the throat thereof; a ruby 
and large pearl pendant, and another ruby in 
front of said bear, also another large gold 
clasp garnished with 3 pearls, a long ruby in 
the centre, and a square pointed dyamont; 
on the top of aforesaid clasp are two flow- 
ers, the one white, the other of gold, also an 
enamelled gold crozier garnished with 6 
large round pearls weighing about 3 carats 
each.” 

Of course, the demands of war have been 
the most frequent cause for the hypotheca- 
tion of crown jewels. The Cid, Campeador, 
founder of the royal race of Spain, pledged 
his locked treasure boxes to war on the 
Moors. In the beginning of civil war, Hen- 
rietta Maria, wife of Charles I, went to Hol- 
land and obtained at Rotterdam 65,000 
guilders; at Amsterdam, 
of Fletcher and Fitcher, merchants at the 
Hague, 166,000 guilders; on her pearls, 213,- 
300 guilders; on 6 rubies, 40,000 guilders; 
altogether upward of £20,000. In 1495 the 
Duke of Orleans, subsequently Louis XII, 
pawned jewels at Lyons for 550 gold crowns. 

Plain people who view with some degree 
of trepidation the approach of the Christmas 
holidays may gather consolation when in- 
formed that in 1422 Charles VII pawned his 
large diamond, called “The Mirror,” to ob- 
tain funds necessary to make New Year’s 
presents to his courtiers.—S. R. 








First Problems in Design 





66D ESIGN always begins with certain 
conditions and restrictions. It is of 
primary importance that the requirements of 
the problem are thoroughly understood and 
adhered to. It should be known what pur- 
pose the object is to serve, as this usually 
confines it to certain limitations and possi- 
bilities, and is one of the factors which helps 
to determine the process of execution. The 
method of executing the motives is also 
governed by the material in which it is to 
be realized. The technical process used to 
carry out the decoration serves in aiding the 
structural composition of the design. These 
are conditions by which the problem is gov- 
erned and they help toward the solution. 
The more definite the requirements of the 
problem, the more it is confined to certain 
boundaries and ultimately the easier it is to 
produce a result."—A. F. Rose and A. 
Crrino, in “Jewelry Making and Design.” 








Sometimes it pays to hire a specialist to 
tell us what to do or what not to do. But 
before we pay out our good money to be 
set right, we want to be certain that we 
have selected the individual who will actual- 
ly do it. There are lots of people who make 
flamboyant claims who cannot make good. 


345,000 guilders; ~ 


~~ 
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ESTABLISHED 1868 


Stern Bros. & Co. 


68 NASSAU ST. 
NEW YORK CITY 








Cutters and Importers 


DIAMONDS 







DIAMOND CUTTING WORKS 


and 


REPAIR DEPARTMENT 
68 Hunters’ Point Ave., Long Island City 








We employ the highest skilled mechanics 
for the repair, recutting and matching of 
regular and fancy shapes—Emerald Cut, 
Marquise, Triangular, Navettes, etc, 







AMSTERDAM CHICAGO LONDON 
16 Sarphatistraat 31 No. State St. 29 Ely Place 
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EXPORTS DURING JULY Coote . don’t hurry their purchases because the 
ea ae = Pn longer shoppers remain in our store the 
Department of Commerce Gives Statistics Prairie Provinces ..... 1,152 734 2,631 more familiar they become with our 
of Shipments of American Watches and net a oa 1,554 establishment, the more they feel at 
Jewelry of Various Countries soe gal Rarer cee p -. “ae home in our store, the better satisfied 
_ Barbados SDI St tr they are with the goods they purchase 
Wasuincton, D. C., Oct. 18—Domestic Jamaica .......... . 0... cade > Kanan 18 and the more certain it is that we will 

exports of watches and jewelry during the Trinidad & Tobago ..... 10... 00 ..ee% 89 get their trade in the future. 

ah ES de oS “Recently, just out of curiosity, we 
as the watches were concerned we exported Argentina ......... ..... me Veena 779 timed all the shoppers coming to our 
complete watches to the value of $31,420 Bolivia ........... 0.05 Sialic) “athlete —alhlanes store during a certain day. And we 
and parts of watches valued at $15,539. a Shalala 121 found that each individual shopper, on 


Among our principal customers, as usual, 


Ue okie Aa 
Straits Settlements.. ..... 119 dicta er 








the average, spends 22 minutes in our 


were Great Britain and Canada, but during French Indo-China. ..... 1,000 store! 

the month Australia came into the field as Hong Kong........ ..... 1,628 hades “Get away from that feeling of being 
i i BPON ccccccccsecs seses s0008 35 ; : ° ‘ 

a gn tg sy = pages yo ee to 280 oy hurried, which you have in some jewelry 

H1A/i, ane New Zealand tolowed next iNew Zealand ..... ..... 26 stores. Come to our store where you 

with $4,920. Another big customer was Ar- pene see will be made to feel perfectly at home 

gentina, which absorbed watches valued at Total ...+00+0. $2,400 $6,161 $1,631 $23,433 and where you will not be rushed. You 


$1,731. 

The principal countries to which we sent 
our watches and the value of the shipments 
is given as follows: 


DOMESTIC EXPORTS OF WATCHES 


Complete Watches Parts of 
—, Watches 








“Shoppers” Welcomed at This 


Store 





How long do shoppers, on the average, 
remain in the jewelry store? 


will be better satisfied with your shop- 
ping in this store than with your shop- 
ping elsewhere. 

Come to our store Now.” 


Wouldn’t this be a help to almost any 
jewelry store in getting more business? 









































Countries N — m = Value The longer shoppers stay in the store the 
Germany ..cccccoee ° os ’ : . 
NOEWEY cides doce cies 1 30 ae evident as that the store doesn’t rush Imports and Exports of Platinum During 
a a ati 1 30 we people in making sales and the more evident Jul 
OS eee 3,884 2,571 $1,276 it is that the people who enter the store feel way 
ate ag OO a 2,232 1,657 vee perfectly at home in the establishment. Wasuincton, D. C., Oct. 18.—Figures 
anada—Maritime Prov. : : ie 
Quebec and Ontario 1,009 1,765 +~=«'10,885_~S«,_:t_ would, then, be a good plan for the just compiled by the Department of Com 
Maritime Prov. .. 553 1,208 nts jeweler to time the shoppers coming to his merce, showing the imports and exports of 
Prairie Prov. ..... 79 1,361 3,682 store for the purpose of seeing just how platinum and allied metals during the month 
ome a. ae Seton 2 = eee long, on the average, they remain in his of July, indicate that the total value of the 
a, 57 store and it would, then, be a good plan to unmanufactured platinum brought in during 
Nicaragua .......... 48 64 play up the data thus secured on show cards the month was $631,310, and the total value 
ye lla a set pod or in newspaper advertising with copy read- of the platinum ingots, in bars, etc., was 
oo ater OCR i — Po 4 ing about like this: $222,345. The value of the _imports of 
Henfedld snd Leb. 144 136 , iridium, osmium, etc., in combination with 
Barbados ........... 36 28 SHOPPERS AREN’T RUSHED AT platinum, amounted to $121,811. During the 
— saad Recublic a Bd THIS STORE month we exported no crude, scrap and old 
Se. 40 “People take their time when they platinum and no manufacturers of platinum. 
ie ae 2,022 1,731 come here to shop, knowing that we are Ingots, sheets, wire and alloy reported were 
— bette eee ees ped Pie worth $1,912. The figures are as follows: 
CNR 5254 5 Wb 0.64 
British India ....... 1 30 Imports. 
Straits Settlements .. 1 32 save Iridium, 
ee ee - 33 ais Osmium, Etc., 
Java and Madura ... 176 223 eats and Native Com- ; ’ Vases, 
Other Dutch EB. I.. ... ~— 22 binations Thereof Platinum Platinum, Ingots, Retorts, Etc., 
Hongkong ...0..000 6 188 Sin with Platinum Unmanufactured Bars, Etc. for Chemical Use 
Philippi Islands .. 576 467 A as ~~ mt 
pom ; re = o 2 013,863 11,671 Ounces, ‘ Ounces, ‘ Ounces, Ounces, 
New Zealand ....... 5,738 4,920 Countries. Troy. Value Troy. Value. Troy. Value. Troy. Value 
British West Africa 50 44 pr Tere jitiin.ntdie aaa ...\ seamed rs ae | (eee 
British South Africa 180 145 a Derr eee ee rie ye a oo a Ce a ee 
FORIOREY oc 60e oc ceeisicue ae - ~eaxee | wee 6 es 0 SRC eee 
WO coccinea 32,919 $31,420 $15,539 Spain SENET suas >, aia 2 ine ‘iti. mien bln thie 
WEGEN cccrceveeeee aoe ns i. canes wes 06UmlC<iC OC !h6UC MOCO 06UC<C OO 060CCtC OCS 
JEweLtry ExporTep DurInG JULY OO EE 1,481 90,634 1,756 97,505 | errr ey 
The j 1 ted duri 1 t 5s Saliresaleesae canes oe 86 mate 4 305 eee ween wavae  eoaad 
e jewelry exported during July amount- Colombia ...... 000.00. 1 Re CO MR. ce awe ene = iaselal 
ed to $33,625, of which the platinum jewelry Australia ...........0-. 1 ee ole, “Geode. Sees aki. . caves 86 aie 
amounted to $2,400, the gold jewelry, $6,161, —— — — pe genre a a —- —— 
silver jewelry, $1,631 and other kinds of Total ......+++00- Bcc west aee 8588 $631,310 9883 $222,345 wwe tw we 
jewelry, $23,433. Our biggest customer for . ° 
all these was Canada (principally the Prov- xPORTS, Pletinum 
ince of Ontario), but we showed some good A - 
jewelry shipments to French Indo-China ini , P poe pe 9 
rude ngots, eets i) atinum, 
os ae . . Scrap and Old Wire and Alloys Except Jewelry 
The full list of countries to which we — _ a ren 
exported the jewelry is given by the De- Ounces, Ousices, Ounces, 
partment of Commerce as follows: a. . — Troy Value 7 —. Troy. Value. 
: . Canada—Quebec an DO es Cieeaka ~esidee-  werbaie 0 a eT 
Platinum Gold Silver Other in 7 
Countries Jewelry Jewelry Jewelry Jewelry British Columbia and Yukon Rete Gti, cae  wiaade : = Guieiins —‘auaiall 
Austria NMEA Wasseiseseiehcnciadnnnidecetewecen <etete sane jj GE» » “ERE alsene. cette 
Belgium ....+.s0+4 sees me, ae a li tiaekanld: | sane te | ee Oe 
Denmark te ne $50 avi PRU each va deh meee a ee A eR RRA $ 
orang ELON ECCT ae Te eeeee soos 
WCEMANY. oii 55ocegs. Sissi Keene : ; 
Ec $360 glad to have them do that way. The business ; of Albert Silverman, 
Netherlands teen eee eae e bene “We are always glad when people Scranton, Pa., will in the future be con- 
Sweden 218 i 
Turkey in Europe.. ..... cigar come to our store and don’t hurry ducted under the style of Albert Silverman 
ca ca through their inspection of goods and & Bro. 
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The Production of Platinum for the Year 1921* 





By Dr. George F. Kunz 
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(Note the following is reprinted from Mineral 
Industry, Vol. XXX, by courtesy of the McGraw- 


Hill Book Co., New York.) 
it | platinum industry did not suffer great- 

ly from depression as did other metals 
and minerals in 1921, except to some extent 
as regards prices. Statistics show a 37-per- 
refined 


recovered from scrap and other old material 
form an important part of the supply. The 
total quantity recovered in 1921, 45,794 oz. 
is about 20 per cent. less than that recovered 
in 1920. 

SECONDARY PLATINUM AND ALLIED METALS SOLD(G) 


(Trey Ounces) 


Year Platinum Iridium Palladium 
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finers. The imports decreased about 22 per 
cent. in quantity in 1921, and. nearly 50 per 
cent. in value. (See table of imports, page 
79.) 
Consumption 

The total consumption of platinum metals 
in the United States in 1921 was 176,148 
troy ounces, an increase of about 25 per 
cent. as compared with the consumption in 
1920. Dentists and jewelers increased their 
use of platinum; the chemical and electrical 
industries decreased its use. (See table of 
consumption of platinum on page 79.) 

Stocks—The stocks of platinum metals 

















(a) Includes osmium. 





; increase i ion of . * 
—- a woe ee an United 1995... --eeeeeeeee 42,149 863 958 in the hands of refiners at the end of 1921 
platinum and allie ae ihe PONG eteres deatcarsasen 45,156 1,535 1,284 were 67,660 troy oz., as compared with 
States and a Z5-per-cent. increase in con- 4937 ............, 59,007 9,832 3,347 67,508 oz. at the end of 1920 
sumption, Prices had declined greatly |) 0): nn.) | re 40,378 3,410 1,795 ae he 20. 
the high figures reached in the past few pe a ial ae a per’ Stocks oF PLatinumM METALS IN Hanps oF 
: MM eiinvalese.eipieeleane's 91,2 ” ’ 
years on account of the war demand and j,5, (*7077" 77°" 39,131 1,776 4,887 ; REFINERS 
the virtual stoppage of production in Russia, Be (In Troy Ounces) 
;ertheless held very even through the (a) U. S. Gecl. Surv. Platinum Iridium Palladium 
but never ‘ Cs See eae 46,747 * 4,196 16,565 
ote naipniiaimmneiinian — SSS = eee 38,514 4,991 21,042 
; .Y PRICES -LATINUM AT NEW YORK , : 
AEE EOS Pees Oe Passe . The Ordnance Salvage Board on June 
(In Dollars Per Troy Ounce) oh Mb  Semet chad f 
1913 1914 1915 1916 1917 1918 1919 1920 1921 , 172i, issued circulars for a proposed 
ee CCL TREE C OTe e 45.50 43.38 41.10 90.05 87.83 105.92 104.85 154.23 73.40 sale of 34,150 avoirdupois pounds of surplus 
February ..-...+++seees 45.50 43.50 pie a oa pn — pe co platinum mass. However, the sale did 
le EAR Io eee 45.50 43.50 39.50 90. , Y ; : , re es ‘ ‘ 
UD cihatsnwenyseincen 4530 43.50 3863 83.10 103.77 108.00 99.85 127.04 73.40 :~«*NOt_take place, as it is the intention of the 
OE hea ca ly sss ithe 45.50 43.50 38.50 80.50 105.00 106.27 102.60 97.50 73.74 War Department to retain the material in 
ON at sir glatch amaeltin 45.50 43.50 38.00 78.13 104.75 105.00 105.80 85.19 74.94 the war reserve. It is noted that this 
eee 45.50 43.50 38.00 63.60 103.88 105.00 —o 83.94 toys platinum mass was prepared for use in the 
Re Teer 44.90 50.20 39.25 62.56 104.55 105.00 107.60 111.44 aaa = * : ra nebo * 
September ..........+5 43.96 50.00 50.00 84.25 104.13 105.00 128.70 115.20 75,96 contact system of sulphuric acid manufac 
Se ere 44.00 49.50 54.50 89.75 104.00 105.00 132.21 101.70 981.80 ‘ture, and it is stated to consist of epsom 
ee ee 43.70 45.45 62.63 101.25 104.52 105.00 136.74 84.75 82.60 salts sprayed with platinic chloride. 
OL a cee 43.45 42.19 85.59 86.87. 104.38 105.54 151.35 79.62 78.19 The circular divides the material into 
RE cccirtedncuces 44.88 45.14 47.13 83.40 102.82 105.95 114.61 110.90 75.03 _~—«*four lots, as follows: ; 
Per Cent 
= Platinum 
rs - Lot No. 1, approximately 5,850 lIbs...... 0.30 
year and showed some increase in the latter Imports Lot Nc. 2, approximately 4,400 Ibs...... 0.20 
yart. The evecage price wae 3) pet ct Refined: platignn soetals. ane iampovted: io La 5 sroreninaaty tee0 Re... 018 
wong ri ‘ ia Th » but per considerable quantity, as well as crude ‘ 
cent. > j n ap- : ts age . : , ; 
cent. higher than in ere 1S an ap- platinum, which is bought by domestic re- The platinum content according to these 
parent upward tendency for 1922. _ il eeiee a 
United States Production of Platinum and PED RPI os : eee — 
Allied Metals STATISTICS OF PLATINUM IN THE UNITED STATES 
" pyres " . : Imports 
Crude Platinum.—Miners reported to the spielen stain shienanhpeainetipesitil 
United States Geological Survey a produc- Producticn (a) Unmanufactured (b) 
i in in e ——\ r aie ~ Manufactured Total 
ee ym Tone - of crude ~ ~ 1s Year Troy Oz Value Troy Oz. Value Value Value 
7él, distribute Be, IDE ines ccccccecscccceses 200 $4,160 103,802 $1,812,242 $105,636 $1,922,038 
California, 387 oz.; Oregon, 83 oz.; Alaska, 1905 ................- eens 318 5,320 104,196 1,985,107 188,156 2,178,583 
65 oz. NRefiners report the purchase of 1906 .......-sseeeeeeeeeeee — py 137,556 3,601,021 187,639 3,833,849 
ane : ‘ : RE ae eae 35 10,589 74,208 2,509,926 175,651 2,696,166 
domestic crude plainum in the following aR REG 750 14,350 50,768 —-1,096,615 134,119 1,245,084 
quantities by states: California, 847 02.; 1909 1.0.0.0... ccc ec ceeeees 638 15,950 118,851 2,557,574 410,997 2,984,521 
Oregon, 96 oz.; Alaska, 78 oz. They also 1910 .........ceeeeeeeeeeee 773 25,277 120,478 3,320,699 333,965 3,679,941 
report the purchase of 56,654 oz. of foreign 1911 se++.es esses eeeeeeeees 940 40,890 122,390 4,722,752 135,842 4,899,484 
+ x - _— t Rg Pog a a eeeepeatt 1,005 45,778 104,683 «4,334,488 159,995 4,540,261 
crude platinum, of which 90, MD vs evdaseiexevecvensis 1,034 46,530 117,947 4,938,706 105,553 5,090,789 
from Colombia, South America; 63 0z. from = 1914 0... . 0. cece e eee ee 3,430 154,350 72,267 2,934,580 39,143 3,128,073 
Canada; and 1.286 oz. of Russian origin. EERE Oe ae 322,347 61,437 2,340,476 71,532 2,734,355 
Too, : Pine i ailae sc cbeblen'en eigkes 24,518 2,044,801 53,484 3,138,396 18,923 5,202,120 
New Refined Platinum Metals. msrp aie nahin tani aniteeaemins 33,009 3,393,985 30,316 2,414,773 382 5,809,140 
report a large increase in the recovery 0 POU orgie acinar ieealeareis a 54,399 5,763,574 54,962 4,949,755 14,225 10,727,554 
new platinum metals in 1921. The greatest 1919 ...............ceeeeee 40,220 4,609,614 54,550 5,229,309 17,213 9,856,136 
increase was in platinum. Of the metals 1920 .........6..eeeeeee eee 36,015 3,994,064 80,955 8,474,499 94,408 12,562,971 
: W921 ccciccsctvevcetesicseve 1 2: 2 
recovered in 1921 by refiners, about 4,800 921 a 51,791 3,885,879 61,941 4,115,235 28,524 8,029,638 
0z. was obtained from domestic material. (a) Statistics of the U. S. Geol. Surv. New platinum only, recovered by refiners. (b) Includes 
Secondary Platinum.—Platinum metals _ ingcts, bars, plates. 
NEW PLATINUM METALS RECOVERED BY REFINERS figures would be 
Platinum Troy oz. 
Iridium, Osmiridium, Palladium, Rhodium, MTEC sald. dei doa Saito nalod eledwnme es 255.94 
Year Troy Oz. Grams Troy Oz. Troy Oz. Troy Oz. Troy Oz. EME CO Redudndccce vercedne Ketenewhe 128.33 
EP Netieehdute contin ee 6,495 202,107 274 335 1,541 one PS SS SRE ee es: 369.69 
DE biden enecuveepuage 24,518 762,596 370 315 2,885 iva cs xudndatndcesaesstiuess 308.50 
— 33,009 1,026,695 210 833 4,779 on iscdiagbaaian 
eo Aukata tees 54,399 1,691,999 465 539 4,024 326 DON iss i00es hartenecsens 1,062.46 
Ants pnieanneneade s 40,220 1,250,983 401 402 3,807 279 
BME Se Safi iiuaiowiieawiwieteuinns 36,015 1,120,175 418 409 4,309 393(a) There has been some agitation favoring 
OER 51,791 1,610,881 286 581 2,686 1,026 (a) 


certain modifications of the platinum legis- 
lation recently enacted in New York and 
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ih Record Breaking Deltah Xmas Is Ahead a] 





A FRANK STATEMENT ON THE 
PEARL NECKLACE SITUATION 


Pearl necklaces have always been one of the 
most important Christmas gift articles. 
During recent years, intensive national ad- 
vertising together with standardization and 
the tremendous progress in producing finer 
pearls have made this article more im- 
portant than ever. 


1922 has been one of the greatest years in 
the history of pearl necklaces. Two months 
ahead will see even greater activity. By 
the time Christmas shopping is done, a new 
high record for the number of necklaces 
sold will probably have been written. 


And 1922, peculiarly enough, stands out as 
a predominent Deltah year. The results of 
investigations which we have made—our 
own sales records—the opinions of leading 
jewelers and wholesalers, bear out our con- 
victions that Deltah advertising plus Deltah 
“Greatest Value” have created a genuine 
and unprecedented demand for Deltah 
Pearls. 


In the past there has at times been a short- 
age of Deltah Necklaces. This is not so 
now. But, while there is no actual shortage, 


there is a scarcity of Deltah Pearls. 


This fact is significant. It means that, 
while there are enough of Deltahs to go 
around, there is no surplus. It means that 
the channels of distribution have only 
sufficient to supply the demand. It means 
that you must order early and often, and not 
wait until the eleventh hour to supply your 


needs. 


We repeat: There is no actual shortage, 
but there is a scarcity of Deltah Pearls. 
Anticipate your needs now. Co-operate 
with your wholesaler by placing your 
Christmas stock order immediately, and 
thereby assure yourself of the full 
amount of Christmas profits. 


LHeller €$0n, ne 


Paris 


PROVIDENCE 


GENEVA 


358 FIFTH AVE., NEW YORK 
Chicago Office: 1504 Heyworth Building 








e Prepare NOW — Large Stocks Mean Large Profits ¥ 














CIRCULAR 79 


October 25, 1922. THE JEWELERS’ 
IMPORTS OF THE ALLIED PLATINUM METALS INTO THE UNITED STATES FOR 


THE YEARS 1919-1921 


here that work is at present being done. 
From the Glory Hole body about 49,000 
tons of ore has been mined and it has been 





1919 Aver. Per Aver. Per 
Troy Oz. _— Vanes rl iene followed down to below the 150-ft. level. 

Iridivm i lal saat ren anes 180/646 $975,174 $168.24 $5.40 The body adjoining the Glory Hole has been 
iti anes cy cescehien ‘ 42,73 112,403 81.81 2.63 stripped on the surface for 
eee me 4 72,750 132,097 56.47 1.82 he 0 ygeone Be oo 5 ora _ wag 
Palladium 10000. aaa i 116,294 250,777 67.07 2.08 ; ” as been traced irom the 
DEE. cnéxekesunamabeancues 222 6,905 30,474 137.27 4.43  300-ft. level to within about 60 ft. of the 

‘ 1920 a aii pane pn “ais surface. These two bodies are expected to 
ES ee — 7 ,502 153.99 4. : : : 
DMM Ssdahscsneetacaeies . 4,473 139,124 450,241 100.66 3.24 furnish enough Apes to supply the mill for six 
8 yan ennneImeR estes 593 18,544 39,517 66.64 213 or seven years’ operations at full capacity. 
SID ccdcnnkevekhnadebbions . 6,944 215,979 612,248 88.17 2.83 When this supply has been exhausted to the 
Rhodium ...+.+. sisieleKeeaih teumwer 2,053 63,854 217,385 105.88 3.24 300-ft. level, other bodies known to exist 
Ruthenium names 00:0 006-00:0% 29 902 2,640 91.03 2.93 will be opened up and will furnish the mill 
Te nO? sineuee . 1,345 41,841 $277,597 $204.50 $6.64 with ore for many years to come." 
Osmiridium eRe = 80,974 296,277 113.82 3.66 California—It is estimated that 500 fine 
OSMIUM cecerecccccecrseceseces 161 5,009 13,239 81.89 2.64 oz. of platinum was recovered in iforni 
DEMO: suscsceesn setcoccecce Bagane 352,962 629,965 55.51 1.78 in 121° the value bein $45,000. pa — 
NI deena esate nes 609 18,942 53,359 87.62 2.82 : , oe 65 
MN, a cisaknneniuxeenadaies 152 4,728 4,268 28.08 0.90 inum-group metals are produced chiefly by 
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CONSUMPTION OF PLATINUM IN THE 


UNITED STATES BY INDUSTRIES 


(In Trey Ounces) 




















the gold dredges in Shasta and Trinity 
counties. The principal diggings were along 
Beegum Creek on the Shasta-Tehama county 
line, and on the lower South Fork of the 


1920 rs ; 
Pemaanins Trinity River near Hyampom. In the 
Industry Platinum ({ridium Palladium Total of Total Beegum Creek assays the native metal gave 
een praensadenrudssueean 13,226 43 240 13,509 9.58 from 13 to 20 per cent. platinum, and 75 to 
a ae ate sss (15425 10.05 89 Per cent. osmiridium, the high ruling price 
ae aRReN RRR RIC epee 77,267 3,108 593 80,968 57.40 for iridium enabling some miners to earn 
Miscellaneous .........cceeeees 3,119 116 418 3,653 2.59 as much as $20 a day. It is expected that 
oe ——— in 1922 machinery will be put in on Beegum 
c 
1921 123,054 6,054 11,933 141,041 100.00 Creek, and that the production will be 
a 12,273 34 45 12,352 7.02 considerably increased. The total output for 
CE A oe ee etre ree 20,574 1,003 7,626 29,203 16.58 1921 equals or slightly exceeds that for 
PE Ditech pate nage 13,181 75 8,501 21,757 12.35 1920; 

NN ioe ie cate aoe 101,258 2,367 1,265 104,890 59.55 Te — : ° 
Miscellaneous .......0..<+s000. 3,791 3.938 217 7,946 4.50 __in the Auburn district of California, 
suite iridium,. and platinum are produced from 
151,077 7,417 17,654 176,148 100.00 gold-dredging operations on Yuba, American 








Illinois. Many jewelers object strongly to 
any admixture of palladium instead of 
iridium with platinum, for the price of 
palladium ($55 to $60 per oz. on May 3, 
1922) is only about one-third of that of 
iridium ($150 to $170 per oz. on the same 
date); moreover, the great difference in 
specific gravity (palladium 11.4, iridium 
22.38) provides a much larger bulk for the 
same price. Very many manufacturers and 
dealers are opposed to the use of any admix- 
ture except iridium in the making of “hard 
platinum”; they would prefer to have “hard 
platinum” defined by law as platinum with 
an admixture of 10 per cent. of iridium, and 
they would like to have all other alloys 
prohibited. However, it is always possible 


for the jeweler to obtain precisely the kind © 


of “hard platinum” he wishes, by simply 
specifying this in his order to the manu- 
facturer. Should articles furnished by the 
latter not be in accord with the specifica- 
tion, it would constitute a fraud upon the 
purchaser, and could be punished as such. 
Thus the present law makes it possible for 
the jeweler to secure exactly what he bar- 
gains for, and yet leaves to those who do 
not sympathize with this restriction the 
freedom they have a right to expect. 

It has been suggested by the present 
writer, as a member of the Committee on 


remain with the Government of the United 
States, and it should be subject to its call 
at any time. Platinum being such a rare 
and costly metal, it seems as though 
chemists in universities or institutions of 
learning should not be forced to buy it for 
their investigations, when there exists, in 
Government possession, a stock for which 
there is no present use. By means of this 
action, the platinum would be utilized, and 
at the same time the Government would 
have a stock at its disposal, in case any 
need for it should arise, at a moment’s 
notice, 


Platinum Mining in the United States 


Alaska—The platinum output of Alaska 
in 1921 was very much smaller than it was 
in 1920. In that year, 1,479 oz. of platinum 
and the other platinum minerals was pro- 
duced in the territory, while in 1921 but 65 
oz. was recovered. This was largely owing 
to the fact that all work was suspended in 
the Salt Chuck palladium-copper mine, 
which has been the chief source in Alaska. 
The small quantity of platinum found in 
1921 came entirely from gold-placer mining, 
chiefly on Dime Creek, on Seward Peninsula. 

The past production of the Alaskan 
properties of the Platinum, Palladium Pro- 
ducing Corporation is given as follows: 


and other rivers, and occasionally from the 
drift mines, but no property is worked ex- 
clusively for these metals. The platinum 
metals found in dredging on American 
River seem to contain a greater proportion 
of iridium than is the case in other parts 
of the field. 

Oregon—In southwestern Oregon plat- 
inum, like chromite, is associated with ser- 
pentine. The gravel deposits of this region, 
nearly all of which contain the native alloy 
of platinum, iridium, and osmium, are ap- 
parently derived from the serpentine. This 
means that these metals are believed to be 
the primary constituents of the igneous rock 
and have altered into serpentine. The belief 
also prevails that the ultimate source of the 
gold placers in this region, like those of 
California, is in the serpentine- and olivine- 
bearing rocks of the Sierra Nevada and 
tributary ranges. In but few cases has the 
platinum which is associated with the gold 
in the placer workings of the district been 
traced to lode deposits containing the metal 
in the native form. A phenomenon indicat- 
ing proximity to its source is a roughness 
of the platinum, and in certain specimens a 
black or a brownish coating. In the Riddle 
Quadrangle the serpentines have resulted 
chiefly from the decomposition of the 
peridotites and the pyroxenites; in some 
areas, however, they are probably derived 
from the decomposition of the basic phases 





Platinum Theft Control, that the United Ounces of the greenstone. Serpentine, derived in 

States should refine all the platinum in its Platinum and palladium.........+.+6- 2,267.83 

Possession, should state the amount of this Gold ......sesecseeceeeeeeeeeeeeees 1,649.43 1 Platinum, Palladium Producing Corporation, 
ee, Ll Cre rr Tae Tae i 10,274.08 pamphlet issued Oct, 14, 1921. 


refined product, and should place it in the 
care of the Bureau of Standards to be 
loaned to those pursuing scientific investiga- 
tions in the United States and not having 
the available means for securing platinum. 
The title of the metal should, of course, 


In addition 1,029,150.71 lbs. of copper was pro- 
duced. 

Two well-defined bodies of ore have been 
opened up sufficiently to show their value 
and extent as far as the 300-ft. level; it is 


2“Mining in California,” Jan., 1922, Calif. State 
Mining Bureau, p. 32. 

8A Review of Mining in California during 
1921,” Calif. State Mining Bureau, Prelim. Report 
No. 8 p. 13, Jan., 1922. 

4Idem, p. 42. 
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part from dunite, is abundant on Red Moun- 
tain, a name derived from the color of the 
thoroughly oxidized soils coming down from 
it and similarly highly ferruginous rocks. 
On the eastern part of the mountain, some 
of the serpentine is derived from the altera- 
tion of amphibolite. 

The smelter report on a shipment of 
concentrates from the Highland mine, in 
the Gold Hill district, rather puzzled the 
manager, for besides showing 14.12 oz. of 
gold and 3.24 oz. of silver, it also gave 0.32 
oz. of platinum, the ore having been taken 
on the 100-ft. level of the mine. The High- 
land group of mines is located, according 
to Parks and Swartley of the Oregon 
Bureau of Mines, about 12 miles to the 
southwest of Gold Hill, on the right-hand 
fork of Foote Creek, at an elevation of 2,600 
ft. These deposits were first worked some 
25 years ago. At present the workings are 
restricted to the oxide zone, while the older 
workings were more extensive. The strike 
of the vein is northeast and it dips south 
35° east; the country rock is a micaceous 
sandstone. In an attempt to discover the 
source of the platinum, the owners found in 
the shipment the walls of the vein, but no 
trace of platinum. Therefore they turned 
to the vein matter as the source. This is 
mingled with quartz of three hues, namely, 
rose, amber and blue. The last named, 
denser than the others, is pitted with small 
cavities, lined with a sooty black mineral, 
and filled with decomposed ferrous matter. 
On crushing and panning this blue quartz, 
it invariably yielded a high percentage. On 
the other hand, the rose and amber quartzes 
show no platinum.’ 

Surprising amounts of platinum in quartz 
were found two years ago in Curry County, 
Oregon, the results running from 10 to 20 
oz. per ton. The claim is made that these 
deposits have been traced for nearly 20 miles 
from northeast to southwest, ending in the 
vicinity of the mouth of the Sixes River. 
The possibilities of finding platinum in this 
river were written of by Diller in a paper 
published almost 20 years ago.° 


5This, and the preceding and succeeding para- 
graphs are taken from A. E. Kellog’s ‘‘Platinum 
in the Quartz Veins of Southwest Oregon,” Eng. 
Min, Jour.-Press, 113, 1000 (1922). 

*U. S. Geol. Surv., Folio 89, p, 6, 1903. 

>, (To be continued.) 
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Three South Carolina jewelers are poultry 
fanciers of the first order. Two of them 
reside in Spartanburg and one in Chester. 
Reginald E. Biber, proprietor of Biber’s 
Jewelry store, Spartanburg, S. C., has just 
installed a mammoth 240-dozen incubator 
plant, under the supervision of the home 
demonstration department of the county. 
Paul Crosby, who does business in probably 
the smallest jewelry store in the world, and 
yet enjoys the largest repair business of any 
Jeweler in the State of South Carolina, is 
a breeder of fancy Rhode Island Reds. W. 
F. Stricker, jeweler of Chester, S. C., who 
for many years has also been a poultry en- 
thusiast, has purchased twenty acres of land 
one-quarter of a mile beyond the city limits 
and will operate a modern poultry farm. 
Mr. Stricker at present has a splendid 
poultry yard at his residence in the city of 
Chester and has been unusually successful 
IN raising fine birds. 
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The News from England 








Earrings Again Popular—Conditions in the Diamond Trade—Novelties in 
Personal ‘and Utility Jewelry—Jewelry Salesman Sent to Jail 

















Lonpon, Oct. 10.—Since the fashion here 
for the coming season decrees that the 
coiffure no longer shall conceal the ears the 
matter of earrings has become one of the 
most important of jewelry sale items at a 
bound. The tendency is to be for screw 
earrings rather than the pierced type and 
the average jeweler is arranging to fix 
screws in place of wire mounts on earrings 
that are not being discarded by their owners. 
A big business in earrings is prophesied 
this Christmas and New Year. The 
jewelers are alive to the importance of the 
change in coiffure styles and some effective 
propaganda is being issued in favor of the 
screw stud for wearers of earrings. The 
stud fits firmly on the lobe of the ear, the 
trade points out, and where burnished gold 
or jewels are used, is more effective than 
wire supports. Heavy rings of the antique 
or bizzare type also, they say, tend to pull 
down the ear lobe thus spoiling the shape 
of it. 

x * * 

The diamond demand continues healthy 
this side and the past two months has seen 
an increase of from 10 to 15 per cent in 
prices. Diamond parcels containing mixed 
sizes from one-fifth of a carat to 16 stones 
per carat have incteased in value as much 
as 15 to 20 per cent. The shortage in small 
brilliants still seems unrelieved. Those vary- 
ing from 40 to 100 per carat are dearer by 
some 10 to 15 per cent. Large pure stones 
continue fairly scarce while the cheaper 
grade stones are gaining in value. There is 
still a demand from central Europe for 
diamonds which seem to be taking the place 
of depreciating currencies. 

* * * 

The city press says that a Queen Anne 
period clock which goes for a month with 
one winding has been presented to the 
Company of Clockmakers at the Guildhall 
by a suburban resident who is descended 
from a family of 17th century horologists. 
‘The clock is in a walnut case and has a 
12-inch square dial, 

*x* * * 

Novelties in personal and utility jewelry 
and silverware will mark the Christmas 
trade for which the retail jewelers are now 
preparing this side. Playing on the senti- 
ment that attaches to the festive season and 
to such gastronomical events as_ the 
Christmas pudding some jewelry manufac- 
turers are supplying the retail jewelers a 
line of goods that no doubt will appeal to 
the public in general and will, therefore, be 
a profitable line to carry. It is an old Eng- 
lish custom to place small silver coins, such 
as threepenny and sixpenny pieces throughout 
the pudding before being placed in the basin 
in which it is cooked the idea being that 
the person finding a coin in his or her slice 
of pudding at the festive board shall make 
a wish (that will come true). But why 
coins? asks the enterprising maker of 
jeweled novelties. Why not jeweled or 


silver novelties? And so this year the 
jewelers will display on seasonable looking 
cards displaying by color and design the 
proper Christmas atmosphere a set of tiny 
knick-knacks for insertion in the Christmas 
pudding. There will be tiny silver horse- 
shoes, minute silver bachelor buttons, little 
pendant charms, lucky pigs with colored 
eyes, teeny silver mugs, sprigs of silver 
heather and so on. There is no limit to 
the shape and form these little “luck 
bringers” can take and it looks as though 
there will be a big field for exploitation 
here. 
x * * 

According to diamond dealers recently 
back from Amsterdam the recent demand 
for good stones emanating from America 
already has had its effect on diamond prices 
in Holland, cut stones having gone 15 per 
cent higher than the prices ruling throughout 
the Summer. Although the most of the big 
buying seems to be over just now there still 
remains a demand for high-class diamonds, 
the dealers say, and there remain no bar- 
gains in diamonds to be snapped up by the 
European and American buyer. One result 
of the increasing activity in the European 
diamond markets is a gradual expansion in 
the ranks of the employed diamond work- 
ers. 

* * * 

A jeweler’s salesman was this week 
sentenced to four months’ hard labor for 
stealing 800 gold and gem rings, valued at 
$5,250, from his employers, Aleck George 
& Co., Ltd., jewelers. A porter employed 
at the store also was charged as an accom- 
plice. The salesman confessed that he had 
been stealing rings from the safe since June 
of this year and had spent the money he 
obtained on them. The porter sold the 
jewelry for the salesman and received half 
a dollar for each sale he made. The porter 
was bound over. 

x * * 

This being the month for opals the retail 
jewelers here are pushing these gems by 
advertised suggestions playing on the old 
accepted theory of the opal bringing good 
luck to the October born human, 








Creditors Start Bankruptcy Petition Against 
Jacob Burack & Co., Newark, N. J. 


Newark, N. J., Oct. 21.—An involuntary 
petition in bankruptcy has been filed with 
the clerk of the United States District Court 
here by Furst & Furst, representing creditors, 
against Jacob Burack & Co., manufacturing 
jewelers at 50 Columbia St. Richard P. 
Rooney was named receiver by Judge Lynch, 
who fixed his bond at $3,500. 

Liabilities are listed at $28,000 and assets 
at $6,000. The petitioning creditors are Da- 
vid Belais, Inc., Dietz & Schuman and the 
Lassner Co., all of New York city. 

It was stated at the offices of Furst & 
Furst that the firm is going to offer a com- 
position settlement with its creditors. 
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SECURITY ALLIANCE 





New Members Elected, Transfers Granted 
and Awards Paid at Monthly Meeting 
of Executive Committee 


A regular monthly meeting of the execu- 
tive committee of the Jewelers Security Al- 
liance was held recently at the organ- 
jzation’s headquarters, 15 Maiden Lane, New 
York. The meeting was presided over by 
Chairman Butts, and was attended by Treas- 
urer Karsch, Secretary Noyes and Vice- 
Presidents .Bowden and Champenois and 
Messrs. Abbott, Alford, Brown, Gough and 
Wormser. At the meeting, Mr. Gough ex- 
hibited the Sloan testimonial, which consists 
of a large volume containing the resolutions 
passed by the various organizations in the 
trade on the death of A. K. Sloan, former 
président of the Jewelers Security Alliance. 
Fight new members were admitted to 
Class B in the Alliance, while eight trans- 
fers were made from Class A to Class B. 
On Oct. 1, the membership of the Alliance 
totaled 6,992: 

he committee ordered the payment of 
the following rewards: 


For the, arrest and conviction of Jesse Williams, 
snéak ‘thief who stole a number of articles from 
the. store’ of. S. E. Lawrence, Columbia, Miss., 
patt;of which were recovered and the thief sen- 
tenced to payi/a fine of $20 and serve 30 days 
inthe city jail. .The reward is payable to Sedgie 
Wilks. 

or the arrest and conviction of Frank Drazs- 
kowski and John Sikorski, who broke into the 
store of the Levin Jewelry Co., Calumet, Mich., 
in: September, 1921, but were not captured until 
August of this year when they were caught by 
loeal police and sentenced to from three to 
fifteen years’ imprisonment. The reward is to 
be; paid to Officers Birk and Beck. 

‘or the atrest and conviction of Russell Brown, 
sneak thief, who stole a number of articles from 
the*store of the P. P. Booth Co:, and on conviction 
wag, fined $20 in costs. The jeweler was reim- 
bursed for his entire loss. The reward is being 
paid to Detective J. N. Campbell. 

Fer the arrest and conviction of John H. Carr 
and Clark Norman, who held up the store of the 
Comitionwealth Watch & Jewelry Co., Chicago, on 
June*20 and stole a number of watches, all of 
which were recovered and the bandits sentenced 
to’ from one to 10 years. The reward was paid 
to Officers Sloyan and McNamara. 

‘For the arrest and conviction of the thief, who 
smashed the show window at the store of Wright, 
Kay & Co., Detroit, Mich., and stole four watches 
valued at $450, all of which were recovered. The 
reward is being paid to Lieut. Ed. Gill and Patrol- 
mkn’-Bartlett. 

For the arrest and conviction of five boys, 
Vincent Jacques, Robert Jacques, Leo Cassidy, 
John Everett and Ted Miller, who smashed the 
show window at the store of F. H. Methe of New 
Orleans, La., on January 17, 1921, and stole 
about $250 worth of jewelry. They were sent 
to the Waifs Home for an indefinite period and 
the reward was paid to Capt. Ed. J. Smith. 

For the arrest and conviction of a burglar who 
broke imto the store of P. Veborg of Tacoma, 
Wash., through the transom and was caught in 
the act by an employee who was sleeping up- 
stairs and who held him until the arrival of the 
officers. On conviction he was sentenced to from 
one to 15 years, the reward being paid to Mr. 
Kruger, 

For the arrest and conviction of Frank B. 
DuPre, sneak thief, who stole a diamond ring 
valued at $220 from the store of the Nat Kaiser 
Co., Atlanta, Ga., on July 18, 1921, and in es- 
caping shot and killed a Pinkerton detective who 
seized him for’ the crime. He was hung on 
September 1 after strong efforts had been made 
to ‘get him a new trial, and when this was re- 
fused, to have his. sentence commuted to life 
imprisonment. It was almost entirely through 
the opposition of the Security Alliance that these 
effotts failed and he was finally compelled to 
pay the penalty for his crime. The reward is to 

paid in connection with other rewards of- 





fered by the’city of Atlanta, the Governor and the: 
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Civilian Club, and probably will be received by 
Chief of Detectives W. H. Hackett of Chattanooga, 
Tenn. : 
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Boston Jewelry Trade Co-operating in Sal- 
vation Army Drive 


Boston, Mass., Oct. 19.—The jewelry 
trade of Boston is co-operating generously 
with the Salvation Army in the home-service 
appeal which it will make Oct. 20 to 30 
for $200,000 to be raised in the city to 
finance the Army’s manifold local welfare 
and relief activities during the coming 
year, 

James Kingman, of Smith, Patterson Co., 
52 Summer St.; has accepted the chairman- 
ship of a special jewelry group, formed in 
accordance with the campaign plans for the 
industrial organization of Boston according 
to its various lines of activity. Mr. Kingman 
is organizing a committee to assist.him “in 
the work, and plans are already under way 
to reach every person in the jewelry trade 
in Boston directly with the appeal of; the 
Army. % 

More than 60 different lines of trade and 
industry are already organized in individual 
groups in order to secur¢;the maximum 
public response to the Army’s concentrated 
city-wide effort. Each group*is functioning 
under the chairmanship of a man prominent 
in that particular field, assisted in some cases 
by a committee of three or more members. 
Before the work of active solicitation begins 
on Oct. 20, it is expected that 110 groups 
will be enlisted in the industrial, banking 
and mercantile division, including’ as chair- 
man leaders in every phase of Boston’s 
activities, industrial, social, civic and pro- 
fessional. 








KILLED IN AUTO ACCIDENT 


Well Known South Milwaukee Jeweler Meets 
Instant Death When Automobile and 
Street Car Collide 


MILWAUKEE, Wis., Oct. 18.—August P. 
Wilde, well known jeweler of South Mil- 
waukee, a suburb of this city, 42 years old, 
met almost instant death when he was 
struck by a southbound electric car on Fifth 
Ave, near the intersection of Marron Ave. 
in the suburb. He was driving a coupe at 
the time of the accident and is said to have 
been thrown the width of the street by the 
impact of the collission. The ribs and other 
bones of his body were crushed and he died 
while being taken to the South Milwaukee 
hospital. 

Mr. Wilde was delivering a clock to one 
of his old clients in the vicinity of Fifth 
Ave, and on account of his extreme deafness 
he is believed not to have heard the street 
car coming and turned across the track 
directly in the path of the rapidly moving 
electric car. His automobile was completely 
wrecked. The body was torn from the 
chassis and the engine and chassis from the 
wheels, 

Mr. Wilde was one of the oldest business 
men active in local business circles. He had 
lived in South Milwaukee ever since its 
early days. ’ 

Surviving Mr. Wilde are his widow and 
two sons, Funeral was held from the resi- 
dence at 106 North Chicago Ave. and burial 
was/inyth¢ Orest Home,Cetnetery. A large 
f en tat fy ohn te a Ke 
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HELD BACK BY LACK OF HELP 


Providence Manufacturer Explains Unusual 
Conditions That Beset the Industry 
When Business Suddenly Revives 


ProvipencE, R. I., Oct. 19.—The situation 
of the manufacturing jewelers in’ the pres- 
ent rush of business here, which started last 
month, and the lesson which the wholesaler 
and retailer can learn from the ‘predicament 
of our leading firms, is well summed’ yp in 
the following statement by a representative 
of one of the largest -and most important 
concerns of the industry. He said; 

“It is perhaps. needless to’ elaborate the 
difficulties in seguring help that have con- 
fronted manufacturing jewelers, and yet it 
may not be amis$ to.reView sothe of the 
facts so that the ;.wholesalesgfid retail dis- 
tributor can have some idea*-as to condi- 
tions, especially in a city like Providence. 

“First of all, the jewelry business depends 
on craftsmen. for the bulk of its workers. 
They are men ‘(and in a few cases women) 
who have learned to fashion the various 
products and they require artistic skill. Un- 
der conditions of earlier times, these crafts- 
men were created by apprenticing young 
men to full-fledged jewelers and having 
young men learn the trade. While they 
were learning these apprentices received 
practically no pay—just a small allowance 
for spending money. These apprentices 
kept the industry supplied with a steady 
flow of capable workers. 

“But modern living conditions are against 
the creating of workmen by apprenticing. 
It costs too much to live to enable a young 
man to work at his trade for three years 
for almost nothing. If he begins an ap- 
prenticeship, the young man seldom finishes 
it, because higher wages attract him to break 
away from his limitations. 

“So it is that the jewelry trade now is 
forced to depend on its few remaining crafts- 
men, and to so aid them by means of un- 
skilled helpers that they can produce the 
largest possible amount. 

“The schools for jewelry workers are ex- 
cellent, but they turn out people who aim 
to be designers, rather than actual workers. 
Unfortunately, the atmosphere of the school 
is not the atmosphere of the bench, or the 
polishing lathe. 

“And so it is that jewelers as well as cot- 
ton mills, and even employers of domestic 
servants, are dependent on the floating sup- 
ply of unskilled or partly skilled help. For 
this there is a constant demand and its com- 
plexion is such that it seldom attaches long 
to any one place. The turnover is very 
large. 

“For nearly two years the jewelry indus- 
try has been practically dead. About Sept. 
15 it revived suddenly and everybody want- 
ed his goods and wanted them quickly. But 
the workers to create the jewelry are not 
here. They must be recruited by a long and 
tortuous process and when the organizations 
are built up, Christmas is here and the busi- 
ness is over.” 

SS 


It is reported that Pierre A. Rally, Tuc- 
son, Ariz., recently suffered from a burglary 
loss estimated at $4,000. 
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Novelties Seen in New York 





Weekly Fashion Notes on Gowns and Jewels 














Pendants Appropriate with the New Fall 
Gowns 


ON E of the most striking features of the 

latest designs in necklaces for daytime 
wear is to be found in the handsome finish- 
ing pendants. The chains themselves are 
often extremely simple but their pendant 
ornaments are elaborate in pattern and 
heavily gemmed. 

Perhaps of them all the long, narrow 
oblong is seen most often but the tassel 
forms are great favorites. Their gem 
settings include the opaque stones as well 
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THE NEW NECKCHAIN AND PENDANT 


as the faceted gems and some of the more 
unusual designs are enamaled besides. 

In the little sketch one of the oblong 
pendants is shown hung from a _ studded 
neckchain. The pattern is repeated in the 
earrings and the colors of the brown and 
red tourmalines with which it is set blend 
with the tones of the hat and gown. It is 
easy to see why these long necklaces and 
large pendants are to be one of the season’s 
favored jewels when the new gowns make 
such excellent foils for their beauty. The 
gown shown is one of the new long-waisted 
models with the flat, draped blouse and the 
graceful cape-like sleeves and it takes well 
to the length of line and to the decorative 
quality of the necklace. 

The prevalence of all shades of brown 
among the Autumn costume colorings brings 
to. the fore the yellow, brown and red gems 


and gem-stones with fancy sapphires, topazes 
and tourmalines as leaders. Some of the 
varying blends forget these, however, and 
turn to shades of blues and greens for 
original effects and out of the ordinary color 
schemes. Turquoise and plain brown agates 
were used for one of these artistic pendants 
and for another peridots and clear amber. 
Red coral makes an especially good con- 
trast with the rich, warm tone of seal 
brown and smoked amber is splendid with 
the goiden browns for a backing. 

The patterns of these pendants are as 
varied as their colorings and if it were not 
for the fact that they are chosen for wear 
with special costumes there would be no 
end of difficulty in coming to a decision. 
But the clever dresser now-a-days knows 
that jewels must be chosen in accordance 
with the color, line and style of the rest of 
her costume and these necklaces are used 
to bring out the best features of the new 
gowns; they accent grace and emphasize 
color. It is for this very reason that one 
of these ornamental jewels is owned for 
every change of color scheme or costume 
character. That is a lapis and red coral 
pendant may be used for coat-suit or velvet 
frock if the color and pattern agree but 
there are pendants appropriate for sport 
wear that would never do for the evening, 


and diamond-studded plaques which are 
certainly not to be considered for the 
daytime. 


So it is that the pendant with its accom- 
panying chain, ribbon matching necklace is 
to be one of the season’s most promising 
dress embellishing jewels. 

THE RAMBLER 








TICKLESS CLOCK! 


German Scientist Makes “the Silent Foot of 
Time” a Reality 





An Associated Press dispatch from Berlin, 
Oct. 22, states: “The tickless clock is one of 
the boons promised humanity through the 
discovery of a German scientist who has 
been delving in the field of oscillation. 

“The noiseless timepiece, which operates 
without a lever was one of a number of 
specimens Heinrich Schieferstein used to 
show the technical importance of oscillating 
power for high speed power engines and in 
the propulsion of ships, airplanes and gliders. 
A German-American corporation has been 
founded in Berlin for wide exploitation of 
these discoveries. Fred W. Britten of 
Illinois, an American congressman, is re- 
ported to be actively interested in the 
inventions.” 








F. Claxton, who was formerly engaged in 
business at 54 Market St., Paterson, N. J., 
and who retired last June, still continues to 
receive considerable mail matter which is 
now of no use to him. The attention of the 
trade is again called to the fact that 
he is no longer engaged in the jewelry 
business. 
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Members of Chicago Jewelers’ Association 
Hear About Arbitration and Watch 
Credit Men in Session 


Cuicaco, Oct. 18.—Yesterday the regular 
monthly luncheon meetings of the Chicago 
Jewelers Association were resumed after the 
usual Summer omissions, and was the occa- 
sion of a very large attendance. 

The announcement that J. Kent Greene, 
manager of the Chamber of Commerce 
Court of Arbitration, was to be the principal 
speaker and that the Jewelers’ Credit Men’s 
Association would be present and conduct 
one of their regular weekly meetings im- 
mediately after adjournment was the induce- 
ment that brought out a full quota of the 
members attendance. 

President J. T. Montgomery called the 
meeting to order and after a few remarks 
called for the minutes of the previous meet- 
ing and the treasurer’s report. The treas- 
urer’s report showed a balance on October 
1 of $4,092.21. 

The president then introduced Mr. Greene, 
who told of the operations of the Court of 
Arbitration under the Illinois law and 
pointed out how it had been the means of 
great saving of time and money to litigants. 
At the close of his talk many members 
asked questions of the speaker which enabled 
him to briefly bring out more clearly 
several features of the law and its methods 
of operation. The Chamber of Commerce 
is urging all its members to sign the “Arbi- 
tration Policy” by which the signer agrees 
that if ever a misunderstanding arises be- 
tween him or his company and any other 
who may have signed one of these the 
question will be immediately submitted to 
arbitration or a liquidating damage of $25 
will be paid. 

After announcing the meeting of the credit 
men to follow adjournment, President Mont- 
gomery announced the following committees 
to serve this year: Membership—Jas. W. 
Tice, chairman, George Gubbins, Edward 
Filholm, A. L. Fuller, A. W. Sproehnle. 
Social Relations—Wm. Juergens, chairman, 
S. Y. Ball, Joseph Stein, Wm. Drexmit, John 
Warren. Trade Extension—G, V. Dickin- 
son, chairman, A. L. Ellbogen, M. M. Hart, 
Wm. J. Vossell, Edward S. Craven. 
Finance—Harry Radix, Jos. M. Kucera, F. 
W. Dean. Security—Chas, Ross, chairman, 
M. M. Hart, A. L. Ellbogen, Milton C. Hess, 
J. C. Petersen. 

The meeting was then adjourned and the 
credit men went into session. Many re- 
mained to see how this organization func- 
tions and were highly pleased with the man- 
ner in, which the members exchange credit 
information. 

Mr. F. D. Carr, secretary and credit man 
of the Ostby & Barton Co., Providence, and 
who served for eight years as president of 
the Manufacturing Jewelers Board of Trade, 
addressed the meeting and congratulated 
Chicago jewelers upon the good work being 
done by the credit men of this city, which 
was so apparent after attending one of their 
meetings. 
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The Moody-Baker Co., Ellsworth, Wis., 
has been sold out to Rufus R. Druding 
and others. 
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NAVARRE PEARLS 


are Celebrated for Their Beauty—Their Lustrous Color— 
Their Durability—Perfect Match 






NAVARRE PEARLS are sold EXCLUSIVELY to Retail Jewelers. 


Imported and Distributed by 


BLAUER-GOLDSTONE CO. 


5 North Wabash Ave. CHICAGO « 
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Diamond Salesman Robbed of Gems Worth About $140,500 





Max Moser, Representing Three New York Firms, Held Up in Chicago While 
Riding to Railroad Station in an Automobile—Bandits Who Escape 
Believed to; Have Been Following Diamond Salesmen 

















Cuicaco, Oct. 18—Another daring dia- 
mond hold-up took place here last night in 
which Max Moser, of New York, was -kid- 
napped as he was starting to the train for 
Cincinnati and robbed of diamonds that he 
estimates may be of a value between $150,000 
and $200,000. 

Mr. Moser, who represents Jacob Schoen, 
6 Maiden Lane, Whitelaw Bros., 68 Nassau 
St., and Samuel Lemkowsky, 71 Nassau St., 
New York, arrived here last Friday and was 
met here by Mr. Schoen, who remained un- 
til Sunday. Monday and Tuesday he spent 
calling on the trade and last evening spent 
with friends in the trade here at the Con- 
gress Hotel where he was stopping. While 
at dinner Charles J. Morris, an insurance 
man and friend of many years, came in and 
learning that Moser was leaving that night 
remained with him and stated that he would 
take him to the station. 

When they left the hotel and entered the 
Morris car on Michigan Ave. they noticed 
a large Packard car that partly blocked their 
way. As the car was started three men 
jumped from the Packard into their car and 
one remained at the wheel. Moser and his 
friend were immediately covered and one of 
the bandits took the wheel from Morris. 
They drove north on Michigan to Ohio and 
Fairbank Court and upon arriving at this 
point the Packard came alongside. Here 
they stopped and proceeded to take the 
diamond wallets and other valuables from 
the victims. This done, they locked the 
Morris car, made sure their victims had no 
weapons, and left. They indicated where 
they would place the key to the car and 
drove away. Before Morris secured the key 
the Packard car had disappeared. 

Mr. Moser immediately notified his house 
by wire and went to the detective head- 
quarters and reported the loss. Chief of 
Detectives Hughes was called from his home 
and immediately took charge of the case. 
Pinkerton operatives, who represent the in- 
surance companies, were also called and both 
city and Pinkerton detectives have been in- 
vestigating every angle of the case. 

It is the opinion of the detectives here that 
a well organized system is in effect here by 
which bandits get information about the 
movements of diamond salesmen from certain 
dealers here and this angle will be thoroughly 
investigated. It is argued that in no other 
way could the diamond bandits gain the 
complete information they have on the 
movement of diamond salesmen when in the 
city. 

Members of the trade and officers of the 
city are thoroughly aroused. It is esti- 
mated that in the past two years the loss of 
more than $2,000,000 worth of diamonds has 
been reported to the police and while a few 
convictions have been secured none of the 
goods are ever recovered and seldom is there 
a qdlue on which to work. 

e new committee appointed by President 
osfeeomery-oF the C 





ciation, The Security Committee, will work 
with the officers here in an effort to prevent 
crime in the trade and secure arrests and 
conviction in all cases. 





An inventory of the losses suffered by 
three New York diamond houses, when their 
salesman, Max Moser, was held up in Chi- 
cago on Tuesday night, Oct. 17, shows that 
the bandits got away with precious stones 
valued at about $140,500 and not $300,000 
as first reported. The concerns which Mr. 
Moser represents include Whitelaw Bros., 68 
Nassau St.; Samuel Lenkowsky & Son, 71 
Nassau St., and Jacob Schoen, 6 Maiden 
Lane. 


At the office of Whitelaw Bros., a JEwEL- 
ERS’ CIRCULAR reporter was informed by 
one of the members of the concern that an 
inventory had not been completed but from 
all indications the loss would amount to 
between $50,000 and $60,000. The goods be- 
longing to this house ranged in size from 
mélée up to stones weighing six carats and 
were all insured. 


The compilation made by the Lenkowsky 
concern shows that this house lost about 
$32,000 in loose diamonds consisting of 
mélée and other stones weighing up to three 
carats. This concern also carried insurance. 

When a reporter for THE JEWELERS’ Cir- 
CULAR called upon Mr. Schoen, he was told 
that an inventory had just been completed 
and that the loss suffered by the concern 
amounted to $48,523, cost price. This loss, 
the list shows, consisted of 240 diamonds 
ranging in size from one-half carat to four 
carats. There was also 14434 carats of 
mélée stolen, ranging from 100 down to 
six to the carat. Mr. Schoen’s loss was 
also covered by insurance. 

Mr. Moser is well known in New York 
and as far as could be learned left on this 
trip about Oct. 4. 








AUTOMOBILE BANDITS ACTIVE 





Thieves Operating in Chicago Seem to Have 
Predilection for Blue or Green Cars— 
Many Jewelers Among Victims 


Cuicaco, Oct. 18.—Blue and green auto- 
mobiles seem to be the favorites with jewelry 
bandits here of late. Last week five men in 
a large green automobile held up Sandack’s 
store near 63rd St. on Halsted and the fol- 
lowing Monday three bandits in a car of the 
same description robbed the store of Rudolph 
Huebsch at 4817 S. Ashland Ave. 

At the latter place two men entered while 
the third remained in the car. With drawn 
revolvers they proceeded to rob the store and 
secured about $4,000 worth of merchandise 
before Mrs. Huebsch, who was in the store, 
rushed out a side door and gave the alarm. 
As she was going out the bandits fired two 
shots at her which went wild arid She escaped 
injury. The bandits entered their car and 


Ass0=-——were’ chased “-by° a motorist who heard the 
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cries of alarm but was’ soon outdistanced 
by the bandit car. 

This morning three bandits in a large 
blue car called on Sam W. Lew in his store 
at 1022 E. 63rd St. and after binding him 
and a caller secured about $6,000 in diamonds 
and jewelry. The visitor at the store at the 
time was Thomas Blue, pick-up man for 
E. Braude & Sons, wholesale jewelers in 
the Heyworth building, who had called to 
deliver some repair werk. From him the 
bandits secured $75 in cash, 

Complete descriptions of the bandits were 
given by Mr. Lew and. the police say they 
are members of a gang that is committing 
all the robberies and using these colored 
automobiles, 








Recent Publications 





“Why Manufacturers Lose Money,” by 
Rozsert GrimsHaw. Cloth, 176 pp., 43% by 7%, 
published by D. Van Nostrand & Co., New York. 


THIS work by Prof. Grimshaw, while of 
a special interest to manufacturers, is a 
text book on certain phases of business that 
will prove interesting to all business men. 
It is the outcome of a series of lectures on 
cost reduction which he delivered in the 
past both in Europe and America; in Ger- 
many and Austria in 1913 and 1914, in New 
York University in 1915 and 1916, and still 
later at the College of the City of New 
York. While, as the author modestly says, 
it does not pretend to cover the ground ex- 
haustively, it does name practically all the 
principal and most of the minor causes of 
losses by manufacturers and even by other 
business men. He has classified the reasons 


for the losses under several headings: 
Financial, ccmmercial, organizational, ac- 
counting, technical, personal and miscel- 


laneous, each of which is divided into minor 
divisions with cross references. 


The work is readable and the facts which 
have been collected from an unusually large 
field of research are presented clearly, 
simply and succinctly in a way that the dry- 
ness is taken out of them and they are 
easily understood and comprehended by the 
ordinary business man. There is no elabora- 
tion of theory but a simple straightforward 
summary of all the factors that cause loss 
in each and every department of manufac- 
turing, with the reason therefor. Of statis- 
tics there are practically none to worry and 
weary the busy man, yet the conclusions to 
be obtained from an analysis of all neces- 
sary Statistics are here to be found. 

A copious index at the back affords ready 
references to all subjects treated within the 
covers. T.. Be Ws 








A bogus check swindler recently visited 
the firm of Frank Mayr & Sons, South 
Bend, Ind., and succeeded in swindling the 
concern out of $150. This man went into 
the store and purchased a diamond ring 
with a fancy setting costing $122 and a 
wedding ring for $8.25. In payment for the 
merchandise he gave a check for $150.60. 
It was later found that the check was forged 
and consequently the police were notified 
and are looking for this man, who is de- 
scribed as being about 25 years old, stand- ° 
ing five feet 10 inches tall, of slight i 
and having- a- light-complexion. 
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Platinum Wedding Rings 


A true conception of the quality and style in Wheeler Wedding Rings 
can only be gained by seeing and examining them. You will then 
appreciate the artistic ability and infinite care expended in designing 
and manufacturing these rings; qualities which are characteristic of 
all Wheeler jewelry. 

The fine craftsmanship, so apparent in the hand engraving and superior 
finish, places the Wheeler rings above the commonplace into an atmos- 
phere of exclusiveness that is quickly recognized by the discriminat- 
ing purchaser. 


The diamond ring illustrated contains 21 fine diamonds. Its price 
is so low that it proves a ready seller wherever offered. 


In selling Wheeler Wedding Rings you are adding to your reputation 
as a dealer in high class merchandise. 


EslAotioncy 1652 
The Wheeler Trade Mark is your guarantee of 
on these rings quality and satisfaction 


TRADE MARK 
REGISTERED 


Wheeler wedding rings are also made in 18K white 
gold and 18K green gold in a variety of patterns. 


ayden'W. Wheeler & Co, nc 


OFFICE AND FACTORY 


- 58 West 40th Street - New Yorkr« | 
Telephone Longacre 7300 
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The Five Per Cent Sales Tax on Jewelry 





Revised Instructions to the Jewelry Trade on Proper Method of Paying Tax 
Sent Out by The Jewelers’ War Revenue Tax Committee 




















In the last issue of THE JEWELERS’ CIRCU- 
LAR appeared an article prepared by the 
Jewelers War Revenue Tax Committee on 
the proper method of paying the five per 
cent. sales tax on retail sales by jewelers. 
This article was based on the rough draft 
prepared by the committee, but this was 
later revised in some particulars before be- 
ing issued to the trade. 

In the final form in which this informa- 
tion was sent to the jewelers, the announce- 
ment appears as follows: 


Proper Method of Paying The Five Per 
Cent Sales Tax on Retail Sales by Jewelers. 


After the Revenue Act of 1918 became a 
law, most of the retail jewelers of the 
United States followed the suggestions of 
the Jewelers War Revenue Tax Committee 
to include the five per cent. sales tax in 
their selling price and to abstain from men- 
tioning the tax to their customers. 

This advice was given and accepted with 
the knowledge on the part of the retail 
jeweler that he would thus be paying a tax 
on the tax, or, in other words, about five and 
one-quarter per cent. instead of five per cent. 
His reason for doing this was the fear that 
charging five per cent. sales tax, in addition 
to the selling price, would have a tendency 
to so decrease his sales that his loss through 
mentioning the tax would probably be far 
greater than the additional one-quarter per 
cent. which the method of including the tax 
involved. 


This committee firmly believes that after 
four years of experience, an overwhelming 
majority of the retail jewelers still approve 
the plan of including the tax in the sales 
price and paying the government on the basis 
of the full sales price. 

It has recently come to our notice that 
there are retail jewelers in various parts 
of the country who think they have made a 
startling discovery, namely, that in follow- 
ing the accepted practice of paying these 
sales taxes to the government they are ac- 
tually paying a tax on the tax and are ‘pay- 
ing five and one-quarter per cent. instead of 
five per cent. on the sales value of their 
goods. Some well-intentioned individuals 
have even prepared tables to show that an 
item now sold, say, for $25, including the 
sales tax, might properly be sold for $23.81, 
plus $1.19 sales tax; this would mean a sav- 
ing to the retailer and his customer as well 
of five per cent. of $1.19, or six cents. 

Any retail jeweler could have separated 
at any time in the past, and can now sepa- 
rate his sales price from the sales tax by 
informing customers at the time of the sale 
that a certain definite amount of the total 
charge is sales tax. 

Simply informing the customer, however, 
that the sales tax is included in the price 
and thereafter adjusting the sale on the books 
by entries of “sale” $23.81, “tax” $1.19, total 
$25, will hardly satisfy the government. 

Where goods are marked in plain figures 
they ought to be marked $23.81, tax $1.19, 
and such an article when sold should be 


quoted at $23.81, plus $1.19 sales tax. 

Where tickets are used or bills rendered, 
or price lists or catalogs issued, each item 
should be priced at the regular selling price, 
say, $23.81, and the tax should be shown at 
$1.19. 

A simpler plan and one which we think 
will meet. the approval of the Treasury De- 
partment will be placing signs in various 
conspicuous parts of a retailer’s store, stat- 
ing that— 


“On all goods subject to tax 
under section 905, Revenue Act of 
1921, 20/21st of the total charge rep- 
resents selling price, and 1/21st tax 
thereon.” 


The qualifying phrase “on all goods sub- 
ject to tax under section 905, Revenue Act 
of 1921, is important, because there are some 
articles sold by the retail jeweler which are 
not subject to a five per cent. sales tax un- 
der section 1326 of the Revenue Act of 1921, 
he would be guilty of a misrepresentation 
and subject to a fine or imprisonment, or 
both, provided he made a statement, oral or 
written, 


“intended or calculated to lead any 
person to believe that any part of 
the price at which such article is 
sold or leased, or offered for sale or 
lease, consists of a tax imposed 
under the authority of the United 
States.” 


Great care should, therefore, be taken that 
where any reference to tax is made, there 
must be a tax due to the government. 

These signs should be in clear readable 
lettering. The same statement should also 
be used on all bills, statements, price lists 
and catalogs. : 

The jeweler who does this can continue 
to include the tax in his total charge and 
make his monthly reports on his business 

-as at present, simply returning to the gov- 
ernment 1/21 of these total charges. 

While our committee strongly advises 
against any change from the present ap- 
proved method of including the tax in the 
sales price, we wish to impress upon the 
retail jeweler that if he makes such a change 
it must be open and above board, otherwise 
he may be called upon for additional taxes 
and penalties at some future date. 
JEWELERS WAR REVENUE TAx COMMITTEE, 


Meyer D. RorHscuiLp, Chairman. 
New York, Oct. 19, 1922. 








A. Newhauser, New Orleans, La., was the 
victim recently of a sneak thief who visited 
his store, while the proprietor was in the 
rear of the establishment, and stole jewelry 
valued at about $65. The presence of the 
thief was discevered when Mr. Newhauser 
heard a noise in the front of the store. He 
saw a man crawling under the show case 
and when the thief found that he had been 
discovered, he dashed from the place, carry- 
ing with him one diamond ring worth $15, 
two monogramed rings priced at $7.50 each 
and one woman’s watch worth $35. 
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DEATH OF JOHN B. J. HAACK 





Career of Veteran Pearl Improver Comes to 
an End After Over Seventy Years’ 
Association with the Industry 


The trade, especially the older members, 
learned with regret last week that John 
Baptiste Joseph Haack, a pearl improver of 
some prominence in his day and for over 70 
years connected with the industry, had died 
on Sunday, Oct. 15, at his home, 292 Wads- 
worth Ave., New York. The funeral serv- 
ices were held last Wednesday at St. Eliza- 
beth Church, 187th St. and Broadway, after 
which the interment took place in Madonna 
Cemetery, Fort Lee, N. J. 

John Haack, as he was more familiarly 
known to his friends in the trade, was born 











THE LATE JOHN B. J. HAACK 


in Worms, Germany, on Jan. 30, 1834, and 
with his father and family came to the 
United States when about 15 years of age. 
Upon arriving here, his father started in the 
jewelry business on White St., New York, 
and was joined by his son. In the early 60’s 
Mr. Haack formed a partnership with a Mr. 
Diolot, a French designer, and under the 
style of Haack & Diolot conducted a manu- 
facturing jewelry business at 10 John St. 
Following the death of Mr. Diolot, the busi- 
ness was continued by Mr. Haack for some 
years, but later he became a diamond broker. 
Following this venture, Mr. Haack turned 
his attention to pearls, and in this line be- 
came well known for his knowledge of the 
gem and for his ability to polish and im- 
prove it. For many years he was probably 
the only pearl improver in the trade in the 
east and continued in this business until some 
years ago, when he again became a broker. 
He remained active in business until 1908, 
when by reason of his advanced years was 
compelled to retire. 

Mr. Haack was married about 44 years 
ago, but lost his wife by death in 1908. 

The deceased is survived by a daughter, 
Mrs. Mary H. Halloran, and a son, Joseph 
Haack. 








The August Baumann Co., New Orleans, 
La., is the successor to August Batrmann. 
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Detroit Jewelry Store Robbers Convicted 








Two Members of Gang that Robbed Meier Establishment Sentenced After 
a Sensational Trial 

















Detroit, Mich., Oct. 21.—In a few simple 
words, this is the story to date of the fa- 
mous robbery of the jewefry store of Louis 
Meier & Bro., Gratiot Ave., at E. Grand 
Boulevard. The store was established 50 
years ago by the elder Meier. 

A few days prior to Sept. 20—the day of 
the robbery—a man named George Harris, 
with a blond girl, aged 23 years, came to 


the stern justice of the court and jury, but 
are thinking most of the girl bandit that was 
the center of it all. 

When the last word has been written in 
the history of the robbery of the store of 
Louis Meier & Bro., Gratiot Ave. at E. 
Grand Boulevard, on Sept. 20 last, it is 
probable that the criminal underworld that 
made a specialty of robbing jewelry stores 





SAM TASCO, WHO WAS GIVEN LONG PRISON TERM 


the store to pick out a diamond wedding ring 
for Vera Coleman, fiancee of Harris, and 
former girl chum of the Lee woman. 

On Sept. 20, Harris, with Mrs. Lareta 
Lee, drove up to the store in a taxicab and 
asked to see the same ring. At the same 
time two Italians drove up in another ma- 
chine. Mrs. Lee admitted later that she and 
Harris had dropped Tasco at a nearby cor- 
ner. The police say he was there as a 
: lookout. 

Mrs. Lee placed the coveted ring on her 
finger and at a given time she held up her 
arm, as a signal to the waiting Italians, say 
the police. Meier was told by Harris to 


lay on his stomach. The Italians and Harris’ 


with the woman fled with a tray of loose 
diamonds worth over $5,000. 

Meier had given his clerk, Pantz, a. small 
man, a gun and told him to go out the back 
door, around to the front and watch de- 
velopments. He did so and watching Tasco 
lurking behind a tree, fired upon him. 
Tasco returned the fire and was injured. 
Later he was captured under a nearby porch. 

Tasco also got from 10 to 25 years in 
Jackson prison from Judge Marsh. 

The Lee girl gets 8 to 20 years in the 
Detroit House of Correction. 

George Harris, the third captive, who was 
found in the cellar of a haunted house in 
Windsor, Ont., on the border of Canada, 
goes on trial Monday. 

There were five bandits in all, two of 
whom, Italians, escaped. The loot has not 
been recovered. Detectives William Collins 
and Jack Heffron are on the case. 

Jewelers of Detroit and Michigan wit- 
nessed one of the most dramatic climaxes in 
the history of all the jewelry robberies ever 
perpetuated here. They are marveling at the 
swiftness and effectiveness of the police, at 


will give Detroit a wide berth in the years 
to come. 

Mrs. Lareta Lee, with her baby stare and 
look of innocence, who claimed she was in- 
trigued into taking part in the robbery 
through a girl friend, pleading innocence be- 
cause of her five-year-old son, Willard Lee, 
now on her farm in Gratiot Ave., under the 
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Meier robbery, was sentenced earlier on the 


‘same~day, ir the~ private office -of J wlge 


Marsh, to Jackson prison for a term of from 
15 to 25 years. Tasco was fired upon and 
wounded in his escape by George Pantz; a 
clerk in the Meier store, Tasco returning 
the shots. 

The girl mother was crying when she com- 
pleted her plea for leniency: before Judge 
Marsh. 

“T’'ll do anything you say or stay anywhere 
you want me to stay, so long as I can have 
my liberty and not have to go tothe House 
of Correction. I ask this for the sake; of 
my child,” said Mrs. Lee. 

The judge, hesitating, replied :! 

“The position in which you stand is’ the 
result of a culmination of your own acts. 
You knew your own associates, and had not 
given any thought to your child. My task 
now is the hardest to perform that I have 
had to perform since I have been on the 
bench. You are a woman, you are young, 
and you are a mother.” 

The girl bandit started weeping quietly 
again, still retaining her will power, how- 
ever, and her general composure.. The judge 
continued : 

“I think to some extent you have been 
the victim of your associates, but I believe 
you were a willing party, and I am con- 
vinced that you were ready and willing: to 
take part in this crime, but unlike Sam 
Tasco, you did not fire any shots, so I: am 
going to make your sentence lighter.” 

Paul Daily and James T. Spillane, attor- 
neys for Mrs, Lee, were given 20 days; in 
which to file an appeal and prepare evideftce 
for a new trial, but the convicted girl bandit 
seemed resigned to her fate, thinking only of 
her little son. She said she would sell ‘her 
farm to help pay her attorneys, but expressed 
the opinion she was innocent and was about 
to serve time for the crime of others. She 
hoped the officers would capture the two 





MRS. LARETA LEE, WOMAN CROOK, SENT TO HOUSE OF CORRECTION. 


care of an aunt, following her conviction 
Friday afternoon faced Judge Pliny W. 
Marsh of the Recorder’s Court, in his pri- 
vate office, with tears in her eyes but with 
a manner calm and resolute to face her fate. 

She was sentenced by Judge Marsh to 
serve from 8 to 20 years in the Detroit 
House of Correction, with a recommendation 
that the minimum term prevail. She will 
begin her sentence at once. , 

Samuel Tasco, former bantamweight prize 
fighter, and later a “Cakie” who played the 
he-flapper of the underworld in Detroit, 
who was convicted also of complicity in the 


involved in the murder, who she 
her with death if she 


Italians, 
says threatened 
squealed. 

When the jury after one hour and eleven 
minutes’ deliberation, returned their verdict 
Friday afternoon, after Judge Marsh had 
left for home, Lareta Lee received the word 
of her doom with composure and later smiled 
at the officers as she was taken back to the 
Wayne County Jail from the new Municipal 
Courts building, through the cement “tunnel 
of sighs,” that runs under the street that 
separates the buildings. She was in just 
such a composed and cheerful mood when 
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she returned for sentence on Saturday. Not 
a tear glistened in eyes that were calm, with 
a helpless, appealing look. 

It was only when she was sentenced that 
tears welled to her eyes, and she begged 
that her little son be kept in ignorance of 
her misfortune. All through her trial, her 
appearance before the court for sentence, and 
during her journey to the House of Cor- 
rection, she maintained her innocence. 








CONTEST OVER WILL 





Protest Against Probating Will of Late 
Adolph Lederer to Be Appealed 


PROVIDENCE, R. I., Oct. 21.—The contest 
over the will of the late Adolph Lederer, of 
the Consolidated Comb Co., manufacturing 
jewelers, 131 Washington St., which was 
foreshadowed at the time of his death a 
few weeks ago because of his having left 
the bulk of his estate, estimated as being 
worth at least $50,000, to his bookkeeper, 
Miss Helen Fuerth, took definite form last 
week when on Wednesday a protest against 
the probating of the will was heard before 
Judge George A. Stone in the Municipal 
Court. 

It was brought out in the testimony that 
Mr. Lederer and Miss Fuerth had been en- 
gaged to be married since 1916, although no 
announcement of the fact had ever been 
made. Allowing the will to be probated, 
Judge Stone appointed Miss Fuerth execu- 
trix under a bond of $50,000, which is, how- 
ever, subject to change should the examina- 
tion of Mr. Lederer’s safe deposit box dis- 
cover that his personal estate is larger than 
estimated. The appraisers appointed by the 
court are Sol S. Bromson, Daniel J. Healey 
and John A. Bennett. 

John J. Fitzgerald and Philip C. Joslin 
counsel for Mrs. Julia Lederer, sister of the 
testator, who receives $5,000 under the terms 
of the will, announced that appeal would be 
taken to the Superior Court from Judge 
Stone’s decision to admit the instrument for 
probate. 


For the better part of an hour Miss Fuerth 
testified with regard to her relations with 
Mr. Lederer, which she said began in child- 
hood. Born in Bohemia, Miss Fuerth testi- 
fied, she had been friendly with the deceased 
in that country and had taken employment 
in the jewelry factory, of which he was part 
owner, upon her arrival in Providence. 
“Kicking a foot-press’” was her original 
work, she said, but she was soon given a 
better position. A course at night school 
laid the foundation for her training as book- 
keeper and general amanuensis, which posi- 
tion she occupied for more than 20 years 
under Mr. Lederer. 

Under cross-examination by Mr. Fitz- 
gerald, Miss Fuerth testified that she had not 
only kept Mr. Lederer’s books but that she 
had also cooked for him, attended to the 
washing and mending of his clothes and 
otherwise assisted him. During Mr. Leder- 
er’s final illness, Miss Fuerth stated, she took 
him to her own home prior to his removal 
to the hospital, on account of his unsatisfac- 
tory relations with his relatives. 

The engagement, she said, took place in 
1916, at which time Mr. Lederer gave her a 
ring. The engagement was postponed first 
that Mr. Lederer might accumulate more 
money for their mutual comfort, and later 
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on because of his illness. Before he died on 
Sept. 2, according to Miss Fuerth, the de- 
ceased told her that he had “taken care of 
her” in his will and warned her not to let 
the bequest be taken away from her. 

In cross-examination by Mr. Fitzgerald, 
Miss Fuerth testified with regard to Mr. 
Lederer’s income, that an $8,000 investment 
which he made as a part owner of the Wash- 
ington Co., netted $5,000 last year as a part 
of a surplus which was divided, in addition 
to the payments of a two and a half per cent. 
dividend. 

It was brought out that some of the 
stocks and bonds owned by the deceased 
were in his safety deposit box in the Rhode 
Island Safety Deposit Co., and that these 
would be looked over before the amount of 
the personal estate could be determined. 








Canadian Jewelry Firm Filches Small Coins 
from Americans with Fake 
Puzzle Scheme 


For nearly a year the National Vigilance 
Committee of the Associated Advertising 
Clubs of the World has been receiving com- 
plaints concerning the activities of a Cana- 
dian firm operating under various names and 
run by a man named J. W. Walker in de- 
frauding persons in this country by means 
of bogus “puzzle contests” and “prizes.” 

On information and evidence submitted by 
the National Vigilance Committee, the 
United States Post Office Department has 
issued fraud orders against the following 
companies, all of which were operated under 
Walker’s direction: 

Canada Jewelry Co., Canadian Silverware 
Co., Crown Silverware Ring Co., Crown 
Silver & Jewelry Co., Eastern Silverware 
Co., Egyptian Diamond Co., Egyptian Dia- 
mond Ring Co., Egyptian Jewelry Co., Grand 
Silverware Co., Hawaiian Diamond & Pre- 
mium Co., Imperial Silverware Dept., Im- 
perial Silverware Co., International Silver- 
ware Co., Mexican Diamond Co., Northern 
Jewelry Dept., Northern Silverware Co., 
Oriental Diamond Jewelry Co., Prize Sil- 
verware Co., Premium Jewelry Dept., Pre- 
mium Jewelry Co., Premium Despatch Co., 
Radiant Diamond Co., Radiant Diamond & 
Silverware Co., Radio Diamond Co., Rogers 
Silverware Registered, Royal Silverware 
Co., Standard Silverware Co., Sterling 
Jewelry Co., Sterling Premium Co., Tifnite 
Jewelry Co., Union Silverware & Jewelry 
Co., United Silverware Co. 

Readers were tricked into believing that 
they could secure a “$50 Mexican diamond,” 
or other valuable prize, by correctly solving 
a simple diagram or answering the card. It 
was necessary for them, however, to submit 
$1.48 in order to get any of the prizes. Ex- 
amination of the merchandise forwarded by 
the company showed it to be practically 
worthless. In some cases the remitter re- 
ceived nothing whatever for his money. 

Post cards, copy shown below, are dis- 
tributed promiscuously to people who have 
never entered any contest of the kind: 


“Imperial Silverware Co.,” P. O. Box 2280, Mon- 
treal, Can. 
August 21st, 1922. 

“Dear Friend—Some time ago you entered a 
“Puzzle Contest.” We are glad to inform you 
that the same is now closed, and you are one of 
the successful ones selected. Your Prize consists 
of a most elegant Eight-Piece Im. Silver Set, or 
(Im. Egyptian Diamond apparently worth $10 in 
Jewelry stores). Either prize belongs to you, 
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and upon receipt of 98c. to cover all costs of 
mailing and packing, etc., we shall be glad to 
forward your Prize at once. -Kindly return this 
card to us with the required amount within 15 
days, so we can have the Prize shipped to you 
promptly from the U. S. A. Factory. Be sure 
to remit charges direct to us. Congratulating you 
on your good fortune, we beg to remain, 
“Very cordially yours, 
“IMPERIAL SILVERWARE CO.” 


The average puzzle contest is mere trick- 
ery and constitutes a trifling with public con- 
fidence which should not be countenanced by 
any legitimate business. Their use has left 
a trial of disappointment and lessened re- 
spect for the printed word. They are a 
“jazz or dope” type of copy whose appar- 
ently successful pulling power is gained only 
at a tremendous loss to the real fundamentals 
upon which sound advertising must be built. 

Co-operation is solicited from publications 
in checking the use of ‘confidence-destroying 
puzzle material. The public is also asked 
to refer to this committee any material re- 
sembling that used by the Canadian com- 
panies. 








Golden Roosters Hold Meeting at Chicago, 
Elect Nine New Members and Plan 
Branch “Roosts” in Other Cities 


Cuicaco, Oct. 21.—The Golden Roosters 
of Chicago held their first regular monthly 
business meeting yesterday noon in the Rose 
Room of the Morrision Hotel. Heretofore 
business sessions were held on the occasions 
of frolic but in the future the frolic events 
will be entirely for entertainment and initia- 
tions. 

Nine candidates were elected to member- 
ship yesterday and several or all of them 
will receive the degrees at the frolic to be 
held sometime in November. Preliminary 
steps were taken for many changes in the 
plans of organization by which the order will 
become a more permanent one with fixed 
objects and policies. As soon as all these 
are in good working order it is planned to 
organize Roosts of Golden Roosters in other 
cities where jewelry interests are large. 

Chanticleer L. Buss appointed Harry 
Radix, Frank Moran, and Clarence Thomp- 
son as a committee on a new constitution and 
by-laws. John Warren was asked to choose 
assistants and prepare a new ritual. Both 
of these committees will report at the next 
business meeting which will be held at the 
Morrison Hotel on Thursday evening, Nov. 
9. At that meeting arrangements will also 
be made and a date arranged for the Novem- 
ber frolic which will be the last meeting until 
after the holidays. 








Market Prices for Silver Bars 


The following are the quotations for sil- 
ver bars in London and New York as re- 
ported for the past week: 


Domestic 
Selling Price Silver, 
London U.S. Gov’t Standard 
Date. Official. Assay Bars. Price. 
COO. EF aeecuiene 33% 69% 99% 
a ee 34% 70% 99% 
a eee 3348 69% 99% 
0: Ae. | 33% 69% 99% 
Pa eee 33% 69% 99% 
a: Rea 3348 69% 99% 








James W. Beath, lapidist and jeweler, has 
moved from 129 S. 12th St. to 201 S. 12th 
St., Philadelphia, Pa. 
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Ingomar Goldsmith & Co., 


_ BROADWAY, NEWYORK. |. 





Our Mr. Fred Goldsmith 
is now on a purchasing trip 
in the European markets. 





AMSTERDAM 6 TULP STRAAT 
seme “ac DIAMONDS 
“ RCN Le ACRE: 














Artificial Pearl Necklaces 


a superior reproduction 


direct from France 


GATTLE & HUNTER 


576 Fifth Ave., at 47th St., New York 


Telephone Bryant 7065 
Importers of Pearls, Diamonds and Other Precious Stones 



































PEARL TASSEL EFFECTS 


Seed Pearl Bracelets and Pearl Sautoirs 


ORIENTAL PEARL NECKLACES 
From $25.00 Up 


SEED PEARL NECKLACES 


The most complete line of above on the market 


CROSSMAN COMPANY 


3 Maiden Lane New York 

















— 























October 25, 1922. 


HOROLFOGICAL INSTITUTE 





Executive Committee Holds Two Days’ Ses- 
sion at Lancaster,’ Pa., and Transacts 
Much Important Business 


LANCASTER, Pa., Oct. 23.—The executive 
committee of the Horological Institute of 
America held a two days’ session here last 
week, Oct. 20 and 21, and on the 22nd en- 
joyed an automobile ride through Lancaster 
county. Those in attendance upon the ses- 
sions were First Vice-President E. H. Huf- 
nagel, Mount Vernon, president of the Amer- 
ican National Retail Jewelers’ Association ; 
Second Vice-President Edwin F. Lilley, Mil- 
ford, treasurer of the New England Jewelers’ 
Institute; Secretary Paul Moore, of the Na- 
tional Research Council, Washington, D. C.; 
W. Calver Moore, editor-in-chief Keystone 








EDWARD H. HUFNAGEL; FIRST VICE-PRESIDENT 


Pub. Co., Philadelphia; Dr. A. F. Beal, of 
the Bureau of Standards, Washington, D. C.; 
Tell Mussbaum, Tell Watch Co., Lancaster ; 
John J. Bowman, head of the Bowman 
Technical School, Lancaster ; Frank C. Beck- 
with, representing the Hamilton Watch Co. ; 
Alfred G. Stein, of Patek Philippe & Co., 
Geneva, Switzerland; Ferdinand T. Haschka, 
head watchmaker of Tiffany & Co., New 
York. 

Much regret was expressed over the 
absence of President George W. Spier, cus- 
todian of watches, United States National 
Museum, on account of illness, and of the 
absence of Robert F. Nattan, editor of the 
Horological Department, THE JEWELERS’ 
CIRCULAR, 

The first business was transacted Friday 
afternoon and evening, until midnight, by the 
certification committee, which body passes on 
the application of watchmakers all over the 
United States for certificates. Thirty-nine 
papers were examined and all but two were 
passed. The applicants were from 15 
States, widely separated, too. 

The executive committee held its meetings 
Saturday morning and afternoon, Oct. 21, 
discussing general policies of the Institute 
and the need of expansion to meet the de- 
mands of just what the Institute is doing. 
With this end in view it was decided to in- 
crease the number of districts from 30 to 75. 


The . first. -vice-president.-presided—over the - 


sessions, » a 

At the conclusion of the’ afternoon session 
on the 2lst the members of the committee 
were taken to historic Churchtown-as guests 
of Frank C. Beckwith, who entertained them 
at dinner. The trip was made by automo- 
bile. On Sunday the members. ,were the 


. guests of John J. Bowman on an automobile 


tour of Lancaster county. In Lancaster 
headquarters was at Hotel Brunswick. 

The Horological Institute, with over 800 
members all over the country, brings to- 
gether persons interested in the improvement 
of timekeeping, embracing the United States 
Bureau of Standards, the trade press, retail 
and wholesale jewelers, the Smithsonian In- 
stitution of Washington, D. C., and National 
Research Council, of Washington, D. C. 








WORKERS DO NOT WANT UNION 


Labor Official Tells at Convention that Provi- 
dence Jewelers Are Apathetic to 
Organization—Another Effort 
Soon to Be Made 

ProvipENCE, R. I., Oct. 21.—At the annual 
Fall convention of the Rhode Island State 
Branch of the American Federation of Labor 
held in this city the past week, A. A. Green- 
stein of New York, general secretary- 
treasurer of the Jewelers’ International 
Union, was one of the principal speakers 
and attacked the loose legislation of Rhode 
Island in regard to child labor and home 
work, which he alleged the contractors and 
manufacturers are giving out to children 
under the statutory age, in many instances 
to children even under 10 years of age. In 
some cases, he claimed, the United States 
Department of Labor reported that children 
only three or four years old are thus 
employed. 

He referred to what he alleged’ were ex- 
isting labor conditions in the jewelry indus- 
try as being analogous to those of the 15th 
century and said that the employes in the 
jewelry shops of Providence and vicinity 
were no better off than the serfs of that 
period. The greatest reason for this con- 
dition, he said, is the lack of organization 
and the apparent apathy on the part of the 
jewelry workers. 

He called attention to the several unsuc- 
cessful attempts that have been made to 
organize the jewelry workers in Providence 
into a union, which he said was due entirely 
to the workers themselves in not co-operating 
in encouraging and supporting the former 
movements. He said that plans are now 
under consideration for another attempt to 
establish a jewelry workers’ union in Prov- 
idence at an early date. 

Mr. Greenstein pleaded for co-operation 
with the local branch of the American Fed- 
eration to help the International Association 
to bring these jewelry workers together and 
arouse public opinion so that the legislature 
would enact laws to protect the little chil- 
dren. 

In the course of his remarks, Mr. Green- 
stein referred to the fact that even children 
in the public schools are required sto do 
work on jewelry, both in classes and in 
their homes. This statement, it was pointed 





out by manufacturers, is both unfair and 
unwarranted and is not in accordance with 
the facts. 


The work to which he refers has 
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-absolutely-. no- -bearing- whatever upon -the 
question of “home” work, which the manu- 


facturing jewelers of’ this city’ have repu- 
diated several months ago. 

It is true that jewelry work is being done 
by pupils in certain of the public schools but 
only in those in which vocational work is 
being done, apd is a part of the industrial 
training and educational development that 
the city and State are attempting to give 
to the youth of Rhode Island. 








ANNUAL FALL OUTING 





Members of Massachusetts Retail Jewelers’ 
Association Hold Gathering at Milford 


Boston, Mass., Oct. 21.—The annual Fall 
outing of the Massachusetts Retail Jewelers’ 
Association was held at Milford, Oct. 18, at 
the New England Jewelers’ Institute. Dean 
E. F. Lilley was host. The officers are: 
President, Ellis Gifford; vice-presidents, 
‘Frank Ricard, Lowell; J. C. Steever, Bos- 
ton; secretary, Louis S. Smith, Beverly; 
treasurer, J. H. Wood, Fall River; treasurer, 
E. W. Durgin, Worcester; executive com- 
mittee, J. H. Wood, Fall River; C. J. Gid- 
ley, New Bedford; Fred C. Newhall, Lynn; 
Gen. H. S. Tanner, Providence, and R. A. 
H. Lohnes, Worcester. 

At the banquet 80 members and guests 
took part, followed by an inspection of the 
institute. There was a radio concert in 
charge of Allen E. Dudley, of Milford. 

The 80 students were addressed by the 
officers on technical topics and congratula- 
tions were extended to the boys on their 
evident success in their study and work. 








NEW OFFICERS ELECTED 





Jewelers’ Crafts Association of Los Angeles 
Holds Business Meeting and Banquet 


Los Ancetes, Cal., Oct. 18.—Sixty-five 
members of the Jewelers’ Crafts Associa- 
tion of this city were present at the recent 
meeting and election of officers. These 
members represented 41 firms and the meet- 
ing was considered one of the best ever 
held. It was held at a popular caterer’s and 
comprised, besides the business session, an 
excellent banquet and a vaudeville entertain- 
ment of nine acts. 


The following officers were elected to serve 
during the coming terms: President, Gilbert 
B. Kinsey; vice-president, Ray Vercler; 
treasurer, Albert W. Ballard; secretary, E. 
B. Nicoll; corresponding secretary, Howard 
Anthony. 

Z. S. Skinner, the retiring president, made 
a forceful and inspiring address, thanking 
the members for their helpful support dur- 
ing his two terms in the office and bespeak- 
ing for the new president a similar allegiance 
and support. On motion of S, P. Dayton, 
a rising vote of thanks was given unani- 
mously and enthusiastically to the retiring 
president, 








Walter S. Hall, secretary-treasurer and 
manager of the Lanyon Jewelry Co., Pitts- 
burg, Kans., for 16 years, is opening a new 
store at 6th St. and Broadway, in that city, 
under the style of the Walter S. Hale 
Co. 
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Walter Eitelbach & Co., Inc. *“" oe 
Ludwig Nissen & Co. NEw york 













Specialists in Genuine Oriental Pearl’ Necklaces and Individual Pearls 
Finest Selection Rare Gems 
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FREDERICK W. RAUCH 
522 Fifth Ave. New York 


Pearl NecKlaces 


created by an expert in the perfect blending ot 
color and graduation of size 


| Pearl Ropes Loose Pearls for Additions 
Fancy Cut Diamonds and Precious Stones 
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HOLD ANNUAL MEETING 


Members of Buffalo Jewelers Twenty-four 
Karat Club Elect New Directors and 
Discuss Trade Problems 


3uFFALO, N, Y., Oct. 23.—Topics of in- 
terest to the jewelry trade at large were 
discussed, reports of officers and committee 
chairmen read, and new directors elected 
for the ensuing year at the annual meeting 
of the Twenty-Four Karat Club of Buffalo, 
held in the banquet hall of the Buffalo 
Catering Co. on the evening of Oct. 17. 

Foremost among the issues considered 
was the tax elimination campaign now 
being waged throughout the country by the 
A. N. R. J. A. After Alfred O. Bald, 
chairman of the western New York district, 
had explained the objects of the drive and 
reported on the progress made both in New 
York State and elsewhere, President Arthur 
J. Block called on the members of the 
Twenty-Four Karat Club to lend their full- 
est co-operation in seeking tax equalization 
by voting only for candidates for Congress 
who had pledged themselves to see that re- 
lief was afforded the jewelry industry, and 
to ask their friends to likewise vote for 
such candidates. 


In apprising members of the replies re- 
ceived to questionnaires sent to candidates, 
Mr. Bald read a letter from Louis J. 
Schwendler, one of the tardy office-seekers, 
who fell in line with Candidates Mac- 
Gregor, Mead, Clancy and Greiner in prom- 
ising to strive for the repeal of the ob- 
noxious “luxury” levy. Mr. Bald pointed 
out that only one out of the six candidates 
in the 40th, 41st and 42nd districts, of chief 
concern to Buffalo, had failed to declare 
himself in favor of a square deal for the 
jewelers. That man was S. Wallace 
Dempsey of Lockport, whose district com- 
prises a portion of this city, declared Mr. 
Bald, and he expressed the hope that a 
barrage of appeals from every member of 
the national association in this section of 
the State would cause Mr. Dempsey to 
change his mind and make a definite pro- 
nouncement of the policy before election 
day rolled around. 

Reports read by the heads of the various 
committees disclosed the fact that the 
Twenty-Four Karat Club had grown from 
a modest organization at its inception, just 
a year ago, to a membership of approxi- 
mately 165, and this without any special 
effort to expand its membership. H. F. Van 
Der Voort, Jr., reviewing the activities of 
the social relations committee, asserted that 
the Spring stag gathering and Summer out- 
ing had served to promote good fellowship 
among the different branches of the trade 
and that the club was fulfilling its aim of 
strengthening the ties which bound the 
various units in the industry. 

Amendments to the constitution provid- 
ing that annual meeting be held the third 
Tuesday in October each year, that each 
standing committee shall meet at least six 
times per year and that the club hold two 
regular meetings, one in April and the other 
in October, a banquet in January and an 
outing in July, were adopted by the meet- 
ing. 

The slate to fill the vacancies caused by 
the retirement of four directors. recom- 
mended by the nominations committee, was 
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accepted. Charles T. Evans, chairman of 
that committee, expressed regret that the 
constitution did not permit of renomination 
of any of the old members, although all of 
them had been active in the interest of the 
club during their year in office. The four 
new directors were as follows: Charles G. 
Oelheim, A. C. Siegrist, Otto Jassoy and 
Leopold Block. The appointment of an 
additional director to replace Eugene 
Tanke, who tendered his resignation be- 
cause of business interests requiring much 
of his time out of town, was necessitated, 
and Louis Gottleib was named to fill out 
the year remaining. Following the election 
of the directors the entire directorate met 
and elected the following officers: Presi- 
dent: Arthur J. Block; vice-president, 
Ralph E. Smith; secretary, Charles G. Oel- 
heim; treasurer, A. C. Siegrist. 

Following the business session the club 
members were entertained by Charles 
Rohlfs, in readings and character studies. 
Bauldauf’s orchestra supplied the entertain- 
ment while refreshments were being served. 








JEWELERS INTERVENE 





Counsel for National Wholesale Jewelers’ 
Association Files Brief in Case of Fed- 
eral Trade Commission Against 
the Mennen Co. 


PHILADELPHIA, Pa., Oct. 18.—Arrange- 
ments have been made by the members of 
the National Wholesale Jewelers’ Associa- 
tion to file a supplemental brief with the 
United States Circuit Court of Appeals for 
the Second district, New York, when the 
Mennen Co. makes an appeal from the order 
of the Federal Trade Commission. The rul- 
ing of the commission, according to Thomas 
A Fernley, secretary of the National Whole- 
sale Jewelers’ Association orders the Men- 
nen Co, to give the same price to. all cus- 
tomers who purchase the same quality and 
quantity of merchandise. 

The brief on behalf of the association will 
be filed by Felix H. Levy, a member of the 
New York bar and formerly Special As- 
sistant Attorney General in the prosecution 
of the Tobacco Trust case. Mr. Levy has 
made a life time study and practice of trust 
and interstate commerce litigation and mem- 
bers of the National Wholesale Jewelers’ As- 
sociation have placed a vast amount of in- 
formation in connection with this case at 
his disposal. 

The order of the Federal Trade Commis- 
sion which is to be appealed by the Mennen 
Co. requires that the company cease alleged 
discrimination in favor of wholesalers 
through the maintenance of a selling policy 
specifically providing for consideration to 
wholesale distributors through a system of 
compensating discounts. 

In a letter to members of the National 
Wholesale Jewelers’ Association Secretary 
Fernley in discussing the effect of the 
Federal Trade Commission’s order says in 
part: 

“In other words, no consideration can be 
given to the importance and value of the 
service which the wholesaler, renders, in the 
distribution of merchandise in the cities, 
towns, villages and hamlets throughout the 
United States, but the manufacturer is re- 
quired to give the same price to every cus- 
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tomer buying an equal quantity of the mer- 
chandise. 

“Among cther points, It will be contended 
that if the manufacturers were to maintain 
warehouses and offices in the principal dis- 
tributing cities of the United States, selling 
prices would be equal to or higher than the 
selling prices of the wholesalers because of 
the expense of manufacturers maintaining 
their own wholesale houses. 

“Your association is also interested in fil- 
ing a supplementary brief supporting the 
claims of the. wholesalers because the inde- 
pendent retailer will be harmed if this order 
of the Federal Trade Commission is upheld, 
since the larger buyers, chain stores and syn- 
dicates will be able to insist upon manufac- 
turers giving them prices equal to those 
given to wholesalers, even though they do 
not perform the function of wholesalers. 

“You will be kept advised of progress in 
this matter and we are planning to send you 
a copy of Mr. Levy’s brief concurrent with 
its presentation to the Court. 

“Our effort will be to present facts which 
will prevent Government interference with 
the control of manufacturers’ selling policies 
so long as each manufacturer is acting in- 
dividually and not in unlawful combination 
with others.” 








Members of Southern California Jewelers’ 
Golf Association Hold Third Semi- 


Annual Tournament 


Los ANGELES, Cal., Oct. 18—The third 
semi-annual tournament of the Southern 
California Jewelers’ Golf Association was 
held last Thursday at the Hillcrest Country 
Club in this city. About 35 players par- 
ticipated. The low gross was won by Jack 
Roth with a 92 and 97. Geo. D. Davidson 
won the low net with a 154 for the 36 holes, 
and George J. Germain won a prize for the 
best 18 of the day, an 89. Other prize-win- 
ners were Louis S. Nordlinger, M. Rein- 
gold and H. C. Van Ness, the latter a San 
Francisco jeweler. 

The B. H. Dyas Co. of this city donated 
a beautiful master model club from the low 
gross 36 holes, won by Jack Roth. Other 
prizes were given by different jewelers. 








Platinum Production to Russia Reported to 
Be Increasing 


The New York Times, Monday, under 
the head “Platinum Production Improves,” 
published the following : 

“The production of platinum in the Ural 
Mountain districts of Russia has improved 
materially in the last few months. Up to 
the Ist of July production was considerably 
below schedule, but since that time, due to 
improved financing and provisioning, it has 
gained steadily. During the month of July 
the output of the metal in the Ural mines 
was about 30 per cent. greater than the 
schedule. The production of platinum and 
gold in that district from Jan. 1 to July 15 
amounted to 700 pounds of the former and 
158 of the latter, the mining of the gold 
being incidental to the production of the 
platinum. In that period 111 grains of 
iridium were also found.” 








At New Orleans, La., N. Bellamore, Inc., 
succeeds Nicholas Bellamore. 
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SAPPHIRES 
EMERALDS 













STAR 
SAPPHIRES 










ALL SIZES 
| EMERALD CUT and SQUARE CUT RUBIES 
CALIBRE Upward to 5 carats for single stone rings. ALSO 
gy ee Fancy Cut Diamonds 





SPECIALIST in SAPPHIRES and IMPORTER and CUTTER of PRECIOUS STONES 


HENRY GREEN 


527 Fifth Avenue New York 










YOUNGEST in Style OLDEST in Skill 


Renowned 


Since 1876 





No. 328—$11.25 Net 
All 18K Belais 


No. 545—$200 Net 
All Platinum 15 Diamonds 





We have made jewelry continuously for 46 years. Age lives upon what it was, whereas youth lives 
upon what it does. So to 46 years of increasing skill, we have added priority and authority of style. 


H. & E.0. BELAIS 143 West 36th St., New York City BELAIS MFG. CO. 


Ask about our Free De- Belais Made Write in for selections of Mount- 
signing Service. ings and Watches in Platinum 
Up-to-Date Ideas. Means Well Made and 18K. Belais White Gold. 
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TAX FIGHT IN NEW YORK 





Jewelers from All Sections of the Metropolis 
Attend Dinner and Hear Discussion— 
Candidates Pledge Support 


About 300 jewelers from the metropolitan 
district listened to the discussion last night 
(Tuesday) of the elimination of the war 
excise tax on jewelry and also learned 
more of the campaign being waged by the 
War Tax Elimination Committee of the 
Jewelers of Greater New York, at a dinner 
meeting held in Healy’s. The jewelers 
were addressed by a number of politi- 
cal candidates as well as several officers 
of State and national jewelry organizations. 

Senator William M. Calder, Republican 
nominee for re-election, was scheduled to 
be an important speaker of the meeting, 
followed by numerous congressional candi- 
dates. Dr. Royal S. Copeland, the Dem- 
ocratic candidate for Senator, was also in- 
vited to the meeting, but replied that he 
would be unable to attend owing to the fact 
that he is campaigning in the upper part of 
the State. 

As stated in these columns last week, 
Harry C. Larter was slatéd as toastmaster 
of the affair. 

In addition to Senator Calder the com- 
mittee in charge invited among others the 
following to address the jewelers: M. D. 
Rothschild, chairman of the Jewelers’ War 
Revenue Tax Committee; Congressman 
Ogden L. Mills, Republican candidate for 
re-election from the 17th district and his 
Democratic opponent; Herman A. Metz, 
Henry Frank, Democratic candidate from 
the 20th district; Samuel Marks, Demo- 
cratic nominee from the 19th district; John 
J. Boylan, Democratic candidate from. the 
15th district; Congressman Albert Rossdale, 
who is engaged in the jewelry business at 
87 Nassau St., New York; Edward H. Huf- 
nagel, president of the American National 
Retail Jewelers’ Association; Ralph Roess- 
ler, chairman Special Excise Tax Elimina- 
tion Committee of the A. N. R. J. A.; 
Harry N. Clark, president New York State 
Retail Jewelers’ Association, and Walter 
Mellor, field secretary of the A. N. R. J. A. 

The War Tax Elimination Committee of 
the Jewelers of Greater New York is still 
continuing to bombard the congressional 
candidates with letters to ascertain their 
stand on the tax question. The committee 
has already received a number of favorable 
replies, and those which have been un- 
favorable or unanswered are again being 
written on the same subject. 

For the benefit and convenience of jewel- 
ers a list of the Congressional candidates of 
the districts in which they are located is 
being sent out by the committee with maps 
showing just where the various districts are 
located. 





Jeweler-Congressman Rossdale Helping in 
Fight Against Excise Tax 

_ One of the congressmen up for re-election 

in New York city is Albert E. Rossdale, 

a well known jeweler, 87 Nassau St., who 


represents the largest congressional district . 


in population in the United States. 

As he is the only jewelry merchant in 
Congress, Mr. Rossdale is naturally con- 
versant with and interested in all matters 
affecting the industry. In the past he has 


THE JEWELERS’ 


CIRCULAR 


made a determined fight against the 5 per 
cent excise tax on jewelry, which despite his 
opposition remained in the tax bill as passed 
by Congress at the last session. The Bronx 
congressman attributes the failure to secure 
the repeal of this unjust discriminating tax 
to the influence of the Farm Bloc in Con- 
gress, which refused to look upon clocks, 
tableware and watches as necessities. 

Mr. Rossdale has been carrying on a 
campaign of education on this subject 
among his colleagues in Congress and is 





ALBERT B, ROSSDALE, NEW YORK JEWELER, WHO 
REPRESENTS THE 23RD NEW YORK (BRONX) 
DISTRICT IN CONGRESS 


hoping it may result in the securing the 
repeal of this discriminatory tax in the 
third session of the present Congress. 

The Bronx retail jewelers are carrying on 
an active campaign for Mr. Rossdale’s 
re-election. 





Oregon Organized for Tax Fight 

PorTLAND, Ore., Oct. 21—The excise tax 
elimination work here is well under way. 
Letters have been sent out to each con- 
gressional nominee. Favorable replies have 
been received from all in this district. It is 
hoped to have Oregon 100 per cent soon. 

F. A. Heitkemper is chairman of the local 
work, 





Kansas City Jewelers Hard at Work on Tax 
Elimination Fight 


Kansas City, Mo., Oct. 21.—“Tod” 
Woodbury has now completed the committee 
which wi!l manage the matter of securing 
support from congressional candidates for 
repeal of discriminatory taxes. The repre- 
sentatives of the wholesalers on this com- 
mittee are George H. Edwards, of Edwards- 
Ludwig-Fuller Jewelry Co. and H. H. 
Kiger of C. A. Kiger Co. J. H. Mace is 
the additional representative of retailers, and 
Fred Smith is assisting, as secretary of the 
wholesalers’ association. 

In ‘addition to favorable responses from 
the two leading candidates for the House 
of Representatives, one response, which may 
be considered non-committal, was received 
from one senatorial candidate. This letter 
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expressed the conviction of the writer _that- 
no distinction should be made between lines 
of business, in taxation except that there 
might be emergencies when “luxuries” should 
be more heavily taxed. The committee is 
now seeking to convince the candidate that 
there is now no emergency. 








BINDS AND ROBS JEWELER 





Gunman Gets Loot Worth Over $2,000 from. 
Los Angeles Dealer and Escapes 


Los AncELEs, Cal., Oct. 18—On Saturday 
morning a bandit held up Nathan Myers in 
his store at 600%4 W. 6th St., bound him and | 
escaped with loot valued by Mr, Myers at 
more than $2,000. ; j 

Mr. Myers reported to the police that he} 
opened his store for business and was are) 
ranging his window when he heard an order 
to throw up his hands. He complied, and 
the intruder then marched him to the rear of 
the store and bound him hand and foot to a 
table. 

The safe was open and the bandit pro- 
ceeded to help himself. He took $80 in cash, 
a money order for $20 made out to Mr. 
Myers and $2,000 worth of diamonds and 
watches, , 

Leaving Mr. Myers bound, the man, de- 
scribed as being probably an American, 28 
years of age, 5 feet 11 inches tall and dressed 
in a gray suit, ran out of the door into the 
crowds on the street and escaped. 








Secretary of F. W. Drosten Jewelry Co. Hit 
by an Automobile 


St. Louis, Mo., Oct. 20.—William A. 
Hecker, 63 years old, of 3655 Lafayette Ave., 
suffered a slight concussion of the brain 
when he was struck by a machine as he was 
crossing Shaw Ave. and Grand Blvd., at 
7.15 o’clock Thursday night. Mr. Hecker is 
secretary of the F. W. Drosten Jewelry Co. 
He was taken to the hospital and then to his 
home. 

Up to a late hour Friday no one was per- 
mitted to see Mr. Hecker, as he was uncon- 
scious a considerable portion of the time. 
His true condition will not be determined 
for a few days. It is difficult to understand 
how Mr. Hecker came to meet with this ac- 
cident. He was unusually active and must 
have been very much confused or the ma- 
chine would never have hit him, 








The Eberhard Watch Corporation has 
been chartered in the office of the Secretary 
of State to operate in New Jersey from 147 
State St., Trenton, with Marvin A. Spauld- 
ing as agent, in acquiring lands and build- 
ings in this State and elsewhere for the 
purpose of manufacturing, buying, selling 
and dealing in watches, watch cases, watch: 
movements, fountain pens, automatic pencils, | 
and other small articles. The concern has 
a capitalization of $300,000 which is com- 
nosed of 3,000 shares at $100 per share, 
while the amount that will be devoted to: 
the starting: of business is $3,000. The’ 
incorporators and the number of shares held) 
by each are George F. Eberhard, of New, 
York. 10: Marvin A. Snauding, of Trenton, 
10, and E. N. Levin, of Trenton, 10. 
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(INCORPORATED) 4 


Offer just what every Manufacturing Jeweler seeks— 




















FOR DECORATIVE PURPOSES 
Square Oval Keystone 
Circular Triangular Oblong 
Diamond Shaped 
This is a splendid opportunity to secure all the above, together with other 

| and unusual shapes for manufacturing purposes. 

Importers and Dealers in Precious and Imitation Stones 
7 New York, 70 West 40th Street 4 
a ~ Paris, 32 Rue Beaurepaire Gablonz, a/N., 16 Steingasse Providence, 63 Washington St. ¢ i 








CABLE ADDRESS : 


AMSTERDAM 
RIPRAP, LONDON 


ANTWERP 


JAC. ROMYN 


BROKER IN ROUGH (SYNDICATE), AND CUT DIAMONDS 


BRISTOL HOUSE 


19-20 HOLBORN VIADUCT LONDON, E. C. 1. 

















STONE BEAD NECKLACES 


in Agate, Amazonite, Amethyst, Aquamarine, Aventurine, 
Cornelian, Chalcedony, Chrysoprase, Coral, Jade, Lapis, Lazuli, 
Opal, Topaz, Tourmaline, Turquoise, Turquoise Matrix. 


ESPOSITER, VARNI CO., inc. 


Lapidaries and Importers of Precious Stones 
15 Maiden Lane New York 
Stephen Varni, Pres. Harry F. Garofalo, Vice-Pres. 











THE BUYERS’ DIRECTORY 


Price, $1.00 


The Jewelers’ Circular Publishing Company, 11 John St., New York 
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R. I. SCHOOL OF DESIGN 


Report of Director Earle Calls Attention to 
Need of Added Facilities Due to 
Growth of the School 


PROVIDENCE, R. I., Oct. 21—The Rhode 
Island School of Design, which has just en- 
tered upon its school year, is rapidly out- 
growing its facilities and provision must be 
made for this increase in the immediate fu- 
ture if the institution is to accept the larger 
opportunities for service which are to be ex- 
pected from the normal growth of the past. 
New buildings have already been erected by 
the textile designing and the jewelry and sil- 
versmithing departments, but some way must 
now be found to build new and larger build- 
ings for the accommodation of the mechani- 
cal and free-hand classes and to obtain other 
additional space. 

These needs and conditions were clearly 
pointed out by Director L. Earle Rowe in 
his report of the executive committee, sub- 
mitted at the quarterly meeting of the board 
of trustees held Wednesday. The report of 
the executive committee was supplemented 
by that of the museum committee and the 
quarterly library report. 

The interest that is being manifested by 
the manufacturing jewelers of Providence 
and vicinity is reflected in the number of 
scholarships that have been provided for by 
firms in the industry. The demand for these 
scholarships, as well as the State scholar- 
ships which are annually provided by the 
legislature, increase annually. Every effort 
is made by the State Board of Education to 
award these scholarships to the most worthy 
students, but the amount available is limited, 
and the applications considerably exceed the 
number which it is possible to grant. 

“In these times of industrial unrest and 
business limitation,” says Director Rowe’s 
report, “it is inevitable that many would 
seek State aid who otherwise might pay 
their own tuition. Naturally the School of 
Design regrets that anyone who is worthy 
and desires to take advantage of our classes 
should find it impossible to do so. The city 
scholarships are likewise much appreciated, 
and the applications for these have also been 
unusual in number. In brief, the State has 
awarded 103 scholarships in the day classes 
and 199 in the evening classes. The city 
awarded 31 in the evening and: 57 in the 
Saturday classes. The total number from 
city and State is 390. 

“Other scholarships have also been award- 
ed, included among which are the following, 
by manufacturing jewelry concerns, for the 
benefit of young men desirous of taking the 
jewelry courses: Ostby & Barton Co., 4; Wol- 
cott Mfg. Co., 2; Bassett Jewelry Co., 1; 
Chapin & Hollister Co., 2; Gorham Mfg. 
Co.,7; William C. Greene Co., 1; New Eng- 
land Manufacturing Jewelers’ and Silver- 
smiths’ Association, 1. Making a total of 
19 scholarships provided by the jewelers 
themselves. 

“The committee has made several changes 
in the courses as offered and has added sev- 
eral new classes which are of interest. The 
success of the Saturday vocational classes 
the past year has led the committee to ex- 
pand this work and one of the classes added 
has been in jewelry engraving. A Saturday 
class in jewelry for teachers is also being 
offered. 

“During the past Summer, except for six 
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weeks beginning Aug. 1, the School of De- 
sign carried on the Summer school for re- 
habilitation students with continued success. 
Opportunity was also given to a few special 
students to take advantage of the Summer 
work, which this year was confined to jewel- 
ry and mechanical departments. 

“The friends of the Museum are always 
interested in the acquisitions for the perma- 
nent collections. Each quarter sees such 
additions as constantly increase the impor- 
tance of the Museum and broaden its scope. 
One notable purchase recently from the Mu- 
seum Appropriation was a beautiful French 
ivory diptych of the late XIIIth century 
and of the finest workmanship. It comes 
from the Maudsley collection in England and 
is remarkable for delicacy of work and pres- 
ervation of material. 

“There was also bought with the Museum 
Appropriation a silver salt-shaker made by 
William Simpkins, of Boston (1704-1780), 
and a terra-cotta statuette of Eros, of the 
Smyrna type (Greek 3rd century B. c.). 

“Another gift of interest is a fragment 
of Gothic sculptured ornament (French 
XIVth century), which is said to have come 
from the Abbey of Saint Denis. This was 
given by Durlacher Bros., of London. The 
museum is indebted to the Ostby & Barton 
Co. for the gift of a pair of gold earrings 
(Greek 2nd century B. C.), which were given 
in memory of Englehart C. Ostby, to be 
added to the already large memorial collec- 
tion that has been created by this concern. 

“An anonymous gift of considerable in- 
terest and importance included 31 amulets, 
seven unique figures, carved limestone stele, 
carved wooden Anubis head; painting on 
wood that was once part of inner sarcoph- 
agus cover, Egyptian, of the late New Em- 
pire or Ptolemaic periods. 

“Other gifts include: Fragment of carved 
limestone, French, XI Vth century; Wedge- 
wood pudding mould; Staffordshire teapot; 
terra-cotta mask and monkey, Mexico, pre- 
Spanish; bronze ram’s head from votive 
shield, Etruscan, VIth century B. C.; gold 
ring and pair of gold earrings, Etruscan, 
VIth century B. C.; terra-cotta figurine, 
Greek, IIIrd century B. C.; neck-amphore, 
black-figured, Greek, VIth century B. C.; 
chalice, silver gilt, Italian, early X VIth cen- 
tury; kylix, black-figured and _ lekythos, 
black figured, Greek, VIth century B. C.; 
calyx-crater, red-figured, Italo-Greek, 440- 
420 B. C.” 

Miss Lillian E. Swan, formerly of this 
city, recently was appointed dean of women 
and head of the art department in the Ne- 
braskan Wesleyan University. She was a 
graduate from the Rhode Island School of 
Design and after graduation did special 
jewelry making and designing with Au- 
gustus Rose, director of the jewelry and 
silversmithing department of the School of 
Design. 








The committee of creditors of M. J. 
Rosenthal & Co., New Orleans, La., has 
recommended that creditors accept a settle- 
ment on the basis of 40 per cent. of their 
claims, offered by the local firm. The settle- 
ment is to be net cash. The committee of 
creditors recommending the settlement are 
Ben Morse of Morse Bros., Bernard J. 
Hirshorn of Hirshorn, Smith & Newman 
and-Norman C. Levy of Charles M. Levy & 
Son, New York. 
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Protective Committee Formed to Reorganize 
Waltham Watch Co., When Banks Re- 
fuse to Extend Obligations 


It was reported Monday that a protective 
committee representing approximately 50,000 
shares of the preferred stock and 70,000 
shares of the common stock of the Waltham 
Watch Co. has been formed in Boston, and 
members of this committee have sent out a 
call asking for deposits of stock. 

Obligations of the corporation, greatly in- 
creased since the rise in the prices of raw 
materials, have increased bank loans to ap- 
proximately $4,000,000, and bankers have in- 
dicated their desire that some form of re- 
organization take place. 

A letter from the directors, which has 
been sent to stockholders, in the hope of 
providing a plan that might prove acceptable, 
says in part: 

“On April 1, 1914, the merchandise ac- 
count was $5,215,055, and the loan was 
$1,952,000. On April 1, 1919, the merchan- 
dise account was $8,405,466, and the loan 
was $3,495,000. 

“The cost of a watch movement is roughly 
nine-tenths labor and one-tenth material. 
The increase in inventory was chiefly due 
to the making of a better class of watch, 
requiring more labor, and to greatly in- 
creased cost of materials. In 1919 $3,000,000 
6 per cent. notes were sold, and this pro- 
vision for debt was believed sufficient. How- 
ever, both debt and inventory continued to 
increase, and on March 1, 1921, inventory 
amounted to $11,411,186, and debt to $8,240,- 
500. Additional credits of $1,250,000 were 
obtained in July from Boston banks, and 
later in the year $1,580,000 was secured.” 

The corporation officials say that $800,000 
has been paid off by reduction in inventory, 
so that on Sept. 1 inventory amounted to 
$7,628,961 and loans reached a total of 
$7,372,500. 

Plans for disposing of this indebtedness 
did not meet the approval of some of the 
banks and some of them are unwilling to 
extend the obligation. The committees 
which have been named are as follows: Pre- 
ferred stock, Philip Dexter, Ezra Fitch and 
William Minot; common stock, I. Tucker 
Burr, William B. H. Dowse and B. Nason 
Hamlin. Both committees ask deposit of 
preferred and common stocks with the 
American Trust Co. of Boston on or before 
Nov. 20. 

In the first six months of the fiscal year, 
in the period from April 1 to Oct. 1, 1922, 
the Waltham Watch Co. sales amounted to 
237,685 movements. In this same _ period, 
production amounted to 226,660 movements, 
an excess of sales of more than 11,000 move- 
ments. In the corresponding period of 1921, 
it manufactured 182,430 movements and sold 
109,977. Sales in the first six months of 
1922 are therefore somé 40 per cent. more 
than those for the same period during 
1921. 








In the article published last week relative 
to the robbery of Robert Zen it was stated 
that he was a salesman for Max Kohner, 
wholesale jeweler, 104 W. Fayette St., 
Baltimore. Md. Mr. Kohner reports that 
Mr, Zen was a_ customer and not a salesman 
of jewelry. 
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No. 2133 


Yun) Twelve 
Flowering Plants 


including pots in a box, 
complete $5.00; larger size 


It is impossible to cut an Aquamarine thin 


and retain its BRILLIANCY. No. 2134 six plants to a 
Lacking BRILLIANCY an Aquamarine has box, per box $3.60. 

absolutely no merit. — Write for Illustrated Cata- 
Hence, an Aquamarine cut too thin is prac- logue No. 21 mailed Free 

tically unsalable, and therefore expensive at any For The Asking. 

price. 


Frank Netschert, Inc. 


61 Barclay Street 


American Gem & Pearl Company New York, N. Y. 


6 West 48th Street, NEW YORK 


LONDON PARIS 
26 Holbern Viaduct “4 Rue Lafayette 


We fill mail orders promptly. Advise 
us of your needs in the stone line, precious 
AER ALE and imitation. Stone seal engraving, en- 
crusting, and lapidary work, and at prices 
— Aye eee eS OOOO ee, | surprisingly low. 
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When Tifeny we ¥ | Kroner, Hyman & Co., Inc. 
at Union Square ? IMPORTERS 

47th St. kf No. 51 Maiden Lane, New York 

Frank C. Osmers ‘xevYor ciy ff Oise so” 
Specialized Then as Now in — =| Attention—Manufacturers 
Seed Pearl Repairing, Remodelling and Renovating ; ONYX RING STONES 
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EARRING STONES 
ONYX and AMBER BEADS 


Prisms: Their Use and Equivalents i THE DOUBRAVA CO. 


61 Beekman St. New York 











A book containing a more extended knowledge on this 
branch of refraction than is contained in works on The Buyers’ Directory 
ophthalmology. Price, $2.00. 






















THE OPTICAL PUBLISHING CO. The PR crag Co. 

11 John St.. New York . 11 John St., corner Broadway, New York 
A. & S. ESPOSITER = EXPERT LAPIDARIES cur 
NEW YORK . We are always in the market for fine rough SELLU. 





Tele. Bryant 4787 gem. material. 
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LATEST CUSTOMS RULINGS 





Recent Decisions in Cases Involving the Duty 
on Amber Beads, Shell Necklaces 
and Glass Beads 

Amber beads on strings with incomplete 
amber clasps were the subject of an inter- 
esting decision by the Board of United 
States General Appraisers at New York the 
past week. In this ruling, sustaining pro- 
tests of B. Fu C. Mazza, the. board holds 
that imported amber beads strung on sub- 
stantial strings, having a portion of an in- 
complete amber clasp securely fastened at 
each end of the string, which merely lack a 
small screw to complete the clasp and 
thereby form the article into a finished neck- 
lace, were properly dutiable together with 
the incomplete clasp as precious or semi- 
precious stones, cut but not set, and suitable 
for use in the manufacture of jewelry, at 
20 per cent ad valorem under Par. 357, 
Tariff Act of 1913, rather than at 50 per 
cent ad valorem, as articles in chief value of 
beads, under Par. 333 of the same act. 

Judge Sullivan writes a lengthy opinion 
in this case, which, while applying to en- 
tries under the Tariff Act of 1913, will un- 
doubtedly influence the classification of 
similar articles under the new law. 

SHELL NECKLACES. 


Merchandise, the subject of another 
interesting decision by the General Ap- 
praisers, consisted of small shells, colored 
or decorated, strung on cotton strings. Duty 
was assessed at 35 per cent. ad valorem 
under Par. 333, Act of 1913. The import- 
ers, Henry Kayser & Fils, contended for 
classification as manufactures of shell, with 
duty at but 25 per cent. ad valorem under 
Par. 369 of the 1913 law. This claim is 
upheld in an opinion by Judge Sullivan. 


CELLULOID COMBS. 


Another ruling on celluloid combs, set with 
imitation precious stones, sustains a protest 
of Wm. E. Flory & Co. Duty was assessed 
at 60 per cent. ad valorem under Par. 356, 
Act of 1913, as jewelry. The board finds 
that the rate should have been 40 per cent. 
ad valorem under the provision in Par. 25, 
Act of 1913, for articles in chief value of 
celluloid. 

BEAD NECKLACES, 

Articles invoiced as toy necklaces were 
the subject of a decision overruling pro- 
tests of A. J. Hague & Co. These small, 
cheap necklaces in chief value of beads, 
each with a metal clasp, and some with a 
metal pendant in the form of a heart, were 
classified by the customs appraising officers 
as articles in chief value of beads and duty 
levied at the rate of 50 per cent. ad valorem 
under Par, 333, Tariff Act of 1913. The 
protestants claimed classification as toys at 
35 per cent, ad valorem, under Par. 342, or 
as beads at the same rate under another 
provision in said Par. 333, or as manufac- 
tures of glass or paste at 30 per cent. ad 
valorem under Par. 95. 

The testimony was to the effect that these 
necklaces are used by children as necklaces, 
being worn around the neck, and that some- 
times they are put on dolls’ necks. Irre- 
spective of this, however, the board con- 
cludes that they could not have been per- 
mitted entry as toys. The assessment at 50 
per cent. ad valorem, under Par. 333, is 
therefore affirmed. 
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GLASS BEADS 
In another ruling the customs board finds 
that glass beads, some in imitation of 
precious stones, imported by B. Altman & 
Co., were properly assessed at 35 per cent. 
ad valorem under Par. 333, Act of 1913. 


Duty was claimed at 20 per cent. ad valorem 


under Par. 357, of the 1913 law. 

“To bring these glass beads in imitation 
of precious stones within paragraph 357,” 
writes Judge Sullivan, “it must be proven 
that they are ‘for use in the manufacture 
of jewelry. We do not find this proof in 
the record.” 


BOARD OF TRADE DINNER 


Proposed New National Stamping Act Will 
Be Discussed at Dinner to Be 
Held November 23 


At a meeting of the Good and Welfare 
Committee of the National Jewelers Board 
of Trade, held last Wednesday at the 
Board’s rooms, 15 Maiden Lane, New York, 
preliminary plans were made for the hold- 
ing of another informal trade dinner. This 
will be the second affair of this kind held 
under the auspices of the Board and will take 
place on Thursday evening, Nov. 23, at 6:30 
o'clock, at the Waldorf Astoria. At this 
dinner, the Jewelers’ Vigilance Committee 
will present a preliminary draft of the pro- 
posed National Stamping Act and after its 
presentation, the meeting will be thrown 
open for a discussion from the floor. 

Those present at the meeting of the Good 
and Welfare Committee at which the trade 
dinner was discussed included P. J. Coffey, 
chairman; Harry Higham, John Sherwood, 
Fred Croselmire, Jonas Koch, William Lehr- 
feld, T. Edgar Willson, Leo Wormser, G. 
H. Niemeyer, president of the Board; Harry 
C. Larter, chairman of the Jewelers’ Vigi- 
lance Committee; F. C. Backus, . secretary 
of the Board, and Morris L. Ernst, counsel. 
This dinner will be similar to the one held 
by the Board last May and will be informal. 
Tickets will cost $4 each and Secretary 
Backus requests that reservations be made 
as quickly as possible. At the meeting last 
Wednesday, Chairman Coffey appointed the 
following to serve as chairmen of these com- 
mittees: Leo Wormser, chairman of the 
dinner committee, and Fred Croselmire, 
chairman of the reception committee. These 
chairmen are empowered to appoint whoever 
they desire to serve on their committees. 
Other working committees will also be 
formed within the near future by those in 
charge of the dinner. 

A letter announcing this dinner is being 
sent to the trade by F. C. Backus, secretary 
of the National Jewelers Board of Trade. 

At the meeting of the Good and Welfare 
Committee other matters of importance were 
discussed, among them being one on the 
proper method of marking certain kinds of 
jewelry. Chairman Coffey was also author- 
ized to appoint a committee on imitation and 
genuine pearls. This committee will take up 
the matter of proper advertising, tagging, 
etc., of imitation pearls. Another important 
feature of the meeting was the reading of 
an opinion by Morris L. Ernst, counsel for 
the Board, relative to the marking of a new 
belt buckle on the market and which is com- 
posed of three detachable parts, the front 
of which is silver and the back and loop, base 
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metal, and silver electroplated. All of these 
parts are so marked, but Mr. Ernst, in his 
opinion, stated that under the present statute 
the word “sterling” on that part of the 
buckle which is sterling, would apply to 
the entire article. 








REPORTS LOSS OF GEMS 





Sluyter ‘& Blitz, New York Diamond Cutters, 
Tell Authorities That Diamonds Valued 
at About $60,000 Have Been 
Stolen from Safe 


Sluyter & Blitz, diamond cutters, 129 Ful- 
ton St., New York, reported to the police 
on Monday that some time between Satur- 
day afternoon and Monday morning ‘their 
establishment on the third floor was broken 
into and the safe robbed of loose diamonds, 
cut and uncut, valued at about $60,000. The 
robbery, it is believed, was committed by 
somebody familiar with the combination of 
the safe or with exceptionally sensitive 
fingers, as an examination of the safe 
showed. 

According to the information secured ‘by 
a JEWELERS’ CIRCULAR reporter, both part- 
ners locked their place on Saturday after- 
noon about 2 p. m. and then left for home. 
It was not until Mr, Sluyter’s son arrived 
at the office shortly after 8 o’clock on Mon- 
day morning that the robbery was dis- 
covered. As Mr. Sluyter walked into the 
place he noticed papers strewn all over 
the floor and the safe door standing open. 
The police were immediately notified «and 
an examination showed that whoever com-" 
mitted the robbery not only knew enough 
about the safe to open the outside door 
by the combination but also was able to 
open the inner compartments without using 
tools, 

The building in which the Sluyter & 
Blitz establishment is located is an old 
structure and the door protecting the dia- 
mond cutting concern on the third floor is 
made of iron bars. An examination of the 
door showed that a padlock which fastens 
it was smashed and it was through this 
door that the thieves gained access to the 
place. No one could be found who saw 
any person enter or leave the building 
during the time it is believed the robbery 
was being committed and neither could 
any marks of vicience be found on any 
of the doors or locks leading from the 
stairway into the hall on the third floor. 

Sluyter & Blitz it has been learned, took 
over their present establishment some time 
ago and at the same time purchased the 
safe which was second hand. 

Since the robbery, a JEWELERS’ CIRCULAR 
reporter was told that the police have been 
given the names of several people who are 
supposed to know the combination of the 
safe. The loss is said to be only partly 
insured, 

An inspection of the safe failed to re- 
veal any fingerprints. This would indicate 
that the robber or robbers used gloves. 
When a reporter for this journal in- 
quired as to how any one could get from 
the stairway to the hall on the third floor, 
which is protected by a heavy door with 
a patent lock, the opinion was advanced 
that some outsider may have had a key 
which was’. used. 05.05 | 
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A marriage permit ht an oveied by 
he City Registrar to Earl V. Mackey, the 
ne end being Miss Clara F. Williams. 
A mortgage for $1,500 on property of 
William T. Wilson on Rochambeau Ave. has 
been discharged by Charles H. Robinson. 
Joseph Samuels, of J. Samuels & Bro., 


Inc. (The Outlet Co.), and Mrs. Samuels 
are at French Lick Springs, Ind., for sev- 
eral weeks’ stay. 

Mr. and Mrs. Ralph G. Ostby have closed 
their country place on Warwick Neck and 
have opened their town house on Governor 
St. for the Winter. 

Mr. and Mrs. William P. Chapin enter- 
tained at a dinner party last Friday evening 
at the Providence-Biltmore, in observance of 
their wedding anniversary. 

The Decorative Window Co., 257 Eddy 
St., J. Gilbert Dudley, designer, is installing 
12 plate glass windows in the John Carter 
3rown Library at Brown University. 

William J. Carr, of Newport, is one of the 
48 applicants to whom has been granted cer- 
tificates for the grade of junior watchmaker 
by the Horological Institute of America. 

Monroe Block, of Monroe Block & Co., 
is on an extended business trip of several 
weeks in Europe during which he will visit 
Paris, Berlin, Vienna and Gablonz for new 
Spring goods. 

The Eureka Novelty Co., which started at 
248 N. Main St., for the manufacture of 
medium-priced novelties, is owned by Nathan 
Katz, according to statements filed at the 
city clerk’s office. 

According to information filed at the city 
clerk’s office, the Empire Mfg. Co. is now 
being conducted by Monte Robinson and 
Lewis Robinson, of this city, and A. William 
Teplitz, of Philadelphia. 

Joseph Baker, Jr., who has been alderman 
from the Sixth Ward for several years, has 
declined a renomination at the hands of the 
Republican party and is a candidate for ap- 
pointment as tax assessor. 

The Pilgrim Novelty Co. was given judg- 


ment for $30 and costs in its suit on book - 


account against Tony Mendillo before Judge 
Rueckert in the civil session of the Sixth 
District Court last week. ; 

F. A. Whiting & Co., Inc., has completed 
its organization under the charter recently 
granted under the laws of Rhode Island, with 
Charles A. Salisbury as president and Ralph 
Rathbun as secretary-treasurer. 

C. B. Sisson has entered into partnership 
with C. Harold Mason under the firm name 
of the C. H. Mason Jewelry Co., for the 
manufacture of jewelry and novelties. The 
factory is located at 25 Congress Ave. 

Fred B. Thurber, with the Tilden-Thurber 
Corp., and Archibald Silverman, of Silver- 
man Bros., are members of the committee 
having charge of the arrangements for the 
celebration of Navy Day in this city on the 
27th inst. 

The case of the Jeannette Jewelry Co. 
against B. H. Berson et al., in a suit on a 
note was heard in the civil session of the 
Sixth District Court last week before Judge 
Rueckert and decision given the plaintiff for 
$158.50 and costs. 

In the inventory of the estate of Dr. E. 
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M. Thurber filed last week in the Municipal 
Court in this city, 10 shares of the Gorham 
Mfg. Co. 7s, preferred, were valued at $500, 
and 26 shares of the Nicholson File Co., 
common, at $4,290. 

Charles C. Darling has discharged a mort- 
gage for $110,000 against property of Fred 
A. Whiting and has taken one for $60,000 
from the F. A. Whiting Co. on tools, ma- 
chinery, fixtures, good-will of business, etc., 
at 10 Abbott Park PI. 

The Silrose Mfg. Co., Inc., which recently 
removed to 131 Washington St., has organ- 
ized under the charter granted under the 
laws of Rhode Island, with Samuel Stein- 
berg as president, Charles Silverman as vice- 
president, and William Silverman as treas- 
urer. 

Frank H. Schaffer, who formerly con- 
ducted a die cutting and jewelry business, 
was discharged in bankruptcy last Monday 
by Judge Arthur L. Brown, in the United 
States Court for the District of Rhode Isl- 
and. He filed a voluntary petition Dec. 6, 
1921. 

Frank W. Matteson, a director of the Gor- 
ham Mfg. Co., and Henry D. Sharpe, of the 
Brown & Sharpe Mfg. Co., were elected first 
and second vice-presidenc, respectively, at 
the annual stockholders’ meeting of the 
Providence Institute of Savings the past 
week. 


The annual corporation meeting of the 
New England Manufacturing Jewelers’ and 
Silversmiths’ Association will be held at the 
Turks Head Club on Saturday evening, with 
dinner at 6.30 o’clock, following which re- 
ports of officers and committees will be 
given. 

Oscar Bassett, of the sales forces of 
the Charles & Hedison Mfg. Co., this city, 
who was taken seriously ill in Chicago some 
five weeks ago, is now slowly recuperating 
at the Post-Graduate Hospital in that city, 
where he has been suffering from an attack 
of typhoid-pneumonia. 

Otto Schierioth, secretary-treasurer of the 
Paul Stierle Co., has returned from a nine 
months’ trip in Germany and Scandinavian 
countries, and resumed his duties with the 
concern. Walter C. Allen, who was appoint- 
ed manager when Mr. Schierioth went away 
will continue in that position. 

Among the members of a committee to 
conduct a campaign this week in Providence 
to raise $30,000 for the continuation of the 
Salvation Army are Theodore B. Pierce, of 
the Kinney Co.; Arthur Henius, of Henius 
& Co., and George W. Gardiner, of the 
Union Trust Co., the latter being treasurer. 

Joshua Etchells, for more than 40 years an 
employe of the Gorham Co., died last week 
in his 71st year. About two months ago he 
fell and fractured one of his ankles and 
never recovered. He was a member of the 
Quarter Century Club of the Gorham Mfg. 
Co. and is survived by his widow, three sons 
and a daughter. 

In the list of corporations that have for- 
feited their charters for the non-payment of 
the franchise tax, published the past week, 
are the following jewelry concerns and the 
date of the incorporation, a majority of 
whom are now out of business: William 
Bens Co., 1904; Carpenter Loan Co., 1911; 
A. C. Jurgens Co., 1916; National Button 
Co., 1900. 

W. Snigg has joined the buying forces of 
the Albert Pfeifer Co., which recently took 
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over the Dimond Co., as jewelry buyer, and 
Miss E. Jennings, of stationery and art 
goods. The Pfeifer Co. has filed with the 
Secretary of State an amendment to its char- 
ter increasing its capital from $720,000 to 
$600,000 of preferred stock and 2,000 shares 
of common stock without par value, which 
is practically a total capital of $800,000. 

Among the jewelry buyers reported in this 
city and vicinity during the past week were 
the following: S. Schweizer, of Schweizer 
& Co., Philadelphia; Philip Stern, of New 
York city; Mr. Auerhahn, of the Auer- 
hahn, Levy Co., New York city; J. Avidan, 
of Lippman, Spier & Hahn, New York city; 
Miss Keller, of the Goerke Co., Newark, 
N. J.; Miss Cowan and Miss Burkenbeul, 
of Marshall Field & Co., Chicago; J. Michel, 
of M. & J. Michel, Inc., New York city; 
D. Gutman, of L. Gutman & Sons, Cincin- 
nati; J. Blake, of Saks & Co., Inc., New 
York city, and Harry Levy, of Ben Felsen- 
thal & Co., Inc., New York city. 








Trenton, N. J. 


. 





Buying, selling, manufacturing and deal- 
ing in at wholesale and retail in jewelry, 
canes, etc., are among the principal objects 
of The Henry Men’s Shop, which has been 
chartered in the office of the Secretary of 
State to operate from 188 Main St., Hack- 
ensack, with Stanley Outwater as agent. 
The concern has a capitalization of $10,000, 
which is composed of 100 shares at $100 per 
share, while the amount that will be devoted 
to the starting of business is $8,000. The 
incorporators and the number of shares held 
by each are: Stanley Outwater, 78; Jesse 
Zimmerman, 1, and Peter T. Davids, 1, all 
of Rutherford. 

Hiram Watch, Inc., 525 Main .St., East 
Orange, with the New Jersey Registration 
and Trust Co. as agent, has also been char- 
tered here to operate especially as manu- 
facturing jewelers, particularly in the manu- 
facture and sale of jewelry and jewelers’ 
novelties of every class and description, 
whether made from gold, silver, platinum, 
semi-precious and other metals, and to im- 
port, finish and otherwise prepare for mar- 
ket precious and semi-precious stones of all 
kinds. This concern has a capitalization of 
10,000 shares without nominal or par value, 
while the incorporators and the number of 
shares held by each are: Harry H. Picking, 
8; Charles O. Geyer, 1, and Gordon Grand, 
1, all of East Orange. 

The Eberhard Watch Corporation of 
America, which was recently chartered in 
the office of the Secretary of State here 
with a capitalization of $300,000, will erect 
a‘ modern plant on what is known as the 
Woodside Park tract, near the Odd Fellows’ 
Home on the northern outskirts of Trenton. 
George F. Eberhard, who for a number of 
years was the general manager of the In- 
gersoll-Trenton Watch Co. on Monmouth 
St., this city, is at the head of the new cor- 
poration. It is the intention of the Eberhard 
company to employ about 500 hands in the 
manufacture of a Swiss model watch. The 
new factory will consist of eight units, be- 
sides the main buildings. The land recently 
purchased by the concern measures 500 by 
500 feet, and fronts on four streets. The 
company will beautify the grounds about the 
plant.’ 
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ment stores. 


G. E. HERRING, President 


Associated Silver Co. 








We will never depart from our 
long established policy of rigidly 
confining our sales to the Jeweler 
and not selling wholesalers, mail 
order houses, nor the big depart- 
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Another Important Ff OLLOWING the 
Report on government’s__re- 


Sistine port on “Platinum and 

Allied Metals in 1921,” 
which appeared in full in the last issue of 
‘1}HE JEWELERS’ CIRCULAR, we are pieased 
to be in a position’to present to our readers 
the first instalment of the article “Produc- 
tion of Platinum for the Year 1921,” pre- 
pared by Dr. George Frederick Kunz, for 
“Mineral Industry,’ Volume 30. We are able 
to do this through the courtesy of the author, 
Dr. Kunz, and the publishers, the McGraw- 
Hill Book Co. 

While some of the information in Dr. 
Kunz’s report may overlap or supplement 
that in the government report, the subject 
is taken up in an entirely different way and 
from a different angle while in addition, 
there will be found a large amount of in- 
formation on the subject of platinum not 
heretofore touched on. Dr. Kunz being him- 
self a jeweler (a vice-president of Tiffany 
& Co.) has been in a position to get and 
has elaborated upon certain features in re- 
gard to the production of platinum of 
special interest to the jewelry trade and in 
many cases has brought his report down 
to the end of the year 1921, whereas the 
government reports ends with the fiscal year 
(June 30). 

Among the particular items of interest in 
the installment published this week, jewelers 
will find the average monthly, prices at New 
York for each month from January, 1913, to 
December, 1921, and also they will be in- 
terested in the analysis of the circulars of 
the Ordnance Salvage Board of June of 
last year, referring to the proposed sale of 
34,150 avoirdupois pounds of “surplus 
platinum mass.” Dr. Kunz’s analysis shows 
that what appeared to be an enormous 
amount of platinum actually amounted to 
slightly over 1,000 Troy ounces. His dis- 
cussion of the platinum laws of Illinois and 
New York and the present tendency of some 
of the manufacturers to use palladium is 
entirely in accordance with the position 
taken by THE JEWELERS’ CIRCULAR. 

In addition to this report, which Dr. Kunz 
prepared for “Mineral Industry,” we hope 
to he able to publish considerable other mat- 
ter on platinum prepared by the same author, 
which was not included in that report. 





Failure Statistics AN. improved condi- 
: dition in domestic 
Reflect Business 


; A business is well re- 
peaines flected in the quarterly 


statistics of failures of this year which 
according to Dun’s Review have disclosed a 
progressive reduction in the commercial 
mortality. Says this journal: 

“From 7,517 defaults in the United States 
during the first quarter, exclusive of bank- 
ing and other fiduciary suspensions, the num- 
ber declined to 5,867 in the second quarter, 
and in the third quarter totaled 5,033. Ac- 
companying the decrease in number of in- 
solvencies, the liabilities fell from $218,012,- 
365 in the first quarter to $155,703,973 in the 
second quarter, and to $117,198,157 in the 
three months recently ended. It therefore 
appears that the number of failures for the 
third quarter, although establishing a new 
maximum for the period, is 33 per cent. less 
than the number for the first quarter, while 
the aggregate indebtedness is more than 46 
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per cent. smaller. Even when comparison 
is made with the figures of the second quar- 
ter a substantial betterment is revealed, the 


‘third quarter’s returns showing a numerical 


reduction of 14 per cent. and a contraction 
of about 25 per cent. in the amount in- 
volved. More than this, the third quarter’s 
liabilities are 4.5 per cent. below those of 
the same quarter of 1921, despite the fact 
that 561 fewer defauts occurred in the earlier 
year. Thus, the insolvencies in the third 
quarter of last year numbered 4,472 for 
$122,699,399 of liabilities, or an average of 
$27,437 per failure. The average for the 
third quarter of the present year, in contrast, 
is $23,286.” 

Some interesting figures are to be seen in 
the total of failures by branches of business 
for the third quarter which Dun’s Review 
publishes in detail. It shows 1,331 insol- 
vencies among manufacturers with liabilities 
of $42,883,000 and 3,498’ among traders with 
liabilities of $52,409,000, while failures 
among agents and brokers numbered 204 
with liabilities of $21,905,000. 

In the same time, the failures among 
jewelers and clock dealers numbered 70 with 
liabilities of $956,720. That this is an im- 
provement over the same period of last year 
is to be seen from the fact that in the third 
quarter of 1921, the jewelry failures num- 
bered 73 with liabilities of $1,345,654. But 
that this is the big increase of “boom times” 
following the war is apparent from the fact 
that in the same period of 1920, there were 
but 19 failures with liabilities of $283,332; 
in 1919, 11 failures with liabilities of 
$72,833 and in 1918, 27 failures with liabili- 
ties of $211,344. 

Altogether, however, all the statistics are 
but another indication of the upward trend 
in business and the improvement manifested 
in our trade in all sections of the country. 
We do not expect the “boom time,” to 
return, or at least to return at once, but 
everything now points to an approach to 
the normal that should be hailed with 
satisfaction by the entire trade. 





Why Not Uniform A NOTE in the 
Titian ae last issue of THE 
JEWELERS’ CIRCULAR 


Silverware Week referred to the fact 


that a leading silver manufacturer was plan- 
ning to interest the jewelers in a “silyer- 
ware week,” beginning about the middle of 
next month. Last Spring, the same concern 
pushed a movement of this kind and at vari- 
ous times similar movements have been 
proposed or pushed by other houses with 
more or less success. But would it not be 
much better if instead of a single manufac- 
turing or wholesale house attempting to in- 
terest their customers in “silverware week,” 
to have the entire jewelry and silverware 
trades work together on a uniform plan to 
establish in the mind of the public, a definite 
week as “Silverware Week.” Then bend 
all their efforts toward getting recognition 
for such a week and have jewelers in all 
parts of the country make special displays 
of this kind, so that the fact would be in- 
delibly impressed on the actual or pros- 
pective silverware buyer. 

THE JEWELERS’ CrrRCULAR is heartily in 
favor of any measure or movement that will 
tend to increase the interest of the public 
in any of the products that the jeweler car- 
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ries and will be glad to co-operate in any 
way in any campaign of an educational 
character that will increase the sales of any 
of our lines, particularly silverware. But 
we feel that a mistake is being made in 
spasmodic efforts of individual manufac- 
turers or wholesalers to interest any class 

of dealers or section of the public in a 
single product at different times. For the 
work to a certain extent is wasted, that is, 
it does not get the full results that could 
be obtained by a co-ordinated effort through- 
out the entire trade that would work to 
interest the public in the subject generally, 
on a particular day or dates agreed upon 
each year, 

There is no doubt that there is much about 
the beauty of silverware, and there are 
many reasons why it should be purchased 
of which the public seem to be unaware 
and as there is also no doubt that, if the 
jewelers and manufacturers would all get 
together to educate the buying public 
throughout the country at one time and in 
every way possible show the attractiveness 
of silverware by beautiful displays, by 
special window features and by an educa- 
tional and intensive campaign in local and 
general advertising, the results accom- 
plished will fully repay the efforts expended. 
Would it not, therefore, be well for com- 
mittees of the Sterling Silverware Manu- 
facturers’ Asscciation, the Silver Plated 
Ware Association, The National Wholesale 
Jewelers’ Association, and the American 
National Retail Jewelers’ Association to get 
together at once and agree upon certain 
dates in the year in which to push silverware 
and make their plans for a concerted and 
intensive drive both in advertising and 
selling, to bring home to the public the 
many reasons why silverware, flat and 
hollow, should be given especial considera- 
tion? By concentrating their efforts at one 
time and in one line of propaganda, an 
impression can be made on the buying 
public that is impossible to obtain through 
the occasional effort of any one or two 
manufacturers or dealers working on their 
own hook. 

3y all means, let us have a “silverware 
week” or “silverware weeks,” but let the 
public understand that the jewelers are all 
agreed as to the dates when, and the rea- 
sons why, silverware should be _ pur- 
chased. 
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Happier to Create Than to Possess 





66). HE man who can make is happier than 
the man who can merely possess: 
one can create, the other can only acquire 
and lose. The unhappiness of the one, if it 
exists, is because he cannot create enough; 
of the other, because he can never possess 
enough. 
“Art education of today should thus be 
concerned with the social development of the 
creative instinct, and this is necessarily at 
the expense of the opposite and anti-social 
instinct of possessiveness. Negation is use- 
less: there should be a deliberate, positive, 
creative attitude throughout all education, 
possible only by developing various forms of 
creative work, thus inducing the right in- 
stincts to become socially active and per- 
manent, while eradiating the others.”—G. W. 
Rarre£. 
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Milton L. Ernst, diamond importer, 90 
Gold St., returned several days ago on the 
Aquitania, after a month’s visit to the dia- 
mond markets. 

Charles A. Hetzel, formerly of C, A. 
Hetzel & Co., dealers’ in ivory and tortoise 
chell goods, in this city, died last Wednes- 
day at the Swedish Hospital. Mr. Hetzel 
was in his 65th year. 

Only routine business was transacted at 
the regular monthly meeting of the Jewelers’ 
24-Karat Club of New York city, held last 
Wednesday morning at the organization’s 
headquarters, 15 Maiden Lane. 

O. D. Wormser of Wormser & Mayers, 
576 Fifth Ave., returned from Europe last 
Thursday, on the steamship Homeric. Mr. 
Wormser was abroad about five weeks dur- 
ing which time he visited the pearl markets 
at London. 

The Royal 18 Karat White Gold Co., Inc. 
manufacturer of Royal 18 karat white gold 
with an office at 156 Market St., Newark, 
N. J., has opened a New York factory and 
office at 131 Liberty St., where the concern 
has instal'ed up-to-date machinery for sup- 
plying the needs of the local city. 

The Sterling Silverware Manufacturers’ 
Association is now settled in its new quar- 
ters at 345 Madison Ave., to which the offices 
were removed from 15 Maiden Lane a short 
time ago. This will hereafter be the head- 
quarters of the secretary, Fred S. Taggart, 
who will continue his law practice at the 
same address. ; 

According to an anonuncement made last 
weck, Otto Hinrichs and Thomas Fahey, 
formerly with the Omega Watch Co., for a 
number of years, have joined the selling 
force of Adolphe Schwob, Inc., 45 Maiden 
Lane, and in the future will concentrate their 
efforts in selling watches which the Schwob 
concern represents. 

Joseph Weiss, importer and jobber of 
diamonds and jewelry, 309 E. 74th St., re- 
turned recently on the steamship Majestic 
after a successful trip abroad. On and after 
Nov. 1, Mr. Weiss will be located at 16 
Maiden Lane. He announces that he has 
added a line of imported smokers’ articles 
and novelties to his business. 

Walter Mellor, field secretary of the 
American National Retail Jewelers’ Associa- 
tion, arrived in this city last week to con- 
duct a membership campaign in the interest 
of the local and national associations. Mr. 
Mellor has done excellent work throughout 
the country in organizing the jewelers and 
is in New York on a similar mission. 

Miss Rose Berland, daughter of Joseph 
Berland, of Berland & Schanfein, 36 John 
St. was married on Sunday to Bert 
Goldman, of Goldman Bros. & Co., 2 Maiden 
Lane. The ceremony took place in the 
grand bal! room of the Commodore Hotel 
after which the couple left on an extended 
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They do not expect to return until 
about the first of the year. 

Among the recent acquisitions at the 
Metropolitan Museum of Art is a banjo 
clock with a statue of Washington made 


trip. 


in the early 19th century. This clock is 
being loaned to the Museum by R. T. 
Haines Halsey. A silver ladle made in 1774 
by Patrick Robertson, a Scotchman, has also 
been acquired by the Museum. This is being 
loaned by Miss Florence Irene Leonard. 

The trial of Alex, Morris and Harry C. 
Arnow, jewelers of this city, was scheduled 





Louis Liever. These diamonds, it will be 
recalled by readers of THE JEWELLERS’ Cir- 
CULAR, were seized by customs officers near 
Rouses Point, N. Y., on the charge that they 
were being smuggled into this country. The 
sale will take place at 10 a. mM. 

There is in the office of H. W. Youngling, 
jeweler, at 14 John St., a stuffed golden 
winged woodpecker that is the subject of 
much interest to visitors and its presence 
there is due to the following: A fortnight 
ago while Mr. Youngling was out of the 
office, this beautifu! bird, which is ordinarily 





If the Truth Were Told 


F the truth were told the present season would be recognized as one of the 

biggest Autumns the jewelry trade has encountered in many a year, and if 
the prospects for Winter sales were acknowledged they would be hailed as without 
recent precedent. If the truth were told! But the truth is being only half allowed 
by those most certain in their premises and hardly glimpsed by those others in 
the trade who are still cautiously feeling their way back from last Spring’s 
“Slough of Despond.” 

If the truth were told, the whole of it, fully, it would be said that the jewelry 
business is now, during this month of October, 1922, riding unfettered up to the 
open door of a tremendous Holiday opportunity. If the truth were told—but it is 
not. Why? Lack of confidence is the basis of a reticence which is detrimental 
to the trade, and because it is a subconscious reservation of opinion and not an 
intentional secretiveness it is all the more difficult to pick it up for broadcasting. 
However, broadcasted the good news shall and must be for its foundation is 
sound and its promises absolutely and unconditionally reliable. 

Renewed social activities, entertaining, travelling, sport, with reawakened 
interest in living, in beholding, acquiring, owning; these are changes which, 
arriving only very recently after the discouragement of necessary neglect, make 
the blocks in the foundation of this trade boom, with the encouragement of fresh 
costume fashions to give speed to its expansion, Drastically new jewelry designs 
and a greater use of the gem-stones have added spice to all new jewels and with 

‘the pique derived from the upheaval in all women’s costume fashions this Fall 
the result is enlivening and vivifying to the jewelry industry. 

Realizing, then, that this is the present situation in the trade, tell yoyr part 
to your friends and fellow workers. You will find them ready to exchange with 
you news of their share in the immediate good business and of their preparations 
for its continuance. 


The public is especially interested in jewelry this Fall. Everybody is buying 





jewelry. 
Such is the story, if the truth were told. Tell it yourself and hear it told, 
by others. I. M. A. 











to start in the United States District Court, 
Criminal Term, before Judge Foster last 
Monday morning. The case was on the cal- 
endar but after being called was postponed 
until Nov. 6. The Arnow brothers are to be 
tried on charges of conspiracy to conceal 
assets. Alex, it will be remembered, went 
into bankruptcy last Winter and it is under- 
stood that the indictment grew out of this 
bankruptcy action. f 

Word was received in this city a few 
days ago that on Nov. 1, United States 
Marshal D. F. Breitenstein, will sell at the 
Post Master’s Office in the Post Office 
building, Plattsburgh, N. Y., 43 unset 
diamonds seized from Israel Zeiger and 


a stranger to this vicinity, flew through the 
open window, much to the surprise of those- 
in the office. When the window was shut 
in order to capture it, the bird dashed itself 
against the pane with such force that it 
broke its neck. Mr. Youngling, on his re- 
turn, decided to have the bird stuffed and 
keep it in the office. It is a very large 
specimen, its wings measuring over 15 inches 
from tip to tip. 

There has been no change in the price 
of platinum during the past week and on 
Monday the soft metal was quoted at $108 
an ounce, while that containing five per 
cent. iridium was selling at $116 an ounce. 





(Continued on page 107) 
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SOLIDARITY: “The Case That Courts 


Mr. Retailer 


Discriminating jewelers have featured Solidarity 
Gold Cases for OVER THIRTY YEARS— 


Could any higher tribute be paid our product? 





Representative Watch Jobbers 
are Solidarity Jobbers 


wet yasezeroe SOLIDARITY WATCH CASE CO. “einem 


5 G80" 15 Maiden Lane, New York  ‘STABLSHED oven GEORGE SALZGEBER 


OSCAR 
Vv Asst. Secretary-Treasurer 


| ONE HUNDRED YEARS OF PICCADILLY 
COMMERCIAL BANKING MESH BAGS 


are a distinctive creation, 
the vanity box, which is 
skillfully concealed in the 
frame, being an exclusive 
feature. PICCADILLY 
MESH BAGS are now 
made in SOLDERED 
Mesh as well as UNSOL- 
DERED Mesh. 


Pendant and Bow Patented 




















We solicit accounts of 
Jewelers and Affiliated 
Trades with a_ full 
knowledge of its re- 
quirements created by 
an experience and serv- 
ice not equalled by 


other banking _ institu- PICCADILLY MESH 

















_ BAGS may be obtained in 
Gold Plate, Silver Plate, 
Sterling Silver and 14 Kt. 
Gold. 
Order through your 
tented tone, “4, 1918, No. 52002 regular jobber 
Main O fice: 149 Beos dway, New York City And Feb. 21, 1922, No. 1,407,810 or ask for catalog. 
Branches: Battery to the Bronx Lippmann, Spier & Hahn 
Manufacturers and Im: of 4 
Resources Over $200,000,000 ——= Jewelry and Novelties 


1261 Broadway wn. w. Cor. 3ist st. New York 


IRVING NATIONAL BANK 


MARKET AND FULTON OFFICE 
FULTON AND GOLD STREETS, NEW YORK 
OFFICERS ADVISORY BOARD 
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Platinum containing 10 per cent iridium 
was quoted at $124 an ounce. 

Fred Hovey, manager of the Chicago of- 
fice of the National Jewelers Board of 
Trade, is in this city on a visit for a few 
days. 

B. Konijn, of Konijn & Frank, cutters and 
importers of diamonds, 65 Nassau St., sailed 
for Europe yesterday (Tuesday) on the 
Aquitania to visit the diamond markets 
abroad. 

Creditors of Samuel Schoenfeld, doing 
business as the Schoenfeld Manufacturing 
Co., formerly at 71 Nassau St., and a bank- 
rupt, are now receiving their second and 
final dividend check from the estate. 

rank Johnson, representing Joseph Fahys 
& Co., 15 Maiden Lane, returned to this city 
several days ago, after calling on the trade 
in New York, Pennsylvania and Ohio. H. 
G. Leavitt, superintendent of the Fahys fac- 
tory at Sag Harbor, visited the local office 
last week. 

I. Lassner, of Lassner & Bamberger, im- 
porters of precious and Louvaine pearls, 21 
Maiden Lane, returned from Europe last 
Friday on the Aquitania. Mr. Lassner was 
abroad about two months during which time 
he visited the markets of France, Germany, 
England and Czecho-Slovakia. 

The many friends of Max Kameras, man- 
ufacturer of gold and platinum chains, 15 
John St., will be pleased to learn that he 
is recovering from an operation for gall- 
stones which he underwent on Tuesday, Oct. 
17, at the Manhattan Square Hospital, 36 
W. 77th St. Mr. Kameras expects to be at 
his office in about a week. 

Mrs. Berman Raff, senior member of the 
firm of B. Raff & Sons, wholesale jewelers, 
233 Fifth Ave., announced last week the 
betrothal of her daughter, Margaret, to 
Samuel Edelson. On Sunday, Oct. 29, a 
dinner and reception for 200 relatives and 
friends will be given at the Ritz-Carlton 
Hotel. Mr. Edelson is in the import and 
export business in this city. 

The betrothal of George J. Knapp, ad- 
vertising manager for Aisenstein-Woronock 
& Son, Inc., wholesale jewelers, 22 EI- 
ridge St., to Miss Sally Bickman, private 
secretary to Louis Aisenstein, was an- 
nounced last Sunday. A_ reception took 
place among the families of Mr. Knapp and 
Miss Bickman at the latter’s home on Sun- 
day. Announcements are now being sent 
out. 








Business Troubles 





The Neuhouse Mfg. Co., Commercial 
Tribune building, Cincinnati, O., is reported 
to be in bankruptcy. 

An involuntary petition in bankruptcy has 
been filed against the Reliance Material Co., 
746 Euclid Ave., Cleveland, O. 








Eugene Parker, who has conducted a 
jewelry business in part of the store at 201 
S. Washington Ave., Lansing, Mich., has 
leased the entire building and will enlarge 
his business. 


THE 
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A. F. W. Rublack, 36 S. 7th St. took a 
trip to Niagara Falls, N. Y. last week. 

George Metzger, jeweler of Emporium is 
spending several months at Olean, N. Y. 

Horace Thoman, jeweler of Woodbury, 
N. J., is ill in the Methodist Hospital in 
this city. 

A. Lopatin of Lopatin Bros., platinum and 
diamond jewelers, 722 Sansom St., is on a 
business trip through the New England 
States. 

F, B. Wallen, one of the most prominent 
jewelers of Camden, N. J., whose store is 
at 405 Broadway, was in charge of a society 
circus given by the Lion’s Club last week. 

Harry Liebowitz, credit man for Aisen- 
stein & Gordon, 712-14 Sansom St., will be 
married on Sunday evening, Oct. 29 to Miss 
Jean Greene of this city. The ceremony 
will be perforr.ed by Rabbi Marvin Nathan. 

Earl Gutekunst, who has been in the em- 
ploy of Joseph B. Bechtel & Co., Inc., re- 


* signed Oct. 21, and has gone into the butter 


and egg business with his brother, Fred 
Gutekunst in Glenside, Pa. He will be 
suceeded by Henry Geller. 

An automobile truck driven by David 
Gutekunst, 4252 N. Fairhill St., watch ma- 
terial dealer, was in collision with another 
automobile at 6th and Hunting Park Ave. 
on Oct. 16. Mr. Gutekunst, formerly sales- 
man for Joseph B. Bechtel & Co., Inc., was 
uninjured but his truck was damaged. 

Out of town jewelers visiting Philadel- 
phia last week included W. G. Snellbaker, 
Pittman, N. J.; A. E. Baylies, Bristol, Pa.; 
E. E. W. Carter, Glassboro, N. J.; T. B. 
Freeney, Delmar, Del.; F. B. Righter, 
Conshohocken, Pa., F. R. Smith, Egg Harbor 
i N. J.; G. W. Dilts, Gloucester, N. J.; 

C. Morrison, Millville, N. J.; E. H. 
at North Wales, Pa. and H. B. 
MacFarlan, East Downingtown, ra. 

Among the salesmen in Philadelphia last 
week were Harry Kipp, of H. F. Barrows 
&.Co., Attleboro, Mass.; J. Rosenberg, of 
the Shiman, Miller Mfg. Co.; Frank Goode, 
of the Keystone Watch Case Co., New 
York; Frank Rydstrom, of the R. F. 
Simmons Co., Attleboro, Mass.; Leo 
Henle, of Sussfield, Lorsch & Schim- 
mel, New York; H. D. Lawson, of F. H. 
Noble & Co., Chicago, Ill, and Fred W. 
Hall, of Irons & Russell Co. 

The first monthly educational meeting of 
the Jewelers’ Club of Philadelphia was held 
at the club rooms, 931 Chestnut St. on Mon- 
day evening, October 23 and attended by 
many men in the trade. Karl Blooming- 
dale, former president of the Poor Richard 
Club, an advertising man, gave an interest- 
ing talk on “Advertising and Sales Methods 
in the Jewelry Store.” Another advertising 
man, James Francis Tobin, delivered a witty 
lecture entitled “Shooting the Bull.” 

Morris Eckstein, 512 Pine St., Max Fried- 
man, jewelry auctioneer, 1536 Market St. 
and Joseph Weisman, 1910 Columbia sAve., 
2 student at the Pennsylvania State College 
of Optometry were in the panel for jury 
service to try Mrs. Catherine Rosier, on 
trial for the murder of her husband and 
Mildrel Geraldine Reckett, a stenographer. 
Messrs. Eckstein and Friedman were not ac- 
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cepted as jurors after they were opposed to 
capital punishment. Mr. Weisman was also 
challenged. 








DEATH OF P. A. KOLSTAD 





Palestine, Tex., Jeweler Passes Away Follow- 
ing a Period of Poor Health 


PALESTINE, Tex., Oct. 18—Peter A. Kol- 
stad, jeweler and optometrist who was well 
and favorably known in this locality, died 
last Saturday at his home, 1005 Queen St., 
following a breakdown after a minor op- 
eration several months ago. Mr. Kolstad 
had been identified with the jewelry business 
for nearly half a century and was one of 
the oldest active jewelers in Texas. 

Peter Andrew Kolstad was born in Pal- 
estine, April 19, 1856. His father, S. Kol- 
stad, founded the jewelry business in Pal- 
estine in 1853. The business will be con- 
tinued under the same name by two sons, C. 
L. and P. A. Kolstad, Jr., both of whom 
have been associated with their father for 
several years. 

Deceased is survived by his widow, one 
daughter, Mrs. W. Kuhne, Memphis, Tenn., 
and two sons. 





Members of Episcopal Church of Alabama 
Present Bishop with Cross, Chain and Ring 


‘BIRMINGHAM, Ala. Oct. 19—Many 
loving tokens of rare old gold were 
melted and made into a cross, chain and 
ring, by Bromberg & Co., Birmingham jewel- 
ers, and presented to Bishop W. G. Mc- 
Dowell today. The presentation was by 
the membership of the Episcopal church of 
Alabama. Bishop McDowell was conse- 
crated coadjutor Bishop of Alabama at the 
Church of the Advent in Birmingham 
today and it was during this service that 
the presentation of the cross fob, chain and 
bishop’s ring were made, 

The gold from which these articles 
were made was contributed by a num- 
ber of the old families of Alabama, 
and much of the gold which went into 
these articles was rare and historical, many 
of the pieces of gold having'a high senti- 
mental value as well as the intrinsic worth. 

Among the pieces of gold jewelry melted 
was a_ solid gold watch which was 
worn for many years by William Wyatt 
sibb, first governor of Alabama. This 
watch was made by a London, England, 
jeweler about the year 1800. This watch 
was presented by William A. Bibb of Mont- 
gomery, a descendant of the former owner. 
A lot of gold money was presented by 
Richard Hoke Cobbs in memory of his 
father, Nicholas Hammer Cobbs, first Epis- 
copal bishop of Alabama. Another piece of 
gold was the head of a walking cane, for- 
merly used by Dr. Beard, one of the first 
rectors of the Church of the Advent in Bir- 
mingham. 

Every article of gold which went 
into the jewelry presented to Bishop 
McDowell carried with it some great senti- 
ment and history. A number of precious 
stones, each also bearing some sentiment, 
were presented by members of the church 
and worked into the fob of the cross. The 
gold cross bears many symbols of the church 
or of the life of Christ or of the Holy Trin- 


ity. 
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Question: Why Pay More? 


An analysis of the publications in the jewelry field 
proves the undisputable supremacy of The Jewelers’ Cir- 
cular. It clearly and convincingly demonstrates that The 
Jewelers’.Circular offers the greatest advertising value at 
the lowest cost. 


In one after another of this series of advertisements it has been shown 
that quality of circulation, quantity of circulation and the purchasing 
power of circulation are the important points for an advertiser to consider. 


The Jewelers’ Circular Rate’ 


$7.00 per page, per thousand copies 
guaranteed circulation 





The Jewelers’ Circular gives greater circulation at a lower per thousand 
rate than any other paper. Over 100,000 more distribution yearly than the 
combined distribution of all six of the 
monthly jewelry journals. Circulation of 











the highest quality—by which is meant 


Seven Reasons for rated jewelers. Circulation that is guar- 


9 e 
Jewelers’ Circular anteed—hy which is meant something 
Supremacy definite. In view of all this, is it possible 
1st —Lowest Advertising Rate to find any sound answer to the question: 
per thousand circulation 
vul-~sameen’ Cleatulen WHY PAY MORE THAN THE JEWEL- 
= l 19 
guaranteed 10,000 copies ERS CIRCULAR RATE PER THOU- 
a week SAND? 
3rd—Highest Quality Circulation 
all paid—at the highest 
subscription price — ; ” 
. e€ minimum advertising rate of $7.00 h d 
4th —Greatest Purchasing Power circulation is based on page space being aaa aa des ry 
practically all the rated year. A somewhat higher price, but adjusted to the exceptionally 
dealers of the country low yearly rate, prevails for smaller space and for pages run for 


a shorter period. 
sth —Most Thoroughly Read aed 


all the news—and first 

















6th —Real Dealer Influence 


04 yee gaat 43% more individual advertisers and nearly 3 


trade position > f 

t times as many pages of advertising appear each 

7th —The Prestige of Over a year in The Jewelers’ Circular than in any 
Half-Century of Service other jewelry journal. 
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TRADE CONDITIONS 


Jhusiness is good at present, many manufacturing 
;ewelers report. They expect it to remain good 
until after the holidays, but they do not expect 
anything phenomenal. ‘They will be satisfied if it 
reniains just good, for they have not been able to 
report good business for many months before. 
There is a feeling among many jewelers that if they 
can break even this year there will be better things 
in store for them in the year to come. Some manu- 
facturers report that they are crippled by poor 
collections. While orders are beginning to come 
in satisfactorily, outstanding accounts are not be- 
ing settled as rapidly as they should be. 





Cutlery exhibits were features of the 
Home and Food Exposition held last week 
in the First Regiment Armory on Sussex 
St. 

Among those serving on the local com- 
mittee for Smyrna relief fund collections is 
Curtis R. Burnett, of the American Oil & 
Supply Co. 

\. E. Hart is on a trip through the New 
England States in the interest of his con- 
cern, Hart Bros., Inc., manufacturing 
jewelers at 80 Columbia St. 

Jack T. Goldman is on a trip through the 
middle west in the interest of the Goldman- 
Kolber & Wittgren Co., Inc., manufacturing 
jewelers at 85 Columbia St. 

Mr. and Mrs. Carl Hartdegen, Sr., of 
362 Summer Ave., have returned from their 
Summer home at Lake Hopatcong, where 
they have been since early in June. 

The Art Comb Co. is the trade name 
which has been filed for the business con- 
ducted at 479 Stuyvesant Ave, by Arthur S. 
Lord, of the same address, and Herbert Mc- 
Cord, 138 North Day St., and O. and J. 
Lord, 142 N. 13th St. 

The 14 Kt. Star Jewelry Mfg. Co. has 
moved its office and factory from 42 
Marshall St., to the first floor of the 
Richardson building. Before moving to the 
Marshall St. address several years ago, this 
concern occupied quarters on one of the 
upper floors of the Richardson building. 

Among the 35 names chosen by the jury 
commissioners from’Wwhich the grand jury 
for the second half of the September term 
of the Essex County Courts will be drawn, 
are thosse of Charles Hartdegen, 362 
Summer Ave., and Matthias Stratton, of 
63 Court St. The grand jury will be sworn 
in on Oct. 31. 

Mack Levy is om a trip through the 
middle west in the interest of Burack Bros., 
manufacturing jewelérs at 85 Columbia 5t. 
David E Kolen left#on Monday for a trip 
through the New England States for the 
same concern. Abraham Burack of the 
firm, leaves this week for a trip through 
the middle west. The company has recently 
increased its working force 75 per cent, and 
has more than doubled its floor space. 

Chester R. Hoag, president of the Newark 
Museum Association, has intimated that 
there will be good news soon concerning 
the raising of funds for the construction 
ef a home for the museum to be built on 
the site of the old Marcus L. Ward Home- 
stead at 49 Washington St. Although the 
City Commission voted $200,000 for the 
purchase of the Ward Homestead, it will 
cost $200,400, the assessed valuation of the 
place. The association has voted to pay the 
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additional $400. It is expected that there 
will be a number of private gifts soon for 
the building of the museum, 

The residence of the late Mayor Alexander 
Archibald at Lincoln Park, has been sold 
to Edith M. Nevin, of East Orange. Prior 
to the purchase of this house by the late 
mayor three and one-half years ago, it was 
occupied by one of Newark’s oldest families, 
that of William Selby. Mayor Archibald 
was president of the Archibald-Klement 
Co., manufacturer of silver trophies and 
other silver goods at East Kinney and 
Orchard Sts. Since his death the business 
has been liquidated. 











TRADE CONDITIONS 


Retail business, so far as Indianapolis is con- 
cerned, was exceptionally good during the past 
week. Business was aided materially by the an- 
nual convention of the Indiana Teachers’ Associa- 
tion, which was attended by approximately 13,000 
visitors. The trade with the department store 
jewelry departments in novelties was exceptionally 
good, and the strictly retail jewelers reported a big 
increase in business. The jobbing trade seems to be 
increasing steadily. Most of the jobbers continue 
working night forces in the shipping departments 
in order to keep up with the volume of orders. 
From all indications, the holiday business will be 
about the best this year it has been in the history 
of the Indiana trade. The coming of colder weather 
has done much to better the entire situation. There 
can be no doubt that costume jewelry is going to 
play a big part in the coming Winter trade. 





Harry Sebel, of the Sebel Co., Inc., dis- 
tributors, has gone to Chicago, where he 
will visit the markets for about a week. 

During the past week several buyers for 
the jewelry departments of the downtown 
department stores, have gone east to do their 
late Winter buying. 

Cleis & Goetz, jewelers of South Bend, 
have been pushing their clock sales during 
the past week. The store got in a large 
assortment and in order to move the stock 
put on some prices which moved them 
quickly, 

The retail stores of E. Washington St. are 
preparing for a big retail display and sales 
stunt in co-operation with other merchants 
along that section of the main retail street, 
the stunt to be held toward the end of the 


’ presert month or the first of next. 


Distributors here declare the shortage of 
watches is coming to be alarming. During 
the past two weeks there have been so many 
calls from the retail trade in different sec- 
tions of this trade area that local jobbers’ 
stocks have been depleted and there is dif- 
ficulty in getting shipments from the fac- 
tories. 

The secretaries of various credit rating 
associations in the northern part of Indiana 
held a meeting recently at Ft. Wayne, Ind., 
at which plans were started for a society 
made up of the various associations. Repre- 
sentatives attended from I*t. Wayne, South 
3end, Peru, Logansport, E‘khart, Goshen 
and Lafayette. Another meeting will be 
held soon to further perfect the organi- 
zation. . 








The jewelry business of J. E. Sturdivant, 
Prairie Grove, Ark., was recently burned 
out. 
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F. McLoney has opened a new store at 
263 W. Utica St. Theré is a watch repair- 
ing department in connection with the store. 

Philip Schmidt, for many years lapidary 
at King & Eisele’s, has opened a retail jewel- 
ry store at the corner of E, Ferry and 
Moselle Sts. 

Tony Angelo, 25 years old, who was sent 
to Elmira Reformatory about two years ago 
for holding up and assaulting F. S. Jolls, a 
Fredonia, N. Y. jeweler, and was recently 
paroled, is in the toils again. He has been 
sent back to the Reformatory to complete 
his term, one year of which remained to be 
served when he was liberated, on conviction 
of attempting to burglarize a Jamestown 
pharmacy. 

l'inal admonition to jewelers to support 
oniy those congressional candidates who 
have answered satisfactorily questionnaires 
sent them on the tax elimination issue, will 
be given by speakers at the regular monthly 
meeting of the Buffalo Retail Jewelers’ As- 
sociation at the Lafayette Hotel on the night 
of Oct. 26. Other topics of interest to the 
retail jewelers will also be discussed and the 
following applications for membership will 
be acted upon: Merris Turchin, 144 E. 
Ferry St.; Augustus Pape, 1876 Niagara St., 
Augustus G. Striker, 1525 Hertel Ave.; L. 
M. Schork, 488 William St. and F, H. 
Carlin, 224 Allen St. 

Six watches, valued at $100, were taken 
by thieves who hurled a section of paving 
block through the window of the jewelry 
store of William Commerford, 43 Seneca 
St., on the night of Oct. 18. Police did not 
discover the broken window until the follow- 
ing morning, although the robbery is sup- 
posed to have taken place sometime between 
midnight and dawn, according to the 
proprietor of the store. He was notified of 
the theft at 8 o’clock on the morning of Oct. 
19th and made an inventory of property 
which was stolen. The stone was wrapped 
in paper and smashed a hole a foot square 
in the large pane of window glass. Fearing 
robberies of this sort, the Seneca St. mer- 
chants had petitioned the pclice for a special 
officer to guard their stores. An officer was 
formerly assigned to this duty, but was taken 
from the beat when the trolley strike began. 
The night of the robbery was the first time 
a special officer had been on duty in several 
months, It is believed a display of railroad 
watches prompted the burglary. These 
watches were removed when the store closed 
and those which remained in the window 
were of much less value. One railroad 
watch case was also left in the show window 
but the works had been removed. The 
thieves scorned small trinkets and a silver 
flask which were in the window and within 
their reach. 








When other people are in a hurry—speed 
up yourself if you are doing business with 
them. It will not hurt you and it will 
please them. “A pleased customer is the 
best advertisement.” If there is anything in 
the world distinctly aggravating, it is to have 
someone stall ahead of you when you feel 
the urgent need of haste. 
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Yesterday, To~day, Tomorrow, 
Each day in the Year is somebody's 
Birthday, an Anniversary, or a special 
Gift occasion. 


Waterman’s 
Combination “Writing Sets 


are appropiate and acceptable for all 


Attractive oa arp Utility and Convenience 
combined with Gift sentiment, makes them most 
suitable, at prices which are wide in range. 


Three Types 
aol Regular 
a RS CRA TINE PE gh we ms " 
: Self filler 


0952144 V Pen—0721 W. Ring, Pencil—Price $7.00 Complete 


Filligree 

Gothic Sheraton 
Pansy Panel and 
Hand Engraved Vine 


Designs 


Filigree Set—45214 CC. Pen—421 Pencil with Clip—Price $10.00 Complete. 


Styles in Solid Gold, Sterling Silver and 18k Gold Filled 


AS2WSutirmar Combanvy. 


191 Broadway New York 
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Chicago Notes 





3en Teitelman, Columbus building, will 
leave this week for an extended business 
trip through the west. 

Wm. Buhl, of L. H. Keller & Co., New 
York, called on the trade in Chicago last 
week en route to the northwest. 

J. H. Manheimer, of Louis Manheimer & 
3ros., left last week on a short business 
trip through the middle-west territory. 

Harry Freudenheim, of Freudenheim 
sros. & Levy, New York, returned home 
last week after spending a week in Chicago 
calling on the trade. 

Louis Harlib, of Jos. Frackman & Co., 
New York, spent a week in Chicago last 
week calling on the trade en route home 
from the middle-west. 

Geo. Rosenberg, of Cohn & Rosenberg, re- 
turned to Chicago last week from New York, 
where he spent a couple of weeks visiting at 
the home office of the firm. 

D. B. Gordon, of Gordon & Co., Hartford 
building, recently returned from a_ short 
business trip through Wisconsin, and found 
conditions greatly improved. 

Clifford Whiting, of the Whiting & Davis 
Co., returned last week, to Chicago from 
the Pacific Coast, where he spent the past 
five weeks visiting with the trade. 

Wm. Helbein, of the Helbein-Stone Co., 
Inc., spent the past week in Chicago calling 
on the trade and visiting with Arthur F. 
Lewin, Chicago manager for this concern. 

Louis Manheimer, of Louis Manheimer & 
Bros., accompanied by his family, left last 
week for New York and Atlantic City, 


where he will combine business and pleasure.- 


Morris Udell, who formerly was asso- 
ciated with Holsman & Co., is now con- 
nected with the American Watch & Jewelry 
Co., 2 South Clark St., as assistant to the 
manager. 

Friends of John Haas, buyer for Loftis 
Bros., will be pleased to know that he is 
again on the job every day after being con- 
fined to his home for several months as a 
result of a very serious operation. 

E. G. Adler, vice-president of the Bonner 
Mfg. Co., returned last week from a five 
weeks’ business trip to the Pacific Coast, 
and reports business conditions very much 
improved through that section of the coun- 
try. 

Frank E. Ruggles, representing W. E. 
Richardson & Co., of North Attleboro, 
Mass., is calling on the trade in Chicago 
this week. Mr. Ruggles contemplates open- 
ing a Chicago office within a short time, as 
he is now making his headquarters here. 


George A. Young, Moberly, Mo., was in 
Chicago last week, visiting with friends and 
calling on the markets purchasing goods for 
the fall season. Moberly, Mo., is a railroad 
town, and Mr. Young states that conditions 
have greatly improved there ever since the 
railway strike is settled. 

W. G. Marble, of the Bugbee & Niles 
Co., Finberg Mfg. Co., and Moore Bros., 
spent several days in Chicago last week 
visiting with W. Bentley, Chicago manager 
for the above concerns, on his way east from 
the Pacific Coast, where he has been calling 
on the trade since June. 


W. H. Lancton, representing Echelman & 
Brinker, of New York, opened a Chicago 
office last week in room 1110 Heyworth 
building. Mr. Lancton formerly travelled 
out of the home office, but on account of 
him covering territory from coast to coast 
decided on opening an office here. 

Henry Agate, treasurer, of the Bonner 
Mfg. Co., New York, spent a day at the 
Chicago office of this concern en route home 
from the Pacific Coast, where he spent sev- 
eral weeks visiting with the trade. Mr. 
Agate states that business conditions 
through the west have greatly improved. 


Loftis Bros. & Co. will open a new re- 
tail jewelry store at 834 E. 63d St. in about 
10 days. W. T. Sandford, who formerly 
had charge of their Pittsburgh branch, will 
take charge of this new store. All new 
mahogany fixtures are being installed and 
when the store is completed it will be a 
great asset. 


The Argyle Jewelers, located at 1133 Ar- 
gyle St., are now making preparations to re- 
move their business across the street to 1124 
Argyle St., where they have been able to 
secure larger and more up-to-date quarters. 
New birch mahogany fixtures are now being 
made, and as soon as they are ready, which 
will be about the middle of November, they 
expect to occupy their new quarters. 

Mr. and Mrs. Morris Ehrlich, of Chicago, 
announced last week the engagement of 
their daughter Lenore to Herman F.. Kramer, 
buyer for I. Schwartz, 29 East Madison St. 
The wedding date as yet has not been set, 
but the marriage will take place soon after 
the first of next year. A reception given in 
honor of the couple was held at the home 
of Mr. and Mrs. Ehrlich, 5242 South Park 
Ave., last Sunday. 

The funeral of Patrick McGovern, city 
representative for the Jones & Baumrucker 
Co., who passed away on Wednesday, Oct. 
18, at the Wesley Bros, Hospital after being 
operated upon for tumor on the brain, was 
held at his home, Saturday, Oct. 21, at 7806 


South Green St. Interment was at Mount 
Olivet Cemetery. Mr. McGovern has been 
in poor health for about four months. He 
was born in Chicago 48 years ago, and is 
survived by his widow and one daughter. 
He was associated with Jones & Baumrucker 
Co. for the past four years, and prior to 
that time was connected in other lines of 
business. 

D. W. Markovitz, New York diamond 
dealer, and S. Markovitz, egg dealer from 
Evansville, Ind., were both at the Sherman 
House last week and both expected a regis- 
tered package. One arrived, with the in- 
itials blurred, and was delivered to the egg 
dealer, who soon came rushing back to the 
desk and found the other Markovitz com- 
plaining about not receiving his package. 
“Here it is,” he said, and handed over an 
open package containing more than $45,000 
worth of loose dialmonds. The diamond 
man refused to accept until the manager of 
the hotel went with them to a jeweler and 
by weight proved the contents tallied with 
the invoice. 

The Idlewild Country Club was the scene 
of a very enjoyable party on the evening of 
Oct. 14 when more than 150 friends and 
associates of Sol Hess, of Rettig, Hess & 
Madsen, gave him a surprise party, the oc- 
casion being his 50th birthday anniversary. 
Mr. Hess was induced to have dinner with 
one of his friends that evening and after 
much persuasion was induced to go to the 
club, which was all dark upon arrival. When 
he entered the lights were turned on and he 
found his friends prepared to show him a 
good time and give expression to their high 
regard and esteem in which he is held. Many 
methods were used to express the esteem 
in which the guest of honor is held, the 
principal one being the presentation of a 
large emerald cut diamond, mounted in a 
scarf pin. Many special cartoons drawn by 
famous cartoonists were presented him and 
several embossed poems written for the oc- 
casion by well known writers of the city. 
A most unique gift, one without a duplicate, 
was a specially designed golf stick. Many 
features distinguish this stick, including a 
flash light, a container with score card with 
pencils attached, and the most valuable of 
all is the 19th hole compass. This is guar- 
anteed, when taken into the locker room, to 
point directly to the locker that is best 
stocked. 

The wedding of Miss Selma Baskin and 
Sam Shure, of N. Shure & Co., took place 
this evening (Wednesday, Oct. 25) at the 
Webster Hotel. Immediately after the re- 
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ception the happy couple will leave for an 
extended honeymoon trip through the south. 

Sidney Y. Ball, president of the Norris, 
Alister-Ball Co., left last week for New 
York, where he will remain for a couple of 
weeks attending to business. 

Fred B. Hovey, in charge of the Chicago 
office of the National Jewelers’ Board of 
Trade, left last Sunday night for New York 
where he expects to spend a week visiting 
at the home office. 

Charles Greene, engraver to the trade, will 
move on or about Nov. 1, from room 1005 
Mallers building, to room 511 Mallers build- 
ing where he will be in a better position to 
take care of his increasing business. 

Ben Schuette, wholesale jeweler, located 
on the 10th floor of the Mallers building 
for the past 18 months, has been able to se- 
cure larger quarters on the 5th floor of the 
Mallers building, and will remove the busi- 
ness on Nov. 1. 

C. A. Dobra, representing Riley & French, 
of North Attleboro, Mass., arrived in Chi- 
cago last week and is calling on the trade. 
Mr. Dobra, expects to make his _head- 
quarters in Chicago and contemplates open- 
ing an office in the Heyworth building. 

Eugene Friedman, who has been asso- 
ciated in the jewelry business at Long Beach, 
Cal., for some time, and prior to that time 
conducted a retail jewelry store in New 
York, spent a few days in Chicago last week 
on his way to New York. He will also stop 
off at Cincinnati for a day on his way to the 
east. 

Applebaum & Kahn, have again entered 
into retail jewelry business at 4759 N. Kedzie 
Ave. The partners are Herman Applebaum 
and Herman Kahn. Several years ago this 
firm engaged in the jewelry manufacturing 
business, selling out a year later to enter the 
retail jewelry business. This business they 
sold out a few years ago and entered into 
the retail shce business which business they 
engaged in up to a couple of months ago 
when they sold out to again establish a 
retail jewelry store. 

Among the many visitors in Chicago last 
week were: Mrs. Frederick H. Coburn, 
East Troy, Wis.; H. H. Ratcliffe, Madison, 
Wis.; George A. Young, Moberly, Mo.; 
Robert C. Smith, Manhattan, Kans.; N. M. 
Rubin, Terre Haute, Ind.; J. A. Miner, Ma- 
comb, Ill.; Frank J. Genter, Earlville, IIl.; 
Floyd B. Hall, Dallas City, Ill.; Charles 
Berkey, of the Chas. A. Berkey Co., Detroit, 
Mich.; Mr. and Mrs. M. L. Willoughby, 
Belding, Mich.; John J. Lange, Racine, 
Wis.; W. G. Riley, Gary, Ind.; J. Joseph, 
of S. Joseph & Sons, Des Moines, Ia.; Frank 
Schlampp, of Frank Schlampp Co., Des 
Moines, Ia.: A. S. Mann, of Mann Bros., 
Henderson, Ky.; A. D. Goodman, of A. D. 
Goodman & Bro., St. Paul, Minn.; “Tick 
Tock” Tucker, Terre Haute, Ind.; Harry 
Sebel of the Sebel Co., Indianapolis, Ind. 








Jack Lage has purchased the building 
now occupied by the Cherry & Orr barber 
shop on State St., Litchfield, Ill. Mr. Lage 


will move his jewelry store into that building 
in the near future. 
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Louis Esser, of the Louis Esser Co., Inc., 
Milwaukee, is spending three weeks in the 
Dakotas on an extended duck hunting trip. 
Mr. Esser is expected to return to Milwau- 
kee about Nov. 1. 

Many Milwaukee jewelers are active in 
the campaign, “If Hearts Were Cold,” 
launched this week to provide a half-million- 
dollar budget for local charities. Many of 
the city’s leading jewelers have been ap- 
pointed captains of several downtown divi- 
sions, 

Wagner Bros., Milwaukee, have recently 
been awarded the contract to install art glass 
in the Leising Store at 487 12th St., Mil- 
waukee. The contract, because of the un- 
usually good work required, has attracted 
the attention of a large number of jewelers 
of the city. 

Articles of incorporation have been filed 
by the Henry L. Tanezer Co., to deal in 
wholesale diamonds, jewels and _ precious 
stones of all kinds. The company is capital- 
ized at $25,000 and its incorporators are: 
Henry L. Tanezer, Richard Globisch and 


George A. Affeldt. 


Visitors from surrounding cities to the 
Milwaukee wholesale jewelry markets this 
week included the following: Representa- 
tives of Estberg & Sons, Waukesha, Wis.; 
QO. K. Glimme, Madison, Wis.; Schneider 
Bros., Burlington, Wis., and George Arm- 
bruster, Cedarburg, Wis. 

Salzstein’s Jewelry Co., 422 Grand Ave., 
Milwaukee, is remodeling its store and in- 
stalling modern equipment and furnishings. 
During the remodeling the company is hold- 
ing an auction sale, selling its stock to the 
highest bidder. It is not going out of busi- 
ness, but is merely clearing stock during al- 
terations. 

The Dewey & Bandt Co., Janesville, Wis., 
was the prominent figure at the recent style 
show and window dressing revue held in 
that city. The jewelry company offered a 
number of prizes given in the public event. 
The company succeeded in winning a num- 
ber of its own prizes, according to the board 
of judges. A large number of the clothing 
stores of the city took leading parts in the 
style show. 

“We had a better trade during the first 
of the sales days than I anticipated in all 
three together.” This statement of A. L. 
Magdal, of the Miller Jewelry Co.. Monroe, 
Wis., typifies the attitude of leading mer- 
chants upon the recent closing of three large 
sales days especially staged for the farmers 
and people of the vicinity of Monroe. Band 
concerts, contests, and other features were 
held during the sales days. 

Owells & Walters is the name of the new 
firm recently established in the Sycamore 
building by two well-known local jewelers. 
Fred Owells for the last 12 years has been 
diamond man and watchmaker for Goldman, 
Inc., of this city, and C. H. Walter has been 
in business for himself during the last six 
years at south Milwaukee, Wis. Both men 
are prominent in local associations. They 
will do watchmaking for the trade, special- 
izing in chronometer and reneaters. 

Fred P. Mann, of Devils Lake, N. Dak.., 
merchandising expert, member of the board 
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of directors of the Chamber of Commerce 
of the United States, appeared at the Tues- 
day meeting of the Milwaukee Association 
of Commerce this week and addressed the 
members on methods of sales promotion, 
Prominent business men of the city, includ- 
ing a large number of jewelers, attended the 
meeting. Members of the Association of 
Commerce, the Rotary, Kiwanis, Optimist, 
Gyro and Lions’ Clubs attended the meeting. 

L. E. Shaw, well-known Racine, Wis., 
jeweler, was elected to represent his profes- 
sion on the board of directors of the Racine 
Association of Commerce. Election of di- 
rectors of the Association of Commerce has 
been completed. Manufacturers met in the 
association rooms and elected their repre- 
sentatives Tuesday. Other organizations, in- 
cluding the other divisions of business men, 
have already completed their business’ meet- 
ings. The annual mecting of the Association 
of Commerce will be held Nov. 9, at which 
officers will be chosen for the coming year. 

The pearl button business at Prairie du 
Chien, Wis., is rejoicing over the effect of 
the new tariff recently enacted by Congress 
and as a result business is picking up. There 
are now 30 men employed at the Iroquois 
button plant and it was recently announced 
that the scale of wages for all cutters was 
increased materially. The shell market here 
is also advancing and the local factory is 
paying $28 per ton for river-run of clam 
shells and $45 for negro head shells. All 
offerings are quickly absorbed, but the sup- 
ply is not sufficient for the local demand, and 
half of the shells used in the large Iroquois 
plant comes from the Illinois River, where 
they are bought considerably cheaper, though 
Mississippi and Wisconsin River shells are 
preferred. 


One hundred business men of the Upper 
Third Street Advancement Association, Mil- 
waukee, under the direction of Henry Stout- 
hamer, well-known jeweler of that district, 
marched to the tune of a 30-piece brass band 
on the opening night of the huge Fall festi- 
val staged by the association. The business 
men were disguised as farmer boys; they 
were dressed as rurals and carried light 
farming tools. Green and red lights il- 
lumine the business section of the district 
this week while the harvest carnival is in 
progress. It is on f the greatest sales 
events staged by association. Several 
contests, including a paby parade, a beautiful 
girl contest and a window dressing contest, 
are under way. All the jewelers in the dis- 
trict are participating in the affair. 

An unusual Oriental display in the window 
of the W. A. Pfister jewelry store, Sheboy- 
gan, Wis., is attracting attention from pass- 
ersby this week. The display is an adapta- 
tion of an ancient Chinese legend and offers 
considerable interest to the student of Ori- 
ental custom. The carved pieces used in the 
display were taken from an ancient Chinese 
altar and are said to be over 700 years old. 
The grouping of the window attraction rep- 
resents a Chinese temple scene in miniature. 
The interior of a Buddhist temple is de- 
picted, with the central feature an altar upon 
which is a carved image of Buddha. The 
subtle charm of the Oriental coloring, to- 
gether with the prayer shrine display cards 
and draperies, form a background typically 
Oriental and distinctively Chinese, which 
presents the articles for sale in an unusually 
attractive manner, 
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Lloyd P. Maritz, secretary-treasurer of 
the Maritz Watch & Mfg. Co., spent the 
past week in New York city on business. 

Ulysses Hugunin, son of F, U. Hugunin, 
was taken to his home Oct, 19th from the 
Missouri Baptist Sanitarium, where he has 
been for several weeks. 

Clarence Henry of the Bolland Jewelry 
Co. is entertaining his brother, William, of 
Grand Canyon, Ariz, Mr. Henry is man- 
ager of the Half House at Grand Canyon. 

Louis Gutfreund of the Eisenstadt Mfg. 
Co. is a patient at the Missouri Baptist 
Sanitarium, where he was taken Oct. 19th. 
It is e pected that it will be necessary for 
him td remain in the hospital about four 
weeks, 

W. Jarrett and R. L. Butler have recently 
taken charge of the Remoh Jewelry Co.’s 
watch repair department. Mr. Jarrett came 
here from Rhode Island, and while Mr. 
Butler is a Missouri man he came here from 
Oklahoma, where he has been for some 
time. 


Charles Waugh of the Bolland Jewelry 
Co. has returned to work after an 
absence of 10 days, suffering with neuralgia. 
Mr. and Mrs. J. F. Bolland, who recently 
returned from a nine months’ visit in Cal- 
ifornia, have taken up their home at Chase 
Hotel. 


O. J. Ludwig of Waterloo, Ia.; R. B. 
Stone, McGhee, Ark.; August Kalbitz, Red 
Bud, Ill.; E. H. Kaniss, Henryetta, Okla.; 
Mr. Schmidt of Gmelich & Schmidt & Co., 
Boonville, Mo., and R. N. Monaghan of 
Gillespie, Ill., were among the jewelers in 
St. Louis the past week on business. 

J. H. Loevenhard of the Remoh Jewelry 
Co. has just returned) from Rochester, 
Minn., where he has been for 414 weeks 
with his father, of Lexington, Ky., who 
went to Rochester for an operation. He is 
getting along very well at his home in 
Kentucky. 

An illustration was published in the cur- 
rent issue of Dogd: :- which shows that 
even a jeweler may successful in other 
lines as well. C. Per.,” Hutchinson, Web- 
ster Groves, Mo., for over 30 years asso- 
ciated with the Merrick-Aehle-Hutchinson 
Jewelry Co., and at present a buyer for the 
J. Bolland Jewelry Co., is now a recognized 
shepherd fancier. Mr. Hutchinson is owner 
of Agnes Vom Bubenhofertal, a most 
beautiful and high class German Shepherd 
bitch recently imported from Germany. She 
is wolf gray and has a beautiful head, tail 
and ears. Her pedigree includes some of 
the finest blood lines in Germany. Mr. 
Hutchinson is very proud of his possession 
and is quite enthusiastic about this particu- 
lar breed. 

For several months it has been rumored 
about St. Louis that the Hess & Culbertson 
Jewelry Co., now located at 7th & St. 
Charles Sts., were to move to a new loca- 
tion at the corner of 9th and Olive Sts., 
but it was not till Oct. 14 that the firm made 
a definite announcement of its plans. The 
moving into new quarters will be a cele- 
bration of the 40th year of the business, 
which was organized by Geo. J. Hess and 
his brother-in-law, S. D. Culbertson in 
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1883. Mr. Culbertson died about a year 
ago and Mr. Hess is the present active head 
of the organization, which he has been in 
fact during the past 10 years or more since 
the failure of Mr. Culbertson’s health. 
Aside from the duties as manager of this 
ever growing concern, Mr. Hess has found 
time to further the jewelry trade by work- 
ing in the interests of the National Jewelers 
Publicity Association, of which he is the 
treasurer. He was elected to membership 
on the executive board of the American 
National Retail Jewelers’ Association at 
their last convention in Cincinnati. Under 
such leadership a concern could do nothing 
but grow, and the present store is directly 
attributable to the energy, wisdom and fore- 
sight of its president. The new quarters 
will be remodeled into one of the finest 
stores in the country, and special attention 
has been given to the efficient arrangement, 
an arrangement gathered from visiting the 
leading stores over the country. Light ma- 
hogany fixtures will include six double 
horseshoe cases arranged in the center of 
the store. The diamond department will 
be given prominence in the front of the 
store on the Olive St. side. On the 9th St. 
side the watch repair, optical goods and 
stationery departments will be arranged 
conveniently, while the jewelry repair and 
the vaults will be at the back of the store. 
The vaults will be fire and burglar proof. 
The basement will serve as stock, polishing 
and stock room, and the balcony will pro- 
vide space for the president’s and director’s 
rooms, the general offices, buying rooms and 
advertising offices, as well as the eograving 
and manufacturing departments. The pres- 
ent officers of the company are Geo. J. Hess, 
president; Leo J. Vogt, vice president; S. 
Roy Culbertson, treasurer; Linn N. Cul- 
bertson, secretary; Nova P. Logan, as- 
sistant secretary, and Arnold Appel as a 
member of the board of directors. 











TRADE CONDITIONS 


Continued improvement in retail trade among 
jewelers of the territory is a real feature this week. 
Many visitors to the market report that the public 
is buying more readily, and that keen interest is 
being taken by a few customers in holiday mer- 
chandise. The most decided improvement, as noted 
by wholesalers, is the increased demand for dia- 
monds. Retailing generally in all lines is better 
in October, the Fall advancement coming late, 
which should have been apparent in September. 
The duller period of the Summer has resulted in 
slow collections, by retailers as well as by whole- 
salers, but it is believed that the brisk tone of 
trade now offsets the apparent uncomfortable situa- 
tion that was developing. H. H. Kiger, speaking 
of general conditions in the jewelry business, states 
that while trade has been a little spotty all Fall, it 
has now begun to show some signs of the usual 
December volume. Many retailers who have not 
been in the market to buy for two years, have been 
in Kansas City within the last few weeks, and they 
have purchased heavier than at any time since 1919. 
Stocks, as a whole, are very low, the retailer and 
the jobber having ordered from hand to mouth as 
their business required. It is already di..cult to 
get prompt deliveries from many jewelry factories, 
who also have made up stock only as orders were 
receive’. Watches, in many grades, are already 
scarce, and will be extremely so by December. 





H. H. Kiger made a business trip to Win- 
field, Kans., and Tulsa, Okla., the past week. 
C. S. Clinton, North Platte, Nebr., was in 
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Kansas City the past week, and also spent 
a few days in Excelsior Springs. 

Edgar Hoefer, representing the C. A, 
Kiger Co., in Arkansas, was in Kansas City 
the past week, and replenished his stock. 

P. R. Colvin, house salesman of the 
Woodstock-Hoefer Watch & Jewelry Co., 
was kept at home by a slight attack of in- 
fluenza the week of Oct. 9, but is back on 
the job again. 

Carl Main, representing the C. A. Kiger 
Co. in the far west, returned home for the 
first time during the Fall season, and re- 
plenished his stock. While in this vicinity 
he will visit his home town, Pittsfield, IIl., 
and nearby surrounding towns. 

Frank Woodfill, of O. H. Woodfill & Son, 
Nevada, Mo., was in Kansas City recently, 
and remarked that retail trade was improv- 
ing. The Nevada district was for a period 
one of the dullest in three States, traveling 
men in many lines commenting on the situa- 
tion. 

Mrs. L. M. Larwill, mother of C. C. 
Cravens, of the Cravens Diamond Shop, re- 
turns Oct. 31 from a visit to New York and 
Philadelphia, where she has many friends. 
Mrs. Larwill is active in the diamond shop, 
having a keen interest in the merchandising 
of jewels, as well as in the jewels them- 
selves. 

Discussion of plans for Fall festivities 
next year in Kansas City almost invariably 
end in two conclusions: first, that there must 
be more fashion display events; and second, 
that there must be elements that will draw 
more largely of the outsiders into the city. 
Fashion shows heretofore have taken no cog- 
nizance of jewelry, in some cases even inter- 
dicting the wearing of jewelry by apparel 
models. But the suggestions for the next 
year’s fashion pageant seem rather insistent 
as to adornments. Some retailers do not 
much favor a jewelry element in a fashion 
pageant; pointing to the hindrance to busi- 
ness caused by the festival, the large crowds 
on the streets not being buying crowds. But 
the second element of next year’s program, 
that of providing events, extending over 
many days, of proportions adequate to at- 
tract thousands from a wide area, may rem- 
edy that defect in the festivities as carried 
on this year. 








Canada Notes. 





The American Optical Co., of Belleville, 
has begun operations and recently shipped 
the first carload of its products. 

The Hafis Watch Co., Ltd., of Montreal, 
has been incorporated with $50,000 au- 
thorized capital, by Walter A. Merrill, 
Archibald Snalker, J. L. Muir and others. 

A drive to raise $500,000 for Community 
Service in Toronto was commenced on 
Oct. 17 and is being liberally re- 
sponded to by the citizens. Among the 
larger subscriptions received are the follow- 
ing by prominent jewelry and silverware 
firms: Ryrie Bros., Ltd., $1,000; Roden 
Bros. Ltd., $600; the American Watch Case 
Co., $400; Walter J. Barr, $200, and Ellis 
Bros., Ltd., $300. 








Louis W. Schattenstein has opened a place 
of business for the sale of watches, dia- 
monds and jewelry at 203 South St. Cloud 
St., Allentown, Pa. 














John Ernsting, of the Ernsting Co., San 
Diego, has been spending a few days here. 
Frank Fraiberg, formerly in business in 
Sierra Madre, will open his new store in 


Santa Monica on Nov. 1. 

M. Golden, formerly of Chicago, has 
opened a watch repair and jewelry business 
at 22814 W. Ist St., this city. 

Benjamin C. Crandall, floor man for S. 
Nordlinger & Sons, is back in the store 
again, after a rest of a month. 

B. Naiman, formerly at 107 W. 7th St., 
has sold his business to J. Zemansky and 
Barney Morris and has opened a new store 
at 40814 W. 6th St. 

E. E. Thomas, an experienced salesman, 
has joined the force of the Donavan & 
Seamans Co. He will give his attention 
mainly to the watch department. 

Charles E. Marcellus and Benjamin C. 
Crandall of the S. Nordlinger & Sons’ force 
attended the meeting of the State Associa- 
tion of the B. P. O. E. at Santa Monica. 

Philip Sternberger, traveler for the T. J. 
Bruner Co., has returned from a very satis- 
factory trip through Arizona, New Mexico 
and Texas. He will leave soon for the Im- 
perial Valley. 

R. F. Winslow, San Pedro, has returned 
from a month’s trip to Oregon. During his 
absence his store was in charge of F. Car- 
ney, his watchmaker, and Miss Hughes, of 
his office force. 


S. G. Finn, formerly of San Francisco, 
and Albert King, of Los Angeles, have 
opened a new store at 111 N. Western Ave., 
this city. The firm is to be known as the 
King Jewelry Co. 

Alfred Nathan, manufacturer’s agent, rep- 
resenting Katz & Ogush and Henry Basch- 
kopf, New York, has been spending several 
days in Los Angeles and has been doing a 
very good business. 

E. C. Marliave, field secretary for the 
State association, is in Los Angeles. He 
is making a tour of the southern part of the 
State in the line of his official duties. He 
has recently been in San Diego. 

Both Ed and Arthur Turner, of the E. 
W. Reynolds Co., have been visiting the re- 
tail jewelers of the smaller towns of the 
southern part of the State recently. They 
have found business conditions very favor- 
able. 

E. Bastheim has so far recovered from 
the accident which he suffered several weeks 
ago as to be able to be back in the store 
again, although he is still somewhat lame. 
He broke one of his legs while playing 
tennis. 

Frank A. Priesmeyer, formerly manager 
of S. Nordlinger & Sons, is still taking a 
rest and has not decided in what business 
he will engage in the future. His health 
has improved and he has gained 10 pounds 
.in weight since his retirement. 

S. O. Balzer, manager of the jewelry de- 
partment of Hamburger & Sons, is making 
another trip to New York and other east- 
ern markets, expecting to be gone until the 
latter part of October. Mr. Hart, assistant 
manager, is in charge of the business here 
during Mr. Balzer’s absence. 

A feature of the improvements recently 
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made in the Donavan & Seamans store is 
the installation of an exceptionally fine new 
showcase with top and front each made of 
a single piece of flawless glass 14 feet in 
length. The frame is of the finest rose- 
wood. The case was made in Los Angeles. 

At the last meeting of the southern branch 
of the State association the principal topic 
of discussion was the unjust tax from which 
jewelers are suffering. There was a gen- 
eral determination to take advantage of 
every means possible to influence Congress 
to remove this burden. The meeting was 
well attended. 

J. G. Donavan, president of the Donavan 
& Seamans Co., who was especially gratified 
at the successful manner in which the busi- 
ness was conducted during his recent ab- 
sence in the east, gave a finely appointed 
dinner to the heads of departments of the 
store at the Ambassador Hotel a few nights 
since. All of his guests were delighted and 
the spirit of friendliness that has prevailed 
in the store was notably increased. 

Mrs. John L. Shepherd, widow of the 
late Col. John L. Shepherd, who has been 
living in Pasadena since the death of her 
husband, left for the east about 10 days 
ago. She will visit with her nephew, E. 
N. Peck at East Haddam, Conn., for some 
little time and thereafter with friends and 
relatives in New York, New Jersey and 
Illinois, probably returning to Pasadena 
about Dec. 1. She has been enjoying good 
health, having entirely recovered from her 
illness of last Spring. 

Following are the names of some of the 
out-of-town jewelers who have been here 
recently: L. C. Tucker, Sierra Madre; S. 
P. Johnston, Glendora; Mrs. C. E. Rozell, 
Compton; Mr. Asher of the Asher Jewelry 
Co., Santa Ana; H. F. Brandenburg, Glen- 
dale; Mrs. M. T. Van Buskirk, Long 
Seach; Walter E. Lawrence, Burbank; W. 
C. Guerth, Redlands; C. H. Kelly, Pasa- 
dena; C. E. Miller, Van Nuys; J. Howard 
Blanchard, Ocean Park; A. A. Goodyear, 
Santa Paula, and George Parr, Torrance. 

By a rather singular coincidence, three 
representatives from as many large retail 
houses of this city met on Sunday at Soboba 
Hot Springs, a popular resort near San 
Jacinto, about 100 miles from Los Angeles. 
They were Jas. A. Montgomery, J. G. Don- 
avan and Lonnie Feagans. Neither knew in 
advance that either of the others was to be 
there; but this did not interfere with their 
all having a good time. Mr. Feagans has 
been staying at the springs for a week, tak- 
ing baths and hunting in the near-by 
mountains. 

Jasing estimates on tax receipts to date, 
Internal Revenue Collector Goodcell states 
that it is probable that approximately $12,- 
000,000 worth of jewelry and precious stones 
will be sold in Los Angeles before the close 
of the year. He said that $800,000 worth 
was sold in the month of September alone. 
In addition he said: “The fact that a 
greater economic equality exists in Cali- 
fornia than anywhere else in the United 
States, ranking the State first in wealth per 
capita, explains why Los Angeles can afford 
to spend this fabulous sum for jewelry.” 

Kinney Bros., both of whom are optome- 
trists, have decided to give up their jewelry 
business at 616 S. Broadway and devote 
their energies entirely to the practice of 
optometry. They are, therefore, closing out 
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their stock of jewelry at cost. Their op- 
tometry offices will comprise a suite in the 
Pacific Mutual building, at the corner of 
6th and Olive Sts., where Burt Kinney, one 
of the brothers, has been practicing for some 
months past and has already built up a big 
practice, in addition to that conducted by 
W. M. Kinney and his assistants at the 
Broadway store. 











L. Lazarus, formerly with Jacob Young, 
has opened an establishment at 1683 Mag- 
nolia St., in a growing section of the city, 
and expects to do a good business both in 
sale and repair werk. 

Gabe Hausmann, vice-president of Haus- 
mann, Inc., celebrated the second anniver- 
sary of his marriage, Oct. 17, which was 
made the occasion of many kindly remem- 
brances by relatives and friends. 

The White Brothers Co. put on a movie 
plan payment sale during the first two weeks 
of August, as the result of which the com- 
pany reports a tremendeously heavy busi- 
ness. The novelty of the plan seems to have 
impressed the buying public. 

W. E. Taylor, of W. E. Taylor Co., Inc., 
has returned from a business trip through 
Texas. Mr. Taylor found conditions there 
very much improved, especially in the saw- 
mill and lumber sections of that State. His 
collections and the business done by him 
during his trip were very satisfactory. 

W. S. Bender. vice-president of White 
Brothers Co., recently returned from a vaca- 
tion, the greater part of which was spent in 
Colorado, St. Louis and Chicago, says he 
found an exceedingly optimistic condition 
prevalent among jewelers for Fall business. 
While this condition may to some extent be 
attributable to the settlement of the strike, 
other conditions, Mr. Bender says, exerted 
no little influence in that direction. 

The firm of Hausmann, Inc., has been 
quite busy of late. In-addition to regular 
sales of merchandise over the counter, the 
house has been filling numerous _ special 
orders, for instance, a solid silver loving 
cup presented to the Public School Athletic 
League. 200 special police badges; made over 
200 special pins for the Carnival Ball given 
a few nights ago in this city, as well as court 
jewels, consisting of a diamond tiara and 
pins; sold a chest of silver to be presented 
to Past Grand Knight Emile A. Wagner, 
Knights of Columbia; sold diamond fob to 
he presented to Charles J. Rivet, Past Grand 
Knight, of Knights of Columbus. Mrs. T. 
Hausmann, vice-president of Hausmann, 
Inc., has returned with her daughter after 
a delightful sejourn in Atlantic City and 
New York. 








Following a jewel raid on a shop in 
West London, Eng., recently, all the stolen 
goods were recovered with the exception 
of two rings. There was a dramatic chase 
in a motor car commandeered on the in- 
stant by two shop assistants who were be- 
hind the jewelry counter when the plate 
glass was smashed and a tray of rings 
snatched. The automobile chase was suc- 
cessful, the culprits being captured with the 
goods on them. 
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Fritz Barkan has returned from his north- 
ern trip. 

Horace H. Allen, Coast manager for the 
Oneida Community, Ltd., has left for a tour 
of the Pacific northwest. 

Clyde J. Schoenfeld is visiting San Diego 


and other southern cities for William 
Davidson. He will return via the valley 
route. 


J. Monasch, traveler for S. H. Friend, has 
just about completed a trip of the Pacific 
northwest, from whence he has been send- 
ing satisfactory reports. 

H. W. Morgan, president of the Morgan 
& Allen Co., is expected home from New 
York. Mr. Morgan is bringing his family 
back from a tour in Europe. 

S. Schiller, Polk St. is contemplating 
moving his retail jewelry store to larger 
quarters, business having grown so satis- 
factorily that he needs more space. 

Mr. and Mrs. Floyd James have been 
passing a few days here, returning from a 
northern pleasure trip. Mr. James is with 
the Geo. W. Collis Co., Pasadena, Cal. 

Al G. Benard, manufacturers’ representa- 
tive, states that, judging from his recent trip 
to Portland, Seattle and other northern 
cities, there is a marked improvement in 
business conditions. 

A. W. Huggins, president of A. I. Hall & 
Son, is away with the Chamber of Com- 
merce expedition which is inspiring a get- 
together spirit among merchants as far as 
Klamath Falls, Ore. 

F, Johnson, who is about to open a retail 
store in Sacramento, has been here on a 
buying trip. Mr. Johnson, before engaging 
in the jewelry business, was an engraver in 
Sacramento for 10 years. . 

J. H. Spiro and R. L. Wells divided the 
territory on a recent expedition to Washing- 
ton and Oregon, each taking certain cities, 
with very satisfactory results. Mr. Wells 
is now leaving for northern California. 

William Schmalz & Son, retail jewelers 
of 3rd St., are opening a new jewelry store 
at Golden Gate Ave. and Market St. This 
store is being fitted up in very finished style 
with late improvements in display cases, etc. 

Harry K. Roseboom, representing the 
durr W. Freer Co., has had a very success- 
ful auto trip through northern California, 
Oregon and Washington. This is Mr. Rose- 
— first journey for the Burr W. Freer 
A, 

Visiting Coast jewelers who have been 
calling on the trade include: N. Nielsen, 
Fresno; L. A. Mead, Santa Clara; J. B. 
Schmidt, San Leandro; Howard W. Stock- 
pole, San Jose; Carl Noack, Sacramento, 
and Mrs. F. W. Bertram, wife of F. W. 
sertram, Marshfield, Ore. 

H. J. Gute and one of his salesmen, 
Charles Hanke, have returned from a trip 
to Los Angeles, taken by automobile. On 
arriving in the south, Mr. Gute had a hurry 
call to return for an important appointment 
that had been made for him by one of the 
manufacturers he represents. However, he 
Managed to obtain ‘some good contracts be- 
fore starting home. 

H. B. O’Brien, chairman of the Sterling 
Silver Co. of the International Silver Co., 
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is coming for a visit to the west from Meri- 
den, Conn., on a combined business and 
pleasure trip. Edward V. Saunders, Coast 
manager for the International Silver Co., is 
leaving to meet Mr. O’Brien in Los Angeles 
and escort him through the California ter- 
ritory and the northwest. 

B. M. Tasse, manager for Manning, Bow- 
man & Co., reports conditions excellent in 
southern California, from whence he has 
just returned. ‘Perhaps things are especial- 
ly good in our line for the holiday trade 
because we have so many new things,” he 
said, and added: “From all I saw in the 
south, however, things are beginning to show 
much activity for Christmas.” 

A meeting of the watch committee of the 
Wholesale Jewelers’ and Silversmiths’ As- 
sociation was held a few days ago for a 
discussion of the effect of the new tariff 
regulations on the marketing of certain 
grades of watches. The meeting was ad- 
journed till later in the month for a further 
discussion on the subject. In the absence 
from the city of Morris Mayer, president, 


the meeting was presided over by A. W.. 


Huggins. 

Plans are under way for the formation 
of a co-operative association of manufac- 
turers’ agents, selling to the wholesale 
jewelry trade in the west. A meeting of 
practically all the agents in San Francisco 
was held recently in the rooms of the Na- 
tional Board of Trade, and another will take 
place in the near future, for the purpose of 
effecting organization. Among those inter- 
ested are Alfred H. Bullion, Jesse King 
and Fred Lee. 

Eastern manufacturers’ representatives 
calling on the trade during the past few 
days include: M. Aleinfeld, of H. Zwejer 
& Co., New York; H. J. Hildebrand, of H. 
C. Lindol & Co., New York, and also Bar- 
rasso & Blasi, Newark, N. J.; Gerald N. 
Jacobson, of Jacobson Bros., New York; 
William A. Henry, of Powers & Mayer, 
New York; A. E. Tichnor, of C. F. Rumpp 
& Sons, New York; Alfred Lowenthal, of 
L. M. Kahn & Co., New York, and J. Frank- 
lin, of New York, who represents himself. 

“It is not full of gold, because a child 
could easily lift it, yet it is insured for a 
quarter of a million dollars with Lloyd’s.” 
Members of the staff of A. I. Hall & Son 
could go on all day speculating in the fore- 
going manner on the treasure chest which is 
to be opened in the near future. Sealed by 
a notary public, this chest is exhibited to 
members of the office force and traveling 
men as a mystery. It contains something 
that A. I. Hall & Son will begin to sell 
shortly. Just what that something is, con- 
tinues to puzzle all who hear of the treasure 
chest. Curiosity has been stimulated by 
sending out to customers postcards, showing 
a fair notary sealing the treasure chest. 








Cleveland 


Mrs. E. A. M. Kaelin, of Nelsonville, O., 
and George High Medina, were visitors at 
the Sigler Bros. Co. during the past week. 
A. H. Manchester is a new salesman cover- 
ing Ohio territory for this firm. 

R. W. Thayer, of the Webb C. Ball Co., 
and president of the Jewelry Crafts Associa- 
tion of Cleveland, announces that a meeting 
of that association was held at the Hotel 
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Statler last week, and preparations were 
made for the election of officers which will 
take place at the next meeting. 

Ralph J. Gillett, importer and wholesale 
jeweler was asked by a reporter what was 
the most interesting watch he had ever seen, 
and he replied: One owned by a Pittsburg 
man. Pittsburg used to have two times 
about 22% minutes apart. This man had a 
watch case made to hold two sets of works, 
back to back. When a Pittsburgh man asked 
him the time he would look at the Pitts- 
burgh face. When an out of town man 
wanted the time he would turn the watch 
over. It saved the trouble of figuring out 
the difference. Now both times would be 
registered on one face by use of double 
hands, 

In preparation for the Fall business, mem- 
bers of the various trades in this city are 
thinking up different ways of attracting the 
public, and the jewelry men like others are 
busy with their advertising campaigns. 
Many of the trades are simply utilizing the 
newspapers as a means of placing their 
products before the public, but the jewelers 
are going much further. They are not only 
using the newspapers but also the billboards, 
theater programs, window displays and ex- 
hibitions> Dealers say that a big business 
is due this Fall and as advertising is, the 
only way of guiding this business to the 
store door, they believe that the billboard is 
a good way of helping this along. 














H. E. Folkenson, traveling representative 
of the Gruen Watch Co., of Cincinnati, called 
on the Denver trade last week. 

C. A. Beghtol, manager of the Denver 
branch of the Norris-Alister-Ball Co., left 
Denver Friday for a trip through Colorado, 
Wyoming and Utah. 

Business is improving to a noticeable ex- 
tent according to H. Arthur Jacobson, of 
the Arthur Jacobson Co. “No, it is not the 
Christmas trade beginning early,” Mr. Jacob- 
son said. “Business conditions generally 
look better and brighter and more sales are 
being made.” 

Mrs. Caroline Young Willson, mother of 
Stanley and Fred J. Willson, president and 
vice-president of the Bohm-Willson Co. of 
Denver, was buried in Denver, Tuesday, 
Oct. 16. Mrs. Wilson died at the home of 
her daughter, Mrs. M. R. Shotwell, at River- 
side, Cal., Oct. 12, following a prolonged ill- 
ness. She was 89 years old and death was 
said to be due to old age. All of Mrs. 
Wilson’s six children were with her at the 
time of her death. She went to Canada 
with her parents when a young woman. 
With her family she came to Denver in 
1893, and her husband died here in 1895. 
Until August, 1921, she made her residence 
with her son and daughter-in-law, Mr. and 
Mrs. Stanley Willson, of 1568 Franklin St. 
In August she went to her daughter in 
Riverside. Mrs. Willson is survived by 
four sons and two daughters: Fred J. 
Willson, Stanley Willson, Hiram E. Willson 
and Mrs. Harry Ogilvy of Denver; Mrs. 
Shotwell, of Riverside, and Thomas Willson, 
of Seattle. 
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Salt Lake City. 





The Globe Optical Co. has a new unit 
costing about $650. 

E. E. Keller has gone from the Schubech 
Optical Co. to the Jenson Co. 

Earl Lewis and George Moreland, of Ver- 
nal, have gone to Idaho on a visit. 

The prospects for late Fall and Winter 
business in the country seem to be very 
good this year. 

A. M. Glover, formerly manager of the 
National Optical Co., is here for a visit 
from Honolulu. 

Leo Martin, the Richfield jeweler, is still 
“catching the limit” and able to favor his 
old associates at the Decker Jewelry Co. 
with a few baskets. 

The Schubach Optical Co. is defendant in 
a $10,000 damage suit brought by a woman 
who claims to have fallen down a trap door 
in the store and suffered injuries. 

The Daynes Jewelry Co. has a wonderful 
display of imitation Tausca pearls. It is 
the largest display in the mountain country 
and is attracting lots of attention. 

Instead of using two small clocks, one on 
each side near the front, at the big Mormon 
Tabernacle, one large clock has taken their 
place. The new clock is placed at the back 
of the building. 

The old store of L. Rasmussen, of Twin 
Falls, Idaho, is now owned by James Trim- 
ble and Jack Umbaugh. Mr. Trimble was 
formerly of Buhl, Idaho, moving to Twin 
Falls some time ago, where he opened an 
exclusive watch shop. 

Harry Wilson, jeweler, of Buhl, Idaho, 
has returned from a two weeks’ hunting trip 
in which he and his three companions suc- 
ceeded in bringing back a deer apiece. Mr. 
Wilson reported plenty of game and 
a wonderful time. 

It is reported that L. Rasmussen, formerly 
of Twin Falls, Idaho, and now a salesman 
for the W. W. Hamilton Jewelry Co. of 
Denver, Colo., has bought out Ed. Wink, 
of Cedar City, this State, and will commence 
business about Nov. 1. 

Joe Wallace, jewelry robber, who re- 
lieved a man named Dave Clemens of $1,200 
worth of diamonds at a local hotel after 
beating him up, has been returned to the 
Missouri State Prison, from which he is 
said to have escaped while serving a four- 
year term. 

The Widsteen Jewelry Co., Rexburg, 
Idaho, G. E. Widsteen, proprietor, has been 
moved to a location formerly occupied by 
Miss Dudley’s Art Shop. The new home of 
the company is thoroughly modern and up- 
to-date in every respect and one of the best 
in the Mountain States. 

Fera Decker, president of the Decker 
Jewelry Co., has left for the head of Weber 
River on a deer hunting trip and will be 
away two or three weeks. Capt. Kenneth 
Decker, of the same company, is a benedict. 
The lady in the case was Miss Adeline 
3oland. A reception was held at the Decker 
residence. 

The Mormon Church authorities are con- 
sidering the question of extending their big 
semi-annual conference, held in this city in 
the Spring and Fall of each year, over an- 
other day. This is welcome news to busi- 
ness men here. These church gatherings 
draw many thousands of people from all 
over the New West and even from Canada 
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and from Mexico and the additional day 
will mean that more money will be spent by 
the visitors. 

The local jewelry fraternity, and, in fact, 
the whole community, was shocked last week 
when it was announced that John F. Boes, 
the popular former president of the Jewelers’ 
Association, had been found unconscious 
near one of the blinds at the Rudy Gun 
Club. Mr. Boes was partly submerged in 
water and had it not been for the decoys 
he was carrying which his head rested on, 
and his faithful dog barking to attract atten- 
tion, he would certainly have died. He was 
rescued by three fellow-members of the 
club, one of them’ a physician, and after first 
aid had been rendered;*hurried to St. Mark’s 
Hospital. He was uriconscious for about 48 
hours'and is believed’ to be doing well at 
this writing. Mr. Boes was found to have 
suffered an apoplectic stroke. 

Local jewelry travelers include: Philip 
M. Silverstein, of Morris Kaplan & Son; 
Lon Meyer, of Wiener Bros.; Norbert Hof- 
man, of Eichberg & Co.; Ralph Lewis, of 
S. C. Powell & Co.; James P. Lucas, of D. 
& J. Bass, Inc.; Max Marcus, Sproehnle & 
Co., Chicago; H. C. Cohen, Lorraine Watch 
Co., Inc.; Sidney Russell, A. Wallach & Co.; 
J. H. Spiro; C. Loeb, I. Schwartz; Paul H. 
Samuels, H. & S.° Prutinsky; George A. 
Montgomery, Riker Bros.; Theo. L. Lyons, 
New York Gem Co.; M. Diamond, Morse 
Bros.; Alex Feldenheimer, Feldenheimer & 
Jacoby; Emile Camozzi, California Jewelry 
Co.; Fred J. Cannon, Oke, Slaudt & Liver- 
more, Inc.; Lawrence C. May, Lawrence C. 
May & Co.; Emanuel Levy, of Chas. E. 
Hancock Co.; Louis Freund, Henry Freund 
& Bros. 











Louis Melnick, one of Grafner Bros. road 
men, was operated on recently in the Mercy 
Hospital for appendicitis and is recovering 
nicely from the effects of the operation, 

Samuel Weinhaus was still in a hospital 
at Philadelphia at last accounts recovering 
from «an operation. He is expected to re- 
turn to Pittsburgh shortly, as the operation 
was in every way successful, so it was stated 
at the Samuel Weinhaus Co. 

The Palace, a new jewelry store opened 
on Fifth Avenue, just one door from Wood 
St., and conducted by J. Bernstein occupies, 
it is stated, one of the most expensive loca- 
tions in the city. Figuring on the floor space, 
it is said that the rental is among the highest 
paid in Pittsburgh. The section is perhaps 
the busiest in Pittsburgh, the street being 
crowded constantly with pedestrians, 

Pittsburgh First, the official publication of 
the Chamber of Commerce of Pittsburgh, in 
a recent issue published a facsimile of the 
engraved set of resolutions presented in a 
leather volume, to the members of the family 
of Sam F. Sipe, deceased. The publication 
reproduced half-tone cuts of the wording 
on four pages, including the signatures of 
the committee which penned the resolutions 
and the officers of the Chamber of Com- 
merce. The work was regarded as a classic 
of its kind. Mr. Sipe was active in the 
trade affairs of that body which has a mem- 
bership of nearly 6,000 and which engages 
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in many activities for the welfare of Pitts- 
burgh. 












‘ aN a ae 
1 ii: i i Nets tgs =? 

Cohn, Hahn & Newstedt entertained two 
out of town visitors during the week. They 
were James Gribben, Indianapolis, and F. E. 
Willis, Chillicothe, O. 

Edith Ginsberg, for many years with the 
Dorst Co., has switched and is now occupy- 
ing a responsible position with the firm of 
Cohn, Hahn & Newstedt. 


Roland Noterman while planning his trip 
south for November has arranged to leave 
early enough to insure his being home on 
Thanksgiving, as he prefers to eat his tur- 
key at home, 

Miss Mary Lee, secretary. for many years 
to C. E, Richter, of the Richter & Phillips 
Co., has been honored by having a new line 
of wrist watches advertised in the company’s 
new catalogue, named after her. The 
“Mary Lee” is the name of the new watch. 

Members of the Wholesale Jewelers and 
Manufacturers’ Association have  sub- 
scribed for a number of season tickets for 
the Cincinnati University football games this 
Fall in order to boost the interest in the local 
institution. Many of the jewelers attended 
in a body Saturday. 

Mrs. George Detmering, wife of the 
traveling salesman of that name, with Jos. 
Noterman & Co., is recovering at her home 
from severe injuries sustained when struck 
by an awning handle which fell on her 
while she was shopping recently. While not 
seriously injured She is still confined to her 
home. Mr. Detmering has just returned 
home from a road trip of four weeks during 
which time he found prospects encourag- 
ing. 

The auction of seats for the Winter’s sea- 
son of the Symphony Orchestra drew a 
number of jewelers who bid for the choice 
seats. The Loring Andrews Co. paid $25 
each for the choice of two seats while Jo- 
seph Homan paid $10 each for the choice 
of three seats. Others who purchased seats 
for the season and the premium they paid 
on each seat are: Mrs. Fred G. Gruen, 
two at $6; Mrs. George Gruen, two at 
$5.50; Oskamp Jewelry Co., two at $3.50, 
and Victor A. Gebhardt, four which cost 
$3.50. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ended Oct. 21, 1922. 


The U. S. Assay Office reports: 
Gold bars exchanged for gold coin.. $1,240,880.05 
Gold bars paid depositors.......... 119,048.93 


TOM iit iiaidiecenieatvedsows $1,359.928.98 


Of this the gold bars exchanged for gold 
coin are reported as follows: 


Date. Exchange. 
CD BE hick ca Kadecnetetads Te aaie $356,941.88 
Pi Ne ibe aeriwet axa eerie ears 288,767.26 
OS gn a paren ee eTeGae ORES 242,612:12 
BeNOR i, assie's aiasttcna Meh ey or kodesten 144,717.53 
a kine eae welds ome a ennsiee 130,107.15 
a) a nae ert tea eet 77,734.14 

(| SP rr ee ry a $1,240,880.05 
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418—3 Pt. Jug Colias Design 






SyekerAVE you ever noticed panteontionly a cobweb when par- 
ER tially covered by dew and the sun’s rays striking through 

it throwing off its prismatic colors showing in contrast 
HARES the intricate work of the spider in weaving and construct- 
ing his filmy web, a trap to ensnare the brilliant butterfly and other 
flying moths. This gave our designer his inspiration and culminated 
in our new and novel Colias design for glass ware as shown above. 
Why should this design not be as popular as our Daisy and Butterfly 
design of many years agor | 

We have a full line of this pattern in Bowls, Vases, Plates, Com- 
ports, Bon Bons and other articles, artistically executed wilt we 
feel should be attractive to your customers. 
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The Pairpoint Corporation 


Factories: New Bedford, Mass. 


BRANCHES 
NEW YORK 
43-47 W. 2rd St. 
MONTREAL 
Coristine Bidg., St. Nicholas St. 
SAN FRANCISCO 
148 Geary St. 
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T would = almost 
Suggestion for seem superfluous to 
‘ : : suggest that jewelers 
Displaying Gifts make their displays 
conform to the needs of the times and that 
every special celebration and holiday be 
taken into consideration in all advertising. 
It is often questionable whether jewelers do 
realize the full value from a publicity and 


A Timely 


is full of advertising and sales probabilities. 
Still the shop-windows, display-tab'es and 
counters present a wonderful opportunity for 
displaying all items that can be used to 
decorate the Thanksgiving festive board and 
at the same time perform a useful office. 
Nearly the whole equipment of a well 
ordered Thanksgiving dinner can readily be 
offered by an up-to-date jeweler. From the 




















Group No. 


190—aRTISTIC BOUDOIR CLOCKS FOR THE GIFT DEPARTMENT 


(See tert on page 121) 


various seasons, 
they present 


sales standpoint of the 
holidays and_ festivals as 
themselves. 

All Hallew’s Eve, the last evening in 
October, calls for many specialties particu- 
larly candles and candlesticks, which may 
easily be stretched to lamps and all lighting 
devices. Chestnut roasters and pop-corn 
shakers. which are being made by antique 
brass goods manufacturers in fascinating 


oyster forks, cocktail or grapefruit con- 
tainers at the outset of the feast, to the 
after-dinner coffee set a jeweler can supply 
something for each course, and the flat and 
hollowware for entire banquet. 

Here is an opportunity for a jeweler who 
has the room to negotiate with his friendly 
neighbor, the furniture dealer, for the loan 
of an up-to-date dining table, buffet and 
serving table and set out a table as it would 








we 











Group No. 


192—TABLE LIGHTS SUITABLE FOR THE GIFT COUNTER 


(See text on page 121) 


and quaint designs have a ready sale on 
this occasion, if the suggestion is put for- 
ward and a stock displayed. 

A decoration, suggestive of black-cats, 
witches on broomsticks and such things in 
the background calls to mind the season 
and would encourage some to celebrate who 
had not thought of it before and would 
naturally lead to extra purchases to round 
out the entertainment. 

There seems equally little need to call 
to the jewelers mind, that Thanksgiving Day 


best fit a Thanksgiving dinner. The buffet 
and serving table could be utilized to con- 
tain the articles which could not very well 
be placed on the dinner table. The scope 
thus allows of a beautiful centerpiece, china 
or crystal, candelabra, either crystal, silver 
or china, flower vases and all the dinner 
impedmenta that could be conveniently 
shown. 

Such a display could not possibly ie other 
than productive of many sales and would 
well repay a jeweler for all his trouble. 


Paper and Pencil an Aid to Sales 


ALWAYS use pencil and paper when 

making sales talks to the customer and 
selling gifts, and let them do much of the 
talking. If installment payments are of- 
fered, set down the amount per month and 
divide by the number of days in the month 
to show the small daily sum required. 

If talking to a man on salary, reduce cost 
to amount per week or month to show how 
small a sum taken from the salary will meet 
payments. From another standpoint, if an 
article is to be used daily, divide the whole 
cost by 365, or the number of days in the 




















No. 191—LAMP FOR THE BOUDOIR ’ 
(See text on page 121) 


year that it will be in use, and at the end 
of the year he still has the article almost 
as good as new. Compare this cost with the 
loss of doing without. 

When making a special gift offer, jot 
down the regular price, then subtract the 
special discount and show the remainder, 
your price. This does not allow anyone 
standing around to hear the offer, as the 
paper will be destroyed at once, whether it 
is accepted or not. Thus in many ways 
pencil and paper may be made to talk and 
their use is always impressive. 

A certain well-known jeweler carries two 
small booklets of sheets and pencils, one of 
which he tosses across to his prospect and 
they both reduce to paper the prices made. 

B. J. M. 
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COMPLETE service of 

Libbey Crystal. Catch- 
ing the glint of the table 
lighting; diffusing it with 
a sparkling radiance, 
Crystal odds a touch of 
graciousness to the serving 


RAPEFRUIT, served in 
a deep Crystal dish with 
an under service plate to 
match, This is just one of 
the many er with 
Libbey Plates of Crystal 



























‘Plates of Crystal 


And now another innovation by Libbey—piaes of 
Crystal in fifteen different and distinctive designs. Day by day 
Libbey is adding new designs—a gorgeous array to deck the 
dining table and appeal instantly to the artistic instinct of your 





One of the new Libbey Plates ‘ i i 
One of the new Libbey Plaoes very best patrons q Libbey plates of Crystal are creating a new 
rangement of snowy blossoms vogue, a new sentiment for Crystal which is gaining in apprecia- 


tion as the days go by. ( The Libbey dealers are going to be 
prepared to take full advantage of this advance in Crystal 
demand. They are going to be prepared with latest designs. 
and backed by Crystal Creations superior to anything ever 
produced in the Libbey furnaces. ({ Libbey dealers have the 
co-operation of display materials and booklets in keeping 
with the quality of these new and rare designs. If you have 
not become identified with this progressive Libbey Crystal 
A sees orca ae, ome organization, we advise wiring or writing for our latest plans 


THE LIBBEY GLASS MANUFACTURING COMPANY 
Toledo, Ohio 


New York Salesrooms: 200 Fifth Avenue 
San Francisco, Himmelstern Bros., 718 Mission Street 





of fifteen new Plates of Crystal 
by Libbey; exquisite patterns 






















Birds of cameocut. A tracery 
of conventional flowers in an 
enchanting Crystal setting 


———— 























October 25, 1922. 


THE JEWELERS’ 


CIRCULAR 














Hints to the Dealer Who Is Conducting a Gift Department 














THE boudoir clocks illustrated in Group 
No. 190 are of silver, brass or bronze, 
ranging from 3% to 5% inches. They vary 
in style and shape and are of graceful con- 
tour. The jeweler should carry a distinctive 
line of clocks for they are always good 
sellers and make attractive, and at the same 
time, useful gifts. The woman not only 
desires a clock to complete the appointments 
of her dresser but she finds it quite a neces- 
sity as well. 
* * * 


In considering the correct furnishings and 


milady’s toilet. The illustration in Group 
No. 193 shows a locket which is worn sus- 
pended from a ribbon. It is of sterling 
silver, engine turned, holding four photo- 
graphs. Others are made to hold two. 
. =e 

In Group No. 194 is. shown the optic 
glassware with cut borders. This class of 
merchandise should appear in the jewelers’ 
gift department. It will prove a productive 
sales getter for the woman taking pride in 
her table will want all her glassware to 
be of the same pattern, therefore adding 




















Group No. 193—PENDANT LOCKETS THAT ATTRACT ATTENTION 


appointments of the boudoir, we must not 
forget the lamp. The lighting effect is of 
the utmost importance and much of the 
charm of the room depends upon it. There- 
fore it is a very necessary adjunct and one 
which should be selected with great care. 
The lamp shown in Group No. 191 is very 
attractive in appearance, the base being of 
French or antique bronze, also of gold or 
old silver finish. The frame of the shade 
is also of metal with the soft silk showing 
between the metal strips. Lamps of this 
character make very acceptable gifts and 
also an attractive 7 on the jewelers’ 
gift table. 


x * x 
The lighting of a room is of great 
importance. The lamp is a feature which 
cannot be overlooked. In planning an 


attractive home, much time and thought is 
given to the proper selection and arrange- 
ment of lamps in every room of the house. 
It would seem quite impossible to have too 
many lamps, not that it is desirable to have 
a blaze of light but the corners of the room 
and the halls must be softly lighted and the 
table or reading lamps must throw sufficient 
light for one to see without eyestrain and 
still not be glaring. They must also har- 
monize with the furnishings of the room. 
In Group No. 192 are shown some attractive 
table lamps, any of which would add charm 
to the room. The bases or stands vary in 
style. some being of brown mahogany 
while others are of metal, Roman gold, 
Egyptian, polychrome, blue or bronze finish. 
Shades are of glass, beautifully decorated, 
parchment hand painted or of silk with 
wide fringe and chenille trimmings. 
* *k * 

Among the novelties shown for “pendant” 
wear is the locket. Jewelry to be worn 
around the neck is very much in vogue at 
the present time and the fashions of today 
lend themselves to the wearing of such 
ornaments and add an artistic touch to 


unlimited possibilities in sales for the 


jeweler, 
x *k * 

The furnishing of a man’s room is an 
altogether different proposition than the 
furnishing of a woman’s. Instead of dainty 
artistic appointments, the man’s room re- 
quires something of dignity, possibly a trifle 
severe, but at the same time rich in appear- 
ance. In Group No. 195 are illustrated a 
few such pieces which could be used to 
good effect, either in an office or home. 
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has been almost entirely abandoned by 
the modern housewife and even the less 
modern one has come to discard it, too. 
The percolator has taken its place and the 
home of today boasts of at least one, and 
often two or more kinds. In Group No. 
196 are shown the different styles suitable 
for various needs and uses. There is the 
electrical percolator for the home equipped 
with electricity, or if none of the modern 
appliances are available there is the type 
to be used on a gas or oil burner. If one 
prefers, the alcohol burner may be used. 
In that way it is possible for everyone to 
find a percolator suitable to his needs. In 
the centre of the group is shown the 
cafenoira. Some people prefer this method 
of making coffee to any other. The jeweler 
should not overlook this kind of merchan- 
dise as stock which will add to his gift 
department. 
* * x 

The appointments of the tea table become 
more attractive every day. The jeweler 
should not neglect to include some attrac- 
tive tea sets in his stock, These things are 
very dear to the feminine heart, for no 
afternoon social function is complete with- 
out the serving of tea, and the daintier and 
more attractive the service the more enjoy- 
able the occasion. It is most difficult to 
make a choice in selecting a tea set when 
there are so many bewitching ones from 
which to choose. Group No. 197 shows 
part of a tea set made of opalescent, trans- 
lucent glass with Delft-blue bands and 
handles. This is a little unusual but most 
attractive. 





Gift Showcards 


[NSTEAD of using white cardboard with 
black letters, as is the usual custom to 
price your gift display, use a black card 

















Group No. 


In the centre piece is pictured an inkstand of 
marble and bronze, The ash receptacles 
are also of marble with bronze figures. , The 
“hook” is a cigarette box, the covers of 
which are of marble and the sides and 
hinges of bronze. These are very handsome 
indeed, and besides the pieces illustrated 
there are other desk or table accessories 
to be had. These are of real Italian marble 
in green and white, black and white, -or 
other colors. 
x k * 


The old fashioned way of making coffee 


194—-GLASSWARE WITH CUT BORDERS 


with white letters, as this will save you a 
great sum per year on cardboard, and always 
look clean. 

This applies with telling force to the 
signs used in windows, as flies and stains 
will not be noticed on the black board, 
whereas white shows up every little blemish. 

B. J. M. 








Now is the time for the retail jeweler to 
get his gift department ready for the 
Christmas trade. A well chosen stock will 
mean quick sales and good profits. 
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HAWKES 


Hawkes Crystal Glass 


Paves the way for really worth while sales! 








You can make your store headquarters for gift buyers Cut Glass 
. en a : , ° Engraved Glass 
if you keep showing in your window, sparkling new bits Rock Crystal 
of Hawkes Crystal. Glass 
Sterling Silver- 
Si me , oe , Mounted Glass 
This exquisite candlestick with its unexpectedly low price Decorated Gold 
will impress your customers deeply. They will associate . 
good taste and unusual values with your store, whenever Eesmeled Glass 
. uto Vases 
they have to buy a gift. Desk Sets 
Cigarette Boxes 


You can order in small quantities and replace popular Fae pom 
numbers quickly. Your profit is better-than-usual. Gold Decorated 
Colored Glass 
Old English and 


Irish Glass 





T. G. Hawkes & Company Period Glass 


Odd Matchings 
Corning, N. Y. 

















00 ir, : cs 
$3.00 per pair, ne ing Mixing Bottle. 
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Inventors and Pat- 


No. 3671 Candlestick Caprice. 6”. Pacific Coast Office: 140 Geary St., San Francisco, Cal. entees of Hawkes 
Famous French Dress- 
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FeOR over 50 years the name “FRY” has stood for the highest ideal of the glassmaker’s art, consequently the “Fry” 
products enjoy a national reputation. Note the above “Table Service." The simplicity of the exceedingly rich 
designs is a characteristic that our designers have brought out to a noticeable degree. The cut “Pershing” flower 
basket in the center of table is just one of the many beautiful pieces of cut Crystal that would be appreciated by 


every patron as a gift suggestion. 


Ask for our Art Glass Folder No. 1, Fry’s Oven Glass Catalog No. 5, and our 
Combination Cut Crystal and Refined Etched Catalog No. 10 


H. C. FRY GLASS COMPANY, Rochester, Pa. 
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What a Guarantee of Good Faith 
Means to Every Merchant 


Although we paved the way for the sale 
of bead necklaces of the type repre- 
sented by “Betty Beads,” by aggressive 
and clean salesmanship, honest dealings 
and quality merchandise,—the many im- 
itators of our “Betty Beads” have found 

. it necessary to sell their inferior pro- 
ducts under the name of “Betty Beads” 
or similar misleading names, as well as 
to identify them with tags or marks sim- 
ilar to our trade-marked and registered 
metal tag. 


In offering you the genuine “Betty 
Beads” with our trade-marked tag (il- 
lustrated below) we are offering you 
our guarantee of good faith in the qual- 
ity of our merchandise, the honesty of 
purpose in selling, and the backing we 
are giving you in spending our good 
money in national advertising to make 
sales for you. 


” 


Buy the only genuine “Betty Beads. 


We sell only to the retail trade direct. 





This metal tag identifies the 
only genuine “Betty Beads” 


Every case of infringement of our trade name 
or trade-mark will be vigorously prosecuted. 


Betty Products Company 
Hartford, Connecticut: 37 Edwards Street 
New York Office 


Condit & Rattey 9 Maiden Lane 
I olly 7 eads This is the second of a serits of Advertisements to appear in several publi- 








cations. The next, entitled “Why Imitaticn is the Sincerest Flattery,” will 
appear in THE Jeweers’ Circutar of November 8th. 
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Maddock & Miller 


Incorporatéed 


She House of Stock’ 


39 W. 23rd Street 
New York 





























Gifts That Bring Repeat Orders Ot 


Decoration, No. 23 











Black and Coin Gold Glassware 


An original decoration on brilliant 
crystal glassware of the finest-quali- 
ty, furnished in carefully selected 
shapes. Especially adapted to the 
jewelry trade. 


Write for booklet of Quality Glassware. 


Fostoria Glass Co. 
Moundsville, W. Va. 


Manufacturers of High Grade Glassware 
Cut, Etched, Decorated 
Coin and Encrusted Gold 


Sample lines on display at the following showrooms: 





SS BR, Fe See EE ND os waco gu thcuahiernksecsxetee ous seeeeioaseeasee John Nixon 
, CS NS fe Re eee ee H. G. Dalzell asl 
4 PE OA 0 nc cckinssonceseong eT eer ery ere C. E. Hilliker 7 
‘fe Baltimore, Md. .................Mercantile Savings Bank Building....................... W. T. Owen & Co. (G/S 
an IPN ED Wee cobcsexssissesnes Dallas County State Bank Building.................... H. J. Blakeney & Son ine 
San Francisco, Cal.........cccces UNE EIDE 550555464 anbh nose bans Shadesiodsassavecnweur B. F. Heastand Co. ' 


PENNER, EUS sydecscessusavee ee RNIN ANI Nb Seb uch a uwbbecuscscs cues ccsNuessaccabanee Joseph Tomkinson 
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What Other Jewelers Have Done to Make Gift Depart- 
ments Successful 








By Frank H. WI LiraMs 

















[X selling gifts in the jewelry store as 
well as in selling other articles, it is al- 
ways an effective sales stunt to be specific 
about the goods being sold. 
For instance, if the jewelry store will ar- 


featured should be told about in the adver- 
tising or displayed in the show windows. 
Some articles should be reserved for the 
counter so that folk would have the pleas- 
ure of discovering these articles when visit- 




















Group No. 195—GIFTS FOR A MAN’S DEN 
(See text on page 121) 


nounce that during a certain week it will 
feature gifts which are particularly appro- 
priate for presentation to Dad it will attract 
more attention to its gift department than 
if it wnerely advertised the department as a 
whole. 

And if, during another week, it advertised 
that it would feature articles which are 
particularly appropriate for presentation to 
young ladies, it would also be doing some- 
thing which would make more of an im- 
pression on folks than the average kind of 
advertising. 

In off-season gift selling it is always a 
good plan to have some sort of a specilic 
sales theme in promoting the gift depart- 
ment—such themes as the two suggested 
above. And it is also always a good plan 
to hook up these themes with the store’s 
newspaper advertising, window displays and 
other promotion stunts. 

If gifts for Dad are being featured dur- 
ing a certain week, then the newspaper ads 
should state this is the fact and should 
list some of the goods which are being spe- 
cially featured. And, if possible, these goods 
should be offered at a lower price than or- 
dinary. In the store’s window displays at 
the same time should be showings of some 
of the other goods specially featured dur- 
ing the week, but not all of the articles 
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shown or told about will be found at the 
department. All of which would greatly 
help the store in selling more gifts. 

“We operate our gift counter on a differ- 
ent principle from that of some jewelry 
stores,’ said a jeweler who was telling a 
friend about some of the reasons for his 
success, 

“In this store during the off season when 
gifts are not being very rapidly purchased, 
we have the gift department right up at 
the front of the store during the main en- 
trance. Then when the gift season starts at 
full blast we move the counter to the ex- 
treme rear of the store. 

“We do this for a very definite reason. 

“We do it because we always try to so 
arrange our store that custcmers will pene- 
trate all the way to the rear of the store 
in as large numbers as possible instead of 
never getting very many feet inside the 
door. By doing this we cash in on all the 
floor selling space we are paying rent for 
and greatly relieve the congestion at the 
front of the store with which ‘our establish- 
ment was formerly afflicted. 


“In the off season, when ‘gifts are not 
being very rapidly purchased, people must 
pass by the gift counter and get way into 
the store in order to get the things they’ve 
come for. In the gift season, when the gift 
counter is the store’s main attraction, folks 
must penetrate all the way to the rear of 
the store in order to reach this counter. 
All of which goes a long way toward 
familiarizing our customers with the ap- 
pearance of the entire interior of our store, 
makes them realize what a big and hand- 
some stock we have and makes them see 
many articles which they would like to pur- 
chase.” 

Isn’t there a suggestion in this for you, 
Mr. Jeweler? 

Don’t do 90 per cent of your business in 
25 per cent of your floor space. Make 
all of your floor space yield a_ profit. 

















Groupe No. 196—PERCOLATORS AS STOCK FOR THE GIFT SECTION 
(See text on page 121) 


ing the department and cards in the window 
displays and paragraphs in the advertise- 
ments should state that other articles not 


And use the plans of the jeweler quoted 
above in doing so. 
“It has been my experience,” said a lead- 
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Brighten Up 
Your Stock 





Bright colors make a Bright store. 
The vogue is for highly colored 
decorations on fine pottery. 


Your Gift-Section must be as at- 
tractive as your competitor’s. 


. bide ra ; 
ax Let us send you an illustrated price list 


GLAENZER TRADING CORP. — 22°,WEST 3a ST 


Importers of Filet Laces, Furniture, Art Objects, Accessories for Decorations, Antiques 



























| HOLIDAY GIFTS | 


We offer for your trial a collection of EBONY and AZURITE glass with COIN GOLD DECORATED and EN- 
CRUSTED EDGES. These are all quick selling numbers and are articles that will bring you a good PROFIT. 














Assortment 


‘65% 


or 


‘36m 








This package consists of 2 pieces each of the 14 items and 4 pieces of each Candlestick, making in all 36 pieces. The 
cost is $65.00 for the lot ready for shipment, f. o. b. Cambridge, Ohio. A smaller assortment or one-half the above quan- 
tity can be furnished at a price of $36.00. 


Write us for full information on additional items in these lines. 


| The Cambridge Class Co. | 






















Cambridge, Ohio, U. S. A. 
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ing jeweler of Indiana, “that it is almost as 
fatal to the success of a retail salesman to 
be over-eager to make a showing as it is to 
be indifferent about this business. 

“Let me illustrate this by something I 
discovered in my own store not so very 
long ago. 

“My office is at the front of the store, and 
one day while casually looking at the cus- 
tomers as they were leaving the store I 
noticed that most of the customers who 
came away from the gift counter were 
broadly smiling. 

“What was the reason for this? 

“Tl wandered, with the appearance of not 
having any particular objective, to the gift 
counter and listened to the saleslady there 
as she talked to the customers. 

“T found that the saleslady was simply 
overwhelming the customers with offers. 
Also she was chattering almost incessantly 
all during the time she was waiting on 
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about it. And by getting these people to 
visit the department we, of course, create 
sales and a considerable amount of adver- 
tising for the department, as the people 
who visit it tell their friends all about it. 

“Also we see to it that all of our sales- 
people call the attention of their customers 
to the department. We instruct the sales- 
people to do this by saying this to a cus- 
tomer: 

“Did you know that we have just in- 
stalled a new gift department? We have 
some very beautiful and very unique arti- 
cles in this department. The department 
is at the right in the rear and you'll find 
it interesting to visit it before you leave 
the store.’ 

“In this way we got over 75 per cent 
of all the customers who visited our store 
during the first week after we installed the 
department to go to the rear and look at 
this section of our store. And, in this way, 





Group No. 197—TEA SET OF OPALESCENT GLASS 
(See text on page 121) 


people. First she’d show the customer one 
article, then before the customer had had 
sufficient time to examine the article, she’d 
take the first article away from the customer 
and put another into the .customer’s hands. 
And so on through almost all the gifts to 
be found on the counter. 

“Really it was funny. I couldn’t blame the 
customers for laughing. And I couldn't 
blame the customers for not buying goods 
either. 

“I found, upon questioning the girl, that 
one of the other salespeople had let fall 
an injudicious remark about how anxious 
we always are to have salespeople grow in 
their ability to sell goods. This girl had, 
accordingly, gotten rattled, with the result 
that she was more of a liability to the 
Store. 

“Finally we calmed her down, and now 
she is very efficient. Unrattled, sane selling 
and always sells the most goods.” 

“I find in pushing my gift department,” 
said a leading middle western jeweler, “that 
it helps to concentrate the attention of the 
patrons on this department to have signs 
about the store on the other counters call- 
ing attention’ to the fact that we now have 
such a department and telling just where 
the department is located. 

“We have installed our gift department 
to the right rear of our store and, accord- 
ingly, the signs we use about the store on 
the other counters read like this: 

“Took at our new gift department. 
You'll find it at the rear to the right.’ 

“By this simple method we get many peo- 
ple to visit the department who, otherwise, 
would probably never have known anything 


we secured a splendid send-off for the de- 
partment which has resulted in good busi- 
ness for the section ever since the opening. 

“Perhaps there is a suggestion in this 
that will prove worth while for other jewel- 
ers who are opening gift departments.” 





Trimming the Gift Windows 





HE difference between attraction and dis- 
traction is the difference between gain 
of trade and loss of trade and prestige. 

A gift display in order to attract attention 
must possess sufficient originality to at once 
arrest the eye. Remember that you must 
make your windows compel attention, be- 
cause nobody is going to stand and study 
them just to please you. You can get nov- 
elty in many different ways. Just now, the 
introduction of motion, in one form or an- 
other, is being given considerable study by 
window-dressing experts. A moving object 
always attracts the eye. There are many 
devices of all sorts on the market which 
can be made efficient aids to the window 
trimmer. 

Harmony of arrangement is absolutely 
essential. The atmosphere surrounding the 
gift merchandise you wish to sell must be 
pleasing. Let your color scheme be carried 
out harmoniously, so that the idea of unity 
is lived up to. Use good materials for dress- 
ing your windows. Cheap backgrounds, 
shoddy cloth, faded paper, all detract from 
the general tone of your display.—B. J. M. 








T. F. Flannery has moved from Carroll- 
ton to Raymond, Ga. 
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System for Recording the Purchase 
Date of Gift Goods 





ig is always desirable that gift goods 

should be sold in the order of their pur- 
chase—that is, goods purchased last season 
be sold before the new stock is disposed of. 

The following is the plan (followed by a 
well-known jeweler) in which this may be 
done: 

All goods are marked as they are un- 
packed, as usual.. 

The selling price is put on in the usual 
manner, but before the price-mark is a let- 
ter, indicating a certain year. 

Thus we will say that the concern started 
in business in 1885 and used a new letter 
each year and month. 

The letter for the current year is “J” and 
the month “C,” or March, the third month 
of the year. 

An article selling for $1.25 would be 
marked thus: J. C. $1.25. 

A casual inspection of stock on hand at 
any time will show at a glance the presence 
of old gift stock.—B. J. M. 





A Word About Fans 





FPrANS certainly are not out of the jeweler’s 
line, whether included in his regular 
stock or among the gift shop goods. Fans 
run up into enough money and are to be had 
in sufficiently expensive styles so that their 
sale may be as well worth while as the sale 
of many other exclusive jewelry store goods. 
Fans as gifts are ideal in many ways. 
They enable a man to give a woman a beau- 
tiful and a showy gift in perfect good taste. 
They provide the best of gifts for debu- 
tantes, for graduates, for birthdays. They 
comprise suitable styles for women of all 
ages. They make a highly attractive and 
effective display. 

When they are not carried in the regular 
stock, they may easily be added to the gift 
shop department and featured there. 

The women who come into the store on 
other errands will frequently be glad to 
take time to look at your display of fans. 
3y arranging this display in a case of its 
own, well lighted and placed, you’ can turn 
many women in that direction by a simple 
“T hope you will look at our fan display 
before you leave,” or by the use of show 
cards throughout the store, calling atten- 
tion to that display. 

This display can be given added interest 
by showing a few pictures of fans of styles 
of certain periods in history, fans of cer- 
tain historical characters. Perhaps you can 
borrow a few fans that have historical 
value, or a fan that has belonged to some 
famous local beauty of a bygone day. Such 
methods have a tendency to give the fan 
display a value aside from that of its ap- 
peal to possible purchasers, and you get 
some good advertising out of it. The dis- 
play may even bring people in for the dis- 
tinct purpose of seeing what it shows. The 
way to develop fan business is to show the 
fans and to feature and advertise them. 


F. F. 








M. L. Cohen & Co., have leased the three 
store buildings at 339 Nicollet Ave. Min- 
neapolis, Minn. 
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A GIFT that will be 


appreciated anytime. 


Retail Price 


$5.00 


In Antique Silver 


Manufactured by W. L. 









Inkstand 


We manufacture other 
Fraternal Emblems 
for Inkstands 













—_— 





Write for Prices 


Shaughnessy Company, Gardner, Mass. 
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Bon Bon 
Jap. Lily” Design 


New York: 1107 Broadway 
E. T. W. Craig, Representative 


Philadelphia: Tenth & Market Sts. 
J. A. Hemple, Representative 


San o_o 628 Mission Street 


Dunn, Representative 





IDEAL GIFTS 





Glassware in Your Home 


Our high grade Cut, Etched, Gold Encrusted, Gold 
Banded, Mother of Pearl and yellow Iridescent de- 
signs on rich lead blown glassware gives a distinct 
touch of individuality and is especially adapted to use 
in the refined home. 

“The glass with the ring when tapped” 


Beautiful Colored and Gravure Photos Sent Upon Application 


United States Glass Company 


General Offices and Salesrooms 


e e 

So. 9th and Bingham Sts. Pittsburgh, Pa. 

Boston: 99 Bedford Street Baltimore: 110 Hopkins Place 
M. A. Lovell, Representative John A. Dobson Co., Representative 
Los Angeles: 643 South Olive Street Chicago: 30 East Randolph Street 

J. F. Stirk, Representative F. T. Renshaw, Representative 

Dallas: Southland Hotel Building Denver: 404 Jacobson Building 

D. D. Otstott, Inc., Representative . Norton C. Boyer, Rep. 
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of Doing 


Some Points About the “Common Law Trust” Method 


Business* 








By Elton J. Buckley. 

















S° far as I can tell, nothing I have ever 
written before for business men on legal 
subjects has attracted one-tenth of the at- 
tention which has been manifested in an 
article I wrote a few weeks ago on doing 
business as a Common Law Trust. I have 
received letters from all over the United 
States and even from Canada, asking for 
more information. I have answered all of 
these letters direct. but possibly the subject 
matter of some of them may interest readers 
generally. The subject is not only of in- 
terest, but of importance. Thousands of 
business concerns who are now uncongenially 
or expensively or unsatisfactorily doing 
business as partnerships or corporations, 
could do it much better as a Common Law 
Trust. 

To those who did not see the former 
article, I will say that the Common Law 
Trust is free from the chief objection to a 
partnership, which is that your partner is 
your agent and sometimes binds you in un- 
desirable ways, and free from the chief ob- 
jection to doing business as corporations, 
which is expense and espionage. It merely 
contemplates assigning to trustees the: prop- 
erty and money constituting the capital of 
the business. The trustees are not out- 
siders, but usually some of the owners. 
There are no restrictions on this method 
of doing business, no extra taxes—the 
method is as free and unrestricted as the 
transaction of business by an individual. 

Perhaps it will be interesting to set forth, 
with their answers, some of the questions 
which have come to me :— 

1.—Can you send me forms for organiz- 
ing my business as a Common Law Trust? 
No, I cannot. Each business must have its 
own forms, fitted to the particular situation 
after the facts are known. 

2.—Have you written a book on Common 
Law Trusts? I have not, and while there 
are a yery few books on the subject, they 
are law books, and would not help the lay- 
man, 

3—In what form should the beneficial 
share of the business which corresponds to a 
certificate of stock in a corporation be 
issued? No certain form is needed; any 
paper certifying that so and so is the owner 
of such and such a share of the business is 
sufficient. 

4—Where is the trust agreement filed, at 
the State capital or the county seat? Prac- 
tically always with the Recorder of Deeds, 
or the County Clerk, or the County Recorder, 
whatever he may be called, at the county 
seat of the county where the business is to 
operate, 

5.—Is the plan adaptable to a $20,000 
business? Another inquirer asks if it is 
adaptable to a $1,000,000 business. It is 
adaptable to a business of any size. The 
amount of capital is not important and has 
no bearing on the application of the trust 
Principle. The owner of a $5,000 business 
can do business just as easily as a Common 
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Law Trust, i. e., through others (or them- 
selves) as trustees, as the owners of a 
million dollar business. 

6.—In doing business as a Common Law 
Trust, are the private fortunes of the owners 
liable to the debts of the business as in 
partnerships? They are not; that is one of 
the main advantages of the plan. 

7—I hear that the trustees have to be 
passed on by the local courts. Is this true? 
I have never heard of such a thing, and 
cannot cenceive why it should be so, unless 
there is a State statute requiring it. To 
the best of my knowledge there is no such 
statute anywhere now. 

8—Is it true that the United States 
Government has ruled that Common Law 
Trusts must report and pay their income tax 
like corporations? [| have not investigated 
this and do not know. It makes no differ- 
ence, however, as the tax would be the same 
whichever way it was paid. The government 
could not impose on Common Law Trusts 
the extra tax imposed on corporations. 

9—Can any lawyer organize a_ business 
into a Common Law Trust? Not any one, 
no, but any lawyer who understands trusts 
and the law of equity should be able to do 
it after some study. 

10.—Which is better, to incorporate a 
$100,000 business or organize it into a Com- 
mon Law Trust? The latter plan is much 
cheaper and much easier in every way. 
Moreover, it affords all the protection that 
incorporation offers. 








Six Selling Hints 





HERE are six selling hints which were 

largely responsible for many additional 
sales of gifts recently in a large jewelry 
store: 

1. Sell to the person who controls the de- 
cision when two persons are discussing the 
gift purchase. 

2. Introduce goods that belong to a com- 
plete line of similar things, so more than 
one article may be sold. 

3. Show two or three gifts in rapid suc- 
cession rather than one article and waiting 
until it is decided upon. 

4. Immediately stop showing other goods 
when the customer has found something 
that pleases. 

5. Avoid any semblance of forcing goods, 
but do everything to help the customer in 
buying. 

6. Never argue with a customer. 


B. J. M. 








All the good ideas which you can use in 
your business will not set out of their own 
accord and look you up. You'll have to 
go get them most of the time yourself. 
When you feel irritable, lacking in pep and 
enthusiasm, it means that it’s time you were 
hustling after some ideas to adapt to your 
own use. The man who waits in serene 
contentment never travels very far. A goal 
presupposes—pushing ahead to reach it. 
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Finger Ring Watches Declared 
Practical 





“YE Hallson Weekly Herald,” published 
by A. I. Hall & Sons, San Francisco, 
for the benefit of the employes both in that 
city and in their branches in Los Angeles, 
Seattle and Portland, in the: issue of Sept. 
27 discusses the practical value of the so- 
called finger ring watch as follows: 
“Finger watches. Are they practical? 
Our head watchmaker says: ‘A well-made 
watch is capable of keeping as good time on 
the finger as it does on the wrist.’ This fact 
has been proven to be correct by a test 
which was made in our stenographic depart- 
ment. The continual jar produced in typing 
had absolutely no effect on the timekeeping 
qualities of one of the new styles of finger 
watches which we have been so successful 
in introducing to the trade. Some dealers 
are skeptical about purchasing this new type 
of watch, which bids fair to leap into the 
public favor now enjoyed by the wrist 
watch. Perhaps they fail to realize that 
more crystals can be sold at a profit if the 
finger watch is used, which would also 
bring more traffic into jewelry stores, thus 
giving a greater opportunity for sales of 
other merchandise, Fred Hanson states fur- 
ther that ring watches should not be worn 
on the little finger, as that finger is the least 
protected on the hand; further, that the mild 
jars given the finger are not at all com- 
parable with the terrific shocks which used 
to be given the old style ladies’ watch when 
worn on the chain. To counteract the argu- 
ment that the finger watch is clumsy, and 
cannot be worn with a glove, is it not pos- 
sible for the lady to slip the watch off her 
finger, and place it in her bag whenever she 
ventures abroad? In our estimation those 
dealers who prepare for a big Christmas 
trade in finger watches will not be disap- 
pointed.” 








A New Trap for Thieves 





A SHORT time ago a Dennison salesman 

called on Robert A. Goodall, a jeweler 
of Ogalalla, Neb., where he heard the fol- 
lowing interesting story. 

Mr. Goodall had purchased from us some 
white ivory or celluloid ring cases, and 
one night he had one in his window with 
a diamond ring in it. During the night 
someone broke the window, took the cellu- 
loid as well as a velvet case, removed the 
rings and cast the cases into an alley. 

When the celluloid case was picked up, 
it was found that a thumb print had been 
left on its top. 

Shortly after a man was arrested at 
North Platte as a vagrant. Mr. Goodall 
thought he might be the thief and went to 
North Platte with the ring case. An im- 
pression was taken of the man’s thumb, 
compared with that on the case, and sure 
enough it was the same. The thief had 
been searched carefully and no trace of 
the rings found, but, when he was con- 
fronted with the thumb-print proof, he 
admitted the theft and the rings were found 
at the bottom of a package of cigarettes.— 
The Inside of the Case. 








M. L. Botts is the successor to Edward FE. 
Triem at Laporte City, Ind. 
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The Sisters Creations become more and 
more beautiful each season. Most of 
the designs are original and made for 


us alone. 


Among the many items we mention 
the following important ones for Fall 


selling. 


Dainty Earrings $7.50 to $96.00 per doz. 


Bracelets $4.00 to $108.00 per doz. 
Bead Bags 


Novelty Bags 


$3 to $100.00 each 
$10.00 to $60.00 each 


Bar Pins $4.00 to $18.00 per doz. 


Necklaces $7.50 to $144.00 per doz. 


Ladies’ Cigarette Holders 
$13.50 to $60.00 per doz. 


Ladies’ Cigarette Cases 
$33.00 to $108.00 per doz. 


Real Bronze Objects D’Art 
$2 to $20.00 each 








Jules Schwab & Co. 


IMPORTERS 
Paris New York 
7 Rue Bergere 377 Fifth Ave. 
(At 35th St.) 
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8 West 23'4Sr. 
NEW YORK CITY 
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Borghese Productions 


are a natural response to the growing and insistent 
demand for suitable objects artistically worthy of being 
incorporated into the decorative schemes of the best 
homes. The designs are rich though conservative, and 
the colors and finishes are appropriate. 


Book-Ends 
Candlesticks 
Boxes 

Desk Sets 
Lamps 
Panels 
Fruit Bowls 


CHARLES HALL. Inc. 


18 West 23” Street, NewYorkCity 
Worxs- Springfield, Mass. 



































Gold Encrusted Glass 


Ideal Items 
for the 
Gift Shop 


and Jeweler 


Every piece is 
carefully selected, 
and decorated in 
pure coin gold. 





Send for 
Catalogue 





_| George W. Murphy 
‘% Factory and Offices: 


Hawley, Pa. 








No. 60/3385. 9 oz. Goblet 
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Progressivism 
Not 


Standardism 




















Your town awaits the Gift Shop 


Your shop is the logical center for gifts 
that are new and pleasing. Dutch silver- 
ware, picture frames, smoking stands of 
every description, traveling cases with fit- 
tings, gold encrusted and plain crystal 
glassware are a few of the gifts that make 











Customers Come in Your Shop 


Visit our store and see why so many 
standard jewelry shops have taken the 
step that gives them a new place in their 
community. 


BONN WEAR 

















M. BONN Co. 


St. Louis, Mo. Pittsburg, Pa. 
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_ PATENT CARD-CASE 


Don’t Let Xmas 
Find You Unprepared! 


HRISTMAS buyers, like Christmas, come 

but once a year. A stock of Scott Patent 

Card Case Pencils places you in the position to 

cater to members of practically every organiza 

tion—Shriners, Rotarians, Kiwanians, Elks and 
‘many others. 

















Order a sample through your dealer 
or direct. Order now for early delivery. 


A. B. SCOTT & CO., FAIRMONT, W. VA. 


Women wear the 
small Scott Pencil 
on a black ribbon 
It carries a Memo. 
randum Card; or, 
for men, it carries 
a Golf Score 
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“Send it on Wings” 





JEWELS OF THE SUN 


What can a customer buy for 


$3.00 


More Bright 
More Beautiful 
More Sunny 


THAN A BUTTERFLY LOCKET? 


Special Sample Assortment $15.00 
12 pieces retailing from $2.00 to $5.00 each. 
showing a few really good lockets. Prompt sales and Sizes from 7 in. to 16 inches. 


We have been pleasantly surprised at the increasing 
demand for them. You may share our pleasure by 


quick turn over. Assorted dozen on display pad 


sent on apprevnl if decied~SI050. Complete catalogue with first order. 


Real Art flarble Works 


Florentine Pressed Marble Statuary 
309 Bleecker St., New York, N.Y. 





When in Boston—call and look over our Beautiful Line— 
New Catalogue out. 


Che Butterfly Wor, Frc, * Proms s- 


" Boston ene 
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\ PMelville F. Richmond | Watches 

N N Diamonds If you have not 

\ . : \ Jewelry oe 

\ Bilexihle Hiamonna \ Clocks urge — 

N Bracelets and Brooches \ Pearls _ 

N ‘ N Silverware 

N Platinum Only N 

) 334 gifty Avenue, Mew pork city | | BIKOFF & BROWN 
N N JOBBERS 

N eh Sy See \ 125 Fifth Avenue New York 
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SERVICE FOR THE TRADE 


For a quick turnover order Seth Thomas, 
a No. 5, 6 or 7 Tambour Silver Dial 


List $34.00, $36.00 and 
$30.00 respectively. 


Everlasting Photographs 


BURNED INTO CHINA 
For monumental purposes, also any kind of fancy 
goods, brooches, lockets in photo tone or tinted in 
natural colors. We also burn photographs on 
Watch dials. 
Ask for Illustrated Catalogue, 


F. J. H. ABENDROTH 
7203 Franklin St., Forest Park, Ill., P. O. Box B 














A Seth Thomas 


— KEITH~ LANDIS 


is the best investment. 





CHIME CLOCK No. 74 < 
Plain Silver Dial, List Price........ $85.00 Booklet for your customers Electric Clock 
Raised Bronze Numerals, List Price 91.00 sent on request. p 
41-43 Maiden La A plan to increase €% Insured 
- aiden ne a 
HALDIMAN & (0., Inc. New York City Clock Business Accuracy 
Agent for SETH THOMAS and all standard makes of American KEITH-LANDIS CORPORATION, 





clocks, also Ingersoll and Westclox watches. 337 West Madison Street - Chicago 25 West 45th Street, NEW YORK 
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TORTOISE SHELL 


Reproduced in 


TOILET WARE 


Hand Engraved with 22 Karat Gold Decoration 


Also Reproductions of Ivory and Amber 














Hand Decorated, Engraved and Plain 
In cases or open stock 


E. D. ROGERS COMPANY 


37 South Wabash Ave. CHICAGO, ILL. 














Bronze Products Soc., Inc. 
44 South 8th Street, Brooklyn, N. Y. 


All Designs 
Protected by 
Copyright 














No. 328 

Parrot 

Wall Clock 
36-hour 
Waterbury 
Movement. 
Finely finished 
and decorated in 
Natural Color. 





Write for Catalog 





$39.00 a Dozen or Sample 
Assortment 
No. 217—Door Knocker = No. 324—Door Stop 
Light Ivory and Colored No. 240—Book End Dinah 
omg ; Owl—Decorated White $15.00 a Dozen 
$10.20 a Dozen and Brown §2.75 Pair 
Attractive Novelties, Daintily Decorated, in Large Varieties. 
New York Show Room: 225 Fifth Ave., New York Chicago Show Rooms: 58 S. Washington St. 
Butterworth Co. in charge Drommond-Seeley in charge 
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SHOPS OF Our New Holiday Specials Are a Big Sensation! 


We, the originators of Quality Old Dutch Silver Hot Pads and other novel ideas, have a big surprise 
for our appreciated customers and other live wire dealers who are on the alert to cash in big profits 
A | on our new holiday specials. 


PRODU PRICED FOR A BIG TURNOVER 


Let the coupon below get you acquainted with our new holiday specials and our other novel ideas 
of Old Dutch Silver Reproductions, which are today’s best sellers. Our products represent the best 
that master craftsmen can produce for quality and price. 


ART-CRAFT PRODUCTS CO., 5335 N. Western Ave., CHICAGO, ILL. 


SERVICE LET THIS COUPON POINT THE WAY TO BIGGER SILVER PROFITS 
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4 § Gentlemen: Please send us, transportation prepaid, samples and catalog of your 
) § Old Dutch Silver Reproductions with a view to our placing an order if found 
) : : ° l li ae ee H satisfactory in quality, craftsmanship and price. Will remit in due course to 
, No disappointments in delveries-—— g cover your memorandum bill or return your samples within ten days carefully 
‘ one packed. 
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The Savoy is another distinctive South 
Bend model much in favor for presentation 
trade. The 14 Karat Solid Green Gold 
Case is a triumph of the case maker’s art, 
beautifully hand made and finished. The 
mirror polished back is relieved by a touch 
of artistic engraving with all the brilliance 
which is possible only to the best hand work. 





Each watch is timed in the case at factory 
and goes to the trade in massive, mahogany 
finished, velvet lined display box with at- 
tractive price card. 


Can be had with a wide variety of hand- 
some dials including special engraved pat- 
terns and dials with raised gold numerals. 
With South Bend Extra-Thin 12 size move- 
ments of 19 or 21 jewels the retail prices 


range from $119 to $187. 


Watches such as these add greatly to the 
attractiveness of your displays and help you 
to raise the average watch sale in your 
department. 








Write us for illustrated folder show- 
ing scores of attractive new designs. 


SoUTH BEND WATCH COMPANY 
SoUTH BEND, INDIANA 





For Years, Makers of Standard Railroad Watches. 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with Tus 
Jewevers’ CircuLar regarding any advantageous 
device or plan which they are utilizing in cen- 








nection with their business 
































Getting Money on Slow Accounts 





Written Expressly for The Jewelers’ Circular 
(All rights reserved) 














VERY merchant has on his books 

accounts that ought never to have 
been put there. They represent credit 
extended to people to whom he ought to 
have said “No” at the outset. And every 
merchant has accounts that are hard to 
collect in spite of the fact that the 
debtors are financially sound. You sel- 
dom meet a merchant who claims that 
his accounts are a hundred per cent good 
and collectible. 

The suggestions and collection letters 
offered herewith may be helpful in re- 
ducing the amount of profit you are 
carrying in the form of book accounts. 

In the first place, you ought not to 
extend unlimited credit—in time and 
amount—to anybody. You ought to 
know your customers well enough; you 
ought to find out enough about them 
when they ask for credit, so you may 
know how long time it is wise to give 
them and for how large an amount they 
may safely be trusted. 

You need to know how much of a 
family a man has, how his family lives, 
approximately what his income is and 
what his habits are, in order to know 
whether to restrict his indebtedness to 
you to $25 or let it run to $250. It will 
pay you to keep an alphabetically ar- 
ranged list of your customers and pros- 
pective customers, with the credit limit 
of each given so that you or a clerk can 
in an instant see how much credit it is 
safe to allow that individual, thus head- 
ing off unwise credit extension. Such a 
list will enable the clerks to act wisely 
when the boss is not at hand for advice. 

You ought to use some kind of an 
account register or other system that will 
make it possible for you to give a cus- 
tomer his bill on demand without delay. 
You probably know of instances where a 
customer has asked for his bill and it 
was not ready and he was put off with 
some excuse and he never came back. 
When a man shows indications of want- 
ing to pay, be sure you are ready for him, 
even if he is bluffing. Sometimes a man 


who had the money to pay with on Satur- 
day night does not have it on Monday 
morning. 

Everyone on your books (with very 
few exceptions) should receive from you 
a bill or a statement on the first of the 
month, even though the account is not 
yet 30 days’ old. See that you follow 
this plan regularly and people will expect 
it. Anyone whose feelings are hurt by 
getting a bill is likely to be the kind 
who is looking for an excuse for not 
paying. If you send out monthly state- 
ments, nobody has occasion to come in 
after having thought for months the slate 
was clean and kick because you didn’t 
let them know they owed you. Next to 
having to pay when you don’t want to 
is finding that ycu owe when you thought 
you didn’t. And people whose respon- 
sibility is questionable are discouraged 
from trying to get in farther if they 
receive a prompt statement from you on 
the first of the month. 

There is no reason for your being 
apologetic about dunning people who 
owe you. The money is yours by right 
and it is their business to pay you. The 
apologies should be on the other side. 
The fellows who get peevish when 
dunned are good ones to watch. They 
are at least lacking in business sense. 

Some men seem to pay little attention 
to the bill you send them by mail. It is 
so easy to avoid payment of such a bill 
that they just wait to be given a personal 
invitation. When you learn which these 
fellows are, just make a practice of col- 
lecting from them in person without 
bothering about mailing them statements. 

There are a good many men who pay 
up the bills that are presented most in- 
sistently at salary time or pay day. See 
that you are among those present at the 
time such debtors draw their pay. Dun 
them at the right psychological moment. 

Occasionally a customer who pays no 
attention to bills may be tricked into 
coming in by putting something in the 
bill that does not belong there or by 


making the statement show too large a 
balance. Any such scheme that brings 
the customer in to see about the account 
gives you a chance to ask for a settle- 
ment. The big thing is to get the debtor 
to come in and do something about the 
account. 

The following suggested forms for 
collection letters are for use when the 
usual statements and bills have failed to 
bring results: 

No. 1 

Dear Sir:—You have received several 
statements of your account during the last 
few months. Have you overlooked them 
or have you, perhaps, thought we were not 
serious in our desire for a settlement? 

The management of our business calls 
for a considerable amount of ready money 
at this time and we feel that we are justified 
in asking for a settlement of your account 
which has already run for some time. 

If you are not able to pay the bill now, 
may we ask you to see us about it and we 
will arrange for payment in such a way as 
will be satisfactory to you. 

We want to accommodate you but it és 
necessary for us to know what we can de- 
pend upon in the way of payments and we 
are compelled to ask for an immediate re- 
sponse. 

Yours very truly, 


No. 2 


Dear, Sir:—You appreciated, we are sure, 
having credit extended to you. We were 
glad to favor you in that way. 

We think it is no more than fair that we 
ask you now to return the favor by taking 
care of the account which has already run 
longer than we expected it would. 

Please see us about the bill this week and 
let us know how much of it you can pay 
now and when you can take care of the 
balance. 

Yours very truly, 


No. 3 


Dear Sir:—Have we been otherwise than 
courteous and patient about the account 
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you have now owed us for seven months? 
We think we have treated you fairly. 

Will you be as fair with us as we have 
been with you and at least come in and 
see us about the matter so that we may 
talk it over and help you to arrange such 
terms of payment as will inconvenience you 
least ? 

Of course you know that your credit 
standing in the community, with other mer- 
chants as well as with us, depends upon 
your promptness in meeting obligations by 
payment or at least by agreeing upon a 
time for settlement. 

Yours very truly, 


No. 4 


Dear Sir:—You perhaps do not realize 
that it is unpleasant for us to have to keep 
reminding you of your account. We do so 
only because we meet with no response upon 
your part. 

We really must ask for a settlement of 
the account, either in full or in part. 

Tt will be worth while for you to see us 
ahout the matter in order that we may 
agree upon terms of settlement. You do 
not want us to take legal action to force 
collection and we do not want to collect in 
that way if possible to avoid it. 

You will find us most ready to adjust the 
payments to suit your finances if you will 
come in and see us. We do not want to 
cause you trouble or needless inconvenience. 

Yours very truly, 
No. 5 

Dear Sir:—After you have allowed us to 
send you several statements and four letters 
about your account, can you blame us for 
feeling that you are not treating us quite 
fairly in the matter, since you have made 
no response ? 

You owe us $45.67. 

You can scarcely expect us to allow the 
matter to go on indefinitely without any 
sign of disposition on your part to arrange 
a settlement. 

Unless we hear from you about this bill 
between now and the first of the coming 
month, we shall feel justified in placing the 
account in our attorney's hands for collec- 
tion, 

It will be much pleasanter for both of 
us if you will see us about the account be- 
fore we take legal action. 

Yours very truly, 

These letters may, of course, be 
changed to fit the inclinations of the 
writer who may or may not feel like em- 
phasizing so strongly a willingness to 
accept a part settlement with extension 
for the balance. 

After the last letter action may be 
taken through an attorney or not, accord- 
ing to whether the debtor is so situated 
that a judgment would be worth any- 
thing. Collection agencies are, as a rule, 
useless in collecting local accounts. You 
can get practically any account they can 
get. Keep after the man and get some 
kind of a promise when you can and if 
he sets a date, be there on that date and 
get some money or a new promise or 
both. Don’t depend upon letters when 
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Modern Business Methods 
This ‘‘ Opening” a Success 


Made 














EAL live advertising characterized the 

opening of the new store of Hellerud’s 
in Marshalltown, Ia., a short time ago. Mr. 
Hellerud started in business six years 
ago, having been associated in business for 
some time at Quincy, IIl., with A. F. O'Dell. 
In a recent communication, Mr. Hellerud 
says: “When I first opened my store with 
very few fixtures and a small but high-grade 
stock, my best friends felt sorry for me and 
assured me that there was not another open- 
ing here for a store. They said I would 


* 
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to the ladies and appropriate souvenirs to 
the men and children. 

The new store is 110 feet long and 25 
feet wide. The fixtures are of mahogany 
and so are the floor and wall cases, which 
have mirror sections. On the sides of the 
wall where there is no wall case, mahogany 
paneling is used. 

There is a circular diamond and watch 
room in front of the store, also built of 
mahogany. The wall’ cases are eight feet 
long. The circular horseshoe-shaped case 


INTERIOR VIEW OF THE STORE OF HELLERUD’S AT MARSHALLTOWN, IA. , 


fail. We are pleased to make known to 
you at this time that when we opened our 
doors six years ago, 1,500 women attended 
during the first afternoon and evening. The 
store was small but neat and attractive. 
Our window displays were unusual. They 
were trimmed with distinction, character 
and individuality and price tickets were on 
every picce of merchandise shown.” Mrs. 
Hellerud took charge of the windows at 
that time and was very successful as she is 
a professional window trimmer and artist. 
She won the prize in the window trimming 
contest in this city about a year ago. Dur- 
ing the recent opening, after this store was 
remodeled and refurnished, 4,000 women 
attended. This large number does“not in- 
clude several men and children, Elaborate 
bouquets and plants came from wholesalers 
and manufacturers as expressions of good- 
will and kindly feeling. The opening con- 
tinued for five days. Flowers were given 


in front is 10 feet wide and the floor cases 
measure eight feet in length. 

The firm uses about 6,000 inches of ad- 
vertising space each year and will increase 
the amount of space this year. Direct ad- 
vertising in the form of booklets is dis- 
tributed every three months. Clocks are 
sometimes placed in well-known hotels and 
other public places for advertising purposes. 
Motion picture and theatrical advertising is 
used occasionally. Window material such 
as is supplied by manufacturers has been 
found very helpful and national advertisers 
are co-operated with in every way. 

Window displays of a general nature are 
used one week, while the following week 
a single line is featured. The displays are 
changed every week. The store is depart- 
mentized and every article that brings a 
profit or a loss is known. 

No special pattern of silverware is fea- 
tured, except in silver plated ware. A very 
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Genuine Stone 


Necklaces 


CRYSTAL . ONYX 
OPAL TOPAZ AMETHYST AMAZONITE 
CORNELIAN AVENTURINE CHRYSOPRASE AMBER 
RED CORAL STRINGS 
Also Pink, White, and White with Pink 
A Full Line of Drops and Hoops for Earrings 
Write now for Memorandum Package 
x2 BRoaDWAY GIUSEPPE D°’ELIA _ newyorx 








AFET 
SARE 


These ads will appear in the K. of C., Colum- 
bia, K. of P., Moose, Mason, Modern Wood- 
man Monthlies and Women’s Magazine. 

All orders will be turned over to Retail 


Jewelers. 
Use a similar ad in your local lodge pro- 


gram and newspapers. 


BUFFALO JEWELRY MFG. CO. 
“The Mail Order House” 


Brisbane Building Buffalo, N. Y. 





W% of the Business Men that fail come from the ranks of the Non-Advertiser. Play Safe and 
Advertise. Write for our Free Cut Service. 


SEND NO MONEY 


2 GENUINE DIAMONDS 4/100 Each 


Solid Gold 
14kt.White 


Hope Ruby | 
To Retail 


$25.00 | 


Send us your 
name and_ the { 
ring will be sent 
for irspection. 


FREE 








cuts in all emblems and initials 
With One Ring or More 


Surprise your WIFE 
ON THE NEXT ANNIVERSARY 
3 Genuine Diamonds 4/100 ea. 


looks and Wears 
Like PLATINUM 


20Kt. 
f White Gold 


Hand Carved 
To Retail 


$25.00 


mm teal Platinum 
without diamonds 
same price. 

Insert this ad in your local papers. Cuts fur- 
nished without charge with one ring or more. 


WRITE for WHOLESALE PRICE 














No. 500—GAME CHEST 


Supplement and New 


427-429 Plum Street 


Price List Now Ready 


Owing to the fact that since issuing our Catalog No. 26 we have 
brought out a number of articles, which have proven to be most 
salable, we are pleased to present to the trade a supplement Catalog 
illustrating and giving full description of these new numbers. 


Learn About Our Wonderful Complete Line 


Western Tray and Case Company 


Established 1864 


Cincinnati, Ohio 


Jewelers’ Show Case and Window Display Trays 
Wholesaler Jewelers’ Trunks, Telescopes, Trays and Cases 











Latest Novelty Earrings 
REAL STONES 


Coral, White and Pink Coral, Deep Red Coral, Ame 
thyst, Crystal, Onyx, Cornelian, Jade, Topaz, Jet, Lapis, 


Amber, Pearl, Florentine Mosaic. 


Unusual and Striking Designs 
in 

Drops, Circles, * and Buttons 
0 


our own Creations 
Send now for inspection package to 


BORRELLI & VITELLI 


15 West 34th St. 


Established 1879 


Fraternal tlle Medals 
and Class Pins —Fire and 
Police Department Badges 








Made to Order Goods Our 
Specialty 





Prompt Service—Fair Prices 





Forty-one years of satisfactory serv- 








New York 








ice to an increasing number of cus- 
tomers. Our facilities for manufac- 
turing and designing are at your 
service. Write for information. 
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large stock of sterling silver is carried and 
displayed in three floor cases, well laid out 
and attractively arranged on white silk. 

The most successful method, so Mr. 
Hellerud announces, adcpted to stimulate 
business is continuous newspaper advertis- 
ing. A perpetual inventory system has been 
adopted so that every night the exact amount 
of stock may be determined. Another in- 
ventory is taken twice a year, in January 
and July. 

The display windows are 39 inches high, 
30 inches deep and 28 inches wide. The 
base and background of the show windows 








GIFTS THAT Last 3 


Diamonds--a Wise Purchase 


Watch ¥ 
Hellerud’s 
Windows ff 


oe 


Tr 


IAMONDS at Hellerud’s are now at 

rock bottom prices. Owing to the 

restricted mining operations th. 
next change will Le upwards. 


i" 


It is a wise time to buy that Diamond you 
have been thinking about- Values never 
were better and the improved mountings 
make them prettier than ever. 


Hellerud Diamonds 
are wonderful in their sparkling splendor 
and are known far and wide for their high 
quality. 





Our Prices Are Lowest 





Gifts That Last 
9 


Eyes Glasses 
Tested . Fitted 


} Diamond Merchants 
JEWELERS AND OPTOMETRISTS 
21 West"Main Street 











ADVERTISING HELLERUD’S DIAMONDS 


are of mahogany and the fixtures are of 
mahogany and ivory. Siik plush is used as 
a draping and this shows up the merchan- 
dise very attractively. Henry M. Hellerud 
of the firm is a registered optometrist and 
has also built up a successful optical busi- 
ness, 





Getting Money on Slow Accounts 





(Continued from page 137) 








it is possible to make personal calls. The 
personal call gets you somewhere even if 
it fails to get the money. 

The main thing about collections is to 
remember that the best time to collect is 
when you make the sale, and the next is 
before the debtor gets in debt for more 
than he can easily pay. Learn to say 
“No” in time and save lots of trouble 
and loss of money later. You don’t have 
to trust everyone who wants credit and 
it is better to lose some sales than to 
lose so many accounts. 








The Stollberg Jewelry Store has been 
opened for business at Two Rivers, Wis. 
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Salesmanship 











Address Delivered by Carl J. Greve, Manager I. 


E. Staples, Portland, Ore., Before the 














Recent Convention of the Oregon Retail Jewelers’ Association 
A BUSINESS man, in the conduct of his money that was ever spent from the 
business, has a great many things to treasury of Staples, the Jeweler. You can- 


sell. He not only has to sell his merchan- 
dise, but he has his sales force to sell, and 
he has himself to sell first. No man can 
be a_ successful salesman unless he is 
thoroughly sold on his own proposition first. 
Unless he feels that he has an establishment 
which contains a reasonable variety of mer- 
chandise, an establishment where he has cut 
his overhead down to where he can sell as 
reasonably as any one else, and offer as 
much service, or more, than the other fellow; 
unless he can feel that he is doing for his 
customers just a little bit better than the 
other fellow; unless he feels that his place 
is the best place for them to go, it is going 
to be impossible for him to make the best 
impression on his customers. 

There are a good many ways to get that 
impression firm in your mind. The one im- 
portant thing is in your buying. We all 
have had the experience of looking through 
a list of merchandise, trying to determine 
what we shall buy. We see a certain article 
marked at a certain price; and as you go 
on down the list you find another article, 
just the same, at a lower price. As you 
look at it you know that the quality is the 
same, that it carries the same amount of 
gold, the same percentage of gold; and the 
pattern is so very little different that you 
can scarcely make the distinction unless you 
put them together. And by buying that 
article, at the lower price, you have more 
to offer your customers. 


That can be carried out in all lines of 
merchandise. It has been the mystery in 
buying goods that in any line you may look 
at, there will be a great discrepancy in 
prices where the quality is represented to 
be the same. And by a man’s buying goods 
with his eyes open, he can make a great 
many selections that will be beneficial to 
his customers afterwards. 


In regard to the sales force. I am very 
firm in the belief that the important thing 
in your business is to get in close touch 
with the ones that are doing the selling. 
Unless you can get those people who are 
selling your merchandise imbued with the 
same spirit which you are supposed to have, 
they will not be able to make a success of 
selling. They will not be able to stand up 
and make the impression on the customer 
which they have to in order to make the 
sale, unless they are sold to the proposition 
that they are in the correct place and are 
selling at a fair price. ‘ 

In our own place of business we have 
a monthly meeting, when the boys get to- 
gether and have a nice luncheon or dinner, 
usually at the Chamber of Commerce, ‘There 
problems that come up from day to day 
are discussed and analyzed. We have been 
doing that now for a little less than a year, 
and the money spent on that is the very best 


not realize the effect on the boys around 
the store, unless you have tried a scheme 
like this. It has got them acquainted with 
each other. They feel that they are in an 
organization where each one is in close re- 
lation to the other, where each one is ac- 
countable to the other for his respect. It 
increases the dignity and places the institu- 
tion on a very much higher plane. 

[ think that we all recognize the im- 
portance of organization. “Of course, the 
third and last point in selling is to have the 
customer. Unless you can do that, the 
sheriff will soon have a lock on the front 
door. That of course is a very large field, 
nothing that we can go into very extensively 
this morning; but there are a few points in 
greeting and selling a customer that will 
apply in almost every sale. 

I think that salesmanship starts outside 
of your store. The very first thing you 
have to do in making a sale is to create 
interest; and the man that is in the jewelry 
business owes it to his business and to him- 
self to circulate among people and get ac- 
quainted. And while I do not think you 
should be a standing advertisement in social 
gatherings, at the same time there is a way © 
to let it be known that vou are in the busi- 
ness and have certain things to sell. It 
soon gets around. [ tell you that there is 
a thing a good many of you have never 
thought of. In a city the size of ours, for 
instance, [ do not think there is more than 
twenty-five per cent of the population of the 
city of Portland that ever goes into jewelry 
stores. Seventy-five per cent have never 
been in a jewelry store for years. I meet 
people socially every week that tell me that 
the only occasions on which they went into 
a jewelry store were when they bought 
their engagement ring and wedding ring;- 
they have not been in a jewelry store for 
years. Now, that is a pretty state of affairs, 
and every one of you gentlemen is to blame 
for it. There is no reason why the depart- 
ment stores should sell all the silverware; 
there is no reason why they should have the 
sale of all the mantel clocks. 

You take in the instance of furniture. 
The average man outfits his home with new 
furniture in a period of five or six years. 
| think that most men of moderate circum- 
stances throw away their furniture at the 
end of five years, destroy it, or give it to 
the junk man, and buy something new. Now, 
why in the world should a man boast of 
the fact that he has a clock on the mantel 
that has been there for fifty years. It is 
old. the mechanism is worn out, it will not 
keep time. Then why shouldn’t he get rid 
of it and get a new one? ‘There is an op- 
portunity there to do some good constructive 
consciefitious work, 

| read a definition for salesmanship not 
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The Bow-Knot 





Samples Sent Upon Request 


2 N Unassembled 


One-Piece Shank 


SIMSON BROS. 


125 Canal St. New York 
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White Gold Mountings 


MADE IN 18-K. BELAIS WHITE GOLD 


Rings - Brooches - Scarf Pins 
Lavallieres - Earrings 


We also carry a complete line of solid 
gold jewelry in 10K and 14K yellow and 
green gold. 

Rings, brooches, scarf pins, lavallieres, 
earrings, Waldemar chains and cuff but- 
tons. Wonderful assortment of popular 
designs. 

American Movements and American 
Cases also on hand in gents’ and ladies’. 
Also Ladies’ Swiss Watch Bracelets. 


Write for Selection Package of Anything 
You May Need 


Prompt attention to all special orders 


Henry Davidson 
51 Maiden Lane New York 

















Indestructible 


Geneva 
French Pearls 


Regardless of price a perfect 
pearl, perfect in every partic- 
ular. A pearl necklace which 


will appeal to the most discrim- 
inating buyer. 


This house has a fixed policy to handle perfectly 
matched artificial pearls. 


The assortment varies from $2.25 to 
$75.00 the necklace 


Sample order sent on request. 


GENEVA PEARL CO. 


87 Nassau St. New York 

















All These Rings Are Hand Pierced 


Our Own Original Designs Only. 





Made in 18K Belais’ and Platinum 
We Do Not Sell to Retailers—Buy from Your Jobber. 


JOHNSON BROS. 


100 W. 21st St., NEW YORK 

















THE BUYERS’ DIRECTORY 
Price $1.00 _ 
The Jewelers’ Circular, 11 John St., New York 








MILLER & RICK 
Electro-Plating and Coloring 


Mesh Bags Repaired and Refinished 
Jewelry and Silverware Repairing 

















2483 Joun 43 John Street, New York City 
THE BUYERS’ DIRECTORY 
Price $1.00 


The Jewelers’ Circular, 11 John St., New York 
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long ago. It said that “selling”—salesman- 
ship, really—‘‘is interesting people in your 
merchandise to the extent that they will 
exchange their money for what you have 
to sell.” Well, that is right. You have 
to interest them first, and then you have to 
get into the status of the separator. That 
is the point I have to deal with this morn- 
ing, the separation. 

There are a good many ways to advertise 
jewelry; that is, outside of your coming in 
contact with your fellow men. Man 1s a 
peculiar beast. He is the only one that 
has the power of reasoning, and the only 
one that cares for company, so far as we 
know. Those are the two principal differ- 
ences betweén men and other animals. The 
desire for company naturally leads him in 
social lines; and there is a good opportunity 
to educate people to the fact that they need 
jewelry. 

Of course, another way to advertise is 
window displays. In some stores that is 
sadly neglected. Most of us put a pretty 
good display in the window, and get pretty 
good results from it. I have an instance 
that happened just a week ago. I do not 
know whether or not you gentlemen have 
noticed this new community chest of silver. 
It was just a cedar chest, and was certainly 
not worth that much money; but that was 
the price they put on it. Inside of two days 
after that chest was in the window it was 
sold. A fellow in business a few doors 
away had an anniversary, thought that would 
make a good. present for his wife, and 
bought it. So that your windows are doing 
a great good for you all the time. 


I think another thing that we overlook 
a great many times is that when someone 
comes in to have repairs made to a pin, 
we are too anxious to get back and finish 
that letter, or write up the watch work, 
or whatever may be the nature of the duties 
you do. We are too anxious to get away 
from the customers and get back to the detail 
work, If you will take a little time when 
they bring in a cheap pin to be repaired, 
and show them a platinum-faced pin, it 
may not result in a sale. They may have 
no thought of buying, but it may be that 
in a few days it will result in the sale of a 
cheaper one. You must shoot over their 
heads a long ways to sell them merchan- 
dise. 

There is an opportunity, when a customer 
brings in an old watch to have it repaired, 
to trade it in and sell him a new one. The 
question came up yesterday about taking old 
watches in trade, There are different ways 
of disposing of old watches. In our own 
particular case, we probably trade more 
watches than any one else in Portland. We 
have a very good way of disposing of them. 
There is a man, a friend of mine, who is in 
the punch board business. He pays me a 
stipulated price for any watch that will run, 
providing it is of a certain size; and he puts 
it on the punch board. 

On the face of that it may look like it 
interferes with the business, but those 
watches come back to be repaired, and I 
trade them in and sell them as good watches, 
after repairing them. The thing-to do is to 
facilitate the sales of watches. It is an 
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appalling thing when you think that the 
factories back east are turning out something 
like from twenty to thirty thousand watches 
a day, which is the production of the Elgin 
and some other factories. I do not think 
there has ever been any official count of the 
Ingersolls made. They are all sold. The 
way to educate a man is to tell him that 
he cannot carry the same watch forever. 
When a man comes in with an old eighteen- 
size watch to have it repaired, you are a 
poor salesman if you do not get him inter- 
ested in some thin watch, or some new 
model you have in stock. 

Now, after this interest has been created, 
your, customer, we take for granted, will 
come into yeur store. This may not apply 
to a good many of you gentlemen here, 
because many of you do not wait on trade; 
but I take it for granted that there are 
some here who do wait on trade. When 
a customer comes into a store, the zale is 
made or lost in the first sixty seconds he 
is there. The way you approach him has 
a deal to do with that. Nothing discourages 
a customer so much as not to be given at- 
tention immediately. When he comes into 
your store and you do not wait on him right 
away, he feels neglected, even if he has to 
wait only a few seconds; but jfteen seconds 
seem a long time to him when he is waiting. 
Alertness is one of the prime factors in 
selling anyone. 

Sut on the other hand, if you do not wait 
on him because you are selling something 
to somebody else, he doesn’t mind waiting 
and does not feel neglected. Certain stores 
have, or seem to have, a spirit that there 
is business being done, that money is being 
spent, and that is contagious. Any time 
there is that feeling in the air, and not only 
is there that feeling, but there is a trans- 
action in the air, it goes to the next cus- 
tomer. That is the psychology of sales. 
When you get a store blocked with people, 
the feliow on the outside is anxious to get 
in. They tell me that in department stores 
where they advertise sales, people are 
crowded around the counters so thick that 
one can hardly move, and sometimes there 
are hair-pulling contests; all because it is 
a bargain. 

When a person goes into a store and is 
given attention immediately, it puts him in 
a better mood; and you have to keep a cus- 
tomer feeling well. Some clerks, when they 
go up to wait on a customer, will say, 
“Something?” That is a foolish question to 
ask, because if the customer didn’t want 
something he wouldn’t be in the store. Or 
they will say, “Waited on?” Such a thing 
discourages a person. 

The proper way to greet a person when 
they enter your store is to smile at them, 
and let them say what they want, if you 
cannot think of anything to say. They are 
there for a purpose, and are anxious to tell 
you; they are there to spend money with 
you. I think a person should use his eyes 
in greeting a customer. If you greet a 
customer with a smile and a wistful look in 
your eyes, you will get a response out of 
him; and when the customer brings his 
proposition to you, you are two jumps ahead 
of him. When you are in possession of his 
secret first, you are a few jumps ahead. 

I read not long ago what may be a pe- 
culiar comparison, but it is good. It is said 
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that a sour salesman seems the same to 
a customer as sour milk. Get a smile on 
your face. A smile will let you in where 
a frown will keep you out forever. 

After you have greeted your customer, 
the next thing in the way of making the sale 
is to gain his confidence. Of course, in re- 
tail selling you have probably done a great 
deal of preliminary work before he comes 
into the place. He has heard from word 
of mouth, from advertising, or by seeing. 
your displaying in the window, that you have 
some article which he desires; but even after 
he is there he is still in need of some 
assurance. Of course there are a great 
many thirgs that go to make up that as- 
surance. One very important thing is the 
neatness of your appearance. I think there 
is nothing so distressing as to go into a 
stcre and find a man with his hair un- 
combed, his linen soiled, his coat off, or, 
especially where the ladies are concerned, 
smoking a cigar. The neatness is not lim- 
ited alone to the dress; limit the neatness of 
your speech. Your address has a great deal 
to do with a customer. Never use slang 
expressions. You hear many not only lowly, 
but vulgar expressions used; not profanity, 
but you hear a great many things which 
are not in good taste in going into stores. 
All those things illustrate what one little 
object, or one little word, will do towards 
making or losing a sale. 

Of course, probably the most important 
thing in the transaction of any sale is 
courtesy. If there is anything a customer 
is entitled to, and desires, and demands, in 
a store, it is courtesy, and it behooves a 
man to be at all times a gentleman. A 
definition of a gentleman that suits me very 
well is a man who puts the other fellow’s 
interests ahead of his own. It is not always 
easy to do that; but you must at least 
create that impression. They are entitled 
to that treatment, and you must give it to 
them if you are going to be successful. 

In creating confidence in a person, I think 
one of the best things to do, if it is possible 
for you to do so—with some customers it 
is not, but with the majority it is—is to 
get on some common ground. If you can 
make that man feel that you can think 
along the same lines that he does, if you can 
think in the same groove ds he, you have 
gone a long way towards getting the money. 

There are some types of customers that 
come into the store that are very hard to 
deal with. The one man that is the hardest 
fellow in the world for me to get along 
with is the one that is usually called a 
“vokel.” A man of this type comes into 
the store, and instead of coming up to the 
counter and telling you what he wants, 
stands off a little way, is embarrassed and 
self-conscious, and will not make known his 
wants definitely. After many attempts to 
draw him out, I finally find that he wants to 
buy, say, a watch. He is afraid to talk, 
and it is impossible to get a raise out of 
him. That is the hardest problem that any- 
one has to deal with in making a sale. If 
you can possibly, by some guess, or a hazard, 
make some deduction as to what liné of 
business he is in, and get to talking with 
him about something he knows something 
about. you are on the road towards making 
the sale. 

(To be continued.) 
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Fords, Cadillacs and Watches 


OR some reason many people expect the same 
accuracy and service from a cheap watch as 
their brothers do from an expensive one. 


The Ford owner does not expect his car to run like a 
Cadillac and he is not greatly disturbed when the Ford 
needs adjustments or repairs which would dissatisfy 
the Cadillac owner during the same period of service. 


The Ford owner recognizes that three or four thousand 
dollars buys a better car than three or four hundred, 
and he is satisfied with the shortcomings of his car in 
the a that he is getting all that can be expected of 
his smaller investment. 


Ofttimes the same man will pay $25 or less for a watch 
and become highly indignant if it varies more than a 
minute or two a week or stops running at the end of a 
year or two because of dirt and lack of oil. Yet the 
watch must run all the time, day and night, while the 
automobile only runs occasionally. 


This inconsistent trend of public opinion is injurious to 
the future of the watch business and makes trouble and 
disagreeable complaints for the retail jeweler. 


How can it be corrected? 
The only answer is a long campaign of public education 


in which everybody in the watch business must co- 
operate. 

Wadsworth does not make watch movements but we 
pledge our whole-hearted cooperation in our advertising 
in the leading magazines. 

For your part, you can educate your sales clerks on 
what to say and what not to say in talking to customers 
at your watch counters. 


As far as possible, people should be told just what is 
reasonable to expect of a watch at the time the watch 
is purchased. 

When a sales clerk tells your customer that a cheap 
watch should keep perfect time, last for many years and 
give no trouble of any kind, he not only creates future 
difficulties for your service department, but he injures 
your chances of interesting the customer in a higher- 
priced watch at the same time. 

This is particularly true of the small size and low price 
wrist watches from which purchasers should not be led 
to expect great accuracy and long service which you 
know cannot be had at the price. 

Let us all do our part in a concerted effort to educate 
the public to a better appreciation of good watches and 
a spirit of fair-mindedness towards watch merchandise. 
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THE WADSWORTH WATCH CASE COMPANY 
“Makers of Watch Cases Exclusively” 
DAYTON, KENTUCKY 


OFFICES: 
Chicago: 31 N. State St. 
Note: Illustrate your advertisements with watches. Electrotypes of watches illustrated above will be sent free to any jeweler. 


New York: 17 Maiden Lane San Francisco: 150 Post St. 


Order by number. Write for our big catalog sheet of watch cuts, advertisements, movie slides, etc., free on request. 
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Essentials in Watch Repairing 








Written Expressly for The Jewelers’ Circular by George E. Metcalf 

















ATCHES which are made in America 

today are what are. known as the de- 
tached lever escapement. This, for a pocket 
timepiece, has given the best satisfaction of 
any escapement as yet invented. Watch- 
makers who can correct the escapement when 
faulty are not plenty outside of the watch 
factory; otherwise, we would not hear as 
much about overbanking or unlocking prema- 
turely. The writer predicts that in time a 
watch will be invented which will be much 
more simple and practically fool-proof, re- 
ceiving time direct from Washington. This 
will be called a radio watch. It will be of 
fewer parts and will not require the skilled 
help to manufacture. As there are thou- 
sands of watches being made every day, no 
watchmaker need worry about his job. 


Two of the essentials of a watch are mo- 
tion and safety of the escapement. If a 
watch does not motion, it will not keep time, 
and will possibly stop altogether. With the 
escapement unsafe, it is liable to stop—this 
is called overbanking by some. However, 
there are numerous points which require at- 
tention. All watches have a motor (the 
barrel). For power we have a mainspring. 
It is essential for time that the mainspring 
be the right width and strength for the 
watch, for if too strong a spring is used it 
gives too much motion when first wound. 
In this condition, the jewel pin goes all the 
way around and strikes the reverse side of 
the fork. We cannot always go by the old 
spring, for possibly someone not having the 
genuine material, has placed a spring in the 
watch which is not adapted to it. It is not 
a safe proposition to use a mainspring which 
will cause the balance to make over one and 
one-half turns on edge, when wound full, 
for when running on dial or on cock it is 
liable to take too much motion. With the 
watch free of faults, a spring should be used 
which will cause the balance to make one 
and one-quarter turns on edge with the fork 
pointed up wound full. If the spring is set, 
a new one should be substituted. However, 
before a stronger spring is used, the re- 
pairer should know whether or not faults 
exist. 

Train 

For time, it is necessary that the train be 

perfectly free in all positions. The faults 


found are many; probably the most frequent 
being the lack of oil on one or more bear- 
ings. Occasionally a pivot runs dry, which 
causes it to cut or rough up. At times it 
is found necessary to pull it apart with 
pliers. A pivot in this condition requires 
polishing, a process which demands much 
judgment, for if refinished to any great ex- 
tent, we have a large side-shake which may 
require a new jewel. Side-shakes to any 
great extent are bad. The balance pivots 
should fit their jewel with very little end 
or side-shake, the pallet arbor and escape 
wheel only enough to be free. A free train 
does not require much power to move it. 
At times, wheels become bent and strike some 
other part or wheel. Possibly there is a 
substance between some of the teeth or pin- 
ions. These faults will show up by moving 
lightly the center or barrel, at the same time 
noting when the power on the train stops. 
We should not expect to obtain results if 
any of the pivots are bent. Then again, at 
times a screw is too long, thereby striking 
some moving part. 
End-Shakes 

No end-shake should be increased until 
we are sure of our ground. If the parts re- 
quire more end-shake, it should be given 
from the lower plate. No end-shake shows 
its true length until the parts are firmly 
screwed together. There must be end-shake 
to balance the pivots so that we can hear 
it bump on the end-stone, but never enough 
for the balance pivots to leave their jewel. 
In examining the end-shake, grasp the bal- 
ance arm and lift upward. At the same 
time note the pivot through the end-stone. 
This will show the end-shake, also the con- 
dition of the pivots. If bent, or there is a 
burr on the pivot, or large jewel chip in 
jewel or dirt in jewel, it should be removed 
and if the pivot is not smooth, it should be 
refinished. In refinishing the pivot, we 
should not forget that it has been shortened 
and reduced in size. Both pivots require 
attention. After setting up the watch and 
screwing down all parts, we should try the 
end-shake for freedom. If the train is per- 
fectly free, it will reverse before stopping. 
The true condition of the train will not show 
if dirty. Much loss of power in cheap 
watches is caused by large side-shakes. The 





shakes on watches are very essential. At 
times, cracked jewels cause trouble and are 
difficult to detect. A fine point may be of 
help, for if hubbed over it will show the 
cracked jewel by catching the edge of the 
crack. However, the surest test is to take 
the bridge plate or cock and hold it over 
a piece of white paper. 
Motion 

If all the parts are free but not too free, 
the watch should motion. However, if a 
hair is sticking to the balance, it will drag 
and hold up the motion; lint will do the 
same. The balance should never be laid 
against the bench, for after oiling the pivot 
will catch and hold dirt, but if done the pivot 
should be pitched off before entering the 
jewel. Safety of the escapement is one of 
the great essentials. This requires some 
knowledge of the parts. For freedom and 
safety, it is necessary that the parts be free 
of faults and have the correct adjustment. 
The balance, pivots and roller must be true 
with a very little side and end-shake to bal- 
ance escape, pallet arbor and pivots and lock 
on every tooth of the escape wheel on both 
sides; the jewel pin of the correct size and 
properly set; the dort or guard pin not loose, 
having its correct adjustments, and the pallet 
stones free of chips and firmly cemented in 
with the fork angle equal. Forks are often 
made long or short by setting jewel pins by 
some who do not understand the escapement. 
If a jewel pin is set too far back, we have 
what is sometimes called a depth shallow. 
In this condition, the escapement will unlock 
prematurely. If too small a jewel pin is 
used, the effect is the same. Again, if the 
jewel pin is set too far forward, it may pos- 
sibly strike on the way out. It is advisable 
to set it as far forward as possible without 
the pin striking. The pin should be upright, 
firmly set in roller and free of shellac. The 
test for a short fork (depth shallow) is to 
try the shake of the jewel pin at the point of 
drop. If right, the corners of the jewel pin 
will strike the corners of the fork slot be- 
fore it can unlock prematurely. Another 
good test is to try to reverse the train, done 
best by the third or fourth wheel. The lat- 
ter is one of the best tests as it shows sev- 
eral things:—a burr might be found in the 
fork slot which would have to be removed 
before the train could reverse; the jewel pin 
may be too large or not set correctly which 
will show by not reversing. Very little force 
should be used in making this test for pos- 
sibly, if said faults exist, the train would 
not reverse; there being great danger of 
breaking a jewel pin. If not right, the es- 
capement may unlock prematurely. The 
guard pin or dort forwarded as far as pos- 




















144 THE JEWELERS’ 


CIRCULAR October 25, 1922. 








It Is It Stays 
White White 


Seeing Beyond First Cost 


Is what many manufacturers are doing, who are 
using ALBADOR. 


Of course it costs more, but being made of precious 
metals only, it is worth more intrinsically, and the 
saving of Labor and Time, as well as reduction of 
wear and breakage of expensive tools and dies, in 
many cases 


Makes the Cost of the Finished Piece Less 


ALBADOR can be made in many forms of White 
Gold Jewelry, the manufacturing of which is pro- 
hibitive except in Platinum. 


ALBADOR can be formed up without cracking. 
ALBADOR takes enamel without difficulty. Good 


for cases and high grade emblems. 

ALBADOR can be furnished in any of our findings, 
such as Bracelet Boxes, Galleries, Wedding Ring 
Blanks, Seamless Shank Rings, Tiffany style, etc. 








American Platinum Works 


N. J. R. R. Ave. at Oliver St. 
Newark, N. J. 


New York Office—Charles Engelhard, 30 Church Street 








Ribbon Clasp 


For Wrist Watches: 











Made in White, Green and Regular 


Gold, also in Platinum. 


HERPERS BROS. 


18 CRAWFORD ST., NEWARK, N., J. 


ESTABLISHED 1865 

















Refiners 


Gold 
Silver 
Platinum 











HANDY @ HARMAN 


31 Gold St., New York City Bridgeport, Conn. 
SHIP TO <ITHER PLANT 











NOTICE 


Established 1858 





Over 64 years at this one business of RE- 
FINING and SMELTING gold, silver and 
platinum, puts us where we’re qualified to take 
all the “guess” out of your refining problems. 
We know the value of scientific refining and 
prompt service; we know you can’t get it in 
bigger measure anywhere than you can get it 
here. If certainties like that appeal, “get in 
touch”’ today. 


We refine anything containng GOLD, 
SILVER and PLATINUM. Try us. 


Bullion Dealers, Refiners and Smelters 


L. Lelong & Bro., Inc. 


Halsey, Marshall and Nevada Sts. 
Newark, N. J. 
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sible with the balance free. In watch fac- 
tories, the lock is obtained first, then the 
escapement is banked to drop. The fork 
angle and fork length are then corrected. 
If right, the jewel pin will pass through the 
fork slot either way when banked to drop. 
Now if all is right, it remains only to give 
the escapement roll-shake and side, which 
is given by opening the banking a trifle. 

One of the great essentials of watch re- 
pairing is to make a correct diagnosis of 
the faults, for if we know the cause and 
correct the same, our troubles are simplified. 
At times we may overlook points which re- 
quire attention. The motion will show a 
great many things. If a screw is out of the 
balance, the balance is out of poise; it is 
also much lighter and the watch will gain. 
A spring must not stick and catch up on the 
regular pinion. Too much care cannot be 
taken in examining the balance and spring. 
The spring should be in center as well as 
true and flat and should not catch on one 
recular pin more than the other. The pin 
should be closed but must not bind the 
spring. A watch losing indicates that the 
hands or canon pinion are loose. In some 
watches, much trouble is caused by the hands 
catching. Many times this is caused by too 
much side-shake of the hour wheel. Then 
often the hands need straightening. After 
the hands are fitted, they should be turned 
all the way around; then they will show in 
all positions. 





How Vanadium Was Found 


From the Brass World 


THIS story begins with a prospector. Most 

stories dealing with mining and metal- 
lurgy can be traced back to the pioneer who 
seeks his fortune amid the wild hills and 
rocks, 

In 1913 a prospecting party in Canada, 
searching for gold, ran across some peculiar 
looking iron ore. They recognized it as 
titaniferous ore; but that did not satisfy 
them. Being prospectors trained in science, 
they followed up their work in the field with 
work in the laboratory. Qualitative tests for 
radium, molybdenum, nickel, and cobalt gave 
traces at most. When it came to vanadium, 
a beautiful violet-blue color demonstrated 
the presence of that rare metal. Then the 
fun began. 

Being impecunious, these prospectors got 
financial backing, went off to the woods in 
the spring, and staked out four miles of 
claims along their iron range. They hired 
an accomplished analyst, who sent them tele- 
grams that reeked with vanadium. 

With ore running from 2 to 5 per cent of 
the precious metal, its price at $6 a pound, 
and millions of tons of ore in sight, things 
seemed to be too good to be true. They 
were. Samples of ore were sent to half a 
dozen consulting chemists, and the opinion 
of these were unanimous—there was no 
vanadium to be found, or at best only traces. 

The war provided a merciful hiatus. 

Not content with the judgment of their 
analysts, the prospectors, now reduced to two 
in number, tackled their problem again in 
1919. They remembered very clearly that 
violet-blue color. They searched for and 
found a reliable method of analysis for van- 
adium in the presence of titanium (Cain’s 
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Handling Repair Jobs 











Written Expressly for The Jewelers’ Circular 














A JEWELER writes as follows about his 

method of handling repair jobs. If 
your system is a better one, will you please 
pass it along: 

“We will assume that a head watch- 
maker is employed to oversee all watch 
repairs. I prefer the bench located in the 
front of the store and the head watchmaker 
should take in, estimate prices and deliver 
all watch repair jobs. In cases where the 
head watchmaker is absent from the store 
for any reason, jobs should be taken in 
with the understanding that an estimate of 
price will be given later. No one in the 
store (not even the “boss”) should attempt 
to make any estimates, dates of delivery or 
anything connected with the job. A jewelry 
worker should be employed in a similar 
capacity to handle the jewelry jobs, al- 
though the right man can handle both de- 
partments if he is competent in both lines. 
It is not essential that either be expert 
workmen, provided expert workmen are 
employed in the shop, but the head men 
should be practical workmen and able to 
judge quickly what repairs are required and 
to give the customer an estimate of the cost 
of such repairs. 

“All work taken in should be registered 
on the regular repair book at the close of 
each day. The owner’s name and a com- 
plete description of the watch or jewelry 
should be written in the repair book. In 
this manner a complete record of each job 
is at hand. A_ separate ticket should 
be provided for each day’s work. The 
watch jobs should be handled with a ‘dupli- 
cate check system and the stub of the ticket 
given to the customer. The nature of the 
repairs should be written on the back of the 
ticket and when the job is registered, the 
repair number which is marked inside the 
case should be written in the lower left 
hand corner of the ticket. Each workman 
in the shop should be designated by a num- 
ber and when a job is handed to the work- 
man his number should be written in the 
lower right hand corner of the ticket and 
also in the repair book. Use your check 
numbers in the proper rotation, then when a 
customer presents a ticket, you can consult 
your repair record and determine at once 
where your job is. When the job is re- 
turned from the shop it should be “checked 
off” the repair book. If the case has to be 
sent out to a case-maker for repairs, such 
shops should be given a number and treated 
in the same manner as your own workmen 
on the repair book. The movement may be 
placed in a box and kept in the unfinished 
work box until the case finally is returned 
to you. 

“To summarize: If you find your job on 
the repair book with no workman’s number 
on the book, the job should be in your un- 
finished work. If the workman’s number 
appears on your book, the job is in the shop. 
If it is checked off. it should be on your 
repair rack. All this, providing the system 
is carefully followed. No system is worth 


a ‘hoot’ unless it is carefully followed in 
all details. 

“You can facilitate the delivery of fin- 
ished jobs by proper placing on your repair 
rack, Starting in the upper right hand cor- 
ner of the repair rack, we will hand the 
18 size nickle and silver open face watches, 
then follow with 16, size, 12, 6, 0, ete. 
Then start in with the open face gold 
watches, then with the Hunting case 
watches and finally with the bracelet 
watches. You can also make a separate 
group for railroad watchés. In this man- 
ner, you will have about five groups of 
watches with each group graduated as to 
size of watch. It is readily apparent that a 
given watch should be readily located by 
this system. 

“Jewelry jobs should, of course, be placed 
in the repair drawers in alphabetical order, 
but the same care should be followed in 
taking jobs in, estimating and delivering. 

“Here is a watch ticket and jobbing en- 
velope. The watch tickets and jobbing en- 
velopes from delivered jobs should be filed 
for future reference. At the close of each 
day or week all jobs which have been de- 
livered should be ‘checked off’ the repair 
books with date of delivery.” 





How Vanadium Was Found 
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method) ; then, after a long study of the old 
reliable Periodic table, discovered a brand 
new method of smelting iron ore. They 
mixed titaniferous ore with sand as flux, ran 
it through an electric reducing furnace, and 
got pig-iron containing all the vanadium in 
the ore (a highly satisfactory quantity). and 
a beautiful fluid slag. This was confirmed 
in large-scale experiments, and then followed 
up by two years of research under the aus- 
pices of the Advisory Research Council of 
Canada. This research established the 
chemical control of the operation. Now 
steps are being taken to apply the process 
commercially. 

Thus, there is demonstrated, once more, 
the usefulness of research. Without it the 
world’s huge deposits of titaniferous iron ore 
would remain unused for decades, or for 
centuries, or forevermore. With it we may 
get vanadium alloy steel for our automo- 
biles at half its present price. And when 
cost is greatly reduced, new uses for a ma- 
terial are commonly found.—Contributed by 
W. M. Goodwin, Editor Canadian Mining 
Journal, for Engineering Foundation. 








The New England Association of Adver- 
tising Clubs, an organization composed of 
business men, advertising men and others 
interested in business bui'ding, will hold its 
third annual convention at Providence, R. I., 
Nov. 16, 17 and 18, with headquarters at. 
the Hotel Biltmore. 
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You Want TOP Prices Send 
Us Your Sweeps 


SWEEP SMELTERS. 
BIRMINGHAM, ENG. 








The new and most wonderful improvement in 
watch crystals— 


The G. S. Flexo Crystals 


have been perfected to overcome all the trouble known in the 
fitting of watch crystals. 

They Can Be Easily Adjusted to Any Height or Size 
A small stock of only 2 gross G-S FLEXO CRYSTALS will 
provide a complete assortment to fit instantly any size and 
make watch in both the Open and Hunting case. 


CRYSTALS YOU CANT BREAK 





The G-S Flexo Crystals are fully protected by re-issue patent 
No 14458 " 7? y 4 NOT CELLULOID 
: J 3 
WARNING to retail and wholesale jewelers, any one making, selling or in- Guaranteed not to discolor, shrink, ex- 
serting an imitation of so-called non-breakable “Compression” crystals, not pand or warp 


bearing our trade-mark G-S and infringing on above patents will be prose- 

cuted by law as soon as we obtain evidence of infringing. Three New York Write for full description and reference 

concerns are now under injunction for infringing cn our patent rights. . . 

BEWARE ot anyone ofiering for sale secretly non-breakable crystals of. prominent jewelers who are now 
using the G-S Flexo CRYSTALS. 


that infringe upon our patents. 





Manufactured and sold by 


wr — GERMANOW-SIMON MACHINE CO. 


Cut Comes 58 MILL STREET ROCHESTER, N. Y. 














THOMAS. J. 


DEE & @O. 


REFINERS 


a gtr eta er Sweeps, Polishings, Gold, Silver, an deol, vires, 
SOIT : ms ° and solders in 10Kt., 14Kt., 
solders and wires, also Platinum and Plated Scraps. 18Kt., also white golds and 

red golds. |B) 3 Sue O10) BO). 


5%,-10% and 15% irid- 
: : M AN U weN@ T U RERS have excellent working 
Te beotmm oe) E-Ceteleteet ovaneiiaa 


Platinum and White Gold Wedding 
Ring Blanks. Fancy White Gold 


Mountings. Selections Sent on Request. 


Purchasing and Sales Dept:: Refining and Manufacturing Plant: 
5 So. Wabash Ave. (Os | (7-1 ere) 317-319 E. Ontario St. 




















JOBBERS! — ATTENTION!  Weinstrum Watch Co. 
We Are Direct Importers of Swiss Movements! 12 John Street New York, N. Y. 
We always have on hand 10%”, 9%”, 8%”, rectangulars, and oval movements. Telephone Cortland 8148 


If you are in need of any of the above, ’phone or vrite 
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[Patents Granted by the United States. 
The United States Patents That Have Ex- 
pired and the Registered Trade-Marks.] 





UNITED STATES PATENTS 





Issue of Oct. 3, 1922 
1,430,663. BUCKLE. Davip Linpsay, Jr., Wil- 
mington, Del. Filed Sept. 12, 1921. Serial 
499,964. 1 Claim. 
A buckle, comprising a main body having 
flanges along its opposite horizontal edges bent 
inwardly into a plane substantially parallel with 





the main body and a vertically extending hook 

member connected to the lower flange and having 

its free end terminating in close proximity to 
the upper flange. 

1,430,682. INITIALED BUCKLE, PLATE, AND 
THE LIKE. Asrauam Pottak, New York. 
Filed Nov. 14, 1921. Serial 514,909. 7 
Claims. 

A plate having an opening in the face thereof, 
and an initial letter or the like applied thereto, 
said initial being adapted for exposure at said 
opening and to be directly sprung into position 





thereat and held by its own engagement with said 
plate, and said initial being held slightly con- 
vexed at said opening due to the resistance of 
the plate to the complete straightening out of the 
initial when the same is forced into position. 
1,430,970. PENCIL. Howarp L. Fiscuer, St. 
Paul, Minn., assignor to Brown & Bigelow, 
St. Paul, Minn. Filed July 2, 1920. Serial 
393,661. 18 Claims. 
In a pencil, a casing, and a lead operating unit 
formed of sections normally held in said casing, 
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said sections being removable from the casing 


selectively and collectively. 
Designs 
61,533. NECK CHAIN OR SIMILAR ARTICLE. 


row en een ee ee Oe Oe ee 


Conn., as- 


Witiram J. Gacnon, Bridgeport, 
Bridge- 


signor to the Bead Chain Mfg. Co., 
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port, Conn. Filed Nov. 10, 1921. Serial 
514,403. Term of patent 14 years. 





UNITED STATES TRADE-MARKS 


{The following trade-marks have been adjudged 
entitled to registraticn under the Act of Feb. 20, 
1905, and are published in compliance with Section 
6 of said Act.] 





Trade-Marks Published Oct. 3, 1922 
Ser. 151,482. (CLASS 7. CORDAGE.) Louis 
C. ScHERMERHORN, Hawthorne, N. J. Filed 
Aug. 5, 1921. 


Particular description of goods.—Bead strings. 
Claims use since July 15, 1921. 
Ser. 151,626. (CLASS 41. CANES, PARA- 
SOLS, AND UMBRELLAS.) GorHam Mee. 
Co., Providence, R. I. Filed Aug. 10, 1921. 


Particular description of goods.—Canes Handled 
or Ornamented with Steriing Silver. 
Claims use since 1868. 











TRADE CONDITIONS 


The lccal jewelers reported improved trade con- 
ditions, and they believe these have come to Stay. 
That industrial and business matters are in a 
satisfactory shape is evidenced by the movement 
of freight cars here of the Pennsylvania railroad, 
the average daily movement cf ‘incoming and out- 
going cars being over 300. The Philadelphia & 
Reading railroad also moves many cars out and 
in daily. 





Milo B. Herr, of the Non-Retailing Co., 
and wife have returned from a visit to Belle- 
ville, Pa. 

P. A. Stamey, of High Point, N. C.; J. F. 
Deanf, of Wilkesboro, N. C., and D. M. 
Miller, of Millersville, Pa., have entered the 
3ownman Technical School as_ students. 
Edward P. Ike, Savannah, Ga., has finished 
a course at the school and returned to Sa- 
vannah, where he will take a position with 
R. Van Keuren & Co. 

A boy employe of a Lancaster jewelry 
repair establishment had the scare of his 
life last week. Sent out to deliver a pack- 
age of a dozen watches he stopped at a 
store for ice cream and forgot his package 
when he left. He could not remember leav- 
ing it anywhere, so the loss was reported 
to the local police. The goods were recov- 
ered a few hours later. 

Miss Ada Wills Ford, Sackville, New 
3runswick, has just finished a course in 
engraving at the Bowman Technical School 
and returned home. She was sent to this 
school by the Carnegie Hero Fund Com- 
mission of Pittsburgh, after a previous 
course in art metal work at the Pratt In- 
stitute, Brooklyn. She received the hero 
medal and a $2,500 grant for saving Marie 
De Barres from drowning at Cape May 
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Aug. 9, 1917. Miss Ford made the highest 
possible grade in her work at the Bowman 
Technical School, and intends teaching 
jewelry craftsmanship and engraving. 








Birmingham, Ala. 


There is on display in the show windows 
of the Birmingham Arms Co. a number of 
trophy cups, which will be awarded at some 
later date to the winners of the City 
League’s title and division championships. 
The cups were designed and made in New 
York and are given by Spalding Bros. 
through the Birmingham Arms Co. The 
cups are the finest ever presented to the 
City League and will be greatly prized by 
the winners. The cups are valued at $350. 

The Birmingham News Loving Cup 
Board for the year 1922 has been com- 
pleted by the selection of 11 members by 
the civic and luncheon organizations. The 
selection of these members has been made 
at leisure during the past year. The Bir- 
mingham News, as has been its custom for 
a number of years, will this year present 
a handsome $500 loving cup to that man or 
woman who during the years has accom- 
plished the most good for the city of Bir- 
mingham, according to the members of the 
committee. 


Birmingham police claim to have had the 
smoothest jewelry thief and pickpocket in 
the United States, but he was too smooth 
for the local officers and made his escape 
soon after his arrest. On Oct. 9 Harry 
Roman was arrested by local detectives, 
charged with having picked the pockets of 
D. B. Goldstein, local merchant, of a con- 
siderable sum of money. Soon after being 
arrested Roman walked out of the city jail 
while Warden H. N. Randall was checking 
in other prisoners. Roman made good his 
escape and no trace of him has been found. 
Since the escape of Roman the local police 
have word from the bureau of identification 
at Leavenworth, Kans., to the effect that 
Roman has a long criminal record, having 
followed his profession since the year 1915. 
His record shows that he had been arrested 
in 15 cities in the United States and Can- 
ada on the charge of jewelry robberies and 
pocket picking. The record shows that 
Roman had served several sentences, includ- 
ing one at Sing Sing, N. Y. His home is 
said to be Cincinnati, O. 











There are certain propositions which ap- 
pear on the market from time to time and 
which become something of a fad over-night. 
The interest in radiotelephony is a sample 
of this. The retailer has need under such 
conditions to stép carefully. The fad in 
which he may be interested, may prove to 
be a passing one, If many rush into this 
particular line of business, whatever it may 
be, prices of supplies for the same are likely 
to drop with a dull thud. It may be wise 
to get in on the ground floor, but the shrewd 
business man will watch what is doing 
very keenly, so as not to make a misstep. 
A misstep may be expensive. In the event 
of a fad not yet stabilized, small purchases 
and frequent reorders are better than to be 
stuck. 
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Gold, Silver 


and 


Platinum 
Refiners and Assayers 


T. B. HAGSTOZ @ SON 
709 Sansom St., Philadelphia 








Webster-Whitcomb, Magnus and Elect 
Watchmakers’ Lathes 


Manufactured by 


F. W. DERBYSHIRE Waltham, Mass., U. S. A. 

















PLATINUM SOLDERS 


That have been carefully and accurately developed to 
meet the requirements of the most exacting jeweler. 


SIX GRADES 





10 11 12 13 14 | 15 
$1.00 dwt. | $1.25 dwt.| $1.56 dwt. | $1.75 dwt. | $2.00 dwt. $2.25 dwt. 








Numbers 1! to 15 inclusive, will resist the action of acid, and are 
guaranteed not to tarnish. 


Number 10 low fusing, mainly for repairs. 


Order Some for Trial 
— MADE BY — 


A. ROBINSON & SON 


ASSAYERS & REFINERS 


149 CANAL STREET NEW YORK CITY 
Tel. Orchard 1916 








Single Stone Rings, With and 
Without Diamonds a Specialty 


Most Original Styles Always on Hand 
Special Order Work Promptly Executed 





OUR SPECIAL 


Polishing Motor : 


Has Three 
Speeds 
¥% H. P. 

Two Polishing Buffs 
Two Polishing Brushes 
One Stick Rouge 
One Emery Wheel 


Price Reduced to 
$16.50 


This motor will run on 

any current either alter- 

nating or direct. The 

Motor that will put on a ° ‘ 

high polish and finish Write us for price of other polishing 
the job. motors from 1/6 to 5 horse power. 


KING & EISELE CO. ‘ine 


10-20 N. Division St. Buffalo, N. Y. 


White Seid Wathen 
14Kt.—18 Kt.—20 Kt. 


Memo Selections Sent Upon Request 


6 Maiden Lane New York City 








C.W. BUTTS, Inc.**4 ha 


Manufacturers of 


Crowns, Pendants and Bows 


We make a specialty of white gold crowns and bows, and are 
prepared to make very prompt deliveries of same for bracelet watches 











R. SCHURMAN-Expert Watchmaker 


to the Trade—Prompt Service. Complicated Watches 
My Specialty 


A. VOLK—Diamond Setting “aur t* 





Room 1112 159 N. State St., CHICAGO 





Bronzes—Metal Artware 


Repaired Gy Refinished 


Send the Job to Us and Get an Estimate. 


If it can be repaired we can do it. We 
guarantee to please you. 


GILBERTSON & SON 


Silversmiths 


5 So. Wabash Ave. CHICAGO, ILL. 
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Canadian Imports of Clocks, Watches, Jewelry, Gems and Kindred Lines The Jewel Stones of Madagascar 
Toronto, Can., Oct. 21—The monthly report of the trade of Canada for August EVERAL Canes = the last year or so 
gives the value of imports’ for home consumption in the jewelry and allied trades as. THE JEWELERS Circutar has published 
follows: information concerning the variety of gem 
Five Months Ending Stones indigenous to France’s great South 
Month of August August African island, and which the.Germans ex- 
o mid ’ ploited much to their own but little to 
1921 1922 1921 1922 . a ye? 
ee, ee eo aoe seee United Kingdom... $1,142 $2,015 $3,512 $7,817 France’s benefit (their provenance being 
United States...... 44,627 32,301 190,666 131,628 unmentioned), when the Kaiser created a 
. es eed = Pe Ripe ryt fad for these beautiful stones, shortly be- 
WE oivexuss ose. RA cso 526 "1s fore the war. We hinted that our sister 
Netherlands ....... 3,508 1,382 4,330 31,893 Republic would soon be exploiting the pretty 
Switzerland ....... 75 150 1,822 392, products of nature on her own behalf. And 
Other countries... . shale 238 18 294 the start may be predicted in an article in 
ee $50,045 $39,120 $218,295 $181,408 the July issue of Le Moniteur. Therein ap- 
pear three and a half pages of report of 
WARNES o565 500s ocsee ene eccccvcccccs ee Kingdom... $344 $875 $981 $2,066 the lecture by M. M. A. Lacroix delivered 
nited States...... 1,973 2,083 9,528 7,961 
SUN cess. kc cca, 40 248 67g at a conference held at the Museum of Nat- 
Switzerland ....... 9,004 5,446 49,399 16,553 ural History, Paris. 
Other countries....  ......  seeeee 2,500 1,135 The lecture is published under the fol- 
ee "$11,321 $8,444 ~—=«$62,716 $28,393 +‘ lowing subheads: “Gems, stones for or- 
Watch cases and parts thereof, finished or naments, stones for the industries; Gems; 
THN SPL cat os cocarkic'seibls pansuieaivcan aes United Kingdom... $768 $2 $797 $561 Mode of deposit; Mode of exploitation; 
Unied Staten.’ 28 6864 420122417 Value of the Madagascar gems.” Out spac 
Switzerland ....... 6,829 2,549 18,032 11,153 at disposal does not permit a lengthy trans- 
GUCe CORMIER Nawech. <Gumsee  wisteamer  “wisiecsinte lation of this lecture, so we can only refer 
Total........ $18,833 $9,115 $60,841 $35,096 OUF readers to it and inform them of its 
Watch actions and movements and parts = interesting character and the useful informa- 
thereof, finished or unfinished, includ- United Kingdom... $1,629 $198 $2,614 $1,273 tion therein contained on a subject likely to 
ing winding bars and sleeves.......... eUnited States...... 33,014 13,998 oe ee be one of much importance to the jewelry 
a. lh 1 327,970 159,163 trade. M. Lacroix is perpetual secretary 
Cc kts: Nadas le of the Academy of Sciences, as well as pro- 
—- - fessor of the above-mentioned natural his- 
re $125,172 $45,960 $500,233 $258,742 tory museum, so his statement is one of 
— 5; authority. 
<a aiieed eaaauabiaaiaian United States... °58486 39,333 224108 193,639 ‘He tells us that beryls are the most im- 
a “eee - «eee 7 portant gems of these deposits and consti- 
a ~~ a aye ae ry tute a large proportion of the production, 
ions stale 1,076 512 4,650 3,211 but their density reaches 2.91 compared 
Other countries.... 3,487 1,132 9,567 8,155 with the general density of 2.70; the index 
ee eres — of refraction reaches to mng.—1.602, 
i Se re $81,242 $60,924 $317,088 $299,986 np. = 1.595 as against the usual ng. = 1.582, 
Electroplated ware and gilt ware, n. 0. p. United Kingdom... $24,466 $33,461 $99,488 $130,712 np.=1.576. The deposits at Maharitra are 
United States...... 8.144 11,468 42,338 47,591 already exhausted and the present finds are 
| en 312 744 3,426 1,357. from Anjanabonoina. The colors he has 
Other countries.... ...... 27 578 348 


come across are: Colorless; yellow (from 
































ee ~ $32,922 $45,700 $145,830 $180,008 straw to gold) ; sky-blue and pale-blue; 
—- -——_——_ - - deep blue with blackish tinge; greenish blue 
Sterling or other silverware, n. 0. p..... United Kingdom... $12,264 $9,323 $49,408 $56,356 * . . r ‘ r 1. 
' United States...... 4,093 3,879 19,906 18,578 — marine) is Ty GES eae 94 
tes saat | Sn k tes 1,569 693 ‘OW (aqua-marine) , asparagus green, green 
Netherlands ....... Ps eee 981 3,357. slightly olive; emerald green (true emerald 
Other countries.... ne eee 1,361 18 has not been found in Madagascar, but at 
nr es $17,183 $13,202 $73,225 $79,002 Tongafeno blue crystals reminding of emer- 
eiiemgenchs . talinmmay ‘ ald have been occasionally discovered; they 
Manufactures of gold and silver, n. 0. p.. United Kingdom... $376 $877 $11,067 $6,339 are a mineralogical curiosity); rose (a spe- 
United States...... 5,357 2,605 20,319 18,494 cialty of Madagascar, those of San Diego, 
— ita 1,542 160 Hh 1,778 California, will not compare with them) in 
Ge Gees. cccccc sevens "67° i3i_-several tones, some yellowish; and so on. 
Tourmalines (several deposits are exhaust- 
— 43 al Ws sxc $7,075 $3,642 $38,060 $27,197 ed) are of several colors: Red (rubellite) 
recious stones nad imitations thereof, not ; H i a 
mounted or set, and pearls and imita- United Kingdom... $3,102 $1,486 $36,026 $15,010 magnificent stones varying from blood 
RIM ENONED ES caraseere s.vaGeinanicsesventsee's United States...... 9,613 5,588 29,913 21,665 red to wine-red, sometimes of violet tint; 
Czecho-Slovakia .... 1,101 572 9,111 3,813 some resemble rubies; rose, specialty in 
el “cement vee 1s ig a wine and salmon; violet amethyst; golden 
te “ete apes "812 250 yellow to yellow citron (richest in man- 
Japan ..seeeeeeeee 1,263 1,986 7,822 9,960 ganese and densest, specialistic of Mada- 
Netherlands ....... AAOe- - asaes 7,952 1,346 gascar, some resembling the commercial 
Switzerland ...... 579 220 2,110 4,224 “ id h lit f C 1 ao. th 
Other countries.... 1 Oe 2,457 15 peri ot or chrysolite o eylon”) ; other 
varieties are brown, smoky, pear-green, pale 
We ris Skis $22,118 $18,014 $148,736 $82,318 oreen, herb-green, blue, etc. “Triphane 
=— e ” 
ne gn ee ee United Kingdom... $64,197 $43,068 $648,176 $223,708 Kunzite” (some has sold at 100 francs a 
United States...... 7,130 462 39,291 27,580 carat, one piece weighed 77 carats). Gar- 
Belgium .........- 154,259 93,957 377,243 191,004 nets, spessartite and almandine-pyrope. 
ER 100,615 89,191 ee 
Netherlands ....... 100,615 89,191 304,558 323,343 
Switzerland eoscesoe e80000  ef¢¢e08 121 eeeeee Petranek & Petranek is the name of a 
Other countries.... ...6--  ceeees ree 


concern that has opened a new jewelry store 
DOU aweceen $326,201 $226,678 $1,389,980 $765,635 at Owatonna, Minn. 

















has secured the 
sole Boston agency for the Tiffany Studios 


3igelow, Kennard & Go. 


and the L. C. Tiffany Furnaces. 

W. I. Hatch, for 35 years ag of the lead- 
ing jewelers in Lancaster, N. H., has sold 
his business and has ogy He was a fre- 
quent visitor in Boston. 

Charles W. Clifford, Bath, Me., was in 
town last week visiting the trade. This is 
the first time for many months that he has 
been hereabouts and the members of the 
trade were glad to welcome him to this city. 

Benjamin F. Peyser, traveling salesman 
for E. H. Saxton Co., was obliged to under- 
go an operation for internal trouble last 
week. The operation was successful and he 
is making satisfactory progress toward re- 
covery. 

William T. Bryant announces to his 
friends and former customers his associa- 
tion with Carl H. Skinner, 2 Park St., a 
retail jeweler dealing exclusively in dia- 
monds, platinum jewelry, Oriental pearls 
and the finest watches. 

3oston is being made the center for many 
novelties. One of the latest is a glass pen- 
dant, shaped like an electric light bulb, an 
inch long. Inside is a transparent liquid, 
practically filling it, and in the liquid float 
six small opals, which swim and radiate all 
the colors of the rainbow. The warmth of 
the body is supposed to make them more 
iridescent. The inventor is a New York man 
and he is displaying the novelty in several 
Boston stores. 

The jewelry store of William W. Cormier, 
3088 Washington St., Jamaica Plain, was 
broken into last week and 30 watches valued 
at $1,000 stolen. The proprietor left the 
store at 4 p. m., and when he returned at 7, 
he found that a screen had been removed 
from a window on an alleyway off Washing- 
ton St. and the window forced. It is be- 
lieved that the break was the work of ama- 
teurs, as nothing but watches, which were 
fastened to a jeweler’s board, were missed. 

Wedding bells rang last week on the oc- 
casion of the marriage of Herbert H. Miller, 
of the clock department of Bigelow, Ken- 
nard & Co., to Miss Fannie L. Durkee. The 
pair received many wedding gifts, among 
them silver from the firm and a mirror clock 
from the Waltham Watch Co. F. W. Jones, 
an employe in the art department, has gained 
much local fame as an entertainer. He was 
one of the principal features at a produc- 
tion at the Peabody Play House, entitled 
“The American Sorcerer.” 

Announcement is made that the marriage 
of Edward G. Pero, in the employ of Nelson 
H. Brown, and Miss Jesse Spence, daughter 
of Mr. and Mrs. Spence, of Winthrop, will 
take place at St. Paul’s Episcopal Church, 
Oct. 28, invitations being sent to more than 
600 guests. Mr. Pero has been in Mr. 
Brown’s employ for 10 years and is extreme- 
. ly well liked by his fellow workers. He was 
for two years in the service during the 
World War, being most of the time in 
France, and he is a member of the American 
Legion, Post 146. 

Samuel G. Learned has returned to busi- 
ness after several weeks’ absence during 
which time he was a patient at the State and 
city hospitals suffering from blood poison- 
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ing in the right leg. An X-ray was taken 
and it was thought at one time that the 
limb would have to be amputated. This was 
avoided, however, and after considerable 
careful treatment he was able to get about 
again. While he was in the hospital his 
young son, at another institution, was under- 
going an operation for appendicitis. The boy 
is recovering, although making somewhat 
slow progress. 

Two close matches were rolled in the Bos- 
ton Jewelry League Oct. 17. The Smith, 
Patterson Co. got away to a poor start 


_against Shreve, Crump & Low Co., but won 


the final two strings, only to lose the grand 
total by two pins. E. B. Horn Co. rolled 
against Bigelow, Kennard & Co. and lost 
the first string by a single pin, but won the 
grand total by three pins for another tie. 
The scores were: Shreve, 1,341-Smith, Pat- 
terson, 1339; E. B. Horn, 1,301-Bigelow, 1,- 
298; Hodgson Kennard,  1,366-Percival, 
1,258; Ripley Howland 1,361-Harkins, Kirby 
& Murphy, 1,271; Thomas Long, 1,297-A. 
Stowell, 1,222; I. Alberts, 1,336-Lenox, 1,231. 

The Washington Jewelry Co., located on 
the second, third and fourth floors at 365 
Washington St., has filed a bill in equity to 
restrain Benjamin Dubin and William Pen- 
field from displaying in the windows of their 
jewelry store, on the first floor at 361 Wash- 
ington St., next door, a sign, reading 3.65. 
It is cortended that the number 365 has 
become intimately connected in the public 
mind with the business of the Washington 
Jewelry Co., and therefore it is asked that 
the defendants be enjoined from doing any- 
thing to induce the belief that the defendants’ 
place of business is that of the plaintiffs, 
The figures 3.65 are 18 inches in height and 
resemble somewhat the number displayed by 
the plaintiffs. 

Bernard Ross, manager of Howard & Co., 
291 Washington St., assisted by citizens and 
Patrolman George Smith, captured, after a 
short chase, a man, named Frank Hawkins, 
who hurled a brick through the store window 
and grabbed two diamond and platinum 
trinkets valued at $500 the evening of Oct. 
19. Ross, hearing the crash of the breaking 
glass, leaped the counter and darted out of 
the doorway and caught up with the man, 
who lunged at Ross and caught him full on 
the mouth with a heavy blow of his fist. 
The jeweler hung to his man until the pa- 
trolman arrived and placed Hawkins under 
arrest. Ross recovered a platinum solitaire 
ring, valued at $250, and a diamond-studded 
wrist watch, valued at the same amount, 
from Hawkins’ clenched hand. At the police 
station Hawkins said he was desperate and 
had no home. He was dressed neatly and 
was well groomed. He is held for trial. 

A tray containing five diamonds, valued at 
$600, was stolen by a middle-aged man, who 
was accompanied by a woman, from the store 
of H. N. Lockwood & Co., 61 Bromfield St., 
the afternoon of Oct. 17. Miss Lockwood, 
who was alone in the store at the time, was 
serving the woman, who had submitted a 
piece of jade which she required to be valued. 
While Miss Lockwood’s attention was being 
paid to the woman, the man, tall and slim, 
reached over the counter and extracted the 
tray from the showcase. Before Miss Lock- 


wood. could raise an alarm, the man shuffled 
his feet a moment and suddenly darted for 
the street, the woman following him quickly. 
Before Miss Lockwood could get to the other 
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side of the counter and into the street the 
pair had disappeared. The descriptions of 
the couple are: the man, from 47 to 50, 
stands 5 feet 10 inches and weighs about 
125 pounds, medium complexion and has 
false teeth. He wore a light gray topcoat 
and a black derby hat. The woman was 
about 60, stood 5 feet 3 inches, weighed 
about 140 pounds, and was of medium com- 
plexion with gray hair. She wore a blue 
suit, black hat and a mink scarf. The police 
have sent warnings to other jewelers to be- 
ware, as it is thought the pair may visit 
other stores in the locality. Miss Lockwood 
is not insured against burglary. 
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George Mandalian, of the Mandalian Mfg. 
Co., was in New York city last week. 

The equipment of the D. Evans Co. was 
sold at auction on Thursday of this week. 

Rathburn Williard entertained Aaron 
Goldstein, of Canada, last week at his home. 

Harold Bishop, of the Bishop Chain Co., 
returned last week from an extended busi- 
ness trip. 

The barn at the residence of W. H. Bell 
was destroyed by fire last Friday night. An 
automobile was lost in the fire. 

Harry Fisher, of Swift & Fisher, was in 
charge of the subscription campaign held 
last week for the District Nursing Associa- 
tion. 

The Sturtevant-Whiting Co., one of the 
oldest concerns in North Attleboro, is offer- 
ing its plant for sale. The three members 
of the firm, Louis Kurtz, Fred Brigham and 
George A. Whiting, have decided to retire 
from active business life. Several offers 
have already been received for the business 
and it is expected that it will be continued 
as a going concern. 
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s Michel, of M. & J. Michel, in. was in 
the city last week visiting the manufacturers. 

Col. S. O. Bigney was a guest last week at 
the annual meeting of the Associated Indus- 
tries. 

Joseph Finberg has refused to reconsider 
his determination to leave the city planning 
commission. 

Very little enthusiasm is greeting the ef- 
forts of the International Jewelry Workers’ 
Union to reorganize the Attleboro local. 

Louis S. Hodges, formerly with the E. A. 
Potter Co., has purchased an estate in 
Thomaston, Me., which he will use as a 
Summer home. 

The Attleboro Chamber of Commerce di- 
rectors held a conference last Saturday with 
the Hartley Clock Co., which intends to lo- 
cate in the city. 

Arthur B. Cartier, Democratic candidate 
for Congress, announced last week at a local 
rally that he favored the repeal of the 
jewelry sales tax. 

Harold E. Sweet, of the R. F. Simmons 
Co., presided last week at the insurance sec- 
tion of the seventh annual meeting of the 
Associated Industries held in Boston. 
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12-stze Screw Back 
and Bezel 


Richly Engraved 
Border 





VIRGINIA MODEL 


Bristol and Montauk Watch Cases 


The very attractive watch case illustrated above is our new 
VIRGINIA MODEL, our latest creation in screw back and bezel 
cases. The fine, delicate treatment and beautiful design on this 

















case, not only has a very distinct appeal to the buyer, but makes 
it one of the most attractive cases on the market today. 


This case may be had in either Bristot Green 
or Montauk Yellow 








JOSEPH FAHYS & COMPANY 
© || 15 Maiden Lane (Established 1857) New York Lity || © 


CHICAGO 
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Mm | at is There is a whole lot of satisfaction in knowing 
ea ERIN that when you sell a Wood’s Diamond, you are 
S giving your customer an exceptional value. 
S 
: S And by so doing, you are making a friend—one 
N who when in need of other jewelry, will always 
S remember their satisfactory dealings with you. 
S 
N Not only are Wood’s Diamonds the best values 


the country affords, but they are unexcelled for 
Brilliancy, Fire, Snap and Animation. 


It pays to Satisfy—Sell your customers Wood’s 
Diamonds. 


Wire or write for a selection today—They will 
be shipped immediately. 
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= = Send Your Order to Our Nearest Office 
‘@ J. R. WOOD & SONS 
a NEW YORK CHICAGO SAN FRANCISCO 
Silversmiths Bldg., Heyworth Bidg., Examiner Bldg., 
15 Maiden Lane 29 E. Madison St. 3rd and Market Sts. 
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Nature’s Wonder Flower— 
The Arbutus 
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Read The Story in Our New Catalog—Page 11 





TURN to Pages 152 and 153 of our New Catalog 
You'll Find a Mighty Interesting Story 


Send Your Order to Our Nearest Office 


J. R. WOOD & SONS 


NEW YORK CHICAGO SAN FRANCISCO 
Silversmiths Bldg., Heyworth Bldg., Examiner Bldg., 
15 Maiden Lane 29 E. Madison St. 3rd and Market Sts. 
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<g] EWELERS WHO MUST HAVE 
‘}] MERCHANDISE OF HIGH 
%| QUALITY, LATEST DESIGN 
AND CORRECTLY PRICED 
WOULD DO WELL TO ACQUAINT 
THEMSELVES WITH OUR LINE 
OF SALABLE DIAMOND RINGS, 
WEDDING RINGS, DIAMOND 
MOUNTINGS, IN GOLD AND 
PLATINUM, AS WELL AS STONE 
RINGS MADE UP WITH THE 
VERY NEWEST SHAPES IN ALL 
THE MOST DESIRABLE GEMS. 


SOLD THRU YOUR WHOLESALER OR DIRECT 


Arch Crown Mfg. Co. 


81 Warren St., Newark, N. J. 











CHICAGO AGENTS—SCHRADER-WITTSTEIN CO., 31 N. State S&. 
SAN FRANCISCO AGENT—ARTHUR B. MORRIS, 209 Post St. 
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Two-Metal Combination Ring Blanks 


SEAMLESS AND SOLDERLESS 


Supplied with Platinum or 18K White Gold 
WELDED ON 18K Green or Yellow Gold—as 
illustrated. The top metal is sufficiently heavy for 
deep engraving or stone setting. 


MADE IN FOUR STYLES—2¥% m/m WIDE 

















SERIES 131—Plain Half round. 
SERIES 208—Half round with rim. 
SERIES 122—Beveled. 

SERIES 124—Flat. 


OTHER COMBINATIONS CAN BE SUPPLIED TO ORDER 


RING BLANKS CATALOG (R) WILL BE MAILED ON REQUEST 


BAKER & CO., INC. 


Refiners and Workers of Platinum, Gold and Silver 


New York Office: Chicago Office : 
30 Church Street Newark, N. J. 5 So. Wabash Ave. 
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The Metal That Saves Tool Expense 
That Is a Saving Worth While 


Have Your Toolmaker Compare 


He Knows 





Goldsmith Bros. Smelting & Refining Co. 


ESTABLISHED 1867 


20 John Street 29 E. Madison St. 
NEW YORK CHICAGO 


SEATTLE ATLANTA TORONTO PORTLAND MONTREAL 
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Plain Sailing! 






It’s plain sailing for Heirloom Plate 
dealers! 


Impressive and continuous advertising 
have served to make Heirloom Plate one 
of the best known and most highly 
esteemed of any silverware on the market. 


Heirloom Plate gives quick turnover and 
satisfactory profits. We have many 
letters from jewelers telling how well 
they are doing with Heirloom Plate, how 
our policy of protecting our jewelers 
through direct selling is enabling them,— 
and them alone,—to cash in on their 
efforts. Every Heirloom Plate jeweler 
is building for himself alone. No one can 
cut in under him. 


Ask us about our merchandising policy. 








WM. A. ROGERS, Lip. 
NIAGARA FALLS, N. Y. 
New York Chicago San Francisco Toronto 


















Cardinal 
Pattern 
Salad 


From Generation to Generation 





J | 
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FLEXIBLE BRACELETS 
in all Diamond, Diamond and Sapphire 


combinations 


Fancy Rings, Mountings 
Brooches, Bar Pins and Scarf Pins 











SPECIAL ORDER WORK 


Designs and Estimates 
cheerfully furnished 


J. BRAUNSTEIN & CO. 


36-40 JOHN STREET 
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Another of the impressive advertisements that are telling the story of LONGINES dependability in national magazines 
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WATCHES os 


Style -. Beauty - Precision 
in Watches 


All that science has discovered in making accurate time- 
pieces is incorporated in the Longines Watch. All that 
artistic conception and skilful craftsmanship can ac- 
complish is expressed in design and finish. 

A further tribute to the Longines Watch is the fact that 
for more than fifty years it has been sold by leading 
jewelers who have established themselves as headquar- 
ters for fine watches. 

The famous Longines movement, cased in gold, plati- 
num or silver, typifies the supreme achievement in 
watch-making. Upon request we will send illustrated 


booklet and the name of the Longines jeweler nearest 
you. 
The illustration shows latest designs in 
ladies’ wristwatches and the new gentle- 
men’s pocketpiece for evening wear. 


A. WITTNAUER CO., New York 


Established 1866 
New York Montreal Paris Geneva 
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“MARRIAGE VOW” WEDDING RING 


ND when the years, passing in majestic 
review, find man and wife, grown 
silvery white, in sacred wedlock, this ring 
shall be the most wonderful and potent 
token of a life-long comradeship. 


“Until Death Do Us Part”—a holy 
bond, echoing the REAL marriage vow 
of the Bible—in letters of gold it circles 


your finger, my dear, now, as then, a 
sacred tryst of companionship lasting until 
eternity. 


Here, then, is a very old, a very beau- 
tiful thought, put into still more beautiful 
form-—engraved upon a wedding ring. 
Strange... that it was never done before. 


What could be more fitting. 


Design Patented, All Rights Reserved 


UNTERMEYER, ROBBINS & CO., NEw York CITY 
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Present Day Jewelry 
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Good taste and good value are the outstanding features of our notably successful 
line of present-day jewelry. Good merchandise of varying design and charm, 
but of unvarying quality. The products of master workmanship, they 
embrace everything for which there is a vogue, with patterns 
that are new and beautiful, artistic and distinctive. 


KELLER & CO. New York 


John & Nassau Sts. 
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(Design Patent Applied for) "“DOTL AAR OT” (Registered Trade-Mark) 


A NEW LINE OF SURPASSING BEAUTY, COMBINING THE ART OF “OLD DUTCH” 
WITH THE PRACTICABILITY OF MODERN NICKEL-SILVER WARE 


Made, Heavily Silver Plated and Fully Guaranteed by Bernard Rice’s Sons, Inc. 


(Illustrated sheet showing entire line, and pricé list sent upon request) 325 Fifth Ave., New York 
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Platinum Front Diamond Mountings 
that can be retailed for less than $15.00 


Bon 


a 
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14K white Gold backs (or green gold backs) 
Heavy-clean construction-Best workmanship 
Also 


Scarf Pin Mountings. 
Link Button Mountings. 


Retail Jewelers have needed a low-priced but high-grade line of 
Mountings for many years. 


++... 
—_e?« 
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x 


Just the thing to mount up with small melee for stock—and for 
resetting customers’ diamonds. 
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Can also be set with three, or five, or seven stones. 


BeG 
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Bar Pins Handy Pins Lingerie Clasps 
Baby Pin Sets Knives Scarf Pins 
Brooches Links Tie Clasps 
° Crosses 7 Waldemars : 


pee 
id. 


KOHN &CO. 


Camp € Orchard Sts., Newark.N.J. 
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RING TOPS and FANCY SETTINGS 


SERIES 96 and 97 


(PATENTED) 
VY ct. 1% ct. I ct. Y% ct. ¥% ct. Yzct. Rct. Y% ct. 
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SERIES 94 


ues 91-H 
2 ct. lV ct. 
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PERSPECTIVE 6™ 56% 5% AM 
SERIES 120 
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PERSPECTIVE 6% 5m 3 %n Aen 
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Hn: you seen our new Ring Tops? They are worth your inspection. Other shapes 


















































in the course of preparation. Now is the time to replenish your stock with our 


FANCY SETTINGS and RING TOPS, if you have not already done so, to be pre- 


pared for the fall season. 


Our Representatives will call upon request. Write Us! Phone Us! 


BLANCARD & COMPANY, Inc. 


New York Office, 161 Maiden Lane 
Main Office and Factory, Newark Street and Sussex Ave., Newark, New Jersey 
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MINIATURE MESH BAGS 
forittle Misses 
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0 NO ADE of the same materials as the regular 
Whiting & Davis Mesh Bags by the same 
skilled workmen. Not a toy, but a practical, 
durable mesh bag in a smaller size appropriate 
for little misses. 


These misses’ bags have proved a_ sensation 
wherever shown. They offer a new solution to 
the problem of what to give a child. Made in 
qualities to appeal to every class of trade—in solid 
gold, sterling and plated styles. All Whiting & 
Davis holiday advertising—reaching approxi- 
mately a  forty-million reader market—will 
announce this new gift bag for children. As 
orders received are already approximating pro- 


MESH 
WHITING &RAVIS OO duction capacity, we suggest early stocking of 


this novelty item through your wholesaler. 





The Whiting & Davis trade- 
mark and tag are featured WHITING & DAVIS Co. 


in all national advertising. 


Point them out to your cus- PLAINVILLE, Norfolk County, Mass. 

tomers. They guarantee New York OFFICE CanapIAN Brancn Factory Cuicaco OFFIce 
satisfaction. They help you F. M. Cook L. W. Coox F. E, WuHi1tT1nG 
sell! 366 Fifth Avenue Sherbrook, Quebec 31 N. State Street 
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In the Better Grades, Made of the Famous Whiting Soldered Mesh 
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TAPLES that sell, new combinations and 
ideas that increase sales and profits. You find 
both in the Marathon line. 


Your wholesaler will show you many popular sellers in 
Marathon Emblem Receipt Cases. Every wanted Em- 
blem is represented in Marathon Gold Filled, Sterling 
Silver and 10 Kt. Solid Gold. 


A selection sent on approval to jewelers 
who require immediate delivery. 


Name Your Wholesaler 












































SAN FRANCISCO 


MASS,U.S.A. 
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| ABRAM-LOUIS BREGUET 


was the foremost watchmaker of his time. Of him and concerning one of his inventions 
an article entitled “Une des Gloires de ’ Horlogerie—Sa Vie et ces Oeuvres 1747—1823” 
appearing in the July 1st, 1922 issue of the Revue International de l’Horlogerie, reads 
as follows: 














“C'est Breguet qui, pour guarantir de fractures le pivot du balancier, en cas de choc 





violent ou de chute de ia montre, imagina le parachute qui préserve le régulateur de 


toute atteinte, invention précieuse surtout pour les montres de poches.” | 


Translated— 


“Tt is Breguet who, to guarantee against breaking 


the balance staff pivots in case of a severe shock or 
fall of the watch, conceived the parachute which 
prevents the regulator from being affected; a most 
valuable invention for pocket watches.” The Breguet yielding cap jewel appliance 


as referred to above 


The Brun Shock Absorber 


serves the same purpose as the Breguet device 
but is much simpler in construction and affords 
even greater protection to the delicate pivots and 
jewels. Moreover, it adds nothing to the cost of 
the movement. 











In addition to its value as an invention for 
improving the pocket watch, the Brun Shock 
Absorber has given to the wrist watch absolute 


dependability. 





“A” Shows Brun yielding cap jewel and balance staff 
shock absorber in position 


DEPOLLIER WRIST WATCH 


Movement is equipped with 
Brun Yielding Cap Jewel and Balance Staff 


SHOCK ABSORBER 


Patented in U. S. A. June 6, 1922. Patents pending in Foreign Countries. 


Sold as a Complete Watch Only 


Platinum - Solid Gold and Gold Filled | 
15 and 17 Jewels | 


JACQUES DEPOLLIER & SON, Inc. 


Main Office and Factory 
316 Herkimer Street, Brooklyn, N. Y. 


New York Salesroom, 15 Maiden Lane 


In Switzerland r In the United States 


1865-1876 1877-1922 
Dubois Watch Case Co., Est. 1877 








8% Ligne 
(Actual Size) 
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THE TREMENDOUS 
SUCCESS OF 


is KARAT WHITE GOLD 


has compelled us to 
open a large fac- 
tory and office at 


131 LIBERTY ST. 


(A MINUTE’S WALK FROM MAIDEN LANE) 


NEW YORK 


—-TELEPHONE— 
RECTOR 5213 


ROYAL 18 KARAT WHITE GOLD CoO. 


INCORPORATED 


156 Market Street Newark, N. J. 


The “Royal” Road to Better Jewelry 
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MEGA 


Watches of Quality and Distinction 


Ribbon Wrist Watches 
Leather Strap Wrist Watches 
Thin Model Watches 
Desk Watches—Chronographs 












































The OMEGA WATCH has become WORLD-FAMED by 
Right of MERIT and SERVICE 


UNITED STATES AGENCY 


OMEGA WATCH COMPANY 


21-23 MAIDEN LANE, NEW YORK 
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THE SATURDAY EVENING POST October 21, 1922 
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A new line. 
of 
GRUEN 


Venithin and 
Ultrathin 


WATCHES 


+) TR eae ew ewee 


See 








WON'T TIP OVER IN THE POU KE! 
$275.00 and up 
D.G.P. Ulrrathin,¢ Ab ie eVerithir 
Me fe only with » Drerrich Cru » Excee Precision 
movement. Sc da yen or wh te wo id of platin 
$:00 to $450 0 
V-296 lin bon) it of ge te ed. Prect isic am meve 
ment, Green gold AK nite 4 


Ha Manis Own CHorce 


The new Gruen Pentagon is just the kind of watch 
that a man likes to buy for himself: 


It is an ideal gift because it meets so perfectly the choice of the 
man who receives it. 


Scientifically built for real timekeeping service, the Pentagon is 
more than a fine timepiece. It is the last word in beauty and dis- 
tinctive design, with a certain masculine touch admired by men 
of discriminating taste. 


No illustration can do it justice. Ask a Gruen jeweler in your city 
to Iet you see it. If you don’t know his name, write us. 


GRUEN WATCHMAKERS GUILD, Time Hill, Cincinnati, U.S.A. 
Canadian Branch, Toronto 


Rang no Verithin ae Masters in the art of watchmaking since 1874 
ra Chwen) Svs isto y vement 


Soll green yold 
In 18 ke. ae tid white dnd green ge ses “ GUILD 
With (94 inh 21 jewel Pre meri MeveMer 
S15 a0 2 $229.8 


Look for the Gruen Service Emblem displayed by leading Jewelers 


This ad which will appear. in the Saturday Evening Post October 21st, is a part of the largest advertising campaign ever 
put behind a watch. It includes 27 leading magazines. 


GRUEN WATCHMAKERS GUILD, Time Hill, Cincinnati, U. S. A. 


; Western Branch Canadian Branch New York City Branch' 
517 Loew’s State Bldg., Los Angeles Toronto 512 Fifth Avenue 
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“Pardon Me, Isn’t This 
Mr. Thompson of New York?” 


“We met at the Atlantic City Convention. I wasn’t sure it was you 
until I saw the little button you are wearing. It’s just like mine. 
The design is new and I haven’t seen many of them.”’ 


The I & R Emblem line includes every design demanded by fashion, 
supplemented by a most extensive and complete assortment of staple 
styles. 
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Check over your assortment. Get ready for a big emblem 
season. 


Order through your jobber. We have three complete 
stocks conveniently located to help him fill your orders 
promptly. 


— 


a 


aS 
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Counter Cards to 
Display Emblems 


LT 


Sets of sixteen cards will be sent to retailers upon 
request. Each card is perforated to display six but- 
tons. Sixteen orders are represented:—Masonic, Odd 
Fellows, K. of P., Elks, K. of C., W. O. W., M. W. A., 
J. O. U. A. M., Moose, Red Men, Railroad Orders, 
Mystic Shrine, 32nd K. T. Chapter, Eastern Star, 
Rebekah Degree. 


Write for them today to our Providence Office. 
They're Free. 


Fa a 
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IRONS & RUSSELL co. 


PROVIDENCE 


New York San Francisco Chicago 
11 Maiden Lane 704 Market Street 10 S. Wabash Avenue 


EMBLEMS EXCLUSIVELY SINCE 1861 
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The Mark of 
Better Jewelry 


is a thing apart from quality as 

In B&N mesh bracelets you 
timate of both. The two styles 

l are made in 14k 1/10 plate, 
green and white gold. Attachments 
a tily ornamented but strongly made. 


Supplied with convertible 


or non-eonvertible ends 


Rthec 6 Niles Ca 


Heber of. Gold. and Platinum Front Jews webry 
ye North Attleboro, Mass. 
a ‘Q Maiden Lane, NewYork 
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STANDARDIZED AZURED 
PLATINUM 


WEDDING RING BLANKS 


For Diamonds, For Sapphires, For Diamonds and Sapphires 





These Rings are Patented 
Uniform in Quality and Shape 
Can Be Had With Square or Rope Azures. 


No Worry to the Jeweler—No Waste of Materials 
We Sell Only Through Manufacturers and Jobbers 


“Judge Us By Performance” 


INTERSTATE 


SMELTING & REFINING Co, Inc. 
23-29 Commercial Street, Newark. New Jersey 
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eee, DESIGNED, exquisitely finished, exquisite 
in all the qualities of superb workmanship, Star 
\/- Watch Cases justly merit their popularity with jewelers 
P< everywhere = = = In quantity and quality of gold 
they are unsurpassed. They are the only American 

" +4 Cases equipped with the patented ball bearing safety 
—— i bow which moves freely yet cannot pull out = = = 


; Always let the Star Case help you sell the watch. 





STAR WATCH CASE COMPANY, Luprincton, MicHican 


New York, 15-19 Maiden Lane San Francisco, Mutual Bank Bldg. Chicago, 1112 Heyworth Bldg. 
, (14) 
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Beautiful  &verlasting. 


Assure you a beautiful ell balan- 
ced line that ts priced fo sell quickly. 
We guarrentee the roorkmanship, 
the strength and the endurance. 


AT YOUR WHOLESALER 


Miller T3rothers 
Makers ~ Oterm York 





a 


















































Md) As  d) CY 


\¢/ 


! 
» 


me | ai 


aay 





HY 


i 


4 














po. 


HEAT 





2 
i 


aH 
aa ‘| 


xa] 
oe 





1K 





TUS 


Wero York: 


~ 


Miller Brothers 
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| You Can Recommend “FLIPPER” to Your Customers 








Because It Ejects the Stub Every Time 





No. 4329—Patent Pending 


A “FLIPPER” cigarette holder 
that is especially popular. Made 
in a variety of colors. The holder 
is Green Gold Filled, engine-turned 
and engraved. 


Nos. 4301 and 4306—Patent Pending 


This “FLIPPER” appeals to the 
conservative man. It has a rich, 
amber-colored stem. The “Flipper” 
ejector is mounted in a metal band 
at the end. 


No. 4329—Patent Pending. 











Showing how “FLIPPER” throws 
out the stub—a mere “flip” of the 
finger does the trick! 


No. 4301 and 4306—Patent Pending. 


6 Mw dependable, never-failing ejector or Clouded Amber. There’s a suggestion of 


of “FLIPPER” is its biggest selling 
feature. Its appearance is another—for 
“FLIPPER” is a beauty. The Bakelite bit 
—enhanced by various attractive colors—is 


ruggedness in “FLIPPER” Nos. 4301 and 
4306. The holders of “FLIPPER” are 
Sterling Silver and Rolled Gold Plate, plain, 
engraved or engine-turned. 


still another. 


“FLIPPER” No. 4329, as illustrated, has a 
dainty bit of White, Black, Turquoise, Amber 


To display an assortment of “FLIPPER” 
cigarette holders is to attract many new cus- 
tomers—especially during the holidays. 








Arrange NOW to see samples of “FLIPPER” 
cigarette holders together with other Bliss 
Brothers Company items illustrated and described 
here—at your jobber’s. 


BLISS BROTHERS COMPANY 
ATTLEBORO, MASS. 
“The House With Something New All the Time.” 


SUREFIT 
Metal Watch Straps 


—for Women 


Women prefer the SUREFIT Metal Watch Strap 
because it is suitable for all occasions. The 
illustration above shows the beautiful simplicity 
of this most practical watch strap. SUREFIT 


Other Fast-Selling Items 
fits the wrist snugly, holds the watch securely 


from and is supremely comfortable. 


“The House With Something Te EUERAL LULL Ll 
New All the Time” T eldalahdaleda LL] TTT 


Rosaries and Dickens, Waldemar 
Rosary Cases and Vest Chains 


Bliss Brothers Company Rosaries are Distinctive patterns make our line of 
watch chains for men especially at- 


supplied in Sterling Silver, Rolled Gold tractive. All the wanted styles that 

Plate and Solid Gold, with Pearl and your customers prefer are included in 

Glass beads in all colors. The line an unusually extensive assortment. 
: ‘epee F , a All are Gold Filled. 

which is the most comprehensive in 








‘Men who are active find the SUREFIT advan- 


the country, also includes a varied as- Lockets for Men 
sortment of fine Rosary Cases—all 
moderately priced. 


Fancy Knives 


Our offering of knives includes all the 
most popular styles. Choice of blades 
in regular carbon steel or stainless 
steel. 


and Women ; 
Designs of special merit are included 
in our wide assortment of lockets for 
men and women. 


Baby Bracelets 


Baby Bracelets such as _ you _ will 
find in our line are always in demand. 
Various qualities to suit every prefer- 
ence. 





tages not to be found in any other watch strap. 
The ingeniously interwoven strands of metal in- 
sures great flexibility and tensile strength. A 
SUREFIT style best suited to the needs of men 
is pictured above. 


SUREFIT Metal Watch Straps are sup- 
plied in various lengths, widths and types 
of end attachments to meet every require- 
ment. They are made for men and women 
in Nickel Silver, Sterling Silver, Gold 
Filled, 10K. and 14K. Solid Gold. 
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WMerita J ewelry 


(Patents Applied for) 


























Merita Merita 
Bead Bangle Bead Bangle 


Sterling or Green Plate Single or Double Strand with or without drops 


BE sure to see our complete line of ORIGINAL bead 


novelties. Beads of all popular colors, and pearls. 


Live sellers and brand new items. 


Other Merritt Suggestions for Coming Season: 


Merritt Junior Belt Buckles—small, wilinedl neat. 
Merritt ““Vesclip’’—the last word in Ribbon Waldemars. 
Merritt Comb Case—a handsome novelty. 


Ask Your Jobber to Show You 


H. D. MERRITT & CO. 


Manufacturers of Merritt Chains 


North Attleboro Massachusetts, U.S. A. 


Established 1870 
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Items Chosen From The Eldridge Book 


Prices Subject to Jewelers’ Circular Discount, Net 








SEND us your 

orders for any of 
the items illustrated 
below. For immedi- 
ate attention, address 


101%4L. 14K Long Tonneau; fitted complete with your order to Dept. 
high-quality, 15J Lever movement; furnished with J 

high-quality ribbon bracelet and engraved buckle > 
in box. 


WE have selected 
a few repre- 
sentative values il- 
lustrated in the “Eld- 
ridge Book.” 
If you are not on our 
mailing list, write 
for your copy NOW. 




















Price each, $20.00 








10K Green Gold, Extra 
Heavy Link Buttons: Oc- 
tagonal shape, with No- 
Fuss connection. Very 
handsome’ design with 
space for engraving. 


Price, Per Pair, 


$4.00 


14K platinum center, bar pin. Set with 
Montana sapphire and two genuine 
pearls. Open work design. Gallery set- 
ting. Safety catch. 


Price each, $10.00 


Silver Plated Bread Tray on nickel silver base 
metal; cast feet, bright finish. Engraved. 
Pierced ends. Length, 1334 inches; width 7% 
inches. Movable handle. 


Price each, $6.00 











Set of 6 Sterling Individual Salt and 
Peppers in leatherette box. Velvet 
lined. Height of individual salt and 
peppers, 1% inches. Price quoted is 
for set of six. 


Price each, $4.00 








Genuine Louvaine Lady Essex, 24- 
inch indestructible, opalescent, grad- 
uated pearls in pink and cream colors; 
white gold spring ring clasp. Put up 
in gray velvet box, white satin lined. 


Price each, $6.00 


Jarnac-Waterbury. Solid Mahogany 
case. Height, 10 inches; width, 14% 
inches; with 5-inch porcelain dial. 
Eight-day half-hour strike gong. Cast 
sash, ‘convex beveled glass. Beveled 
glass front, back and sides. 


Price each, $30.00 


AISENSTEIN-WORONOCK & SONS, Inc. 


The Largest Wholesale Jewelry House in the East 


20-22 Eldridge Street 


Diamonds 


Watches 


Dept. J 


Jewelry 


New York City 


Silverware 


Clocks 
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CLASS PINS and RINGS 


A Wide Assortment—Exclusive Designs 
We Will Help You Get This Business 
Lay Your Line of Communication Direct to 


THE ROBBINS COMPANY 


Attleboro, Mass. 


New York: Bush Terminal Sales Bldg. Chicago: Lytton Bldg 
San Francisco: Pacific Bldg. 


Address all Communications to the Factory 




















A Good Showing from the Blake Line 
Means Better Business 


et want to do the biggest business you possibly can 
Yi during the coming Holiday season—and a good selec- 


tL jtion from “The Line That Leads” will help you. 


In all of our sixty years experience we were never more proud 
of the Blake line than we are this season. As usual it leads in 
attractive styles, fine workmanship and unsurpassed quality. 
In addition the prices are most reasonable because they have 
been figured on present day production costs. 


Our offering includes splendid assortments of Vanity Cases, 
Dorine Cases, Cigarette Cases, Rosary Cases, Razor Sets, Card 
Cases, Match Boxes and Belt Buckles, etc., in Sterling Silver 
and Sterling Silver combined with Gold. 


James E. Blake Co. 


Established 1859 
Attleboro, Mass. pangs ay dha 
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Che Lady Constance 


Made only in 
Solid Silver 


he Lady Constance pattern 

was designed to harmonize 
with the fine linens and delicate 
laces of the modern table setting. 


The Bride and Hostess of today are 
looking for a Lady Constance Pattern. 
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Something New 


SS ——_4— = —s 


COMMUNITY PLATE 
PASTRY SERVER 


| 
| 





A lovely gift for the service 
of Pies, Pastry, Fish, eto. 














Delivery from San Francisco 


INCORPORATED 


WHOLESALE wy] 150 POST pon 
JEWELERS i. SAN FRANCISCO 








A.l HALL & SON 


Four Service Stations for Jewelers 


FN) |b ee 510 Colman Building 
PORTLAND. .803 Northwestern Bank Bldg. 
LOS ANGELES. ..501 Title Guarantee Bldg. 
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A&Z 


QUALITY 
BRACELETS 





No. 2870 made im sizes 444, 5, 5% 





No. 2860 made in sizes 5, #4, 6, 6%, 7 





No. 2545 made in sizes 5, 5%, 6, 6%, 7 


14K—1/10 Gold Filled, Fully Guaranteed 
Sizes: Babies to Misses 


A & Z Quality Bracelets are made in ex- 
clusive designs by artisans specially skilled 
in the making of quality bracelets. 


Build business upon the good will of satis- 
fied customers by carrying A & Z Goods. 
They have proven satisfactory for 20 years. 


Selections will be 
gladly sent to re- 
sponsible dealers. 


We also make Solid Gold Bracelets for Ba- 
bies and Misses. 


Our Salesmen are now calling on 
the trade and will be glad to show 
you the entire A & Z Quality Line. 


A & Z Chain Co. 


116 Chestnut Street 
Providence, R. I. 
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Sterling Silver Flexible and Bangle 
DAO Bracelets 


Trade Mark 
Reg. U. 8S. Pat. Off. 





Set with Round 


and Calibre Cut Sold thru 
Stones—all colors the: 
and combinations eile 


of colors. 
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WACHENHEIMER BROS., Inc. 


36 Garnet Street Providence, R. I. 




















Elk Goods 


Elk Charms—Genuine Teeth Only 


We carry at all times 
a complete line of card 
cases, genuine Elk 
tooth charms, link and 

lapel buttons, with 
and without diamonds 


Trade & Mark 


Henry Freund & Bro. 
65 Nassau Street New York 
SELLERS OF SELLERS 


Elk and Fraternal Goods a Specialty 
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1896 1922 


The House You Have 
Been Looking For 
and 
We Have Been Looking | 

For You 














O-B PRODUCTS 
Solid Gold Rings—10k, 14k, 18k, 22k 


Baby Rings Signet Rings 
Stone Set Rings Misses’ Rings 
3and Rings Ladies’ Rings 


Single Stone Rings 








Fancy Rings 
Cameo Rings Emblem Rings 
Onyx Rings Signet Rings 
Noblesse Wedding Rings 
Gentlemen’s Rings 
Stone Set Rings Signet Rings 
Emblem Rings 


Solid Gold Jewelry—10k, 14k 





Bar Pins Pendants 
3aby Pins Scarf Pins 
Cuff Pins Solid Gold Knives 
Brooches Lapel Buttons 
Cuff Links Earrings 
wf ° 
Gold Shell Rings 
Baby Rings Ladies’ Rings 
Misses’ Rings Gentlemen’s Rings 








EMBLEM RINGS Htlests Watch Compony 


Complete Line of Watches 


OSTBY & BARTON CO. BUNN SPECIALS 


PROVIDENCE R.I. ABRAHAM LINCOLNS 
AUTOCRATS 


And All Other Movements 




















Louis Stern Company J. F. Sturdy’s Sons Co. Thornton Bros. Co. 
rs aa a Complete Line of Complete Line of 

CIGARETTE HOLDERS CHAINS of every description EMBLEM GOODS 

CIGAR HOLDERS BRACELETS—KNIVES CHARMS 

JEWISH PRAYER CHARMS EYEGLASS CHAINS BUTTONS 

BELT BUCKLES, etc. EYEGLASS HOOKS PINS 





























Speciatizetin Lee W. RUBENSTEIN 


Established 1896 15-17-19 MAIDEN LANE, NEW YORK 






































EVERYTHING in RINGS 


&] Gold—new and attractive, some set with 
. Calibre Sapphires, Rubies or Emeralds in the 
shank and all hand engraved. Many Jewelers are featur- 
Ing these Rings in their stores and advertising, urging 
customers to have their diamonds reset and enjoy the 
pleasure of wearing up-to-date rings. 





There are new Seal Rings set with Calibre Stones 
in the shank, and made in 18K White Gold or Green Gold. 


We are also showing small, genuine Diamond Rings 
in new I8K White Gold settings—rings to retail for from 
$15.00 to $50.00. O-B Diamond Rings may be bought 
in bulk or in fine natural wood cases holding six rings each. 


O-B Rings sell! 


OSTBY - & -. BARTON - COMPANY 
FACTORIES and MAIN OFFICE - PROVIDENCE - R - | 


wey 


Our Branch Offices in New 
York, Chicago, Cincinnati and 
Los Angeles cooperate with 


RTON COMPANY, 





























OSTBY_&? BAL Sareea irannimnanhinenme your Wholesale Jeweler to 
‘ 747717 . iat i . “ ~a serve you. 
s, Nw | OSTBY & BARTON CO dati apres 
NN TRAD AAD ATTA 
4 , so ir AAA AN 1M AAT T 
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FACTO RIE TBY & BARTON COMPANY 












































MOUNTING 


a in I8K White 
Gold, delicate, 


pierced effects, hand en- 
graved. Some have 


beautiful Calibre Sap- 
phires set into the side of 


3 
the shank and make rings i 
that truly fit pretty hands. : Yor 
MP et 
yy = . Sw, 
ZA > AISNE 





















































OSTBY & BARTON COMPANY 




















SEAL Rt Nee S 


18K White Gold or 14K 
Green Gold; all are hand 
engraved and sides are set 
with Calibre Sapphires, 
Rubies or Emeralds. 

New rings for both ladies 
and gentlemen, handsome 







































































DIAMOND RINGS 


ENUINE White 

stones in 18K White 
Gold Settings. Attractive 
to those of small capital 
who buy for quality com- 
bined with beauty and 
durability. A new O-B 
item worthy of a place in 
this popular line. 
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Novelties of Distinction 








General Line Includes 


Cigarette Cases 
Vanity Cases 
Photo Cases 
Powder Boxes 
Powderettes 


Lip Stick Holders 


—-~ = 
















































Match Safes 
Belt Buckles 
Traveling Watches 
Flasks 
Pocket Knives 
Mirrors and 


Solid Gold Link Cuff Buttons 
White, Green and Yellow Gold 
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ELGIN AMERICAN FG. CO. ELGIN. U.S.A ELGIN AMERICAN MFG. co. ELGINDU.S.A, 


ELGIN AMERICAN VIFG. CO. ELGIN. U.S.A. 


Solid Gold, Gold Filled, Sterling Silver, Nickel Silver 
Solid Gold Inlaid on Sterling i 


| —_ 


Plain Polish 
Butler Finish 
HAVING Hand Engraved 
\| Wz Fancy Straight Line 
Hammered Silver 
Fancy Enameled 

























































































4) ASK YOUR JOBBER | 


Write for Illustrated Catalog 


a 
"WL? 


ELGIN AMERICAN MFG. CO. ‘ELGIN, U.S.A. 





ELGIN AMERICAN MF G. CO. ELGIN, U.S.A. 


ELGIN AMERICAN MFG. COMPANY 


a 
LINE OF INDIVIDUALITY” 








New York 
15 Maiden Lane 





= 


Factory at ELGIN, ILLINOIS 


San Francisco 


704 Market Street 


Chicago 
29 E. Madison St. 
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E take pleasure in announcing that we are now 
f 


_ WHOLESALE DISTRIBUTORS for the 


‘EVERSHARP |, WAHL PEN 


PENCIL ae 


and can deliver them at prices the same as quoted by the factory. 





We carry a complete stock at all times. Anticipate your Xmas 
needs and send us your orders NOW. 


KORONES BROS. 


37 Maiden Lane New York 























AMERICAN-SEVEN-JEWEL-W ATCHES 


Well informed dealers immediately recognize the tremendous value 
of these splendid timepieces. 


High Grade Movements in 
High Grade Cases 


Prices Subject to Jewelers’ Circular Discount 


Seven Jewel Movement in Spartan Case......... $11.50 
“ “ 6 “ 10-Yr. Gold-Filled Case. $11.00 
6 6 66 “ Solid Nickel Case..... $7. 00 


Eska Seven Jewel American Watches are beautiful in 
appearance but this feature alone is not sufficient to 
recommend them for serious consideration. They are 
American made throughout and stand the tests to 
which an accurate and reliable watch must be sub- 
mitted. 





Eska Watch in Spartan Case 


Order now and be prepared for the demand 


ESKA MANUFACTURING CO. Baltimore, Md. 
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Every knife 


stamped “BASSETT , Twice Actual é 
RUSTLESS” ; Size 


Bassett RUSTLESS Steel Knives 


Now mounted with 


GOLD FILLED SIDES 


Repeated and insistent demands forced it. 


The same knife skeletons we mount in 14 Karat and 10 Karat are being used in our 
gold filled knives—and they can be 


Retailed at Four to Five Dollars 


(Allowing the jeweler about the Jewelers’ Circular key discount as profit) 


Made in Green and White Gold—with a large variety of engine turned patterns. 


Remember, all so-called Stainless Steel Knives are not composed Entirely of Stainless 
or Rustless Material—BASSETT-RUSTLESS ARE. 


Our name with the stamp RUSTLESS on the blade is your guarantee. 


Send for selection or illustrations 


THE BASSETT JEWELRY CO. 


36 Garnet Street - “ Providence, R. I. 


Hassett Oust ess° 


The Original RUSTLESS STEEL for Pocket Knives 
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Wilmort 


Crumb Sweeper 
The Year ’Round Utility Gift 


This fast-selling gift is held in high esteem by all who know 
its worth. Its beauty of appearance and practical utility make the 


WILMORT a winner with dealers and users. 


National advertising has made this handy home essential one of the 
most called-for articles in the jeweler’s stock. It is a quality product—hand- 
some, substantial, useful—ideal for featuring as your popular-priced gift leader. 











Write for Bulletin No. 110 Just Issued 


Wilmort Manufacturing Company 
430 S. Green St., Chicago 


Canadian Representatives: Goldsmiths Stock Co. of Canada, Ltd. 
Cor. Yonge and Wellington Sts., Toronto, Ont. 











Use the Other Man’s Money— 


Millions of dollars are being expended for advertising by the large and reliable 
manufacturers in the jewelry trade. 


You can use the money they spend for your store if you tie up your advertising 
and publicity with theirs and stock these well known and dependable products. 


Our years of experience have taught us that it is easier and more profitable 
to sell merchandise nationally advertised and guaranteed by reliable manufac- 
turers and the wise jeweler will link up his advertising and stock with that of 
manufactures of national reputation. 

We co-operate with you in stocking this class of merchandise. 


We specialize in the finest American goods. Your order for any item 
will be promptly filled. 


WATCHES CLOCKS SILVERWARE PURSES PEARLS 
Elgin—Hamilton Ansonia Oneida Community Whiting & Davis Richelieu 
Howard—lIllinois Westclock 1847 Rogers Bros. 

Waltham 


Our Detroit Salesroom, in charge of Mr. E. C. Avery, is located at 408 Liggett Bldg. 


THE W. F. BROER CO.:weters Toledo, Ohio 
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The Jewelers’ Circular 


Buyers’ 
Directory 


of the 


Manufacturers, Importers 
and Jobbers 


in the 


Jewelry and 
Kindred Trades 


A Handy, Classified List for Buyers 
Bound in limp cloth, 3 x 6% inches 


PRICE ONE DOLLAR 








Copyright, 1922, hy 


The Jewelers’ Circular Pub. Co. 
11 John Street, New York 








Distinctive Jewelry 


for 


Your Holiday Gift Stock 





GOQ0G0 


The Kuff Button 


In precious metal combinations to 
retail from $1.50 to $25.00 the pair. 








The Belt Buckle 
Attractive designs in gold and sil- 
ver combinations to retail from 
$2.50 to $20.00 each. 





A? Gifts, Kum-A-Part Products, the Kuff Button 
and the Belt Buckle, have been nationally accepted 
as ideal. 








We Have Everything 





For the Jeweler 


ELGIN-WALTHAM-HOWARD 
and SWISS WATCHES 


DIAMONDS, JEWELRY, SILVERWARE, CLOCKS 
AND NOVELTIES OF EVERY DESCRIPTION 


Now Featuring Holiday Goods 


Send us a trial order and you will send us reorders. 











J. J. SCHMUKLER 


133-139 Canal Street New York City 
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1922. 





Ask for Style No. 126. 


Henry Freund & Bro, 65 Nassau St., New work Sole Agents 
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KA BALUSEKEEVER & ADAMS 























29-33 WEST 38TH STREET 
NEW YORK 




















3029—Inside Compartment 
14K Plate 








; 
A 
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3210'/2—Sterling Trimmed 


3214—inside Compartment 
Crystal Marcasite Drop 


Sterling Marcasite Trimmed 





4009— Wallet 
14K Mount 


Artistic Hand Bags 











Men’s Leather Articles—14K & Sterling Mounted—Imported Novelties 
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These Are Dorst’s 


Platinum Ring Mountings 


And they have been stirring a real enthusiasm 
among buyers. Justified it, too, with a rich- 
ness of design that makes possible the assertion 
of “‘distinction” both when you talk to your 
customer and when The House of Dorst offers 
these rare styles to you. 


Lit “THEY’RE FROM 
: DORST” 













Unretouched 
Photographs 


During the really few weeks until Christmas 
many an extra sale can be closed if you will 
avail yourself of regular Dorst service. Simply 
send us your memorandum requests and we will 
open your eyes, not only by speed but also by 
the understanding care with which we will 
work out your idea. 


Jhe Dorst Company 


Special Jewelry Manufacturers and 
Importers of Diamonds 


3rd and Vine Streets Cincinnati, Ohio 








CIRCULAR 


he HENSHEL Ca 


302 Fifth Avenue, 


Only Jewelers 
Can Sell 


Bluebird Pearls 


When you stock BLUE- 
BIRD PEARLS you know 
that they are restricted ex- 
clusively to legitimate 
Jewelry Stores. Jobbers or 
Department Stores cannot 
secure the Bluebird line. 
You are thus insured 
against all kinds of unfair 
competition. 


RETAIL PRICES 
$10.00 up, accompanied by 
suggested price tickets 
allowing the most liberal 
mark-up in the jewelry 
industry. 

RESULT: Less money 
invested—more profit, and 
quicker turnover than any 
other item in your store. 


Write or wire Today for 
a PREPAID sample as- 


sortment. 


BLUEBIRD PEARLS 


for t appiness 


New York 


47° 
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THE ABOVE STYLE OF 
CASES ARE MADE TO FIT 
6/0 SIZE ELGIN OR JEWEL 
SERIES WALTHAM MOVE- 
MENTS. 


THE THINNEST AND BEST 
SELLING WATCH OF THE 
DAY. 


All Patent Rights Reserved 





TBADE MARK REGISTERED 





Roy Watch Case Co. 


MANUFACTURERS OF 


14 and 18 K Gold Only 
In Yellow, Green and White Gold 


15 Maiden Lane New York 


704 Market St. 
San Francisco, Cal. 





SURELY 


Special Designs 
Stock Designs 





We can make rings, pins, 
medals, to meet almost 
any inquiry you may have. 


Quality high; price low. 


kd % 
THE THOMAE CO. 


Attleboro, Mass. 


CHICAGO NEW YORK 
37 So. Wabash Ave. 347 Sth Ave. 











Did You Ever Try the Standard 
Double Snap Necklace Clasp? 




















Insures Doubly Against Loss or Opening 


Made of platinum, 18 Kt. W. G., Platinum Top with 18 Kt. 
W. G. back, with or without safety catch 
in various designs. 


We Also Carry a Stock of Diamond Mounted Snaps 
Prices quoted upon application 


STANDARD JEWELRY CO. 
665 Fifth Ave. New York 
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WHITE GOLD LORGNETTES 


Buy from our salesmen or apply to us direct before it is 
too late to secure an assortment 
for this season. 





Prices $14.00 to $65.00 
Jeweled Goods in Platinum Only 





DURAND & Coe Manufacturing Jewelers 


Established 1838 


49 and 51 Franklin Street Newark, N. J. 
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Latest 
Creation 





Artistic “> _, 
-) \ 

Throughout a ae 4 
J. B. BOWDEN & CO. 

15-17-19 Maiden Lane, New York 


Makers of Rings of Every Description. 


Established 1843 Dealers in Diamonds 
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Riker Brothers Trade 
Manufacturing Soustere—t4 Karat 
42-4-6 Court Street Mark 


=| 





1 Shafter & Douglas, inc. 
4 Manufacturers of Rings 
Odice and Factory 68 Orchard Street 





Meyer & Gross 


MG Exciusive Ring Makers 
Trede-Mark 401-407 Mulberry Street 





Aww yore —Chemists 


Metz Platinum Refining Co. 


Platinum — Gold — Silver 





42 Wainut Street Phone Market 0867 
“og & Co., Inc. 
| Fae a 58 Vute, Logan. K 


a Chestnut St. 





L.M.Van Moppes Company 
Diamond Cutte.s-Par-Excellence 


Unequalled brillian 
end sausilest ooemae loss § 120 Clinton Ave. 
in weight—Guaranteed. Phone Waverly 8016. 








STERN MFG. CO. 


To Jobbere Only 72-74 Tichenor St. 
Makers of Synthetic and Real Stones 
and Mountings 


Scoltaire LADIES RINGS Exclusively 


MADE IN 


NEWARK 


MEANS 
QUALITY and RELIABILITY 


Jewelry of Highest Grade 
and Latest Styles 


BRACELETS 
Burstow, Kollmar & Co. 


18 Columbia Street 








CIRCULAR 








October 25, 1922. 








; 

Tetaz & Co. 

Designers, Engravers and Engine Turners 
Green and Colembia Sts., Richardson Bidg. 





C. Rech & Sons 


Established 1897 Manufacturers 
10 Kt. & 14 Kt. Gold Chains & Jewel 
473 Washington St. Newark, N. 


Strauss & Strauss 
Advanced aves = = and ower 


Rings. 


9 wn nvOw STREET 








Andrew o. Kiefer Co. 


Est. 
Ry Gold Rings 
61 Arlington St. 


“ELK TOOTH CHARMS, GARD CASES 
ALBERT ABRECHT 


Mfrs. of 10 Kt. Jewelry and Chains 
38-40 Crawford St. Newark, N. J. 








“L. L. & & GOLD ALLOYS” 
Yellow, Green, White and Red 


L. LEBER & SON 


140 N. J. R. R. Avenue 





Sterling Fireless Silver 


Reduces polishing to a b siete and obtains 


te 
JOHN J. m8 A CKSON & co. 
All Sterling and Fine flivers—Relling fer the Trade 


The Eleder-Hickok Co. 
[Formerly Lebknecker & Co.] 


23 Prospect St. 


SILVERSMITHS—Creators of Original 
Designs in Sterling Silver Hollowware & Novelties 


ALFRED E. SANDOZ 


ane Gold Mountings for Leather Goods 
Frames for Travelers age 4. an. cigarette 
end Vanity Cases. 263 N. Avenue 
Phone, Market 6589. bE on Lum Street 





MARTIN H. WIEDMANN 
Flexible Bracelets 


23 Longworth St. Newark, N. J. 





@GRAY-RINDELL CO., Inc. 
Manctacterers of Platinem and 10-14K Geld Jewelry 
for ladies and gentlemen. 

20 Lawrence Street 


Crescent Ring Co., Inc. 


“Sr RINGS 


. soe te Jobbers oe 

ew ce Facts Nl se 

9 Maiden Lane Hoy St. 

Cheries A. eee Rep. ll a N. J. 
Tel. Market 377 


238 











ee eae ein 


W. L. Robertson Co. 


Assayers and Refiners 
Liberty 8&t. 
Why Waste Anything Now? 





RINGS—a specialty with 


Louls Bleiberg 
Td. 8790 Market 67 Hamilton Street 








What is the 


Jabel Ring Mfg. Co. 


ng eut now? That is the question 
ring trade is asking. 23 Marshall St. 





TIBBITTS & KAPPMEIER 


Gekers of PLATINUM FRONT end GOLD JEWELRY 
Telephone 6687 Market 98 Lafayette St. 





i4K EMBLEMS 
Rings, Charms, Buttons, Brooches 
. ©. GLASER CO. 
83-107 Lafayette St. Newark, N. J. 





OVAL, CIRCULAR, STRAIGHT LINE, AND BROCADE 


ENCINE TURNING 


George L. Horle 
Market 6628 Greeen and Colemble Sts. 





Acme Ring Mig. Co. 
Acme Rings represent the Highest Point ia 
fing making. UALITY ALL THE TIME, 
Td. 823 Market 43 Lawrence St. 





ee eee ener er tae re TS keen Eikieeliabenitnadaanen 


Stumpf & Binder 
Mitre. of Fine Geld and Platinum Chains, Swivel, Spring 
Rings, in Gold and Platinum. 
36-40 Grawterd St. 





Philip Woolf 
Makere of 10-K. and 14-K. sae peel 
Merchandise that brings 
prices to Jobbers. — hehe Te” = 


ENGINE TURNING 
E. M. Hood 


Tel. Market 3023 32 Clinton St. 


“BORUT & RONECKER 


Phene Market 8538 anufacturers e 
— RINGS AND M UNTINGS 


355-357 Mulberry Street 








Clinton Refining Co. 


PLATINUM, GOLD AND SILVER 
| REFINERS 
363 Mulberry St. Newark, N. J. 


BARASSO & BLASI 


a Seart 
Governor St. To Jobbers Only 








J.A.&S.W.@Granbery 
(a corporetion) 
The 10 | kt. line that selle 
Trade-Mark Kinney, Orchard and Scott Sts. 


Link & Angell, inc. 
ce 14 K. Jewelry 


407 Mulberry &t. 





Stmelters CLOVER & STARKWEATHER, Inc. 


s, Flefiners, Metallurgical Chemists 
,» Platinum, Metals, Sliver 


312-320 Passale Ave., Newark, &. 3. 





J. HOOKAYLO 


Manufacturer of Rings 
Office and Factory ; 68 Orchard 8t. 








The Leonhardt Mfg. Co. 


Makers of Gold oy 
355-357 Mulberry St. 


FREDERICK C. LAUTZ, Inc. 


Manufacturers of 
rm. h Grade Diamond Mountings 
arket 7893 357-359 Mulberry St. 


“THE LEDOS MFGQ. CO. 


Manufacturers of Crowns, Pendants and Bows 
Telephone 4446 Market 34-36 Peart Street 








GOODMAN, BASHOVER & WEINGTEIN, INC. 


10, 14 and 18K Ringse—Jobbers Only 
381 Mulberry St. Tel. 8320 





MUELLER & MUELLER 


importers — Lapidaries — Drilling 
trial will convince. 
Phone Market 9541 Hobbs Bidg., 6 Oliver St. 


JOHN C. NORDT 


Manefacterers of Settings and Galleries. 
26 Camp Street 








A. Broder 


Wholesale Jeweler, is now located at 
Room 903 9-15 Clinton Street 


SPECIAL SOLDER 


for 18K White Gold 
J. J. FISCHER 245 R. R. Ave. 


LOUIS BASS 


General Line of 10-14 K. Ladies’ and Gent's sings of 
every description a specialty. Special orders sclicited. 
336 Mulberry St. Phone, Market 8197 














Wm. H. Taylor & Co. 
Established in 1895 
Ghain Findings in all colors and qualities 
68 Orchard Street 








THE NEWARK JEWELRY FINDING CO. 


Sa ao 
og Sent on 








L. Fritzsche & Co. (0K 


Fine Gold pg katy Horse- 
480 Washington _ 





Jewelers’ Settings and Solders 
Refiners and Smelters 


Baker &Co.,iInc. (2 


N. Y. Office, 30 Church St. 54 Austin &. 





Ziruth-Burgess Co. 


Unbreakable Chains—High Grade 18 
and 14-K. Gold and Platinum Chains 


30 Court Street 








Catal 
Telephone Market 3489 358 "Neteey Street 





H. |. SCHNEIDER 
50-58 Colombia Street on 
High Grade Rosaries an@ sreniine 





Se  —  —_ 
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MANUFACTURERS OFJEWELRY-IN-PLATINUM 























sb “> Also Distinctive Designs. 


Protects the Movemen 
S DAVING , tects t ement. 
EY 
THE CASE WITH 


(MADE IN 
PATENT 


You Get When Using 
Daving’s Three Piece 
Cases 


















A GUARANTEE 


ALL METALS) 
PENDING 









79 NASSAU ST. 
NEW YORK CITY 


OR OVAL MOVEMENTS OF ALL SIZES 


JOSEPH DAVING 
MANUFACTURER 


COMPLETE WATCHES WITH RECTANGULAR 








gE _—seETE 


oce@éeabe SELECCECECECECCTS 


 CharlesT Doug ee Co.1ne. 


vile Uagds ig A rhe 34 STONES 
7-11 West 45%Street, NewYork. 


Pearls Pearl Necklaces 
Pearl Ropes 


% 
ed 
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* 
| 
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lw flevelfi 8 Bre. 


a 106 FUL eoie S TREET 


NEw YORK 





vamp RINGS 


SOLID GOLD AND GENUINE ONYX 


Caw a Oi ee 


Oblong 


or 


Antique 


A 
i 


3SZA OTA 


Any Initial—Raised or Incrusted 
Raised Emblems Correctly Enameled 
Monograms 


Nae 


Manufactured by 


SINNOCK & SHERRILL 


Makers of 
Emblems and Initial Rings 


NEW YORK 


nas 


va 


pat 


15 MAIDEN LANE 
Sold through yobbers only 


Fie < ts ee ae 'S bi 
CERN S Fg 


AOSD SSD SD SSDS SD ee SSS 
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The Line of Quality 








Chains and Bracelets 


TRADE which have stood the test for over 
70 years—the highest achievement 
in manufacturing and superlative 
quality. 


J.M. JABLOW & CO. 


Successors to ALOIS KOHN & CO. 
| 64-66 Nassau St. New York 
MARK Established 1850 














It's Great—The “World” Says So 








TIME AT YOUR FINGER TIP 


15 AND 17 JEWEL—18 KT. WHITE GOLD 
(Patent Pending) 


& S. LOEB 
Largest Popular Priced Diamond Platinum Watch Heuse in U. S. 
358 FIFTH AVE., NEW YORK CITY 











ee 
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“LEST YOU FORGET” 


ay, 
' Pearls 


Sole Distributors for the U. S A. 


MILTON L.ERNST 


Importers of Diamonds Manufacturers of Mountings 


88-90 Gold Street, N. Y. 














een 
ae 
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DE FRECE BERNSTEIN "==. 


Importer and Manufacturer of 


WATCHES 


Office and Factory, 106 Fulton Street, New York City 






2 re nH 
Pl, W5ix Pl. 1653S Pl. 1651S 
Platinum Diamond Watches, $150.00 Up 


Memo selections sent on request 


Movements used in these watches are our own Importation, and all bear the name DE FRECE on the back. They have REAL SILVER DIALS 
with figures in HARD ENAMEL, have 17 Jewels, Breguet hairspring and Cut Balance. Absolutely Guaranteed. Material always on hand. 























Eyeglass 
Holders 





Thimbles 











For Ninety Years, Quality, in making our product, has 
been our first consideration. Buy the best, they are the 
cheapest, and help in establishing an enviable reputation. 





Write for illustrated Price Lists 





15-19 Maiden Lane 


KETCHAM & McDOUGALL, Inc. Est. 1832 New York 

















ty 


THE 


~ 
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GM A \ Vv | VY 
&~ ABRAHAMS 


ances 
102°4 FULTON-ST NEw YORK CITY 


HAPPINES 


Patented Nov. 29, 1921 


S 


Wedding Rings 


The Beautiful Handclasp Design 





Made in platinum, 18K and 14K green, 
red and white gold. 


Send for new catalog of our line of 
diamond jewelry. 


M. SEIGER & SON 


93-95 Nassau Street New York 
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565 Fifth Avenue 


HOFBROS WATCHES 





D 1658 D 1685 D 1778 

Hofbros Platinum Diamond watches are the 
finest of the jewelers’ craft. The exclusive 
styles are designed by artists who put individu- 
ality into each watch. 

The excellent timekeeping qualities of the 
celebrated Hofbros movements together with 
the finest selected mélée place the Hofbros 
Diamond watches on the highest level. 


HOF F MAN BROS., Inc. 


Importers—Manufacturers 





New York 











—— 
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Our Number 260 Tea Set 


Highly Polished, Hand Engraved 





The J. Rogers Silver Co, 


Manufacturers of Popular Priced and 
Medium Grade of Silver-plated 
Hollowware : 


Selling to the Jobbing Trade Only 
Factory and Salesroom 


13-15 Laight Street, New York, N. Y. 
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“Gifts That Last” 


Ghanley Potented- Buckles 
are not only ideal “Gifts that 


Last,” but they bring in ‘‘cus-' 


tomers that last’”—friends of 
your customers that bought them 
first. 


An assortment in gold, silver 
and enamel, inlaid, displayed 


THE JEWELERS’ 
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Diamonds and Sapphires 
Artistically Set in 


Platinum Watches 


That Are in Demand, Low in Price and 
Guaranteed Time Pieces 





You owe it to your customer to give him the best 
value possible in popular designed watches at a 
price that is attractive. 

We are specializing in goods of this character, 
and will be pleased to quote you our prices, and 
show you our newest designs. 





in your store, will sell them- 
selves and help you to sell your 
other attractive lines. 


Write us for information. 


MARCEL Watches 
have met with instan- 


B. M. Shanley Jr. Co. dae i ae 
you not yet or- 


Manvfacturing Jewelers 
11-13 Governor Street 
Newa:k, N. J. 


Trade § Mark 


dered watches with 
Marcel movements, do 
so now and assure 
yourself of a very 
profitable feature in 
your watch business. 


J. GOTTLIEB 

















Manufacturer of Fine Diamond Watches 


66 Nassau Street, New York City 





























Norma Pearls 
$ 219 


LICHTENSTEIN BROS. 


565 FIFTH AVENUE NEW YORK CITY 


Send for Sample Order of Our 
No. 3508 Special Leader 


Including Handsome Satin-lined 
Case and Metal Guarantee Tag 









Norma Talmadge 


wearing her famous 
“Norma Pearls”’ 


ESTABLISHED 1894 
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“MADE TO MAKE GOOD” 


Made in France 








Lassner & Bamberger, Inc. 21-23 Maiden Lane, New York City 











“LECOULTRE” “LECOULTRE” 


















































“ LECOULTRE ” “LECOULTRE” 
BEN . VY, Inc. | 

“LECOULTRE” || ~~ Warnes nvvevaine oicecs "|| “LECOULTRE” 

'T LECOULTRE 3 15 West 37th St. New York 'T LECOULTRE 5 

ALL MATERIAL CONSTANTLY ON HAND 
€ i ia aaa 7 > 











imeaies the new 


ANNIVERSARY PATTERN 
1847 ROGERS BROS. 


SILVER PLATE 
Now ready for delivery 


Phone Cort. 0290. J. W. J OHN SON 14 Maiden Lane, New York 
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S.OSTRIN & BRO. 


106 FULTON ST. 
NEW YORK 












ORKMANSHIP o 
Unusual Merit. 
Moderate Charges. 

































We use the celebrated SOLVIL movements exclusively 


PAUL DITISHEIM movements cost more, but the best is always the 
most profitable in the end 





Diamond Platinum Flexible Bracelets, Rings, Bar Pins 





Selection Packages to Responsible Jewelers 


HOWARD S. KENNEDY 


Diamond Merchant 
170 Broadway New York 











FREEMAN WATCH BRACELETS 


SERVICEABLE—12K 1/10, Sterling, 14 Kt., 18 Kt.: 3%”, 7/16”, 4", %”—DECORATIVE 














yy ee L. E. FREEMAN CO., North Attleboro, Mass. aiiineiaes 
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SC METHING NEW 
Bluebird Engagement Ring 


Made in 18K White Gold and Platinum 


PATENT PENDING 


The Season’s Sensation 


Ask Your Jobber. 


359 Mulberry Si. HERSHCOWITZ & BASS _ Newark,N. J. 











Diamond Mountings and 
Mounted Jewelry 


Platinum Diamond 
Wrist Watches 





No. 75 


SYLVAN LEVY 


Manufacturer and importer 


33-35 West 46th St. 
New York 


| Memo Selection Sent 





Upon Request. 














Specialty Jewelry, in Stock, for the Retail Trade 


DIAMONDS CHAINS BROOCHES RINGS CUFF LINKS WATCHES 
DIAMOND MOUNTINGS DIAMOND JEWELRY in Platinum and Gold, Etc. 


We search the markets for leaders in jewelry that make handsome profits for you. We offer you a variety of designs 
in 14Kt. Scarf Pins at 95c. each and up. Platinum Plated on 14Kt. Gold Scarf Pins at $1.85 each and up, set with sapphires 
and plain, Solid 14Kt. Cuff Links at $2.40 per pair and up, and others at slightly higher prices. 


Send Us a Holiday Order and Compare Our Values with Others. We can furnish anything you need for your Holi- 
day display at prices that will please and repay you. 


Write Us at Once. We Ship the Same Day Your Order Is Received. 


9.11 Maiden Lane LOUIS SCHAFRANSKY _ new vor Nv. Y. 











WORLD RENOWNED 


ETERNA 


Desk, Boudoir and Traveling Clocks 
Different Metals, also Rich Enameling. 


Beautiful assortment of Ladies’ Watches in 8% L., 
9% L., 10 L. and 104% L. in 14K. and 18K. W. G, 
as well as gold filled; 17 L. Thin Model Men's Watches 
in all jewels and shapes; Timers, Splits, Chronographs 
and Repeaters. 


LORRAINE WATCH CO., Inc. 
12 John St. New York 
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Every Model and Kind of a 


Clock in Stock Ready for 
Immediate Delivery 


To Satisfy the Present Fad 





we are importing an 
exclusive line of all kinds of 


Genuine Stone Necklaces 








and dainty combinations Send Us Your Next Order—We Ship from Stock. 


Wholesale Ditributors for 


Seth Thomas Clock Co. 





F . Vitelli & Son New Haven Clock Co. . __Seations Clock Co. | 
ter oc " i 
The Cameo House Herschede Hall Clock Co. — Clock Co. 
277 Broadway, New York City Ansonia Clock Co. Ingersoll “en Co., Inc. 
Clock Material Supplied 
Wm. Hobbs Clock Co. 
Incorporated 


10-12 Maiden Lane, New York 


of the prettiest shades Seth Thomas Tambour No. 9 
| 
| 
| 
| 
| 




















Many Jewelers 





Now have our catalogue on their coun- 
ters. They have written for and received 
one, and are now making sales that they 
would otherwise have lost. Because we 
give you 


24-hour service on 
all catalogue orders 


If you are not receiving our catalogue it 
will pay you to write for our 


Good Platinum Jewelry Big 1923 Catalogue 


can be made only by first class men. We have ahah 
endeavored to pick the best men for our shop, Now ready for distribution. 


so it is needless to say what we can produce. 


apn The Richter & Phillips Co. 
Weissner & Schierer, Inc. “The Leaders” 


Manufacturing Jewelers Wholesale and Manufacturing Jewelers 


5 South W. » at a Seca 
” wanes Se ae 114-116 W. 6th St. Cincinnati, O. | 
We Specialize in Order Work 
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LEVER 
Rectangulars 


Ovals 
Round 


LADIES’ WATCHES 





IBEX WATCH CO., Inc. 


Sole Importers of 


IBEX WATCH MOVEMENTS 
9-11-13 Maiden Lane, New York 
lactory—IBEX WATCH CO., BIENNE, SWITZERLAND 


Se ee 


Trade- ona 


Ring is Mill- 
grained, blocked 
out for 20 stones 
and engraved, 
like the 20-stone 
Diamond Wedding 
Ring. 


Your customer 
buys her Wedding 
Ring with 1 Dia- 
mond and adds 

1 Diamond each 
year. 





Made of David Belais 18 Karat white gold, hand-carved, set with 
1 very fine white cut diamond. Price $9.75. For each diamond fur- 
nished depending on size of diamond desired: Price from $3.00 to $3.75 
each. The same ring in solid platinum with one full cut 1/32 ct. 
diamond, price $25.75. 
Write for “Sole Agency” for your town. Sample sent on memorandum. 








We make a specialty of: ; : 
Cutting down old Wedding Rings | poo Mingo ag 
Covering same with a solid sheet of platinum. +> 
Hand carved in the latest design or above style | Price $8.75 
Preserving all inside engraving p, 

Write for ‘free’ card, showing 4 different styles of engraving 














Ring No. 1836—In 6 distinctive Ring No. 700—7-stone Diamond 
new styles of mountings. 20 kt. Cluster ring—7 fine white Dia- 
white gold set with 2 Hope monds, 14 kt. Mounting. Price 
sapphires in shank. Set with from $26.00 to $30.00, according 
pure white, perfect Diamonds to size of Diamonds. 
weighing from 6/100 ct. to 
12/100 ct. each. Price from 
$15.00 to $25.00 according to style 
of mounting and_ size of 
Diamond. 
Memorandum Packages sent to responsible dealers. Terms on 
Diamond Rings January Ist, 


ADOLPH BLOCK & COMPANY 
































OPALS 
AQUAMARINES 


Our Specialties 


CUT TO ORDER 


SHAPE 
QUALITY 
QUANTITY 


DREHER BROS. & WIDER 


35 MAIDEN LANE 
NEW YORK 


Importers & Cutters of Precious and Semi Precious Stones 












































Ellicott Square Buffalo, N. Y. 
Q0000E== SS 100000 
«) @) 
©) () 
© 
2 = 

DO OO} 














Backed by us are 
} EARLS your insurance for 
wear and Big Profits 
We make good! 
$2.50 to $50.00 a string. 
Samples on Request. 


Boxes and Price Card Helps 


incl’ 


+» 
iY PERLES 
Me an ane 


NEW YORK 
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WATCH CASES 


| THAT STAND THE TEST 


14 Karat White Gold Filled 25 Year 
2 Piece Cases 


Dealers prefer ACME CASES because of the 
high standard of quality and workmanship con- 
sistently maintained. 





The name ACME on a watch case is your guar- 
antee that no better watch case can be had. They 


are the ACME of PERFECTION. 


Made in 1014 ligne tonneau, octagon, cushion; 
6% rectangular; 834 tonneau. 


ACME WATCH CASE CO. 


178 Centre St. New York 
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1922-1923 Edition 





The Jewelers’ Circular 


Buyers’ Directory 





Useful to Buyers and as a Directory of 
the Jewelry and Allied Lines 





Price One Dollar 





The Jewelers’ Circular Publishing Co. 
11 John Street New York, N. Y. 
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WONDERFULLY ATTRACTIVE ITEMS 
FOR THE HOLIDAY SEASON 











H. 
There is a tremendous de- 
mand for 


OLD DUTCH 
SILVER STYLES 


A display of these four 
beautiful cabinets will pro- 
duce most gratifying re- 
sults in the way of 


HOLIDAY SALES 





Orders must be placed now 
to insure delivery for the 
holidays 





re onesie. IPF 
in No. 2305—7%A"” 2 414” W. x 34" H. 


Complete W. B. Lines Always on Display at Our N. Y. Office 


THE WEIDLICH BROS. MFG. CO. 


Factory BRIDGEPORT, CONN. N. Y. Salesrooms: 200 FIFTH AVE. 
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fF GOLDSMITH.STERN € CO. 


130 WEST 52nd STREET 
NEW YORK CITY 
Telephone: CIRCLE 9200 
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BUY IN NEW YORK 



































Abel Bros. & Co. 16-18 Maiden Lane 
Diamond Jly., Mountings, Watches, Diamonds 


American Gem & Pearl Co. 6 W. 48th St. 


Prec. Stones, except diamonds 


Baker & Co., Inc. 
Jewelers’ Settings and Solders 


Beumgold Bros. & Co. 


Diamond Cutters 


Binder Bros., Inc. 15 Maiden Lane 
Gold and Silver Mesh Bags and Chains 


R. A. Breidenbach 51-53 Maiden Lane 


Diamonds and Precious Stones 


Aighow L. Brown 68 Nassau St. 
atches: Waltham, Elgin, Howard, Hamilton 


30 Church St. 


71 Nassau St. 


Carter, Gough & Co. 9-13 Maiden Lane 


Manufacturing Jewelers 


Dattelbaum & Friedman 
Ring Makers 


Davidson & Schwab, Inc. 58 W. 40th St. 


Mountings and Diamond Jewelry 


15 John St. 


Jacques Depollier & Son, Inc.i5 M’den La. 
The Watch with a Shock Absorber 


Derby Silver Co.’s 10 Maiden Lane 
World Renowned Hollow and Toiletware 


Dieges & Clust 15 John St. 
edals, Cups, Badges, Class Rings, Special 
Order Wor 


Wm. B. Durgin Co. Silversmithe 
The Gorham Bidg., Fifth Ave. and 36th St. 


Elem Watch Co., Ltd. 
Swiss Watch Manufacturers 


Freudenheim Bros. & Levy 
Diamonds 2 Maiden Lane 


Goldsmith Bros. 20 John St. 
Geld, Silver and Platinum Bought and Sold 


The Gorham Co. 
The Gorham Bldg., Fifth Ave. and 36th St. 


J. Gottlieb 
Importer of Swiss Watches 


A. J. Hedges & Co. 11 John St. 
Makers of 14kt. and Mourning Jewelry 


Henshel Co., Inc., The 
Makers of Bluebird Pearls 


198 Broadway 


66 Nassau St. 


392 Fifth Ave. 
cor. 36th St. 


Herpers Bros. 35 Maiden Lane 
Settings 


Leon Hirsch, Inc. 37-39 Maiden Lane 
Watches and Movements, Lever or Cylinder. 


Holland Diamond Cutting Co. 15 John St. 
Finest Quality Diamonds and Cutting 


Ibex Watch Co. 9-11-13 Maiden Lane 
Swies Bracelet Watch Manufacturers 





Ideal Watch Case Co., Inc. 


Watch Case Manufacturers 


Kent & Woodland 
Bracelets 


Wm. B. Kerr Co. Silversmiths 
The Gorham Bldg., Fifth Ave. and 36th St. 


Ketcham & McDougall 
Thimbles, Eyeglass Holders 


Julius King Optical Co. 
Opera and Field Glasses 


54-58 Canal St. 


12 John St. 


15 Maiden Lane 


12 Maiden Lane 





New York 


leads the world with its com- 
petitive markets, the same as 
it does with its skyscrapers, 
hotels, theatres, etc. A trip 
to New York at least once a 
year is not only a delightful 
vacation, but is also a source 
of profit and education to the 
careful buyer. 


Plan to Spend 
a Week in 
New York 











H. C. Kionka & Co. 


Importers of Diamonds 


15 Maiden Lane 


Jonas Koch 
Jewelry and Watches 


Lenga & Spitz 
Importers & Mfrs. 


Levitt & Gold 71 Nassau St. 
14-K. Mesh Bags, Vanities, Cig. Cases. Nov. 


L. & S. Loeb 358 Fifth Ave. 


Bracelet Watches & Flexible Bracelets. 


Frank T. May Co. 2-4-6 W. 45th St. 
Mesh Bags, Vanities in Gold, Plat. & Silver 


J. Mehrlust 15 Maiden Lane 
Diamond Jewelry of the Highest Class 


B. & I. Moskowitz 
Importers of Diamonds 


37-39 Maiden Lane 


9-11 Maiden Lane 
of Fine Swiss Watches 


71 Nassau St. 





H. Z. & H. Oppenheimer 


Diamonds 


Frank Pollak 


Importers of Swiss Watches 


W. I. Rosenfeld 


Diamonds and Pearle 


Charles Schimek 110 W. 47th St. 
Pearl Mesh, Diamond, Platinum & Gold Chains 


170 Broadway 


214 Chrystie St. 


562 Fifth Ave. 


Segman & Abrahams 102-4 Fulton St. 
Platinum Mountings and Diamond Jewelry 


Arthur Silberfeld 170 Broadway 
Imp. of Diamonds, Pearls & Precious Stones 


Sinnock & Sherrill 15-19 Maiden Lane 
Solid Gold Emblem Goods to Jobbers only 


Staiger & Sons 2 Maiden Lane 
Platinum Mountings and Diamond Jewelry 


Geo. O. Street & Sons 
Ring Makers 


2 Maiden Lane 


U. S. Agency Omega Watch Co. 
Spec’ty Imp’d Bracelet Watches 21 Maiden La. 


R. Wallace & Sons Mfg. Co. 
Silversmiths 411- 413 Fifth Ave. 


A. Wallach & Co. 37 Maiden Lane 
Gold Bags, Vanities and Chains 


Warwick Sterling Co. Bush Bidg., 42d St. 
Sterling and Leather Novelties 


Whiting Mfg. Co. Silversmiths 
The San’ Bidg., Fifth Ave. and 36th St. 


A. Wittnauer Co. 
Importers of Watches 


Julius Wodiska 


Diamond Mountings 


30 West 36th St. 


182 Broadway 


Wolfsheim & Sachs, Inc. 


Boxes, Trays, etc. 35 Maiden Lane 


J. R. Wood & Sons 15 Maiden Lane 
Diamond Cutters—Wedding Ring Makers 


Woodside Sterling Co. 347 Sth Ave. 
Mail Order Silversmiths to Jewelry Trade 





Cut Crystal, Fine Glass, China 
Lamps and Mounted Ware 











L. Bernardaud & Co. 46 Murray St. 
French China, Tableware and Bric-a-Brac 


Empire Cut Glass Co. 39-41 W. 23rd St. 
Popular Price Quality Cut Glass 


Maddock & Miller, Inc. 54 Murray St. 
Royal Worcester China, Open Stock 
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HE Century Pattern is so named because 


it symbolized so appropriately the times | | 
in which we live. In design, it embodies re 


s the best of the arts of all the centuries; in =| 
| utility, it is a real achievement in crafts- by 
| manship. Wherever shown in either Silver Inlaid a 

or Super Plate, it already has met with unqualified : rm 
approval and unprecedented demand by trade and # 
consumer alike. The Century is destined to become .| 


the pattern of the century. He 


We urge you to mail or wire your requirements GA 
immediately so as to insure a sufhcient stock. i 


PIECES MADE IN THE CENTURY PATTERN 


Tea Spoon Oyster Fork H.H. Dinner Knives ! 
Dessert Spoon Short Pickle Fork H.H. Dinner Knives, Stainless t 
Table Spoon Ice Cream Fork H.H. Breakfast Knives ey 
Soup Spoon Cold Meat Fork H.H. Breakfast Knives, Stainless a, 
Sumas Sell _ rien serigg Fork HLH. Child's Kaives e 
Coffee Spoon Cake Fork H.H. Fruit Knives, Stainless 4 
Child’s Spoon Pastry Fork H.H. Butter Spreader wr 
Orange Spoon H.H. Educator Knife WS 
Bouillon Spoon Butter Knife H.H. Pie Server ee 
Educator Spoon Butter Spreader H.H. Cheese Server ie 
Derry Seen Child's Knife : . 

lead Tos Sguen Jelly Server H.H. 9”, 3-piece Carving Set 


H.H. 9", 2-piece Carving Set 


| ae a —— H.H. 7", 3-piece Carving Set 

Gravy Ladle H.H. 7”, 2-picce Carving Set 
Breakfast Fork Soup Ladle H.H. 6”, 2-piece Carving Set 
Dinner Fork Sugar Tongs H.H. 2-piece Salad Set 
Child’s Fork Tomato Server Olivewood Bowl and Tines 





| THe Hotmes & EDwARDs SILVER Co. 


INTERNATIONAL SILVER CoO., Successor 
BRIDGEPORT, CONNECTICUT 
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; | Increasing Business with 
ry | TRIANON 
; = 
i | TRIANON—an /nternational Sterling Masterpiece has 
3 . ° e ° ° 
; | inspired a new desire for the possession and use of sterling 
: : silver. 
: Stock it. Its alluring beauty and obvious worth will bring 
you prestige, profit and satisfaction. 
j “ Widespread magazine advertising is creating a big demand 
4 for TRIANON. Everywhere it is selling. Wise jewelers E 
are taking full advantage of its popularity. : 
: : 4 SIMPSON, HALL, MILLER & CO. 
LL all Wallingford, Conn. J | 
AS International Silver Co., Successor Lie 
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Use SILVERWARE WEEK 
to Educate Your Townsfolk 


Teach them to furnish the home with silverware by the 
Anniversary Gift method. More and more people are making 
gifts to the home. Use Silverware Week—November 1|3-18— 
to impress upon your townsfolk how satisfactory is the gift-to- 
the-home and the anniversary gift. 





For advertising and display helps ask your 
jobber or write to Sales Promotion Depart- 
ment, International Silver Co., Meriden, Conn. 


1347 ROGERS BROS, 


SILVERP Lz 





























INTERNATIONAL SILVER COY 
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Helen Pattern 
SILVERSEAL 


1923 Our Sales Success this year has been 


such that we are now drawing on our 1923 stock, and 
so far only about half of the Yourex Distributors have 
seen the Helen Pattern in Yourex Silverseal. 














ll 








All signs of wear in knives, forks, 
and spoons are absolutely pre- 

~ vented. This remarkable and ex- 
quisite pattern, flawless in design 
and craftsmanship, is made possi- 
ble by our exclusive Lashar Pres- 
sure. Process. 











T. B. LASHAR 
Vice-President and General Manager 


‘ IT CANNOT WEAR OUT 
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EVERPOINT Extension Rule Pencils ** “:it« silver and 14 Karat Gold—our latest 


achievement (very popular and salable) 








{ No. 326 short size extends to 6 inches, not detachable. 
1 No. 322 opens to 12 inches detachable. 
Samples sent for inspection upon request. 


EDWARD TODD & CO., Makers, 1 West 34th Street, New York 


Made in 2 sizes 














1922-1923 Edition 





THE JEWELERS’ CIRCULAR 


BUYERS’ DIRECTORY 


Issued Annually July First 





Useful to Buyers and as a Directory of the Jewelry 
and Allied Lines 





For over a quarter of a century the standard directory of the manufacturing, wholesale and import- 
ing trade, and covers Jewelry, Silver, Precious and Semi-Precious Stones, Watches, Watch Cases, 
Clocks, Gold and Fountain Pens, Supplies, Materials, Tools, Leather, Art and Gift Goods, Assayers, 
Refiners, etc., etc. 


Price One Dollar 


The Jewelers’ Circular Publishing Co., 


11 John St., New York, N. Y. 
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PENNSYLVANIA SILVER 


A New Line of Nickel Silver Hollow Ware 


S ——wANDER the above name and trade-mark we are now manufacturing 
4 a complete new line of Nickel-Silver and Britannia Metal Hollow 
A) Ware. Moulds, dies, etc., have been under construction since 
<i January ist, 1922, and our factory has been operating for some 
months on samples and stock, which will be ready to submit to the trade 
within a very short time. Our trade-mark is a new guarantee of quality in 
silver-plated hollow ware. 


Pennsylvania Silverware is an entirely new line of hollow ware made 
from our own exclusive designs. Each piece displays the supreme cleverness 
of today’s foremost artisans in its unusual design of exquisite beauty and in 
its rare delicacy of workmanship. 


Each article, bearing our trade-mark, will carry a pure silver plate, 50% 
heavier than is customary. A 15% nickel silver and an unusually hard white 
metal will be used as the base. 


Pennsylvania Silverware has a unique and powerful sales appeal. While 
quality, workmanship and character are the basis of its charm, its diversity 
and economy makes it particularly irresistible. 


The officers of the Pennsylvania Silverware Co. are E. C. Westfall, presi- 
dent and manager; G. H. Stephenson, secretary and treasurer; W. H. Brown- 
ing, superintendent. They are all men with years of experience in silverware 
manufacture, with substantial interests in this company, which is largely a co- 
operative organization. Many of our departmental supervisors and expert 
operators are also stockholders. 


A full line of samples will be on view at our New York and Chicago 
offices, the addresses of which will be announced later. 


We ask your consideration of our new line and invite your attention to 
future announcements and illustrations of our ware, which will appear in these 


pages. 


PENNSYLVANIA SILVERWARE Co. 
KANE, PENNSYLVANIA 
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: 37 Patterns of Flat Ware gt : 
‘ made an interest- 
$ ing Announcement of the Standard Gorham Lines of 
* Table Ware carried in stock: + 
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p 4 PA 
£ 82 Tea Sets In September another published state- 
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z : the extraordinary facilities of $ 
: 77 Coffee Services Y : 
‘ The Gorham Interests, all 
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+ exceptional importance and interest. + 
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ecide for Yourself. 


You’ve got merchandise in your store 
that you can’t sell—not even if you tried 
to sell it below cost. We've got an organization 
that will sell every dollar’s worth of that mer- 


chandise AT A PROFIT TO YOU! 













Not only that, but, we’ll bring your store to life. 
We'll attract new customers who will be so well 
pleased with the ART method that they will be- 
come permanent customers. The ART method 
of leveling stocks is DIGNIFIED, satisfactory to 
all concerned and profitable to you. 









You can learn all about this method from a booklet 
which we will send—THE GREAT LEVELER— 


write for it. 


J. L. ART & CO. 


Wholesale Jewelers Auctioneers and Appraisers 
We Buy for Spot Cash Entire Jewelry Stores 


21 South Wabash Avenue CHICAGO, ILL. 
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Your personal experience in identifying trade marked 
goods, convinces you, no doubt, that it is essential to know 
the discontinued and obsolete marks as well as the current 
ones to satisfactorily identify the maker. 


The New Fourth Edition 


DE/M\ARKS 


or tHe JEWELRY ano 
-+* KINDRED TRADES ::: 


NOW READY FOR DELIVERY 














Is the only record extant in this industry giving this information and 
it is also the only complete record of current marks. 


Contains 9,000 trade marks, names and the titles of flatware and 
toiletware, registered and unregistered, used by Manufacturers, Jobbers 
and Importers of jewelry, silverware and cognate lines. 


Arranged in classification as to the goods on which they are stamped, 
with three index references. 


Handsomely bound in cloth, 486 Pages, size 7 x 103% inches. 


Price $5.00 Express Charges Paid 


Order Your Copy Now 


The Jewelers’ Circular Publishing Co. 


11 John Street New York, N. Y. 


SS J 


















































158 THE JEWELERS’ 


CIRCULA R October 25, 1922. 





Jewelers’ 
Harvest 
Season— 





The big Holiday rush. In pour 
the orders—orders that demand { 
speed work, quantity work, and 
the very best, work, 


A Hoke-Jewel Outfit will turn 
out those orders—faster, better! 
It gives you an adjustablé flame 
that will solder the softest gold 
or weld the hardest platinum. 
Same torch—no lost time—but a 
different flame for every different 
need. 





To anneal, braze, cast, melt; to j 
silver-solder close to stones, or to 

solder a gold meshbag. A broad 

brush flame or a needle-point; intensely hot or very, 
very soft, and it uses ordinary gas and oxygen. 

$50 Hoke-Jewel a one-man shop, and each extra seat- 
set is $12.50. Five men Hoke-Jewel for only $100! 


And in the one-man shop or in the big factory, the 
Hoke-Jewel brings in the harvest so as to make you 
eternally thankful. 

















ure tw JEWELERS TECHNICAL ADVICE CO 
SAM W. HOKE, MaR.op) 22 ALBANY St NEWYORK CITY - 








Drillmg and Frazing 


with Power to Spare 
Leiman Bros. 


Sensitive Drill Press 


has been the standard in 
the jewelry trade for 35 
years. No breaking of 
drills because the machine 
is accurate and has the 
proper design and build. 


Hand and Foot Feed 


also supplied so that any- 
one can use the machine in 
comfort. Furnished with 
or without the motor. The 
spindle is turned and accu- 
rately ground to fit the 
housing—this takes time ‘iii “gent 
and skill but it pays. men tr age al a 
The finest . artists in —or feed with the hand 
America use these ma- # ¥ou Prefer. 


chines exclusively. Catalog B-D 


LEIMAN BROS. 


81 Walker Street New York 
Makers of Jewelers’ Good Machinery for 35 Years 

















PROFITS GUARANTEED 


SAFEST 
SUREST 


Most 
Profitable 


PLAN— 


Write for 
PROOFS and 
REFERENCES 


GOTTLIEB & O’NEIL 


Auctioneers, Appraisers & Adjusters 
155 North Clark St. (Est. 1886) CHICAGO, ILL. 














OF CALES 


FINE BALANCES AND WEIGHTS 

















Catalogue HERMAN KOHLBUSCH, Sr., Inc. Established 
on request 41 Union Square, New York 1859 
THE BUYERS’ DIRECTORY 
Price $1.00 


The Jewelers’ Circular, 11 John St., New York 





Technique of Eye 


Dissection 
By Frederick A. Woll. 


136 pages; illustrated with 123 half- 
tone plates. Most of the dissections 
described in the book are original, and 
the others are revisions of the standard 
methods. 





Price, $1.50 





The Optical inven: Company 
1] John Street $ $3 New York 
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better than cost. 


tomers. 





W. H. BROKAW 


W. H. BROKAW, 14 Maiden Lane, New York City, N. Y. 


THE JEWELERS’ 
Tel. 5596 Cortland 


WARREN H. BROKAW 


Do you need an auction sale of the modern kind, conducted by men of 
wide experience in this line, who are gentlemen? 

Your own goods sold, your high class stock, especially diamonds, sold at 
Your good name and standing safely guarded. Your sale 
conducted in such a manner that it will be a pleasure to you and your cus- 
No red flag used. All sales conducted personally, assisted by Mr. 
C. Casper, high class auctioneer. 

References furnished from leading jobbers, wholesalers, manufacturers, 
retailers, Jewelers’ Circular, and members of the Jewelers Board of Trade. 


CIRCULAR 157 





The Leading Auctioneer 
for the Jewelry Trade 


If you want the best results, write or wire 








Announcement 





V. CACACE takes great pleasure in announcing to the 
retail trade that he now has ready for immediate de- 
livery a wide assortment of 


14K Onyx Rings 
in black, green and sardonyx. 


Also an exceptionally fine line of assorted cameo 

brooches in 14K white and green gold, sizes 25M to 

a or without white gold La Valliere for 
ond. 


Write for a memo package today. 


V. CACACE, 87 Nassau St.. New York. N. Y. 








For Your Holiday Trade 


Feature 


HAND CUT 
BAKELITE and GALALITH 


Pendants 
La Vallieres 


Earrings 
Necklaces 
Six times lighter in weight than precious stones. 
MADE IN ALL COLORS. ANY SHAPE. 
Indestructible—Non-Inflammable—Fast Color 
ORDER THROUGH YOUR JOBBER. 


155 Broadway ABSE BROS. Brooklyn, N. Y. 
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Good American-Made Alarm Clocks 
Each $.65 


* American-Made Watches—Each $.73 


Why pay more? Our prices always a little 
bit lower. 

Our Special American made 30-hour time 
alarm with shut-off switch, height 6 in., dial 
4 in., nickel case, highly polished, high-grade 
movemert, perfect alarm adjustment, each 
carefully tested and warranted. Packed 50 





— ==>. 





to a case. Each 6 








ee 


Remember we allow no one to undersell us. 
When ordering, please refer to our catalogue, 





The Protection Ring Guard 


Has No Points to Catch or Scratch 


EASY TO PUT ON 
Made in “4K Yellow and White 


The Lion Safety Pin Clutch Co. 
81 Nassau St., New York 








illustrating some interesting values in watches, 
clocks, jewelry, silverware, ivory, fancy goods, 
phonographs, etc. Mall your order. We have 
no salesman to call on you. Our prices do 
not permit it. 


JOSEPH HAGN COMPANY 
The House of Service 
‘. J Dept. J. C. 

ee 223-225 West Madison Street, 
: Chicago, Illinois, U. S. A. 














* Feb. 2, 1917 








HERCULES 
Silk Bead Cord 


String Pearls in 10 minutes with “Hercules.” 
Saves time and trouble. Impossible for beads 








to cut silk Write for free sample and |. 
instructions. 
GEORGE PHILLIPS & COMPANY 
Scranton, Penna. 








7 





THE BUYERS’ DIRECTORY 
Price $1.00 





1 373 Washington St., Boston 





Write us for full information 


THE E. HOWARD CLOCK CO. 
309 Broadway, New York 
31 North State St., Chicago 

Established 1842 











The Jewelers’ Circular, 11 John St., New York 
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Special Notices. |THE WASHBURN 


(Continued from page 155) SECURITY MAGIC NUT red %, 
Automatic Holder for ear studs, scarf-pins, 4 
etc. 


; q 
Watch Work for the Crate. = wires Guaranteed, a” Wrist Watches are %, 
ke 


5c. a word; minimum charge, $1.25 pote = an 


me. 
WRIST WATCHES will not trouble you if you 
send them to me to repair; finest workmanship JOS. A. PLOTKIN & 


guaranteed. os. A. Plotkin, 101 West 42nd oO 1 sient 

NPA IRING FOR TH RADE f can Wms “ " “New York” 
WATCH REPA G R E T or . R 

Al workmanship; right prices and prompt de- for unpierced ears. ? 


livery. wee Soergel di: Sohngen, 3250 Whit- Yee '@) 
field Ave., Cincinnati, io. S <j 
SAVE YOUR HAIR; send your watch work to a Cane Y 
us; our shop is a department of your store; our Con. the anniied ¢ c 
men are your employees; your wishes command wee ahaa ed to any 
our ae. J L. wo * io a Wabash ba agg e pin tongues 
Ave., icago, Ls atc epair Department; 
ask for price list. J) AMERICAN BRIAR PIPE CO. 


EWELERS, our prices and workmanship on watch 

J work positively noone ppmap our _ oe ao Open. Closed. “= baal Manufacturers : a yor 7" 
the strongest argument; cheap watch work is — ss ve: ic 
false economy; mail - promptly _ served. Descriptive Circular on Application. mokers’ 

S. A. Peck & Co., 29 E. Madison St., Chicago, Pearl Drilling and Adjusting a Specialty 


Ill. Special Order Work and Repairing 
C. IRVING WASHBURN, 108 Fulton Street, N.Y. 
Co Let. 




















me win? 

































































5c. a word; minimum charge, $1.25 FANCY SHAPE REPAIRING 
OFFICE TO SUBLET suitable for watchmaker R re “ 
or engraver. Room 901, 87 Nassau St., New epairing done in our own factory. 
York. Feri tr or Service and satisfaction guaranteed. 
OFFICE, No. 1801 Silversmiths Building, to sublet; ran ertec 1 170-172 W R : 
; 4 . . Randolph, CHICAGO 
= s ore ei three windows. Telephone Mur Clock Glasses All Shapes pa, 
NICE LIGHT SPACE suitable for watchmaker, and Sizes—Flat and Convex. 


stone setter or designer. Apply H. Sigal, 7-11 ° e 
West 45th St. 15th floor, New York. Vanity Mirrors 


ee OF | * mm rent a conablen faekené Prompt Mailing Service co 
einman, fulton St., New Yor LAUTER & EBERLE 


OFFICE TO SUBLET in desirable Jewelers’ 











Building, with or without fixtures. Room 300, 

66 Nasewu St., New York: Phone John 2736. 106 Fulton St. New York J bs a BERGE %.298% at: 
DESIRABLE WINDOW SPACE with diamond Beekman 8976 ° . New York City 

setters and engravers; good for watchmaker or 





allied lines; rent very reasonable. Room 802, 
49 Maiden Lane, New York. 


PART OF SECOND FLOOR, 22 Maiden Lane, 
north light, suitable for diamond dealer, watch- 
maker, engraver; reasonable rent. Apply A. 
Ehrlich, 223 Sixth Ave., New York. 


BENCH ROOM FOR WATCHMAKER with 
manufacturing jeweler who caters to_the fine 
trade; north light; use of general office, tele- 
phone and safe; good jewelry building. Charles 
ischer, 562 Fifth Ave., corner 46th St., New 
or 

FINELY FURNISHED DESK AND CHAIR, pri- 
vilege of typewriter and curtain cabinet for 
stock; excellent North light at 87 Nassau St.; 
reasonable rent to permanent party. Address 
“X., 6162,” care Jewelers’ Circular. 








Headquarters for 


Gold and Silver, Plating 


Mesh Bag and Jewelry Repairing 
at Moderate Prices 


Louis Morenfeld & Co. 


114 Fulton St. New York 
mail $6.00 for sam- 
ple Elgin, Waltham. ODD SHAPL= 
pg AM army to WATCH GLASSES 


— are not re- 
uilt—all purchased Perfect Fitting Dust Proof 
from bankrupt sales. 


CHAS. 5 . MacNALLY 114 Fulton St., New York 


Elgin, Waltham, 

Howard, Hamilton, 
Rockford, South 
Ben,d, Hampden, 
Illinois. Samples 
sent to rated. con- 
cerns on memo., or 
















































IMMEDIATE POSSESSION, desirable of- | |_ 21 Anm Street New York City UGER & KEIH 

fice including partitions, floor covering 

and =_ a / ome Beekman 6752 Room 1123 

reasonable rent. nquire offman ” 

Bros., 565 Fifth Ave., New York; phone ODD SH APE Elgin Watch: Crystal Co. 

Vanderbilt 7263. Odd Shape Crystals a Specialty 
Watch and Clock GLASSES Fine Watch Repairing for the Trade 

New York Watch Glass Co. Perfeet Fitting—Delivery in 24 Hours. Prices Reasonable. 

79 Nassau St. New York 116 Nassau Street New York City 





























Wanted to Kent. 
5c. a word; minimum charge, $1.25 Horological Laboratory Reliable Watch Repairing 


High Grade and Complicated Watch-Repairing TRADE SERVI 
FOR THE TRADE Prompt, accurate and efficient.  Out-of-town 


trade and mail orders served promptly. 


WANTED, SPACE OR OFFICE, suitable dia- 
mond setters; preferable North light; Maiden 














Lane district. Address “W., 6666,” e Jewel- ° t 
ers’ Circular, P ipilacsipilabilis Manna 5 cont & R. Plastino Harlem Watch Repair Center 
Phone Longacre 9117 NEW YORK 51 East 125th St. New York City 
Misrellaneous. 














5c. a word; minimum charge, $1.25 0 dq Sh ane High Class Watch Repairing 

poop p We repair high grade watches for the most prominent re- 

WATCHMAKER S! _— your soreing. power an i... ae - tail enelers, te oy Cy. le eciaiee in cise. 
‘ou 

of Bue wiichts;*no mathemsties'ot tong tveoye | | 24 Hour Service — Perfect Fit | | siciz eticse"t Pdr wit co too mr 








practical rt thods that kly locate th supe abflity and work 
ollie oak xsi is an aaa’ Gs | | SVUREL CITY CRYSTAL GD. promptly attended to. 
circular. Walter Kleinlein, Publisher, Waltham, 541 Wood St. PITTSBURGH, PA. JOSEPH A. STARKS, 105 West 40th St., New York City. 


Mass, 
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FOR SALE—Continued. 





A GOOD established jewelry and repair business 
with clean stock, nice fixtures, in Brooklyn, 
N. Y., for sale. Address “G., 6347,” care Jewel- 


ers’ Circular. 


DESIRABLE OFFICE, completely furnished, for 
sale; good for watchmaker or jobber; rent rea- 
sonable. 108 Fulton St. if closed, call Audubon 
7630. New York. 


FOR SALE, JEWELRY STORE in city of 50,000 
near New ‘ork; jewelry store on premises 18 
years; must sell, ill health. Write 201 North- 
ampton St., Easton, Pa. 


FOR SALE now or Jan. first, live jewelry and 
optical business; established 23 years; best loca- 
tion in city; owner entering another line of 
business. Louis A. Ott, Mansfield, Ohio. 


DOWNTOWN SHOP. New York City, for sale; 
long established, well equipped with tools and 
machinery; very good light; long lease. Atles- 
berg & Kleinman, 147 Fulton St., New York. 

















FINE old establ'shed jewelry business for sale in 
New York State manufacturing town; will in- 
voice $8.000; auctieneers and junkers don’t re- 
ply. Address “‘A., 6386,” care Jewelers’ Circular. 


NEWTON, MASS., the 40 year est ablished jewel- 
ry and optical business of C Collins who is 





retiring; high grade A..8 and clock repair- 
ing; $2,000 cash; low rent; practically no op- 
position. 





ESTABLISHED JEWELRY 
prominent street in Chicaco; mahcgany fixtures; 
small stock: will take real estate in exchange. 
Address “Circular, 426,” 1104 Heyworth Bldg., 
Chicaeo. TI! 


FOR SALE, JEWELRY STORE on Penn Ave., 
Washington. D. C.. old stand; good opportunity 
for party with small capital; retiring from busi- 


STORE Ieccated on 








ness. Apply M. Deutsch, 329 Penn Ave., N. 
W., Washington, D. C., 

A RFATI. TIVE, established jewelry store in 
Southern Minnescta: clean stock and fixtures; 


sales good and Iets of renair 
work; can be bought at a sacrifice and handled 
with less than $4.900: brokers not considered. 
Lee W. Rowland, Fulda, Minresota. 


JEWF! RY STORE FOR SALF: inventory about 
$19,000; reasonable rent: solid and gold plated, 
also novelty goods and ladies’ hand bags; Grand 


good remitaticn: 





Rapids mahogany shew case and fixtures: mir- 
rored and panelled side walls; well established; 
will sacrifice, Max Dubler, Central Hotel, 
Miami, Fa. 





FOR SALE, a large well assorted stock of genuine 
American and swiss watch materials; one large 
cahinet with 35 ernss watch crystals, bench and 
other equipment for complete repair shop; a 
rare bareain for cne who is going in busi- 
ness. Address Emil A. Meyer, 2615 Canal St., 
Heuston, Texas. 


FOR SALE, well established jewelry, watch re- 
airing and optical establishment in one of the 
nest cities of 100.000 porulation in Washington, 
on the main and best street; will reduce stock to 
$4,000 by January Ist; other business demands 
my attention: a real opportunity for the right 
man. Address Box 565, Tacoma, Wash. 


PRETTIEST PAWNSHOP Iocated on the main 
street in the best city in Texas; beautiful ma- 
hoganv fixtures. clean stock; no clothing; will 
sell with or without loans; reasonable rent and 
lease to suit narties interested; leaving state 
reason for selling: will reduce to suit. Fred 
Bros., 1309 Main St., Ft. Worth, Texas. 








Sor Sale. 


Tools, Equipments, Merchandise. 
5c. a word; minimum charge, $1.25 





silent sales- 


FOR SALE, store fixtures, 
i 1351 St. 


man, wind displays. 
Nicholas Ave.. New 


DIAMOND PAPERS, 


wall cases, 
A. Shandling, 
York. 


make 





and quality the best. 





Peerless Diamond Paper Co., Rocm 77, 37 
Maiden Lane, New York. Phone John 5915. 
ELEGANT WINDOW FIXTURE with trays 
complete, nine feet long, in good condition; 
will sell cheap to quick buyer. Lomberg Bros., 

616 Sixth Ave., New York. 





WE CARRY A COMPLETE LINE of sterling 
silver mesh bags and fancy alarm clocks; let us 
quote you prices before you buy elsewhere. 
Sokol, Montag & Co., 94 Canal St., New York. 


SELFPICKLING FLUX for hard soldering gold, 
white gold, silver and platinum; no acid, no ba 
odor; easier and cheaper than any other flux. 
Theo. Battern, 335 Fact 55th St., New York. 


FOR SALE, two 10 foot wall cases with four foot 
mirror connection, oak cases, refinished in 
mahogany, two vertical doors each case, cup- 
boards and drawers in base, $225; one 17 foot, 
circular front jewelers’ show case, all plate 
glass top, birch, mahogany finish, good condition, 
$175; one jeweler’ s screen and door, $50. Mew- 
horn Jewelry Co., Kinston, N. C. 














WALL CASES, red birch, mahogany finish, 10 
sections, 45 feet long, adjustable shelves, 
drawers, doors cn floor sections; four floor 
cases, mahogany; four show cases on pedestals, 
mahegany, trays same finish; partitions, office 
desk, mahogany, pine shelves mahogany stained, 
partiticn, door; fireproof safe, inside measure 
49 by 28 by 17, outside 72% by 43 by 35, spe- 
cial steel chest. Joel Co., 30 South "Ave., 
Rechester, N. Y. 

WATCHMAKERS’ OPPORTUNITY! Complete 


fine roll top bench, installed mo- 

all attachments; complete set 
chucks, slide rest, wheel cut- 
200 cutters; large material 
clock materials; roll tcp 
desk, two revolving chairs, diamond ‘and jewel- 
ers’ scales (pocket size), office equipment, etc., 
must sell part or <3 Box 54, St. Johns Place 
Ste., Sodan, & 


working outfit; 
tor; W-W lathe, 
tools, lathe, all 
ting attachments, 
cabinet, watch and 








Business Opportunities. 


5c. a word; minimum charge, $1.25 





— 





MR. TEWELER! If you want cash for your en- 
tire jewelry stock and fixtures, write J. A. Conn, 
719 Hinpodrome Bldg., Cleveland, Ohio. 


DO YOU NEED MONEY? We will pay spot 
cash for your jewelry stock and fixtures. What 
have you? Bank references. A. Irvine & Co., 
1749 State St.. Schenectadv, N. Y. 


| WILL BUY OR SELL your jewelry store 
for cash; get my proposition before 
you close a deal. Herman Nathan, Auc- 
tioneer, 5207 Calumet Ave., Chicago. 


J. B. GORDON will pay cash for your entire or 











surplus stock and fixtures: have bhought seme 
of the largest stocks in the U. S. A.; send 
your surplus stock and get check by return 


mail. J. B. Gordon, 387 Washington St., Bos- 


ton, Mass. 





THE BEST AND LARGEST jewelry store in 
Western Kansas, established in 1885; modern 
and up-to-date; stock invoices $12.000, can re- 
duce to $6.000: fixtures, $4.500; will sell build- 
ing also. cne story brick, 25 by 95 feet, modern 
front: 50 feet tile floor: vault; furnace heat; 
full lighted: no old stock, no trades. Address 
“W., 6641.”" care Jewelers’ Circular. 


FOR SALE, TFWELRY STORE. Do you want 
to come to California and enjoy the most beauti- 





ful climate in the worl We have a fine 
suburban store, jewelry, optical, stationery, a: 
little mint; established 14 years; Iniversity 
district; bie repair trade: have werked hard to 
build up this wonderful business, tired out. 
Write to “Teweler,” 801 W. Jefferson St., Los 
Angeles, Cal. 

FOR SALE, on account of optical interests. Who 


will huy a jewelry store of unusual kind, doing 
good business? Fixtures and equipment cost over 
$10.000 three years avo; merchandise well as- 
sorted. now invoices $10,500: will sell complete 
for $12.50: might make terms for part to richt 
partv; nhotogranhs on application; location Mid- 
die South, ponwlation 12.000. with large drawing 
community. Address “S.. 5734.” care Jewelers’ 
Circular. 





HAVE PAID the highest cash price for 
jewelry stores for 40 years; | am a posi- 
tive buyer if you really want to sell. 
Isaac Rich, 21 Bromfield St., Boston, 
Mass. 

HIGHEST CASH PRICES PAID for your sur- 


plus stock of diamonds, watches, jewelry; send 
your stock to me and receive money by return 








mail; naticnal bank references; all business 
strictly confidential. Emil Noel, 29 E. Madison 
St.. Chicago, Tl. 

DO YOU CONTEMPLATE going out of busi- 


ness? My large retail business places me in a 
position to pay you more than anybody, for your 
entire stock or any part of it; a trial wit con- 
vince ycu; best bank references. F. Nerad, 
1833 Blue Island Ave.. Chicago, II. 

JOSEPH M. GORDON; | have bought for 
cash some of the largest stocks and 
fixtures; don’t sell until you see me; 
all business confidential; write or wire. 
Jos. M. Gordon, Room 47, 373 Washing- 
ton St., Boston, Mass. 








me 


FULL CASH VALUE for all or any part 


of your stock and fixtures; wire or 
write us; buyer will be sent at oup 
expense; best financial references, 


H. Horwitz Co., Auctioneers and Ap- 
praisers, 159 N. State St., Chicago, Hl 





AN ESTABLISHED watch material and jewelers’ 
supply business offers gcod opportunity for 
young man to cbtain a part interest in firm 
without putting up any money; must have ex. 
perience and ability to sell on road. For further 
particular, address “C., 6730,” care Jewelers’ 
Circvlar 


WILL PAY SPOT CASH for your entire 
stock or part of it; our immense retaij 
jewelry business places us in a position 
to pay you more than anybody; check 
by return mail; best bank references; 
business confidential. M. Bennett @ 
Co., 50 E. Madison St., Chicago, III. 


ARE YOU GOING OUT OF BUSINESS? We 
pay highest cash value for entire stock, or patt 
of jewelry, diamonds and fixtures; communi- 
cate with us, it will be to your advantage; 
rating and references of the highest order, 
Van Praag & Co., 459 Broadway, New York, 
established 1889. 


HAVE YOU a jewelry store in a good 
location within a radius of 250 miles of 
Pittsburgh, Pa., and desire cash? State 
full particulars in first letter; will not 
consider any city less than 10,000 popu- 
lation; all information held in strictest 
confidence. Address P. O. Box 897, 
Pittsburgh, Pa. 


AM ARRANGING to conduct auction sales 
at my two stores during the month of Decem-. 
ber; would like to get in touch with jobbers or 
manufacturers having real values in close-outs; 
prefer bulky goods but can use some jewelry at 














_ 


a price. What have you to offer? Can’t use 
junk. Address “‘Auction, 6679,” care Jewelers’ 
Circular, 





WIRE OR WRITE if you want to sell; 
we buy for spot cash entire jewelry 
stores or any part; we are paying high- 
est cash prices for surplus stock; send 
us a shipment of anything you have for 
sale; check mailed same day received 
and goods held until offer is accepted 
by you; bank reference. J. L. Art & 
Co., Bonded Auctioneers and Apprais- 
ers, 21 South Wabash Ave., Chicago, Ill. 


DO YOU CONTEMPLATE RETIRING or going 
out of business? I will buy your entire or sur- 
plus stock of jewelry, diamonds, etc., and pay 
the very jhighest cash prices; no stock too —— 








25 years’ experience in buying diamonds an 
jewelry; it will be to our mutual benefit to com- 
municate with me: best references. I. Olenick, 
413 Broadway, New York. Telephone 9531 
Canal. 
NOTE! Do you intend to raise cash 
quick? We are looking to purchase 


your entire stock of diamonds, watches, 
jewelry, silverware, also fixtures for 
spot cash; you may send part or all of 
your goods to us at our expense and 
we will forward check at once; bought 
out some of the largest concerns 
throughout the United States; 30 years 
established; bank and mercantile ref- 
erences as to our financial standing. 
Brooklyn Purchasing Syndicate, Frank 
Walker, Prop., 610 Broadway, Brooklyn, 
N. Y., Telephone 1757 Stagg. 








Wanted to Purchase 


5c. a word; minimum charge, $1.25 





WE ARE BUYERS OF PLATINUM in any 
shape or form. The Rich Alloy Co., 13223 Eu- 








clid Ave., Cleveland, Ohin 
A GOOD DIAMOND SCALE WANTED; state 
particulars. Address “Q., 6731,” care Jewelers’ 


Circular. 





(Special Notices continued on page 156) 








154 


THE JEWELERS’ 


CIRCULAR 


October 25, 1922. 





Special Notices. 


(Continued from page 153) 








HELP WANTED—Continued. 





WANTED, YOUNG MAN experienced in tools 
material and optical goods, to take charge of 
department. T. R. J. Ayres & Sons, Whole- 
sale Jewelers, Keckuk, Iowa. 


SALESMAN with established trade to sell 
fine line of diamond rings. Address 
“S., 6627,” care Jewelers’ Circular. 








ASSAYER AND REFINER, only thoroughly ex- 
perienced chemist on precious metals will be 
considered; in replying give complete particulars, 
and salary expected. Address “P., 6482,” care 
Jewelers’ Circular. 


WANTED, WATCHMAKER of experience, able 
to estimate and take in work; state salary and 
experience in_ first letter; excellent working 
conditions and splendid opportunity for right 
man. Box 457, Poughkeepsie, N. Y. 


WANTED, HIGH GRADE WATCHMAKER; 
must be able to do fine work on all watches 
including bracelet watches; Pn ge position 
to the right man; must furnish references. 
Julius C. Walk & Son, Indianapolis, Ind. 


WANTED AT ONCE, first. class watchmaker and 
engraver; must have at least 10 years’ experi- 
ence; good place to work; permanent position 
to right man; state salary in first letter. T. E. 
Epting, 1321 Main St., Columbia, S. C 


WANTED, WATCHMAKER who understands 
light jewelry repairs; must be capable of wait- 
ing en trade; salary $35 per week to start; 
permanent pesition to qualified applicant. Ad- 
dress “Y., 6655,” care Jewelers’ Circular. 

















ENGRAVER WANTED; fine letter and monogram 
engraver; a desirable place for a man wishing 
nice work in large up to date store in Middle 
West; best salary; write full particulars in first 
letter. The Vail Jewelry Co., Wichita, Kans. 





WANTED BY LARGE CONCERN, experienced 
credit and collection man for installment jewelry 
house; state age, experience, salary wanted to 


WATCHMAKERS AND JEWELERS wanted at 
once; Miami, Florida; in established jewelry 
store; big opportunity for coming season. P. O, 
Box 693, Miami, Fla. 


SALESMAN for Chicago and Midwest territory, 
experienced with fcllowing for high grade line 
sterling silverware; commission basis; state ex- 
»erience, terms and give references; answers 
eld strictly confidential Address “V., 6595,” 
care Jewelers’ Circular. 








OLD ESTABLISHED MANUFACTURER 
of gold filled jewelry has an opening 
for a salesman to call on the wholesale 
trade in New York and the East. Ad- 
dress “P., 6525,” care Jewelers’ Cir- 
cular. 





WANTED, competent and strictly reliable sales- 
man, in retail jewelry store; must be expe- 
rienced in diamonds and watches; position per- 
manent to desirable party; good salary; only 
those with best references need apply. Address 
Pox 724, Fillings, Mont. 





WANTED, an experienced salesman on 
jewelry, sporting goods and clothing; 
state experience and salary expected; 
must be a practical man with best of 
references. Marcus Collateral Loan 
Co., Worcester, Mass. 





WANTED, first class watchmaker and good sales- 
man, for good store with railroad watch inspec- 
tion, in Virginia; if you can do anything more 
it is that much better; must furnish reference 
in the best; answer with reference and _ salary. 
Address “S. A., 6622,” care Jewelers’ Circular. 


WATCHMAKER, thoroughly capable and 
rapid workman; strictly bench position 
and good shop conditions; located In 
live Southern city; good salary and 
permanent position to right man. Ad- 
dress “K., 6322,” care Jewelers’ Cir- 
cular. . 








WANTED, Jan. first, by an old established silver- 
ware manufacturer, an experienced sterling silver 
salesman who is specially strong on flatware for 
the large cities West of Chicago; give record 
of experience, references and personal informa- 





start, whether single or married and full par- * “ ” > Cir. 

ticulars. Address Jos. Gumm, Jackson, Mich. pw ol Address “S., 6474,” care Jewelers’ Cir 
bain Warce AS plain we ee WATCHMAKER, thoroughly competent 

one who can assist waiting cn trade; salary e 

$45 per week; position permanent to right and rapid workman; strictly bench posi- 


party; send references and full details at once. 
M. M. Jay, Waldo Block, Clarksburg, W. Va. 





WANTED, first class watchmaker and engraver; 
one with a general knowledge of the jewelry busi- 
ness preferred: give age, experience and_ salary 
expected. Address O. F. Russow, Secy. Virginia 
a Jewelers’ Association, Box 170, Roanoke, 
(a. 





WANTED, jeweler, engraver and stone setter; 
must be first class in each denartment; send 
samples of engraving, copy of references; salary 
$50 per week; permanent employment to right 
man, . M. Mothner, Box 348, Beaumont, 
Texas. 


TWO SALESMEN, thoroughly experl- 
enced for diamond line; splendid oppor- 
tunity. Address “C., 6628,” care 
Jewelers’ Circular. 








WANTED, EXPERIENCED SALESMAN, by 
mantfacturing jeweler for New England and 
Middle Atlantic States; to ene who can _pro- 
duce will pay good salary. commission and ex- 
penses. Address ‘“K., 6710,’? care Jewelers’ 
Circular. 


WANTED, a good watchmaker and en- 
graver; permanent position and good 
pay to a reliable man. Russell & 
Thompson, Jacksonville, III. 








SALESMAN WANTED, one having an office in 
Beston to cover Eastern territory, selling re- 
tail jewelers with a popular line of white gold, 
14 to 20 karat, wrist watches; good pronosition 
for right man. Address “B., 6643,” care 
Jewelers’ Circular. 





GOOD JEWELER AND ENGRAVER; 
permanent position; $50 to $60 per 
week to start depending on ability; 
give full particulars. J. M. Clawson, 
Pottsville, Pa. 





tion in first class store located in capi- 
tol city of Michigan; good salary and 
permanent position to right man; posi- 
tion now open. Address “F., 6630,” care 
Jewelers’ Circular. 





AN ESTABLISHED watch material and jewel- 


ers sunnly business offers on0d  onnertunityv 
for young man to obtain a part interest in firm 
Without outting up any money; must have ex- 
perience and ability to sell on road. For further 
particulars, address ‘‘J., 6729,” care Jewelers’ 
Circular. 





WATCH SPECIALIST WANTED by a 
manufacturer of cases; one who can 
attend to the buying and importing as 
well as the selling of wrist watches; 
state experience; information will be 
treated strictly confidential. Address 
“N., 6578,” care Jewelers’ Circular. 





JEWFEI.RY SATESMAN in New York City, ex- 
perienced diamond and _ watch salesman, ac- 
customed to selling high grade merchandise; must 
have highest references: applications treated 
coufidentially. Address ‘‘N., 6663,’’ care Jewel- 
ers’ Circular. 


PROMINENT Newark manufacturer re- 
quires the services of experienced 
salesmen to sell well known line of 
jewelry and diamond mounted goods; 
state full particulars in first letter; all 
information will be treated strictly 
confidential. Address “B., 6450,” care 
Jewelers’ Circular. 





SALESMEN with thorough knowledge of 
general line, jewelry, watches, dia- 
monds, etc., with acquaintance among 


retail jewelers in Middie West or 
Southern States; a real line and re- 
markable proposition for men of 


ability, capable of producing. Green- 
wold, Hirsch & Grift, Carew Bidg., Cin- 
cinnati, Ohio. 





WANTED AT ONCE, Al platinum mechanic 
who is good on manufacturing special orders 
and a stone setter as well; if not combined 
please state so; state full details in first letter 
as to salary wanted and age; best cree shop 
in the Southwe-t, exceptionally good light; eight 

Sanders Rones & Co., Tulsa, Okla. 


SALESMAN WANTED; manufacturing 
jewelry concern making an attractive 
line of gold filled novelties, requires a 
representative for the Middle Western 
territory to call on the wholesale trade; 
a straight commission proposition for 
a man of ability, experience and ac- 
quaintance. Address “E., 6524,” care 
Jewelers’ Circular. 


hour day. 








WANTED, a first class front man for fine jewelry 
store; must be thoroughly competent to take in 
watches and jewelry repairs and new work, and 
be a first class salesman; must have a good ap- 
pearance and Al reference; to such a man we 
offer an assured future; sand a man with some 
capital who can, if satisfactory, buy an interest 
in the business. Address “X., 6508,” 

Jewelers’ Circular. 


care 





ATTENTION JEWELRY SALESMEN; 
we want a real salesman with strongly 
established trade in Illinois, Indiana 
and Michigan, who can deliver the 
goods; for such a man we have a 
proposition for 1923 that few if any 
houses in the country can touch; if 
you can qualify get in touch with us at 
once. A. G. Schwab & Sons, Wholesale 
Jewelers for 45 years, Cincinnati, Ohio. 





WANTED, experienced young man, for an old 
established New York retail jewelry store; one 
who can do some light watch or jewelry re- 
pairs, mostly to attend to stcre’s management 
sales and stock; there is a big future for such 
a young man; prefer one who speaks some 
Italian; must have first class references; write, 
giving full particulars. Address “‘Y., 6723,” care 
Jewelers’ Circular. 


JEWELRY STORE catering to exclusive 
clientele in a principal city of Ohio, 
seeks the services of a high grade 
watchmaker and engraver; send full de- 
tailed particulars in first letter, such as 
age, married or single, references and 
salary desired; future income will be 
limited only by personal qualifications 
of applicant; all information held in 
strictest confidence. Harry Levinson, 
Youngstown, Ohio. 











BFor Sale. 


Stores, Stocks and Businesses. 
5c. a word; minimum charge, $1.25 





HAVE JEWELRY STORE that would make 
wonderful pawn shop location; will sell cheap. 
P. O. Box 693, Miami, Fla. 





WANTED, FIRST CLASS WATCHMAKER, 
Swiss preferred, to work as second man; but 
must be thoroughly competent himself; do not 
apply unless you are a first class workman; give 
all particulars and references in the first letter. 
H. J. Pippett, Erie Railroad Watch Inspector, 
Port Jervis, N. Y. 





WATCH REPAIR SHOP; will sell cheap; g 
traie; uptown New York City. Address “S., 
6647,” care Jewelers’ Circular. 


DIAMOND SETTING SHOP and office for sale; 
best location uptown; reasonable rent. H. Bob- 
sien, 7-11 West 45th St., New York. 
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SITUATIONS WANTED—Continued. 





JEWELER, retail salesman, clock repairer, 23, 





wants permanent position in high class_ store 
with advancement privileges; five years’ ex- 
perience in best stores; clean habits, no tobacco; 
$30 per week; Al references. Address ‘“‘W., 
6623,’ care Jewelers’ Circular. 

FIRST CLASS watchmaker, engraver; thorough 
knowledge jewelry business, capable of manag- 


ing store or repair department; 17 years’ ex- 
perience; neat appearance, pleasing personality; 
desires change; Florida coast town preferred. 
Address “Q., 6596,” care Jewelers’ Circular. 

COMPETENT -YOUNG WOMAN, seven years’ 
selling experience, 10 years’ double entry book- 
keeping, typewriter; capable taking charge re- 
tail store; locate in New York City or Brooklyn; 
open for position after December. Address ze 
Goldblatt, care Joel Co., 30 South Ave., Roch- 
ester, N. Y. 

YOUNG MAN, 21, connected with one of the 
leading stone and pearl houses in the city for 
the past six years, desires a position in the ca- 
pacity of bvyer for a manufacturer, or position 
with a stome house either inside or selling; has 
had one year selling experience; best of refer- 
ences. Address “W., 6661,” care Jewelers’ 
Circular. 


Zines Wanted. 


5c. a word; minimum charge, $1.25 

















SALESMAN, headquarters in Chicago; now call- 
ing on the watch, jewelry and material job- 
hers between Pittsburgh and Denver, Duluth 
and New Orleans; can successfully take on a 
line of jewelry or watches on commission basis. 
Address “Circular, 427,” 1104 Heyworth Bldg., 
Chicago, Ill. 

SALESMAN with established trade in 
South, Middle West and New York, de- 
sires to connect with reputable plati- 
num mounting manufacturers; excellent 
references. Address “D., 6718,” care 
Jewelers’ Circular. 


Site Lines. 


5c. a word; minimum charge, $1.25 














SALESMAN TO TAKE UP SIDE LINE of 
watches on commission basis. Address “K., 
6490,” care Jewelers’ Circular. 

SALESMAN, travelling to manufacturing jewelers, 
to handle side line of ring findings on ccm- 
mission _ basis. Address “Q., 6646,” 
Jewelers’ Circular. 


EXPERIENCED SALESMAN to sell high grade 








care 





semi-precious stone jewelry as side line fer 
Middle West and New York. Arax Jewelry 
Mfg. Co.. 198 Fulton St.. New York. 





MANUFACTURERS cf fine line of ring mount- 
ines and hand carved wedding rings, desire 
A-1 live wire salesmen to handle line on commis- 
sion; one for Southern and one for North Mid- 
dlewestern States; good roposition. Address 
“P., 6650,’ care Jewelers’ Gieader. 


Gelp Wanted. 


5c. a word; minimum charge, $1.25 











JOBBING JEWELER and stone setter. 
Cook, 105 Munroe St., Lynn., Mass. 
WANTED, A GOOD WATCHMAKER for steady 

position. D. Jordan, Franklin, Pa. 
WANTED, watchmaker and engraver. John A. 
Davis Co., 603 Kansas Ave., Topeka, Kans. 
BOY, experienced retail jewelry; references. Paul 
_Kaskel & Sons, 9 Columbus Ave., New_York. 
WANTED, a first class Swiss watchmaker for 
trade shop. Address “N., 6563,” care Jewelers’ 
Circular. 





Doyle & 














WATCHMAKER WANTED, steady job on watches 
only, for the right man, by John W. Forney, 
Steubenville, Ohio. 

WANTED, first class watchmaker, or watchmaker 
and engraver; state salary and experience. Koch 
& Son, Savannah, Ga. 

BOY WANTED in retail jewelry store; best ref- 











erences, Apply Nathal’s Jewelry Shop, 731 
Kighth Ave., New York. 
WANTED, first class letter and monogram en- 


graver, one who can do stone setting. Art Jewel- 
ry Co., Wichita Falls, Texas. 

DIE CUTTER, experienced on hubs and lettering 
for class pins; steady position. Havens & Co., 
17 Thomp’on St., New York. 

WANTED, WATCHMAKER, first class; send _ all 
information in first letter; permanent position. 











Ii. R. Regalsky, Bradford, Fa. 
JEWELER, gcod workman on new special and 
i give particulars in first letter. 


jobbing work; 
A. J. Stark & Co., Denver, Colo. 

ALL KOUND MAN, watchmaker, engraver and 
jeweler; second man at present. Newton’s 
Jewelry Store, McAlester, Okla. 

WANTED, HIGH GRADE WATCHMAKER; 
state salary, experience in first letter. Address 
“Q.. 6526,” care Jewelers’ Circular. 

WANTED, an experienced watchmaker; must have 
good recommendation. Carl Petersen & Son, 
913 G St., N. W., Washington, D. C. 

WANTED AT ONCE, WATCHMAKER, young 
man preferred; state age and particulars in first 
letter. Smith-Keon, Willimantic, Conn. 

YOUNG MAN, make himself generally useful in 
jewelry store; also wait on trade; permanent. 
Feldman’s, 1543 Broadway, New York. 

YOUNG MAN, experienced in selling silverware 
and clocks, wanted by wholesale jewelers. Ad- 























dress “R., 6659,” care Jewelers’ Circular. 
WANTED, combination jeweler, engraver, stone 
setter; sition permanent; $50 per week. 


Tschumy’s Jewelry Store, Galveston, Texas. 
WANTED, ENGRAVER; first class man on per- 
centage basis for next three months; good money. 
Address “M., 6454,”’ care Jewelers’ Circular. 
WANTED, PLATINUM JEWELERS, also plati- 
num diamond setters. Address Meyer Jewelry 
Co.. Fifth Floor Boley Bldg., Kansas City, Mo. 
WANTED, combination watchmaker and jeweler; 














permanent position, good salary. Apply with 
reference, Castle Co., 1374 Broadway, New 
York. 

WATCHMAKER AND ENGRAVER, a quality 


workman, in fine store; send samples of engrav- 
ing and references. C. J. Gidley, New Bedford, 
Mass. 

WANTED AT ONCE, jewelry and clock repairer 
and assistant watchmaker; state salary and give 
reference with answer. C. L. Bryant, Danbury, 
Conn. 

WANTED IN RETAIL JEWELRY STORE, ex- 
perienced jewelry salesmen; references. Apply 
Nathal’s Jewelry Shop, 731 Eighth Ave., New 
York. 

CLOCK MECHANIC capable of handling all makes 
of clicks and some watch repairing; only first 
class man need apply. J. Jessop & Sons, San 
Diego. Cal. 














TOPBING JEWELER and stcne setter, for first 
class work; permancnt position and good _ sal- 
ary. The John Brenner Jewelry Co., Youngs- 
town, Ohio. 





ENGRAVER WANTED AT ONCE; first class 
man; steady position; samples of engraving and 
wages wanted in first letter. William M. Cross, 
Portland, Me. 

WANTED, FIRST CLASS WATCHMAKER, for 
retail store; capable of handling high grade work 
and bracelet watches. Parker & Van Cleve, Mor- 
ristown, N. J 

WANTED AT ONCE, first class jeweler and en- 
graver; state salary or commission wanted, mar 
ried or single, references. J. W. Waters Co., 
Blvefeld, W. Va. 

LAPIDARY, male; first class lapidary, one who 
can trim, polish and repair plain colcred stones 
and calibre onyx, etc. iffany & Co., 401 Fifth 
Ave.. New York 

WATCHMAKER AND SALESMAN; good posi- 
tion open for a live young man; state age, also 
salary wanted. A. C. Kingsbury Co., Inc., 
Gloversville, N. Y. 

















WANTED, AN A-1 PLATINUM SETTER. In- 
quire W. H. Allen, Room 104, 165 Fulton St., 
New York. 

YOUNG MAN WANTED on 
work. Theo. Schmidt & Co., 
Brooklyn, N. Y. 

LAPIDARY WANTED); polisher on assorted fac- 

‘ eted work. A. & S. Espositor, 33 West 46th 
St.. New Yerk. 

WANTED, watchmaker and jeweler; steady job 
for the right man. Address “Z.,” 6614,” care 
Tewelers’ Cirenlar. 

WANTED, two first class Swiss or German watch- 
makers, at once. Address “‘E., 6562,” care 
Jewelers’ Circular. 





platinum jewelry 
1255 Broadway, 














STEADY POSITION for first class engraver, or 
engraver and jeweler; gcod salary and pleasant 


working conditions; state experience and _ ref- 
erences. Address Jacob Bennett, Inc., Norfolk, 
Va. 





WANTED, FIRST CLASS WATCHMAKER, 
at once, who can wait on trade; state age, sal- 
ary, reference and when you can come, in first 
ge permanent. O. A. Wise, Huntington, W. 

a 


WANTED, first class engraver and salesman; best 
references required; permanent position; send 
samples of engraving in first letter. Frank 
oP Co., 706 Walnut St., Des Moines, 
owa. 








SECOND WATCHMAKER who can do light 
jewelry jobs and clocks, also wait on trade: 
neat appearance, ambitious. J. Chamelin, 434 
Ek. Tremont Ave., Bronx, N. Y. 

WATCH MAKER, good mechanic trade work, must 
have bench and tools; reliable man only; wil] 
divide profits; good opportunity for a live man 
Tobias, 338 Lenox Ave., New York. 7 








SALESMEN; we are preparing to add sev. 
eral high class men to our sales force; 
men who cover one or two States sol- 
idly throughout the year preferred; if 
you are energetic, ambitious and a hard 
worker, you can connect yourself with 
a wholesale distributor making an ex- 
clusive specialty of featuring the na- 
tionally advertised Kum-a-Part prod. 
ucts; straight commission basis; a lib- 
eral drawing account will be advanced 
after ability is proven; give full details 
in your reply. Address “J., 6637,” care 
Jewelers’ Circular. 





WANTED, first class jeweler, stone setter and 
engraver; one that can do the work right; give 
full information in first letter, salary, etc. Frank 
Hvde Jewelry Co., Sioux Falls, S. D. 





MANUFACTURING JEWELER, one capable of 
doing good work; $50 per week; give full par- 
ticulars in first letter. Address Northwestern 
Mfg. Jewelry Co., Aberdeen, S. Dak. 

WANTED, EXPERIENCED WATCHMAKER; 
permanent position for a first class man; state 
age, salary wanted and experience; send refer- 
ence. ; Brislen, Cambridge, Ohio. 

WANTED, JEWELRY SALESMAN, for Ar- 
kansas, Texas and Southwest; preference given 
to one who has some established trade. <Ad- 
dress “fA,, 6672,” care Jewelers’ Circular. 











WANTED, WATCHMAKER; must be first class 
on all grades of work and have good knowledge 
of optics; er position for first class man. W. 
F. Maxwell, 418 Felix St., St. Joseph, Mo. 





WANTED, JEWELER, experienced on high 
grade repair and repoint work; staie experi- 
ence, nationality, etc., in replying. Arthur S. 


Kelley, 387 Washington, St., Boston, Mass. 


WANTED, A JEWELER who can do good en- 
graving for repairing in a retail store; state 
salary expected and experience in first letter. 
Address “V., 5949,’ care Jewelers’ Circular. 

WANTED, FIRST CLASS WATCHMAKER to 
take in and deliver work; steady position, good 
salary to right party; give all information in 
first letter. Fayman-Joseph Co., Springfield, Mo. 

WANTED AT ONCE, a first class watchmaker, 
one who can do ordinary jewelry repairing and 
also willing to wait on sade: permanent position 
7 a good man. W. Rcy Price, Mt. Vernon, 

















WANTED, WATCHMAKER; permanent, good, 
congenial place to work; no junk; salary right; 
state just what you can do and what you ex 
in first letter. R. C. Shanton & Co., Fee si 
ville, Ohio. 

WATCHMAKERS, competent on small Swiss 
watches; must be first class repairers; steady 
Position; state salary wanted, also experience 
and references. Address “K., 6713,” care Jewel- 
ers’ Cirevlar. ; 


WANTED, FIRST CLASS WATCHMAKER, one 








who is reliable; married man preferred; state 
age, experience and references; a permanent 
position, good salary. Chas. H. Tomlinson, 
Ansonia, Conn. 





SALESMEN WANTED; wanted, 10 representa- 
tives for first class rings and pins; give experi- 
ence and territory you cover; apply by letter 
only. or Jewelry Co., Lawyers Bldg., 


Newark, N. 


WANTED, a live wire retail jewelry salesman, 
one who understands the art of selling and can 
deliver the gcods; send references in first letter. 
Rosenfield Jewelry Co., 112 W. Main St., Okla- 
hema City, Okla. 

FIRST CLASS watchmaker and engraver; prefer 
one who can do jewelry work; permanent posi- 
tion in Southern town of 25,000, with excellent 
working conditions. Address “B., 4864,” care 
Jewelers’ Circular. 


(Special Notices continued on page 154) 
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Special Notices. 


Payable invariably in advance. 

Rates under all headings except ‘“Situ- 
ations Wanted” 5c. a word; minimum 
charge, $1.25. . 

SITUATIONS WANTED 50c. for first 


25 words. Additional words, 5c. per 
word. 
Heavy type, 10c. a word; minimum 


charge, $2.50. 

Name, address, initials and abbreviations 
count as words, and are charged for as 
part of the advertisement. 

Display cards, $6.00 per inch. 

In all cases if answers are to be for- 
warded, 15c. extra to cover postage must 
be enclosed. 

Advertisers who are not subscribers 
should send 20c. if they desire a copy of 
the paper containing their advertisement. 

All forms (Special Notice advertisements) 
close Monday, 4 P. M. 

Unless the advertiser especially instructs 
us to publish his name and address, all 
answers will be directed care The Jewelers’ 
Circular. 

In answering ads. do not inclose original 
letters of recommendation, references, army 
or navy discharge papers or photographs. 
When references are requested send dupli- 
cates, but always retain your Originals. 

To avoid unnecessary correspondence 
kindly mention your location in advertise- 
ment, 


Al WATCHMAKER WANTS POSITION; 12 
years’ experience; best of reterence; also jeweler 
and plain engraver. Address ‘‘Watehmaker,” 
1121 Cleveland St., Lansing, Mich. 

TOOLMAKER open for a position by the first of 
November; expert on platinum and gold brace- 
lets, watch cases and fine jewelry. Address 
“R., 6599,’ care Jewelers’ Circular. 

YOUND LADY, five years’ experience in gold and 
platinum office of large manufacturing hcuse; 
thoroughly capable; best references. Address 
“T3., 6677," care Jewelers’ Circular. 

YOUNG MAN, 20, desires position with reliable 
concern oftering advancement; two years’ ex- 
pericnce; knowledge of bookkeeping. Address 
**S., 6792," care Jewelers’ Circular. 

WATCHMAIER, first class, 18 years at the 
bench, qualifed for high grade and _ bracelet 
work; best of references; Western States pre- 
ferred. Julius Scherer, Grandin, Mo. 

YOUNG LADY having two years’ experience in 
the jewelry line, wishes position as order clerk; 
all detail work; understand bookkeeping. Ad- 
dress ‘‘Y., 6716,” care Jewelers’ Circular. 

BUYER FOR JOBBER, or resident buyer, young 
man, am in the emplcy of manufacturing jewel- 
ers for ten years; first class knowledge of prices. 
Address “J., 6711,” care Jewelers’ Circular. 


SALESWUMAN, experienced for retail store, thor- 
ough knowledge of diamonds, watches, etc.; ini- 
tiative ability in detail work; best references. 
Address **W., 6580,”’ care Jewelers’ Circular. 

YOUNG LADY with excellent references looking 
fer position with respcensibility where advanice- 
ment is assured; capable of taking full charge. 
Address “J., 6722,’ care Jewelers’ Circular. 

RELIABLE, EXPERIENCED JEWELER wishes 
position as seccnd watchmaker, assist on clocks, 
jewelry repairing, wait on trade; _ references. 
“FE. M. D.,” 59 St. Marks Ave., Brooklyn, N. Y. 

WATCHMAKER WANTS POSITION; all grades 
American and Swiss watches, also bracelet 
watches; have lathe and tools; 10 years’ experi- 
ence. Address “B., 6705,” care Jewelers’ Cir- 
cular, 



































Se 





Situations Wanted. 


Under this heading, 50c. for first 25 
words, 5c. for each additional word; mini- 
mum charge, 50c. 





YOUNG MAN, 19, wishes to learn good trade. 

Address “W., 6709,” care Jewelers’ Circular. 
EXPERT JEWELER, setter and engraver, wants 
good and steady work. Address “S., 6638,” 
care Jewelers’ Circular. 

SALESMAN wishes to ccnnect with retail jewelry 
store in New York or vicinity. Address “J., 
6693.” care Tewelers’ Circular. 

WATCHMAKER’S ASSISTANT, clockmaker and 
jeweler; own tocls and reference. Address “G., 
6675.” care Jewelers’ Circular. 














YOUNG MAN, 19, desires position with precious 





st-ne concern; four years’ experience. Address 
“E., 6701,” care Jewelers’ Circular. 
STENOGRAPHERS, BOOKKEEPERS, _ typist, 


clerks, furnished, no charge. Fulton Agency, 93 
Nassau St.. New York: Cortland 5051. 

WATCHMAKER AND OPTOMETRIST, wants 
positicn in Massachusetts or nearby State. Ad- 
dress “J., 6632,” care Jewelers’ Circular. 





YOUNG MAN, neat appearance, desires position 
for evenings in jewelry store; have thcrough 
knowledge of watches and can sell; excellent ref- 
erence. Address “U., 6707,” care Jewelers’ Cir- 
cular. 

YOUNG MAN, 19, desires position with a jewelry 
concern; four years’ experience in a manufac- 
turer’s cftice, and one year in selling to retail 
store. Address “‘K., 6610,” care Jewelers’ Cir- 
cular. 

YOUNG MAN, 10 years actually at bench spe- 
cializing on high grade wrist watches, desires 
place in Florida or California immediately. 
Address “E. L., Jr., 6601,” care Jewelers’ 
Circular. 

FIRST CLASS WATCHMAKER, can turn his 
hand to all other branches of the business; ref- 
erences, full information requested; _ refined, 
honest. Address “Optico, 6621,’’ care Jewelers’ 
Circular. 

EXPFRIENCED SALESMAN is open for manu- 
facturer’s line of platinum front 14 karat gold 














jewelry; retail trade Eastern, Western cities; 
commission. Address “W., 6687,” care Jewelers‘ 
Circular. 

YOUNG LADY, typist, bookkeeper, with execu- 


tive ability, having five years’ experience; adapt- 
able; excellent references; would like position 
with a future. Address ‘B., 6721,” care Jewel- 
ers’ Circular. 





YOUNG MAN, 22, experienced in the watch and 
pearl line, desires a position; references. Ad- 
dress “P., 6593,”? care Jewelers’ Circular. 

YOUNG MAN, 26, experienced in diamonds and 
jewelry, seeks connection with retail concern. 
Address “M.. 6657." care Tewelers’ Circular. 

A-l ENGRAVER, watchmaker, 
around man; Middle West or 
preferred. Write “V., 6678,” 
Cirevlar. 








salesman, all 
Eastern States 
care Jewelers’ 





YOUNG MAN, 22, six years’ experience in stone 
line, desires position with reliable concern; ref- 
erences. Address “L., 6639,’ care Jewelers’ 
Circular. 

EXPERIENCED ESTIMATOR on special orders 
and jewelry repairs, wishes position. Address 
Hill, 215 Penn St., Brooklyn, N. Y. Phone 
Williamshurg 2151-J. 

SALESMAN, 33, ring findings, desires connec- 
tion with geld or platinum line; good refer- 
ences; can start Nov. 1. Address “H., 6691,” 
care Jewelers’ Circular. 

AMBITIOUS AND ENERGETIC young man, 
21, desires ition offering opportunities; salary 
no object; four years’ experience. Address “G., 
6703.” care Jewelers’ Circular. 











YOUNG LADY, 21, at present connected with 
large watch importing concern, desires to make 
change; excellent references. Address “K,, 
6697." care Jewelers’ Circular. 





DIAMOND SETTER. boy, 10 months in trade, 
able to set and clean beads, desires position 
where he can continue learning. Address “L., 
6692," care Jewelers’ Circular. 





FIRST CLASS WATCHMAKER and plain en- 
graver, desires position about November first; 
15 years at bene: single; own tools; can assist 
in waiting on trade. Address “‘L., 6624,” care 
Jewelers’ Circular. 


YOUNG MAN, four years’ experience in the 
manufacturing and jobbing of jewelry; has fol- 
lowing with retail stores in city and New York 
State; wants position inside or out, selling; best 
of references. Address “P., 6670,” care Jewel- 
ers’ Circular. 


STOCK AND ORDER DEPARTMENTS; young 
man, experienced in handling orders, stock and 
waiting on counter trade for manufacturing 
jeweler, desires better connecticns; capable of 
taking charge. Address “T., 6712,” care Jewel- 
ers’ Circular. 

ENGRAVER, good all around man of many years’ 
experience, fast, clean worker, up-to-date mono- 
grams, inscriptions and ornamental werk, de- 
sires position in first class store or shop; East 
or South. Address ‘‘Eastern, 6648,” care Jewel- 
ers’ Circular. 


SALESMAN, 40, seeking manufacturer’s line 
jewelry, 10, 14 karat or platinum; New York 
a England, Pennsylvania and South; good 
following better retail stores; immediate or 
1923 connection. Address “W., 6564,” care 
Jewelers’ Circular. 




















SALESMAN, young man, with following among 
the hest jobbers and department stores in New 
York and the East, would like to connect with 
manufacturer of gold or plated goods and nov- 
elties; best of references. Address ‘W., 6651,” 
care Jewelers’ Circular. 


EXPERIENCED WATCH SALESMAN, now 
est, wants line white gold wrist watches; 
commission, prices, watches must be right; quan- 
tity business. Address ‘‘V., 6686,” care Jewel- 
ers’ Circular. 


YOUNG LADY, 





college graduate, capable of 
drawing up statements, financial reports and 
box returns; six years’ expericnce, desires po- 
sition as bookkeeper. Address ‘‘Q., 6728,” care 
Jewelers’ Circular. 

GOOD WATCHMAKER wants steady, perma- 
nent position in Central States; age 32, married, 
American; 10 years’ experience; best reference; 
have lathe and tools. Address “S., 6607,” care 
Jewelers’ Circular. 








MANAGER AND SALESMAN, wants change; 
experienced in buying, charge cf watch depart- 
ments with leading firms; also fine watchmaker; 
excellent references. Address “L., 6680,” care 
Jewelers’ Circular. 

YOUNG LADY, thoroughly experienced in whole- 
sale watch business, Swiss and American, fill 
orders, take care of city trade, answer cor- 
respondence; <nquatonnite references. Ad- 
dress “L., 6645,’ care Jewelers’ Circular. 








A REALLY HIGH GRADE WATCHMAKER 
open for a good position in first class store 
Going strictly high grade work; 21 years’ ex- 
perience and thoroughly competent to take 
— Address “J., 6685,’ care Jewelers’ Cir- 
cular, 


YOUNG MAN, 29, with several years’ experience, 
desires pcsition in factory taking charge of plat- 
inum and gold office, order clerk and can take 
care of stock and assist foreman; best refer- 
— Address ‘‘W., 6699,” care Jewelers’ Cir- 
cular, 


YOUNG MAN, 23, with thorcugh watch knowledge, 
desires position in any capacity where oppor- 
tunities are possible; can furnish excellent ref- 
erences. Address “D., 6706,’ care Jewelers’ 
Circvlar. 

ENGRAVER, permanent position; inexperienced; 
training, eight months Winter’s School, Chicago, 
nine months with expert engraver; references. 
Raymond Darnell, 1715 Roosevelt Ave., Indian- 
apolis, Ind. 

SALESMAN WANTS general jobbing or manu- 
facturer’s line; have following through Fenn- 
sylvania, Ohio, Kentucky, Indiana, Missouri, 
Illinois and Iowa. Address “A., 6557,” care 
Jewelers’ Circular. 

















SALESMAN, 13 years’ experience in retail jewelry 
line, desires connection inside wholesale or re- 
tail house; preferably in New England States; 
Al references. Address “W., 6635,” care 
Jewelers’ Circular. 

WATCHMAKER, experienced on all Swiss and 
American watches; not afraid of _ bracelet 
watches; wants position; South or Southwest; 
apply stating price willing to pay. Address “Q., 
6611,”’ care Foe Mt Circular. 

ALL AROUND MAN, watchmaker, jeweler, en- 
graver, salesman; capable, reliable, thoroughly 
experienced all lines; salary according to re- 
quirements and_ responsibilities. Address ‘‘7Z., 
6621.’ care Jewelers’ Cirewlar. 











YOUNG LADY with five years’ experience in 
whelesale jewelry house as Elliot Fisher billing 
clerk, stock records, repairs, charging, etc., also 
knowledge of bookkeeping; good references. Ad- 
dress ‘*K., 6690,” care Jewelers’ Circular. 

WATCH AND CLOCKMAKER, 10 years’ foreign 
and American service, expert on small Swiss 
complicated watches. also repair American 
makes; New York City only; reference. Ad- 
dress “F.. 6700.” care Vewelers’ Circular. 

WATCHMAKER, elderly man, expert on all kinds 
of complicated works of watches and clocks as 
Swiss, American, English chrenometers, re- 
peaters, split seconds, desires position with good 
firm. Address “J. A., 6620,” care Jewelers’ 
Cireular. 

GOLD BUYER and department manager, desires 
change; now employed in store serving most 
exclusive clientele; factory and retail experi- 
ence; executive ability; competent store man- 
ager or department head. Address “‘W., 6471,” 
care Jewelers’ Circular. 











RETAIL SALESMAN, 28 vears of age, 10 vears’ 
experience in retail jewelry business, thoroughly 
familiar with all branches of retail business, es- 
pecially diamonds; gladly submit references and 
photograph if desired. Communicate with “V., 
6649.” care Jewelers’ Circular. 

SALESMAN, 29, retail, thoroughly experi- 
enced as buyer or salesman in platinum 
jewelry, diamonds and watches, desires 
to connect with A1 concern; excellent 











references. . Address “C., 6717,” care 
Jewelers’ Circular. 
YOUNG MAN, 21, desires position with watch 


concern preferred; two years’ experience with 
diamond and watch importers; during that 
period, have been three months at the watch- 
maker’s bench, thereby acquiring slight know}l- 
edge repairing and watch casings: can fur- 
nish best of references. Address “M. N., 6656,” 
care Jewelers’ Circular. 
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“Beautiful,” “distinctive,” in fact all the 
customary descriptive adjectives fall flat 
when applied to the “Dorothy Q.” The 
beauty of this design is felt rather than 
described. The fact that this, a silver 
plated pattern, is taken for sterling, speaks 
volumes. 


R.WALLACE & SONS MFG. CO. 


NEW YORK: 411 Fifth Ave. 


CHICAGO: 10 So. Wabash Ave. 


SILVERSMITHS 
FOUNDED :1835 


PHILADELPHIA: 1204 Chestnut St. 
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Don’t you need just such a pattern in your 
store to insure a happy, snappy, and profit- 
able holiday season in your plated flatware 
department? ‘Tea Spoons, for instance, cost 
you $6.00 (J. C. discount) per dozen. 
Write us that you are interested in know- 
ing more about the “Dorothy Q.” 





WALLINGFORD, CONN. 


SAN FRANCISCO: 85 Post St. 
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Tudor Plate 


Oneida Community -Made 
TUDOR BUFFET 
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Consumer buys 
Complete Set 
or Individual 
Pieces 
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You know how strong the Petit Buffet in 
Community Plate is going. 
The new Tudor line has the Buffet also. 
A dainty innovation that women respond 
to immediately—handy for table setting, 
Saves steps, attractive on the sideboard, or 
slips into sideboard drawer. 


Complete with case—for price of silverware 
alone. The Tudor Buffet with blue lining 
makes a sales-getting display feature. Also, a 
dealer can sell individual pieces right out of 
the display case instead of going back to stock. 

One of the features that will help make 
Tudor the leader in the low-priced field. 


Important: Patents have been applied for on all distinctive merchandising 
features of Tudor Plate in order that their use may be reserved for this line 











